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CO , ATEHUUJA 3A AYAUO U
. AYAUOBU3YEAHU MEAUYMCKU YCAYTU

POoaOT BO TEJIEBU3UCKUTE ITPOT'PAMU
- PE3SYJ/ITATHU O] UCTPAXKYBAIBATA BO 2017 I'OAMHA






ITo mecTn mat oz JOHECYBAamETO HA 3AKOHOM 3a eOHAKB8U MOXCHOCMU HA
JdceHume u maxcume 00 2012, AreHnyjata 3a ayJuo U ayAHOBU3YETHH
MeIMyMCKU YCJIyTH, T PeaTn3upa TOAUIITHUTE aHAJIU3U Ha TPETMAHOT IIITO TO
obuBaaT poOJIOBUTE IIpalllaha BO JHEBHO - MH(GOPMATHUBHUTE €MUCUU U
HAQUMHOT HAa KO] JKEHUTe U Ma)KUTe Ce IPETCTaBEHU BO IPOTPAMCKUTE
KOHIIENTH ¥ COAPKUHUTE HA HAIMOHAJIHUTE TEJIEBU3UCKU CEPBHUCH BO
Peny6inka MakenoHuja.

Co men nma ru copoBefe BakBUTe OOBPCKH, ATeHIHjaTa, IPEKy jaBHA
HabaBka 6p.03-4829/1 o1 30.10.2017 rOWHA, TO aHTaXKUparie MTHCTUTYTOT 3a
OIINTECTBEHN M XyMAaHUCTHUYKH Hayku - Ckomje ga u3paboTu aHayjM3a Ha
COZIP>KUHU O]1 TeJIeBU3HCKUTE CEPBUCU HAa JaBHUOT pasuoandys3eH cepBUC U
Ha TPrOBCKUTE pPaAHOAM(Y3HU APYIITBA HA HAIMOHAJIHO HUBO, 32 KOU
Arenrujara e oJDKHA Jja BPIIYM HAJI30p U Toa:

1. McrpakyBawe 3a pOJIOBUTE Ipalllatba BO INPOTPAMCKUTE KOHIENTU U
COJIP>KMHU HA CPEJICTBATA 34 JaBHO MH(GOPMUPATHE;

2. HcrpaxyBame 3a HAQUMHOT Ha IPUKAKYBalhe U IIPETCTaByBalbe Ha MaKUTE
U ’KEHHUTE BO ITPOTPAMCKUTE KOHIIEIITH U COJIP>KUHU HA CPE/ICTBATA 32 jaBHO
nHpopMUpame.

3a 1a Moxe Ja ce BpIIM M KOMIIapanyja BO OJIeJIHU [IeJIOBU Ha
U3BelITauTe, IOPaJid BAXKHOCTA /1A ce cjIefiaT TeKOBUTE BO OJTHOC HA HAYMHOT
Ha KOj ce 06paboTyBaaT u faau ce 06paboTyBaaT pOJIOBU TEMHU BO COAPIKIUHUTE
Ha cpeJicTBaTa 3a jaBHO WHGPOPMHpame, KakO W HAYMHOT Ha KOj ce
MPUKAXKyBAaHU M IPETCTAaBYBaHH MA)KUTE W KEHUTE KOPHCTEH € pPeYHCH
WJIEHTUYEeH TPUHIOUI Ha paboTa M HMCTPAKYBAUKU HHCTPYMEHT Kako U
MIPETXOHUTE TOMHU.

HcrpakyBameTo 3a 2017 TOIMHA € CIIPOBEJIEHO OJT TAMOT Ha VIHCTUTYTOT 3a
OTINTECTBEHN M XyMAaHUCTUYKH Hayku — Ckomje, cocraBeH of mpod. A-p
Karepuna Koso3oBa, so1. 1-p Buktopuja BopoBcka, fon. a-p Aua biakeBa u
Mapursnen Jlemupu, BO KOOpAHWHANMja W copaboTka co BpabOTEHU Of
CekTOpOT 3a MporpamMcKu paboTu Ha AreHIIrjara.



KOpHuCTEHHOT METOZOJIONIKY TPHUCTAIl 3a HCTPAKYBAKETO 3a POJOBUTE
Ipairama BO MPOTPAMCKHUTE KOHIIENTH U COAPKHUHU Ha Cpe/CcTBaTa 3a jaBHO
UHDOpMHUpake € KOMOMHUPAHHUOT, OJJHOCHO KBAHTUTATUBHO-KBAJITUTATUBHUOT
MpHcTarn. 3a Jia ce CO3/1aJIaT YCJIOBU 3a IIITO ITOr0JIEMO HUBO Ha CIIOPEJTUBOCT
CO MTOIATOIUTE O] IIPETXOJHUTE TOAUHY Oea IOBTOPEHHU U JIBA APYTU ACIIEKTH:
3a aHajIM3ara Oellle KOPHCTEH MCTHOT IIpaIllaTHUK, a aKIEHTOT Oellle cTaBeH
Ha WCTUTE CTpaTellKu O00JIacTH, KOW ce ompeaeneHH Bo HauuonanaHama
cmpamezauja 3a po0osa eOHaKe8ocm 2013-2020: Y0BEKOBH IpaBa, IIPOIECH Ha
O/UTy4dyBal€e, 3/paBje, COIHWjaJIHA 3aIlTUTa, OOpa3oBaHHE, EKOHOMCKO
jakHeme, JKeHaTa M HaCHWJICTBOTO, >KEHaTa W MEJUYMUTE, KE€HH, MUD H
6e30eIHOCT, KAaKO M OCTaHATH TeMHU pabOTeHU O] POJIOB aCIIEKT WJIH KOU ce O]
3HAUYEHhE 32 POJIOBUTE.

3a mpamaJHUKOT, KOj HMaile 3a Iea jJa o00e30eau IoaaToIy  3a
MPHUCYCTBOTO Ha POZIOBUTE IIpalllakhba BO IIEHTPAJTHUTE BECTU BO TEJIEBU3UUTE
Ha HaIMOHAJHO HUBO, C€ KOPUCTea POJOBO UYBCTBUTEJHUTE WHANKATOPU 3a
meauymute Ha YHECKO kou ce ofHecyBaaT Ha POJIOBOTO IOPTpPeTHUPAame BO
MenuyMmckuTe conp:kuuau (rpyma bi-3a Bectrure). Toj Gellle KOHIIUIIUPAH Ha
HAYMH KOj TH BKJIyU4yBa M KBAHTUTATUBHHOT U KBAJUTATUBHUOT IIPUCTAIl BO
HCTpakKyBarbeTo. KBaHTUTATUBHUOT JIeJI Ha MCTPaKyBambeTo JIOHeCcyBa
ITOZIATOITH 32 BKYITHHUOT OpOj MPHUJIO3U BO U3/JaHUETO Ha BECTHTE, 3a OPOjOT Ha
aHAJIU3UPAHU MIPUJIO3HU O/ POJOB aCIIeKT, 32 HUBHOTO BpeMeTpaehe, KaKo U 3a
OpojoT Ha TII0jaByBarba HA JKEHHM W MaKM aBTOP(K)HW, YPETHUIIH/UYKH,
HOBUHApP(K)H, u3BecTyBau(K)1, COTOBOPHUIN/UYKH, TOCTH/HKHA BO MPHUJIO3UTE
utH. OcCBeH KBaHTUTAaTUBHU IIOAATOLM, MPAIIATHUKOT  OBO3MOXKHU
JINCKYp3WBHA aHAJIM3a CO KBAJIMTATUBHU MoAaTonu. FIMeHO, ce aHaIM3uparlie
HAYUHOT Ha TOBOP: Jlayik € adupMaTHUBEH BO IIOIVIEJ] HA POJIOBAaTa €THAKBOCT
Wi 00jeKTU(UIUPAYKA U CEKCHCTHYKH, Jajd KOPHUCTH BOCIIOCTaBEHHU
CTEPEOTHUITH U JIAJIM TH 3acCUyBa U MPOU3BEAyBa HOBH, ce KaacupUIMpaa U
TUIIOBUTE HA MCKA3H IITO JOMHHHpAaaT (OMHCEH, OlleHYBaUYKH, CyrepUpPAYUKH,
IIPOTHO3UpAUYKK WTH.). VICTO Taka, HMMallle MOKHOCT H IIpaliamaTa O/l
KBAJINTATHBHA TMPHUPOJA, IO MaT Ha KOAUpame, [Ja ce IIpeBeaaT Ha
KBAaHTU(DHUKYBAH HAUHH.

CnopTckuTe BeCTH, KOHW CIIOpe€J] COApJKWHATa He Tu oOpaboTyBaar
HaBeJIeHUTe TeMU, Oea aHAJU3WPAHU OJ ACIIEKT HAa TEPMHUHOJIOTHjaTa Koja ce
KODUCTU TPH MPUKAKYBAKHETO HA MAIIKHUTE U JKEHCKHUTE CIIOPTOBH, KaKO U
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OpojoT Ha MPWUJIO3U KOW Ce OJHECYBaaT Ha MAIIKUTE U KEHCKHUTE CIIOPTOBH.
Bere anasim3upaH ¥ HAUMHOT Ha KOj Ce IIPE3EeHTHPaaT MAIIKUTE U JKEHCKUTE
CIOPTOBH OJTHOCHO BO KOja Mepa 3a €JHUTE U APYTUTE BUIOBU Ha MPUJIO3HU Ce
KOPHUCTAT BU3YeJTHU IIPETCTAaBYBAha, UCKA3U U CJUYHO.

[IpumeporuTe KOW Ce KOpHCTea 3a aHajIu3aTa Oea W3BJIEYEHU OF
IpOTPaMUTE €MUTYBAaHM BO TEKOT HAa MeCeI[UTe aBTyCT U CENTEeMBpPU 2017
roAvHa Ha TeJIEBU3UUTE HA JIPKABHO HUBO, IITO Ce €MHUTYBaaT IIPEKy
JIUTUTAJIEH TepecTpHujajieH MyJITUIUIEKe, oaHocHo MPT1 u MPT2 (ma
aymbaHcKH ja3uk) oz JaBHUOT cepBuc u TB Asicar-M, TB Kanan 5, TB Anda, TB
Curen u TB Tesma o KoMepIujaTHUOT CEKTOP. BpeMeHCKHOT mepuoy, o1 Koj
€ COCTaBEeH CelyMHEBHUOT IIPUMEPOK 3a CeKO0ja Of TeJIEBU3UUTE ITPOU3JIEryBa
OJT CeAMUITUTE Mery 17 aBIYCT M Q CEeNTeMBPHU 2017 TOAWHA. AHAIU3WpaHaTa
ceMMUIIA, METOJIOJIONIKY e (hopMUpaHa ofi: 28 aBTyCT - HOHE/IEJIHUK, 22 aBIYCT
- BTOPHUK, 16 aBTYCT - CpeJia, 17 aBTYCT - YETBPTOK, 1 CENTEMBPH - IETOK, 9
cenTeMBpH — caboTa U 27 aBTyCT - He/lesIa, OTHOCHO o7 cekoja TB cranuma ce
aHAIM3WPAHU [EHTPAJIHUTE JTHEBHO - WHGOPMATHBHU €MUCHUH €EMUTYBaHU BO
OBHeE JIeHOBH, U Toa: HA MPT1 - /[HegHuxom 2 Bo 19:30 4yacoT u Cnopmckume
eecmu; MPT2 — Becmu u secnu 00 cnopmom Bo 18:30 4acoT, kaj TB Aycat-M
— Becmu (Lajme) Bo 19:00 4acoT Ha ayibaHcku ja3uk; TB Asida - Becmume Bo
17:30 yacoT u Becmu cnopm; TB Kanan 5 - /[HesHuxom Bo 18:00 uvacot; TB
Cuten - /[HesHuxom BO 19:00 yacoT u busuuc secmume u TB Tenma -
Becmume Bo 18:30 gacor.

OBue cepBucu Oea m3OpaHM 3aTOA IITO 3a€JHO MMAaaT HAJjrOJIEM YAET BO
IJIEIAHOCTA, a CO TOA M HAjroJIeM IMOTEHIIHjaJl 3 BJIMjaHUE BP3 jABHOCTA.

ITpucycmeo u HauuH HaA oO6pabomxka Ha podosume NpaAwaArLa

(keaHMuUMaMueéHu U KeAAUMAMUEHU NOJAMoyu)

Omna 1ITo MO%Ke /1a ce 3abeJIesku O/ aHAIM3aTa Ha POJOBUTE Mpalliaiba OBaa
roaHa € MUHUMAJIHOTO HpI/ICYCTBO Ha TEMU KOHU MOXKaAT Aga 6I/I,Z[aT TpeTI/IpaHI/I
O pOoAOB acCIIeKT, a YIITeE HOBGI&G MHUHHUMAJIHUOT IIPOLEHT HA KOPHUCTEHE
POAOBO CEH3UTHUBEH W POAOBO a(bI/IpMaTI/IBEH IIpucCTail BO IIOIVIEA HaA
€JHAKBOCTA HAa MAKUTE U KEHUTE BO OBUE HpI/IIIOBI/I.



M3pazeHo Bo OpOjkH, 3acTalieHOCTa Ha MPUJIO3UTE KOU Oea aHATU3WPaHU
O/1 PO/IOB aCIIEKT Ha CEKOj O/ TEJIEBU3UCKUTE MEINYMU € CJIe/THABA:

AHayiM3upaHu MPUI03u (07 HaBEeJIEHUTE CTPATEITKU
TB cranuma 00JIacTH BayKHHU 32 POJIOBUTE IPAIIAHHA) O/
BKYIHHOT OpOj Ha IIPHJIO3HU

MPT1 2

MPT2 (Bectu Ha anbaHCKU 2

jasuk)

TB Ancar-M 10

TB Anda 2

TB Kanan 5 5

TB Curen 1

TB Tenma 6

Tl'openpukakanuTe OpOeBU TOBOPAT JIEKAa BO MIPUHITUT TEJIEBU3HUCKUTE KyKHN
0/IBOjyBaaT HCKJIyYHTEJTHO MaJl IPOCTOP 3a TEMU KOU Ce CMEeTaaT Ba’KHHU 3a
POZIOBUTE IIpalllakha, OJHOCHO 32 TEMHUTE KOU Ce JIeJI O] CTPATEIIKUTE 00JIacTH
yTBpZieHH Bo Cmpamezaujama 3a podosa edHaxeocm 2013-2020. OJ1 BKYITHO
973 mpuiora, kou 6ea ondaTeHd CO IPUMEPOKOT, camo 28 Gea MPUIO3U KOU
ce OJlHECYBaa Ha cTpaTrellKuTe o0JacTd. BpojoT Ha aHATU3WpPaHUTE TTPUIO3U
KOM ce OJIHeCyBaaT Ha IIOCOUYEHHUTE TeMHU He 3HAaUh U HUBHO TPETHUPAHE Of
POJZIOB aCIIEKT, OJTHOCHO O] POJIOBO CEH3UTHUBHA IO3UIIHja, KOPUCTEJKH TOBOP
Koj Ou ce cmeran 3a apupMaTHBEH KOH POJiOBaTa €IHAKBOCT HJIM POIOBO
CBECeH roBop.

Bo morsien Ha oBa, mojacHa caMKa ce J00MBa Kora ke ce CIIopesar
IoOMeHNUTe pe3yJITaTH 3a TUIIOT Ha TOBOP INTO TO KOPHUCTAT aBTOPH(K)Te
(moBHHAp(K)UTE), KAKO U 3a MO3UIIMjaTa BO IIOIJIE/ Ha POJIOBUTE U HAUMHOT Ha
Koj e oOpaboTeHa Temara oji crpaHa Ha TB craHumara, BO MPUJIO3UTE KOU
IpunaraaT Ha TpyIiara ,,CTpaTelnKu 00J1acTu .
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B Popoeo cnen n pogoeo HeyTpaneH NpucTan KoH Temarta

PopoBo ceH3nTHBEH W adupMaTHBEH NPUCTAN KOH POOOBATA e0HAKBOCT

W Popoeo HeceH3nTHBEH, cTepeoTHned, oBjekTHGHUMpPAUYKN HAH CEKCHCTHUKN NpHCTan
KOH Ha TemaTa
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MPTL MPT2  TB Ancat-M TB Anda TB Kavan5 TB Cuten TB Tenma

OBme mojmaToIM ITOKa)KyBaaT JieKa W OHOj Masl OpOj HPUJIO3H KOU Ce
O/IHEeCYBaaT Ha CTpaTelIKW 00JIaCTH BaXKHU 32 PO/OBA PAMHOIIPABHOCT WJIU
TEMHU IITO Cce BAXKHU 32 POJOBUTE IIpallama, IJIaBHO He ce 06paboTyBaHU O]
POJIOB AaCIIeKT, OJHOCHO OeJieKaT ,pOJOBO-CJIEN” WJIM POJOBO HeyTpasieH
npucrtan. Kaj Hajronemuot e o TB cTraHuIuTe 11€JI0CHO OTCYCTBYBa POZOBO
CEeH3UTHBEH IMPUCTAIl NpU 06paboTyBalbe Ha COAPKUHUTE BAKHHU 32 PO/IOBA
PaMHOIIPABHOCT.

[TpuumHaTta moOpajgu Koja AreHIMjaTa 3a ayguo H ay/JAHUOBU3YeJIHU
MeUYMCKHU YCJIyTH CeKoja roJ[iHa MMa OOBpCKa /a CIIPOBEAyBa aHAIU3HU HA
POJIOBUTE Ipalllaha U IPUKAKYBAKETO U IPETCTABYBAHETO HA MAKUTE U
’KEHHTe BO NPOrpamMure Ha pajauoaudysepure, MPOMU3JIEryBa O MOKTa Ha
€IEKTPOHCKUTE MEIUYMH Jia BJIMjaaT BP3 jaBHOCTA U TPAJIEHETO HA jaBHOTO
MHeHue. TokMy 0Baa MOK Ha MeZMyMHUTe HAJIOKyBa IIOr0JIEMa OJITOBOPHOCT 32
HAYMHOT HA KOU OBHE TEMH Ce€ TPeTHPAaT M HAYMHOT HAa NMOPTPETHPAIE Ha
MaKHUTE U JKEHUTE, KAKO U HUBHO BKJIyUyBaib€ BO jaBHHUOT KUBOT. Cemnak, off
MIO/IATOIUTE KOW IIPOMBJIETYBAAT O] OBa HCTPAXKYBAI€ E€BUAEHTHO € JeKa
MeUYMUTE He ja UCKOPHCTUJIE OBaa HUBHA yJIOTa KOja O MOTIOMOTHAjIa BO
adupmMupame Ha PpOAOBATA €JHAKBOCT BO COAPKUHUTE M IIPOTPAMCKHUTE
KOHIIETITH.

[Toxpaj HyMEPUYKHOT MPUKa3 HA TEMHUTE KO ce 00paboTyBaaT, HalmpaBeHa
Oellle ¥ OIIITa aHAJIN3a HA BKIIYYEHOCTA HA MAXKUTE U JKEHUTE BO MPIJIO3UTE
Kou Oea BaXKHU 3a POJIOBUTE Ipaliama (HaBeJAeHUTE cTpaTelKy 00JacTh), a
Kou 6ea IoBeke WM IOMAJIKY TPETUPAHHU O]f POJIOB aCIEKT.
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W3jaBu o Maxku BO V3jaBu 0/1 *KEHU BO IPUJIO3U
TB cranuna NIPUJIO3U OJf, CTPATEIIKUTe OJI CTpaTEIIKUTe 061acTH
obsractu

MPT1 o o
MPT2 (Bectn Ha 3 o
aib. jas.)

TB Ancar-M 7 1
TB Anda ) o
TB Kanan 5 4 2
TB Curen 2 o
TB Tenma 2 2
BkynHo 18 5

[TogatoniTe Oy caydajHO OAOpPAaHUOT IIPUMEPOK Ha WU3JaHUjaTa Ha
IIeHTPaJIHUTE BECTH MMOKAKyBaaT eJHa CJIMKA Ha CHJIHA POJIoBa acuMeTpHja (co
nckiaydok Ha TB Tesima) BO MmOIJIe[], HA MUCIEATA KOU CE€ TPETHPAAT KaKO
pesneBaHTHH 0Of ctpaHa Ha TB kykute. 30UpHO IJIeJJaHO, ITOKPAj HOBUHAPOT
WIN HOBUHApKaTa, BO aHAJIM3UPAHUTE MMPUIO3H, UMAJIO 18 U3jaBH 0T MaXKU U
camo 5 O JKEeHH.

[IITo ce ofHECYBa /10 TOA Ak MIPUJIO3UTE CE MTOATOTBYBAHU O] HOBUHAPHU
WIA HOBHUHAPKH, CJIMKaTa IMOKa)KyBa J/leKa »KEHHUTE Ce jaByBaaT ITOYECTO BO
yJIoTa Ha HOBUHAPKH IIITO TY IIO/ITOTBYBaaT IIPUIO3UTE.

Bpoj Ha mpHII03U TTOATOTBEHU O Bbpoj Ha mpuio3u
TB crannna HOBMHAPKU [IOITOTBEHH Ol HOBUHAPH
MPT1 48 35
MPT2 14 32
Ajicat — M 36 43
Anda 64 14
Kanain 5 100 19
Curen 77 77
Tenma 51 28
BkynHO 390 248
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MackuTe mak, Bo moBekero TB craHuIy, IIOYECTO ce jaByBaaT BO yJiora Ha
YPEOHUIIU HA BECTUTE.

Bbpoj Ha ypegHuIy Ha Bbpoj Ha ypeagHUUKY HA
TB cranuna aHAIM3UPAHUTE U3/IaHUja Ha aHUIN3UPAHUTE
BECTHUTE M3/IaHUja HA BECTUTE
MPT1 7 0
MPT2 7 7
Ajcat — M 7 0
Anda 4 3
Kanan 5 1 6
Curen 10 4
Tenma 0 7
BxymHO 37 30

Cemak, aHajiM3aTa MOKaXKyBa JieKa POJOT Ha HOBUHAPUTE U HOBUHAPKUTE
He wWrpa ocobeHa yJsjiora BO TIOIJIe[, Ha TIPOMOBUpPalke Ha pPoJioBa
pPaMHOIIPABHOCT 1 00pabOTKa HA TEMHUTE CO POJIOBO CEeH3UTHBEH mpucTai. Ho,
Kako IITO ke Oujie MOKaXkaHo BO IOeAUHEYHUTE HAOMM, Ke ce 3a0esexky eKa
IIOCTOU MH/TUKAIIFja JleKa POJIOT HA yPeTHUUKUTE,/ YPETHUIIUTE UM OJ[PEEHO
BJIMjaHHE BP3 TEMHUTE U HAUMHOT Ha 00pab0TKa Ha COJIPKMHUTE BO BECTHUTE, BO
TIOTJIE]T HA POJIOBUTE.

Bo morsies Ha WMEHKHUTE INTO C€ KOPUCTAT 3a YHUBEP3AJTHHUTE YOBEUKH
KaTeropuM, OCTaHyBa KOHCTaTallhjaTa oOJ] HU3BEIITauTe 3a IIPETXOJTHUTE
roguHu. Ce npedeprpa KOpUCTEe UMEHKH U IMPUJABKH O] MAIlIKU PO U BO
CIydyan Kora ce TOBOPHM 3a JKeHU, KaKO Ha NPUMep: MpaTeHuK, AsibaHerr,
ceHaTop, KaHIW/IaT, YWieH, IOUUTYBaH, rpaJloHaYaIHUK U ¢J1. Bo mpuio3uTe 3a
kaHauAatypata Ha Mwinkuje Xanumu ox CACM 3a rpajjoHayaJiHUYKa Ha
ApauyrHOBO HeJIOCTacyBallle caMaTa KaHaWJaTKa. Taa peTko Oere
IpeTcTaBeHa Cco CJIMKa, a BOOIIITO He ToBopelre. Ha Toj HAUMH ce mpoIyIiTa
MOKHOCTA JIa ce /Ia/ie BU/IJIMBOCT Ha KaHIMIaTKaTa Ha KOja ce OJ[HEeCyBa BecTa.

W3nBojyBambeTo M3jaBU CO CHJIHA JOMUHAIMja Ha MAIIKH COTOBOPHHIIU
BpIIIM CBOEBHUIHO OpHIIIEIbe HA JKEHUTE O] CJIMKaTa Ha jaBHUOT JKUBOT U
HUBHOTO YY€CTBO BO ITOJIUTHKATAa. BaKBHOT BHJ HEBHUIJIMBOCT, KaKO INTO €
IMO3HATO BO POJIOBUTE CTYJAUH, € BO CIIPOTUBHOCT CO CEKakBa 3ayioxkba 3a
3ajakHyBame Ha MO3UIIFjaTa Ha JKeHaTa BO eHO ommTecTBO. OBaa mpeTrcraBa
Ha OTCYCTBO HA JKEHUTE O] jABHUOT U MOJIUTHYKHOT JKHUBOT YIIITE MTOBEKE ce
yTBpAyBa U 3alBpPCTyBa, TMpPeKy MpPHUKaKyBakbe Ha acHMeTpUYHaTa
ITO3UIMOHUPAHOCT Ha POJOBUTE BO H3jaBUTE, HO U CO 3aHeMapyBaibe Ha
POZIOBUTE IIpalllalhba BO TEMHUTE OJIHOCHO IIPUJIO3UTE KOU ce oOpaboTyBaar,
KaKO M MIPEKY KOPUCTEE PO/IOBO HECEH3UTHUBEH WJIN POJOBO CJIEN TPETMAaH Ha
HCTHUTE.

Bo cnopTckute BecTu 3a0eJIeXKJIMB € U3PA3UTO MMOMAIHOT OPOj MPUIO3HU
KOM Ce OJIHECyBaaT Ha J>KEHCKHTe CIOPTOBH. Tue ce OOWYHO TIOCTIETHU
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MPUKa)KyBaHU U CO IOMAaJIO IOCBETEHO BHUMAaHHE BO CMHCJIa HA BU3YyeJIeH WU
rpadUYKu IPUKA3.

Bo oBoj ziesn1 o M3BemTajoT ce AaBaaT NOeANHEYHHU [T0OKa3aTeIn U HAOIU 32
cexoj MenuyM. Haonure ropopaT 3a Toa Kako ce IIOATOTByBaaT JHEBHO-
nHDOPMATUBHUTE W3/IaHUja, IVIEJAHO HU3 MpU3Mara Ha POJAOT, OJHOCHO
corsiacHO PozioBo uyBecTBUTETHUTE MHANKATOPU 3a MeuymuTe Ha YHECKO.

MPT1

On mepuomoT mITO Oelle mpeaMeT HAa aHaiuW3a, Bo Bectute Ha MPTi,
oJlHOCHO /[HesHukom 2 u Cnopmckume 8ecmu, 6ea €BUJIEHTUPAHU BKYITHO
142 emMuTyBaHU puiio3u. O cuTe aHATU3UPAHU IIPUJIO3U Ce U37[BOjyBaaT JIBa
O] TEMUTE KOU Ce JIeJI O] CTpaTelIKuTe 00J1acTH yTBpieHu Bo Cmpamezaujama
3a podosa edHaxeocm 2013-2020 1 HA KOU € BpIIIeHA aHAN3a.

[TpBUOT mpUJIOT € oJ obJyiacTa Ha CIOPTOT, IOTOYHO 3a TeHHUCOT. Jlozeka
O/IM HajaBaTa 3a JKEHCKHOT TEHHC, 32 0Baa BECT HEMA CJIMKA. MIcTOBpeMeHO Ha
TEJIOMOT, JIO/IEKA MIPE3eHTEPUTE TOBOPAT 32 KEHCKUOT TEHHUC, Ce IIPUKAXKyBaaT
nHpOpMAIUM 3a MAIIKHOT TeHHuC. Ha OBOj HAUMH Ce IOKaXKyBa KOJIKY
JKEHCKHOT CIIOPT € MOMAaJIKy BaK€H WJIM HeBaKeH. BemHaml 1o KEHCKHOT
TEHHC CJIe/IV, HQjaBEHUOT IIPEKY TEeJION, MAIIKHU TEHHC, 32 KOj € 00e30eeHa 1
CHHUMEKA U TTIOBEKE MPOCTOP.

BropuoT mpuMmep, KOj IITO € U MOBAXKEH 32 OBaa aHAJIN3a, CE OHECYBa HA
MIPWJIOTOT KOj € HajaBeH Ha CJIEAHUOT HauyuH: ,IIpaTeHuK o] IeCHUYapUTE CO
Oypka Ha cenHuIa.“ BeymHoceT ctaHyBa 300p 3a aBCTpasIMCKa ceHATOPKA Ha
kpajHata necHunia IlosnnH XeHceH, Koja Ha cBoeTo Mecto Bo IlapsameHTOT
ceJlesia BO IpHA OypKa U MOBHKaJsIa Ha 3a0paHa 3a HEJ3MHO HOCEHE BO jaBHOCT,
mopasu HanuoHanaHaTta 6e30emHOCT. OHA IITO € MPBO BOOWINBO, IJIEAAHO O
POJIOB acCIeKT, € KOPHUCTEHhEe NMEHKa O/ MAIIKK poJ 32 GYHKIIHMja Ha »KeHa, 3a
KOJallITO IIOCTOU COOJIBETHA HMEHKAa BO JKEHCKH pOJ| — IIpaTeHHYKa.
Kopucremero po/IoBO HeyTpajJieH TOBOP WCKJIYYUBO BO MAIIKU POJ
mpeTrcTaByBa (popMa Ha TUCKYP3UBHO HCKJIyUyBame Ha jkeHHTe. Kako mro e
IIOCOYEHO M BO AHAJIU3UTE OJf 2012 TOAWMHA HCKJIy4YyBame BO OOJIMK Ha
MOHUINTYBalbe HA POJOBUTE PA3JIUKA U CBEAYBAKETO HA pOAOT HA
dyHKIIMOHEPOT/ DYHKITMOHEPKAaTa HA MpeJIeBAaHTEH ITOAATOK, YIIaTyBa HA TOA
Jleka TIOMMOT KOTa € Ka)kaH BO MAIIKH pOJ COJAPXKH JUMeEH3HWja Ha
JIOCTOUHCTBO, Ba)KHOCT ¥ YHHUBep3ajIHOCT. Ilokpaj oBa, IPUJIOTOT He e
eKCIUTUITUTHO 00paboTeH O/ POJIOB aCIEKT, TYKy HOCEHmEeTO Oypka ce
pasrienyBa OJi aclleKT Ha HalnMoHajaHA 0e30eJHOCT U BEPCKU IIpallama.
Temata 3a HoceweTo OypKa, IIOKpaj BepPCKO IpaBO, € eAHa Of 4YecTo
QHAIN3VUPAHUTE TEMU BO IOTJIE/, HA JKEHCKUTE MIpaBa U POJOBUTE CTYAUU, HO
BO OBOj IPWJIOT TOA € N30erHaTo M ce KOPUCTHU POJIOBO CJIEN MPUCTAIl U TOBOP
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Jlofleka TeMara € obpaboreHa Ha MHPOPMATHBEH HAaYWH HMAKO ce paboTu 3a
Ipaliame KOe T'Y 3acera MyCJIMMaHKUTE.

WNako npucycTBOTO Ha HOBHHAPKHU BO BecTuTe of npmiosure Ha MPT1 e
rorosieMo (48 HOBMHApKH HACIPOTH 35 HOBHHApPH), cemak /[He8HUKOM TO
ypenyBaaT Majkure. VICTO Taka, BO BeCTUTE OJi CIOPTOT IIPEOBJIaJyBaaT
Ma)KHTe KaKO HOBUHAPH U YPETHUITU.

Bo cioptckute BecTH orndareHu co IPUMEPOKOT, 33 Ce MPUIO3HU IIOCBETEH!
Ha MAIlIKUOT CIIOPT, a CaMO 7 Ce IPWJIO3U O] JKEHCKHUOT cropT. Hajuecro 3a
JKEHCKHOT CIIOPT HEJ0CTAacyBa CHUMKA WJIHM rpapUuKy IPUKa3.

MPT2

Bo Bectute Ha MPT2, omHocHo Becmu u eecmu o0 cnopmom, 0Gea
€MUTYBAaHHU BKYITHO 149 npwio3u. Of HUB ce U3/IBOjyBaar /Ba HA TEMUTE OF
CTpaTelIKUTe 00JIaCTHU.

CranyBa 300p 3a MHPWJIOTOT 3a W30OPHUTE CEJIEKIUM Ha KaHAWUJATH U
KaHAUAATKH, co ¢okyc Ha KaHauaatkata Ha CIICM Mwiukuje Xanmumu, 3a
rpajioHaYajIHUYKa Ha ApayuHOoBO. [Ipwmioror o6paboTeH oJ1 cTpaHa Ha
HOBHHApOT € CO POJIOBO HEyTpaJieH IpUCTall JoJleKa IaK u3jaBara of
npemuepoT 3opaH 3aeB € pPOJOBO HECEH3UTHMBHA. IMeHO, IMOBTOPHO ce
KOPHCTU UMEHKa OJi MalllK{ PO/ IPU ONUIIIyBame Ha GyHKIHUja, BO CIYIajOT
rpagoHavasnnyka. OjulykaTa Jla ce KaHAUAUpaA JKeHa, MPEMHEPOT ja
MpeTCcTaByBa KaKO aBaHTap/iHa, a KaHAU/IaTKaTa ja MMeHyBa Kako AJI0aHer] 110
HaITMOHAJIHOCT, HamecTo AsibaHka. TeseBu3ncKaTta KykKa He MOMKE Jla MMa
BJIMjaHUE BP3 M3jaBUTE HA MOJUTHYAPUTE WJIN COTOBOPHUIINTE, HO MOXeE J1a
O/UTydyBa KO JIEJIOBH OJ HUB Ke O/IaT CO MPWJIOTOT. Bo 0BOj mpmyor Hema
M3jaBa WIH JIeJl O/ TOBOP Ha KaHAWAATKaTa 3a TPaJloHAavYaTHUYKa MuUIukuje
Xanumu. BeymmHOCT, Taa ¥ He € TMPUKaXkaHa MaKO IEJIOKYITHHUOT MPUJIOT ce
O/IHECYBa Ha Hej3MHATa KaHAW/AaTypa 3a rpailoHavaIHUYKA. Taa ce cBeayBa HA
HEBU/JTMBA BO OyKBaJIHATa CMHUCJIA HA 300POT.

Bropuot npusior e Becta 3a Majiunaa KeameHnan, kocoBckaTa IIyAuCTKA
KOja e IporjiaceHa 3a Hajaobpa IIyA¥CTKa Ha CBETOT, BO CBOjaTa KaTeropuja.
OBaa Bect e o6paboreHa MHMOPMATHUBHO, CO KOPUCTEHE POJOBO HEyTpaJieH
roBOp. 3a OBOj IPUJIOT € OZIBOEHA 1 MUHYTa U 15 CEKYH/IU U MPWIOTOT UMa U
BHU3YEJIHO IIPETCTaByBake O JIO/leJIyBalkbeTo Ha Harpazara Ha Majiauaaa
Kesnmennn, a BCTO Taka MMa ¥ CHUMKA 0J1 Hej3uHa 60opoa.

IIpucycTBOoTO Ha HOBUHApW BO BecTuTe of npuiao3ute Ha MPT 2 e
IIOTOJIEMO, 32 HOBUHAPH U 14 HOBUHAPKH, a YPEAYBAHETO HA BECTUTE CEIIAK €
MIO/IETHAKBO TOZIEJIEHO ITIOMETY JKEHUTE U MaKHTe.

Bo cmoprckuTte BecTH omdareHH €O TPUMEPOKOT, 22 Ce IPUJIO3U
MTOCBETEHU HA MAIIIKHUOT CIIOPT, & CAaMO 2 Ce IIPUJIO3HU O]f YKEHCKHUOT CIIOPT.

AJICAT-M
Bo aHasmM3mpaHMOT IPUMEPOK O/ BecTuTe Ha AsicaT-M Ha ayibaHCKU ja3uK,
omHOCHO Lajme, wmare BKymHO 134 mnpwiodu. Opa cuTe aHAJIU3UPAHU
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MPWIO3U Ce W3/IBOjyBaaT JleceT Ha TEeMHUTe KOU Ce JeJ Off CTPaTEeIlIKUTe
obsactu yTBpieHH Bo Cmpamezujama 3a podosa edHaxkeocm 2013-2020,
IIITO € U HajrosieM Opoj Ha o6paboTeHu puIo3u of cute TB kykwu.

N oBaa TB kyka ja mma mpukakaHo Becra 3a Majimunna Kenmengu,
noOWTHUUYKATAa Ha HarpazaTa 3a HajaoOpa IIyJUCTKAa Ha CBeTOT. Becra e
obpaborena wmHpoOpMaTUBHO. 32 Hea ce OJBOEHH 50 CEKYHIU U HUMa H
BU3yeJIeH IIPUKa3 07 /I0/leJlyBalkbeTO Ha Harpajara U roBopoT Ha Majiauszaa
Kesmmenau.

O6paboTeHu ce u JiBa Ipwiora oj obsiacta Ha 00pa3oBaHHETO, 3a
JMUCKPUMUHATOPCKUTE COAPIKUHU BO YUYeOHHI[UTEe Ha aJI0AHCKU ja3UK U 3a
obpa3oBaHMeTO W mapTu3anujata. I oBue Tmpuao3u ce o00paboTeHU
UH(MOPMATUBHO U €O POJIOBO HeyTpaJsieH TOH. VIHTepecHO e 1ITO 0OBaa BecT, Ha
npumep kaj TB Tenma, ce ofHecyBa Ha CTEPEOTUIN KOW HMILIUIIUTHO
IMOKaKyBaaT JieKa ce paboTu 3a poZOBU cTepeoTUIy. Bo mpusoror Ha Asicat M
He ce CIIOMHYBa JieKa CTaHyBa 300p 3a TeMH CO POJIOBU CTEPEOTHIIH BO
YIeOHUITUTE.

On TeMuTe 32 HACHJICTBO 0OpabOTEHH ce 3 MMPUJIOTa, 32 HACTAHUTE Ha 27-MHU
arpwiI, oToa 3a youcrBoro Ha Jlunasep Bojky U efieH IpUJIoOr 3a TBOPELOT HA
KaJIalIIbUKOB KOj Ipes cMPTTa Oapay /la ce HCIOBeJA IMOPAJN Toa IITO
HEroBHOT IIPOHAjIOK yCMpTUJI rosjieM Opoj syfe. Kako m morope, u oBue
IIPUJIO3U Ce CO POZI0BO HEYTPAJIEH IIPUCTAIL.

OcranaTrTe NMPUJIO3U LITO Ce aHAJIU3UPAHU Ce OJi cTpaTelIKuTe obJsacTu:
IpollecH Ha OJJTyuyyBame U YOBEKOBU IpaBa. VcTo Taka, OBHe NPUJIO3U Ce
MpUKakKaHU UHPOPMATUBHO, CO KOPHCTEHE Ha POJIOBO HeyTpaJieH MPUCTAIL.

IIpucycTBOTO Ha HOBUHAPU M HOBUHAPKU BO BECTUTE O, npuyio3ute Ha TB
Ascat-M e peuncu usenHaueHO, 36 O HUB ce HOBUHAPKHU, HACIPOTH 43
HOoBUHapH. Cenak ypeyBalbeTo Ha BECTUTE € BO PalleTe Ha MaKUTe.

Bo cnioprckute BecTu ondaTeHu co NIPUMEPOKOT, 21 ce MPUI03U NIOCBeTeH!
Ha MAIIKUOT CIOPT, & CAMO 1 € IPUJIOT O/ ?KEHCKUOT CIIOPT.

TB AJI®A

Kaj TB Anda, mpumepokot on Becmume 60 17:30 u Becmu cnopm, ce
COCTOEIIIE O/ BKYITHO 163 MIPUJIO3H, OJT KOU J[BA CE 3a CTPATEIIKHUTE 00JIACTH Of
Cmpamezujama 3a podosa eoHaxeocm 2013-2020.

U Bo aBaTta mpmiora ctaHyBa 300p 32 HacHUJICTBO. IIpBHOT ce o/iHeCyBa HA
IPO30MOpEH Hamaj Bp3 IeJI0 CEMEjCTBO, Kajle € YOueH efleH Mask, JoJeKa
HEroBaTa ’KeHa, kepka U CHaa ce oBpejieHu. PoIoBO HeyTpasiHa e o3uIlrjaTa
Ha HOBMHApKaTa Koja ja mpeHecyBa BecTa. THIIOT Ha TOBOP IITO ce€ KOPUCTH €
OIIVMICEH U POZIOBO HEYTPAJIEH.

BropuoT mpusor e 3a Hamaj Ha JBajiia IOJUIAJIU IIpes AMbacagaTa Ha
Bocua u XeprieroBuHa oji cTpaHa Ha 65-TOAMIIHA MajKa M HEj3UHATA 42-
roguiiHa Kepka. M oBoj mpusor e ob6paboteH WH(POPMATUBHO, CO POJIOBO
HeyTpaJieH TOBOP, CO MoiaTonuTe o OunreHotT Ha MBP.
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IIprcycTBOTO HAa HOBMHApPW M HOBUHAPKU BO BeCTUTE 07, npuio3ute Ha TB
Anda nokakysa Jieka HOBUHapKUTe JOMHUHUPAAT, ¥ Toa 64 HacupoTH 14. Vcto
Taka M BO YpeAyBameTO, ypeAHUUKUTe Oea IO3acTaleHUu: 5 YPeIHUYKU
HaCIIpOTHU 3 YPEeAHUIIY.

Bo cmnoprckute BecTH ondaTeHW €O IPUMEPOKOT, 35 ce MPUJI03HU
IIOCBETEHU Ha MAIIKHUOT CIIOPT, a CaMO 3 Ce IIPUJIO3H OJ1 2KEHCKHUOT CIIOPT.

TB KAHAJI 5

Bo niepuozot koj Gelre aHayim3upaH, Bo Becrmume 8o 18:30 Ha TB Kanan 5,
Oea eBUZIEHTUPAHU BKYITHO 157 eMUTYBaHU MIPWIO3HU, OJT KOU IIeT HAa TEMUTE O/
obsactute yTBpAeHu Bo Cmpameaujama 3a podosa eOHaK8ocm 2013-2020.

[IpBuoT mpwjor ce oOFHeCyBa Ha Becra 3a KaHAWAaTKaTa 3a
rpaJioHavaTHIYKa Ha ApayuHOBOo. HoBHHapkaTa BO IPUWJIOTOT KOPHUCTH
POIOBO HEYTPAJIEH TOBOP, /0ZieKa COTOBOPHHUKOT (IIPEMHEPOT) KOPUCTH
POZIOBO HECEH3UTHBEH TOBOP U XeTePOHOPMAaTHBEH roBop. VMeHo, TOj Ha
IMOYETOKOT 300pyBa Kako Jla CTaHyBa 300p 3a MAIIKH KaHAWUZAT HUAKO Ce
pabotu 3a xeHa. IloTeror 1a kKaHAWAMPA »KEeHA TO ONMUIIYBA KAaKO aBaHTapa:
»,HHe BOo ApaunHOBO ke HAcTamuMe CO rparaHHH 07 ajI0aHCKaTa eTHUYKA
3aenHuIa, wieH Ha C/ICM, HO mpesi c€ MOYUTYBAH BO OIIITECTBOTO.
Y6aBuHaTa W pasiocTa M aBAaHTAPJHOCTAa HA CAMHOT KOHIIEIT € TOoa IITO Ke
uMaMe fama. Ke Hacramume co »xeHa AsGanka, Musmkuje Xamumi.“
BeymHOCT HEJ3MHHOT poA ce KOPUCTH KaKO eJeMEHT Ha M3HEHAJyBame Ha
KpajoT Ha usjaBata. Bo oBOj mpuior, kaHaujaatkata Mwuankuje XaauMu
BOOIIIIITO HE € MIPUKaXKaHa HUTY MMa M3jaBa O] Hea.

[Toroa ciiemyBaaT HEKOJIKYy NPIJIO3W Ha TeMa HacwiacTBo. IIpBoro e 3a
yOHCTBO U Hamas Ha IeJI0 ceMejcTBO Bo Besiec HajaBeHo Ha ®ejcOyk. Temara e
obpaboreHa pomoBo HeyrpasHo. [Io Taa BecT cjenu MPUJIOT 32 TPEHAOT HA
HajaBeHW yOWCTBA Ha HWHTEPHET, KakKO U yOHWCTBa KoM OwWie JUPEKTHO
IIpeHecyBaHU Ha MHTepHET. EJieH o7 cayyanTte e mpuMep 3a GeMUILHA, KOTa
MaKOT HajaByBa M BO JKHBO ja yOWBa cBojaTa compyra. TemaTta e oOpaboTeHa
POZIOBO HEYTPaJIHO, a NMPUYMHUTE ce OapaaT BO IICUXWYKATa COCTOj0a Ha
3JIOCTOPHHUITUTE.

CnemHUOT TIPWJIOT IITO Oellle aHAJIM3UPAH € MPUJIOTOT 3a aBCTPATHCKATA
IpaTeHnW4Ka, kKoja Bo IlapiameHnTor gonuia obseueHa Bo Oypka. Temara BO
Becra e obpaboreHa MHMOPMATUBHO, HO MOKpaj M3jaBaTa Ha IpaTeHUYKATa
KOja CO OBOj UMH ajIylupa Ha OMACHOCTHUTE I0 0e30eqHOCTa, MPUKAKAHA € U
H3jaBaTa Ha aBCTPAJIMCKHU CEHATOP KOj TOBOPH JleKa CeHaTOpKaTa co Hej3uHATa
IocTankKa ke T'M HaBpPeAW JKEHUTe W CuUTe MycoIuMaHd. [Ipucramor Ha
HOBHUHApPOT KOj T0 pabOTU 0BOj IPUJIOT € POJOBO HEYTPAJIEH U POIOBO CJIEIL.

[TocenHmoOT TIpWIIOT ce oAHecyBa Ha VHAWja, a HajaBaTta 3a HETO TJIACH:
»KOHTPOBEP3HHUOT 3aKOH 3a Pa3BOJ, BO €/lHA MUHyTa € YKuUHAT®. Bo 0OBOj
IIPUJIOT € IIOCBETeHO BHUMAaHHE M Ha POJIOBHUOT aCIIeKT, TOBOPEJKU JIeKa CO
YKHUHYBAaHETO Ha BAKBHOT 3aKOH Ce 3alITUTYBaaT KeHCKUTe IIpaBa Bo MHauja:
»,OBaa omiyka e chareHa kako nobesa Ha MyCIUMAHCKUTE KEHU KOH JI0JITO
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BpeMe TBpJiea JieKa 3aKOHOT 3a Pa3BOJ IO NPEKpPIIyBa HUBHOTO IIPaBO Ha
eqHakBocT”. OBOj MPWJIOT € CO KPAaTKO Tpaeme Off 41 CeKyH/a, INTO He
OBO3MO’KyBa IOroJieMa ejaboparyja Bo MOTJIe/] HA POJIOBUOT aCIIEKT Ha BECTa.

[TprcycTBOTO HAa HOBUHAPHM U HOBHMHAPKH BO BECTHTE Of Ipuio3uTe Ha TB
Kanas 5 mokayBa Jileka HOBHHAPKHUTE JOMHUHUPAAT U TOA CO 100 HACIPOTH
19. McTo Taka U BO ypeayBameTo KeHUTe Oea mmo3acTamneHu, 10 YPEAHUIKHA BO
criopeziba co 1 ypeaHuK.

Bo mpumepokor ox BectuTe Ha Kananm 5 uma momas Opoj MPHUIO3U 3a
cioptor. Cute 6 HpUora of CIOPTCKATE BECTH Ce OJHeCyBaa Ha MAaIKH
CIIOPT.

TB CUTEJI

Bo anaymm3upanuTe u3ganuja Ha /[He8HUKOM 80 19:00 vacom u busnuc
eecrmume Ha TB Curen, umaiiie BKynHO 130 npusio3u. EfeH o/ HUB e TeMa
Koja e ompejiesieHa Kako obsact Bo Cmpamezujama 3a podosa edHakeocm
2013-2020.

[Ipunoror e 3a kKanguaupamwero Ha Mwimkuje Xamumu on CIACM 3a
rpaJioHavaTHIYKa Ha ApadmHOBO. IIpmioror e o6paboTeH [AEeCKPUNTHBHO,
MIPUCTATIOT HAa MPE3EHTEPOT € POJOBO HEYTPAJIEH, a BO IIPWJIOTOT € U3jaBaTa Ha
IIPEMUEPOT KO] KOPHUCTH POJOBO HECEH3UTHBEH TOBOP, HMMEHYBAjKU ja
KaHAuJaTKata Ha IOYeTOKOT BO MAIIKU poj. Bo mpuioror kanamjarkara
BOOIIIITO He e MpukakaHa. Kako u kaj ocranature TB Kyku, mpukakaHa e
HcTara U3jaBa Ha IPeMUEPOT, KOj BO CJIy4ajoT He KOPHUCTU POJIOBO CEH3UTHBEH
roBop. IIpermnocraBka e Jieka Toa e HAIlpaBeHO CO HaMepa Jla IpeAu3BHUKA
IIOTOJIEMO MU3HEHA/YBame Kaj IVIEJAUuNTe U CJIYIIATeJIUTe KOra Ke IO COOIIITH
[IOJIOT ¥ €eTHUYKaTa IPUIAHOCT Ha KaHJAWJATKaTa 32 TpaJloHAvYaIHUYKA 3a
ApaunnoBo. Kako mTo Oeme u mperxogHO moTeHIupaHo, TB kykure He
MOKAT /1a BjIMjaaT Ha TOBOPOT Ha COTOBOPHUIIUTE, HO CEKAKO JleKa THe uMaaT
BJIMjaHUeE BP3 U300POT KOj /IeJI 0] h3jaBaTa Ke 0JI1 BO BECTUTE U OJI KOTO Ke ce
3eMe u3jaBa.

IIprcycTBOTO Ha HOBUHAPU W HOBUHAPKH BO BeCTUTE Of, npuio3ure Ha TB
Cures e u3eHaYEHO, 77 HOBUHAPKU U 77 HOBUHApU. Cenak ypeayBambeTo Ha
BECTUTE € Ha MaXKUTe, YPEAHUIIU UMA 10, a YPEAHUIKHU 4.

Bo cnioptckute Bectu ondaTeHU cO IIPUMEPOKOT, 25 ce MPUJI03U IOCBETeH!
Ha MAIIKUOT CIOPT, & CAMO 2 Ce MPUJIO3H O/1 )KEHCKHOT CIIOPT.

TB TEJIMA

Op BKynHO 98 npuso3u eMuTyBaHU BO Becrmume Bo 18:30 wacotr Ha TB
TesiMa BO TEKOT HA aHAIM3UPAHUTE JEHOBH, IIECT CE OJ[HECYBaaT Ha
CTpaTeIlIKUTe 00JIaCTH.

[TpBHOT pUJIOT € BO BPCKA CO 3r0JIEMEHUOT Opoj KeHU KOU OapaaT ITOMOIIT
OTKAaKO TH U3TyOmsIe pabOTHUTE MeCTa, 3allITO ce pa3dpaso jeKa ce OpeMeHU.
[Tpusoror e paboTeH cO poOAOBO ceH3UTHBEeH mpucran. Ce akTyesmsupa
npobseM KOj TM 3acera pabOTHUUYKHTE M HUBHHUTe mpaBa. OBaa BecT e
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eTUHCTBeHO obOpaboreHa oxa crpaHa Ha TB Tenma. [Ipumoror e mpobieMcku
obpaboTeH, Tpae 3 MUHYTH, JJIEKy IOFOJITO OF] BOOOMYAEHOTO Tpaewme Ha
npwio3u Kaj apyrure TB kyku (okosy 1 MmunyTa). IIpeky Hero ce mpoMoBHupa
pO/ioBa €JHAKBOCT, HO aBTOPOT HeMa CBOja OIlEHKAa T.e. JaBa CaMo
nHdOpMaIja 3a yJjorata Ha Cy/IOBUTe U HUBHHTE IIPECY/IH BO HEJOBOJIHATA
IpaBHA 3allITHTa HA >KEHUTe KOW TH HU3ryOmwie pabOTHHUTE MecTa IOpaau
opemenoct. Cenak, He Tpeba Ja ce 3aHeMapu M300pOT Ja ce IIacHpa OBaa
BECT BO yZlapeH TEpMHUH Ha BeCTH Jlo/ieka ocraHatute TB Kyku ja Hemaart mery
CBOUTE IPUJIO3H.

CnegHWOT aHAMIU3WpAH NPWIOT Oellle 3a M3MEHHUTE Ha 3akKOHOT 3a
MHUHUMAJTHA IU1aTa. [IpuIoroT okosty pacmpaBara 3a IpoOMeHa Ha OBOj 3aKOH U
3a MOXKHOCTa 3a IIOKAauyBal€ HA IUIATUTE BO TEKCTUJIHATA WHAYCTpPHja €
nHpopMaTHBHO 00paboTeH. Bo HEro ce KOpPUCTH POZOBO HEyTpaJieH TOBOP.
POIOBHOT acCIIeKT € BU/IJINB eIMHCTBEHO IIPEKY CHUMKHUTE O PAOOTHUYKHUTE BO
TEKCTWJIHATA WHJIyCTPHja, CO KOj € WJIyCTPHUpaH IPWIOTOT. Bo mpuioror ce
CIIOMEHyBa MOXKHOCTA 3a IIOKayyBake Ha IUIATUTE BO TEKCTHJIHATA
WH/IYCTPHja, HO eKCIUIMIIUTHO HEe Ce CIIOMHYBaaT JKEHHTE KOU c€ MHO3HWHCKa
paboTHa cuJia BO TEKCTHUJIHATA HHAYCTPHja.

AHayM3WpaH € W TNPWIOTOT 3a aBCTPAIMCKATa CEeHATOpPKAa Ha KpajHara
necuuria [TosimH XeHceH, Koja Ha celHUIA HA [lapiaMeHTOT JiBaeceT MUHYTH
cezesia Bo IipHa Oypka. [oToa ja u3Bajuiia U MOBUKaIa Ha 3abpaHa 3a Hej3UHO
HOCEHE€ BO JaBHOCT, MOpPaJy HalMOHasIHATa Oe30emHOCT. Bo mpuoror ce
KOPHCTH POJIOBO HeyTpasieH roBop. Becra ce mpeTcraByBa BO paMKHU Ha TeMaTa
3a HaI[MOHAJIHA 6e30€THOCT U MMOYNTYBalb€ Ha BEPCKUTE MPaBa BO ABCTpaJIHja.
Kako mTo Oelle MpETXOTHO HANOMEHATO, HOCEHETO OypKa € €IHO Off
mpaliamaTta KOU Ce OJ[HeCYBAaaT Ha BEPCKUTE W POJOBU IIpaBa, HO BO OBOj
IIPUJIOT He ce 00paboTyBa POAOBUOT aCIIEKT.

Jles o MpUMEPOKOT € W IIPUJIOTOT 3a Typy ox MHauja Koj 1061I 3aTBOPCKa
Ka3Ha 07] 20 TOJIMHU MOPaJIu CUIyBamba, Koj e oopaboTeH nHdopmaTtuBHO. Ce
KODHICTH POJIOBO HEyTpaJIeH TOBOP KOj ce CBelyBa Ha caMO e€lHa pedeHHuIa
JleKa WHIMCKHOT TYPY € OCy/IeH Ha BKYITHO 20 TOJIMHU 3aTBOP 3a CHJIyBambe Ha
nBe cBou cienbenuuyku. [loHaTamMy, BecTa ce TpeTHpa O aCHEKT HA jaBHATA
6e30emHOCT. OBOj IPUJIOT Tpae 32 CEKyH/IU.

[Tpusoror on Temara 3a oOpa3oBaHUE Ce OJHECYBAa HA PEBHIMPAE HA
y4eOHUITH 0] OCHOBHOTO 0O0pa3oBaHUe KOU COAPKAT CTEPEOTHIIH, HO BO HETO
eKCIUTUIINTHO He Ce CIIOMEHYBa JieKa CTaHyBa 300p 3a POJOBH CTEPEOTHIIH.
POMOBHOT acmekT € caMO MMILIMIUTHO MPHUCYTEH MPEKY CHUMKHTE/CIUKUTE
Bo mpuioror. CraHyBa 300p 3a C/IMKa Off JIeKIHja Off YYeOHHUK Kajie ce
IIPUKA)KyBa HACJIOBOT Ha JIEKIIHjaTa ,IIpaBaTa Ha KeHaTa“ Kako U JIEKIHja 3a
,bpaueH >KUBOT W OpauHu yJjoru“. 3a ’kaj, IpPeKy OBOj NPUJIOT He e
HMCKOPHUCTEHa MOXKHOCTa 3a apupMmaiyja Ha pojaoBaTa e€JHAKBOCT. BeymrHoCT
ITOMMOT POJT BOOIIIITO HE € CIIOMHAT BO OBOj MPHJIOT. TEKCTOT HA MPUJIOTOT HE
ce 3aHMMaBa CO POJIOBUTE MPAIIaFha, HO CJIMKUTE BO MPIJIOTOT yIIaTyBaaT JieKa
e Mpo0JIEMAaTHYHO TPAJUIIMOHAITHOTO IIPETCTABYBAhE HA POJOBUTE YJIOTH.
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[TocienHMOT aHAJIM3WpPaH NPWIOT Ce OJHECyBa HAa KaHAWAATypara Ha
Mwunukuje XanuMu 3a TpaJioHAadYaTHUYKAa Ha ApaumHoBo o7 CIACM.
HoBuHapkara ro HajaBu IPHJIOTOT Ha cjIeqHUOT HauwmH: ,Kypban Bajpam Bo
ApaunHOBO, co 6akiaBa, Boja U cOK. [lapueTo 6akjaBa My IO MOCIYXKU (Ha
3opaH 3aeB, H.3.) jkeHa AsyibaHka. MasiKy IOJIOIHA JO3HaBMe JeKa UMaja
JIOTIOJTHUTEJTHA TPUYHHA 3a TPEMa, T'0 IMOCIYKyBallle He caMO IIPEMHEPOT,
TYKy W JILIEPOT Ha MapTHjaTa BO KOja WIeHyBa U KOja ke ja KaHAUAWpA 3a
rpaJioHaYaTHUK HAa OBaa OMIITHHA HAa MMPETCTOJHUTE JIOKAJTHU U360pu.“

HoBuHapkaTa co oBaa M3jaBa Ha CTEPEOTHIIEH HAUMH ja IMPeTCTaByBa BeCTa
Jleka AnbaHka Ke Oujle KaHAUIMPaHa 3a TPaIOHAaYaTHUYKA Ha APAaurHOBO Of]
CICM. HejsmHaTta ysora ce IIpeTCTaByBa KaKO JKeHa IITO TO CIIYKHU
MMPEMHUEPOT ¥ JIMAEPOT Ha TMmapTujata. IIpuToa HaMeCTO TEPMHUHOT
rpaioHaYaTHIYKA Ce KOPHUCTH TPaZlOHAYIHUK. BO mPHIOTOT He € OfBOEeH
MPOCTOP 3a KaHJWJIATKaTa JIMYHO /Ia Cce MPETCTaBH, TOA My € OTCTAalleHO Ha
3opaH 3aeB. ENMHCTBEHOTO BU3YeJHO IIPETCTABYBam€ HA KaHJMIATKaTa 3a
rpaJioHaYaTHIYKa Ha ApauynMHOBO € MOMEHTOT KOra Taa To IOCIYKyBa
peMuepoT co bakiaBa. HeroBara usjaBa e vcrata OHaa Koja € IIpeTcTaBeHa U
on npyrute TB Kyku: ,Y6aBHHaTa M pajiocTa U aBaHTapJHOCTa HAa CaMHOT
KOHIIENT e Toa ITO ke MMaMe ama. Ke Hacrammme co skeHa AJGaHKa,
Munukuje XaJquMHu ce BHKa, Taa € JieHeCKa BepyBaM oBzie co Hac. Co eJieH
BaKOB KaH/IHUAT, jac BEpyBaM JieKa KaKO OIIITECTBEHUK, KAKO JIMYHOCT IITO €
BrpajieHa BO MHOTY Ba)KHU CETMEHTH O] CEKOjTHEBHUOT KUBOT Ha IparaHuTe.
Co 4YOBEK KOj CO CeMEjCTBOTO € OBJie, MOTEKHyBa O] OBJie, BepyBaM JeKa
HaBHUCTHHA Ke OujieMe JOBOJIHO NMpUdATINBU U IPUMaMJIMBH Jia ja 1o0ueMe
MTOZIPIIIKATA O/ MHO3WHCTBOTO rparaHu o1 ApaurHOBO.“ BecTa mpercraBeHa u
IPUKa’KaHA HAa OBOj HAUHMH ja CTEPEOTUIIN3UPA yJIoraTa Ha keHata. Vcro Taka,
3a pasJyimka of octaHatute TB Kykwu 1mto ja 00OpaboTyBaaT ucTraTa oBaa BeCT U
KOHM KOPHUCTAT POZOBO HEYTpaJieH TOBOP, BO OBOj C/Iy4yaj HOBHHapkarta Ha TB
Tenma, Koja ja mpeTcTaByBa BecTa, KOPUCTH POJIOBO HECEH3UTHBEH T'OBOP U TO
MOTEHIIIPA CTEPEOTUIIOT 3a JKEHUTE HCKJIYYHBO KaKO JOMAaKUHKA |
CIy’KUTEJIKA Ha Ma)kKUTe HaKo CcTaHyBa 300p 3a KaHAWJATKAa 3a
rpajjoHavYaJJHUNYKa Ha OMINTHHA. J[OMOJHUTESTHO MpobIeMaTHUYeH MOMEHT €
n300pOT Ha BUBYEJIHOTO MPUKAKyBalkhe Ha Muiukje XaJuMu CO CHUMKA Of
MOMEHTOT Ha MOCJTY>KYBambeTo, HO HE U O] HEj3UH rOBOP WJIA U3jaBa.

IIpucycTBOTO HAa HOBMHApPU U HOBUHAPKU BO BECTUTE 07, Ipuyio3ute Ha TB
TenMa IOKa)kyBa TOBeKe HOBHHApPKU - 51, a IOMaJIKy HOBHUHapu - 28.
YpenmyBameTo Ha BeCTUTE KOU BJIETOA BO MPUMEPOKOT 3a OBA HCTPaKyBarbe
MTOKa)KyBaaT JieKa Toa € [eJIOCHO CITPOBEEHO O/1 *KEHH.

Bo cnoptckuTe BecTr oniaTeHU CO MPUMEPOKOT, 19 Ce MPUJIO3U MIOCBETEHHN
Ha MAIIIKHOT CIIOPT, & CaMO 1 € IPUJIOT OJ1 )KEHCKUOT CITOPT.
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[TopurameTo Ha cBecTa Kaj jaBHOCTA BO IIOTJIEZ, HA POJIOBUTE IIpalllaiba €
KJIYYHO 3a IoZ00pyBabe Ha COCTOjOMTE CO eTHAKBUTE MOKHOCTH Ha MayKHUTE U
JKEHUTE W ITPOMOBHPAETO HA POJOBUTE IpaBa M eqHakKBocT. [oTpebara 3a
BOBeJlyBalbe Ha pOZlOBaTa IEPCIIEKTUBA BO 00PabOTYBAmeTO U IJIAaCHPAETO
Ha BECTHUTE O] CTPaHa Ha CPeJICTBATA 3a jaBHO WH(GOPMHUPAIHE Ce jaByBa KaKO
HY>KHOCT 32 IIOCTUTHYBAHE€TO Ha 3aJI03KOUTE U IIeJIUTEe KOU IPOU3JIETYyBaaT O/
Hayuonannama cmpameauja 3a podosa edHakeocm 2013-2020, KaKO U O]f
3akxoHom 3a eOHAKE8U MOMCHOCMU HA MceHUume U maxcume.

Onx aHanM3aTa Ha TPETMAHOT Ha POJOBUTE IIpalllatba BO BECTUTE Ha
HanuoHayiHUTe TB KyKM INITO eMHUTyBaaT IMporpaMa IpeKy JUTHTaJIeH
TepecTpHjaieH MYJITHILIEKC, 3a0eIeKINBO € JleKa Ha JKEeHUTE UM ce IIpH/iaBa
rmoMasia BUIJIMBOCT, HUBHHOT IJIac € TIOMAJIKY CJIyIlIaH, HO, ICTO TaKa U THE Ce
IIOMAJIKy BU3YEJTHO MMPUKaKaHHU.

leHepa/ITHUOT 3aKJIy4OK IITO MO’KE Jla Ce H3BeJe OJ HAOAUTE Of
HCTPaKyBamheTO yIIaTyBa Ha TOa JieKa HeJIoCTacyBaaT IIPUJIO3U 32 TEMH BayKHHU
3a poaoBuTe. McTO Taka, BO OHOj MaJj JieJl IPHUJIO3U KOW MOXKAT Jila Oujar
aHAJIM3UPAHU OJ POJIOB acIeKT, BO HajrojieMa Mepa JIOMHHUpPA POIOBO
CJIEITUOT WJIX POJIOBO HEYTPAIHUOT IpHUCTAll. 11 3a TeMH Kajie IIITO MOXKe /ia Ce
KOPHCTA POJOBATa IIEPCIIEKTHBA, COAPXKUHUTE BO BECTUTE IJIABHO Ce
HCIIPa3HETU O] CEH3UTHBHOCT BO IOIJIE/ HA POJIOBHUTe mpamiama. Of apyra
CTpaHa, ITO3UTHUBEH HCXOJI € TOA IITO O COAPKUHHUTE HEA0CTAacyBa U POIOBO
00jeKTU(PUIUPAYKHUOT WU CeKCHCTUUKK mpucran. Ciaydyar Ha KOpPHCTEHhe
CEeKCHCTUUKU WIH O0O0jeKTuPUIHUpadk TOBOp Oelle 3a0eseXUTeNIeH BO
H3BEIITAauTe BO MPETXOJHHU TOAUHM (2012-2013 roKHa), HO OBaa TOAHUHA BO
aHAJIM3UPAHUOT TPHUMEPOK OJf BECTUTE HeMallle TakKoB cay4aj. EauHcTBeH
HeraTUBEH CJIydaj BO IIOTJIEZ] Ha TOBOPOT IIITO Ce KOPHCTEJ OBaa TOJAWHA €
PO/IOBO HECEH3UTUBHUOT FOBOP, OTHOCHO CTEPEOTUITU3HUPAIHETO.

3eMajKku TH MpeJIBUJI CUTe TOOHMEHH IOJIaTOIH, oaraMe 10 OCHOBHUOT YBU/L
Jleka BO jaBHHUOT MeEJIHUYMCKH IIPOCTOP, BO KOj JIOMHHUpAaaT Ma)KHUTe, Ce
BOCIIOCTaByBa TeHepaiHa Iozieioa (BU3yeslHO M AUCKYP3UBHO) KOja MOXKE J1a
ce OIUINIE HA CJIEHUOT HAuYWH: ['eHepasHo, 32 O/Ipe/IeHH TeMU WM HaCTaHU
KOMW HOCAT Pa3/IMYH{ UMILIHKAIUKM 3a POJIOBUTE, ce WHOOPMHpPaA CO POJIOBO
CJIEN WJTH POZIOBO HEyTpaJIeH TOBOP.

Bo morsies; Ha KpeHpameTo Ha MHCIEIETO W MOJUTHYBAIbeTO Ha CBECTA,
MeINyMUTE Cce HaoraaT BO IMO3HUIIMja Ha e[Ha BJIMjaTeJIHA OIIITECTBEHA CHJIa
KOja MO3Ke /1a ia/ie TIOA/APIIKA U JIa IOMOTHE BO OCTBAPYBAabETO HA OBHE IIEJIH.
ITokpaj mpenu3HOTO, TOYHOTO W HEMPHUCTPACHO H3BECTYBAaIbe, THE KMMAaar
MO’KHOCT Jla HampaBaT M300p 3a IITO, KOJKYy M Ha KaKOB HauuH Ke ce
M3BECTYBa, KAKOB THII Ha W3jaBU Ke OWJAT IMPHUKaKaHU, KaKOB TOBOp Ke ce
KODHUCTH BO IIpe3eHTHpameTo Ha uHGOPMAIMUTE, YINTEe TOBeEKe, Ja
Mperno3HaaT KaKOB BHJ OIIITECTBEHH HMIUITHKAIIUM Ke JIOHece OJIpeJieH
HaCTaH WA BECT BP3 MayKUTe U jkeHuTe. EAHOCTaBHO Ka)KaHO, MEJIUyMUTE He
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caMo INTO ja IPEeHecyBaaT, THE W aKTHBHO YYECTBYBAaaT BO KDEWPAIETO Ha
CTBApHOCTa, HE C€aMO BO IIOIJIE[, HA JUCKYPCOT, TYKYy M CO BH3YEJIHOTO
npercraByBame. OTTyKa IPOU3JIEryBAa M HUBHATA MOXKHOCT 32 IPOAKTHBHO
ZlejCTBYBambe CO I1eJ1 MHOTY IT06p30 U moeHUKaCHO Jia ce CIIPOBe/ie MUCHjaTa Ha
IIOCTOjaHOTO MO/IUTHYBAbe Ha CBECTA 34 POJIOBUTE IIpalllatha.

OBaa ropunHa 3a0eJIeKJIMBO € PEYUCH I[€JIOCHO OTCYCTBO HA TEMH KOH Ce
POZIOBO TpeTHpaHW. J[ypu U OHUE HEKOJIKY TeMU KOU Ce cpekaBaaT BO
OBOTOJIMIITHAOT IPHMEPOK 3a aHain3a, a KOM MOXKAT Ja Jo0ujaT U cBoja
MOEKCIUIMIIUTHA  pOMOBO  adupMaTUBHA 00paboOTKa, Ce TeHepaJHO
00paboTyBaHH CO JECKPUNTUBHO MH(GOPMATHUBEH MIPUCTATI.

HaxkpaTko, 3aKJIy40IIUTE O/ aHA/IN3aTa HAa POJAOBUTE IMpallamka
BO IPOTrpaMCKUTE KOHIENTH M COAP:KUHU Ha paauoaudysepure
ce cJeJHUTe:

- Temute Kom MokaT ma OumaT oOpabOTYyBaHH Of] POJIOB acCIEKT He ce
Iperno3HaBaar o HoBuHap(k)ure u ox TB Kykure;

- PonmoBuTe mparamwa ¥ TEMU UMaaT HUCKO HUBO Ha 3aCTalleHOCT BO JTHEBHO-
WHOPMATUBHUTE U3/IaHU]a;

- IlpomoskyBa TpeHJOT Ha KOPHICTEHe MAaIllKd TpaMaTUYKU POJ KakKo
VHUBEp3aJieH BO IIPETCTaByBamkeTO Ha mpodecuure U (GYHKIIUUTE HA
JKeHUTe, MPOo(eCHOHATHO aHTaXKUPAHU WM COTOBOPHUYKH BO BECTHTE;

- Iloctou oTCycTBO Ha BOBeJlyBalbe Ha POJOBaTa MEPCIEKTHBA BO MPHUJIO3U
KOM MOKaT Jja buyat o6paboTeH! Ha TOj HAYKH;

- U nokpaj Toa mto 6pojoT Ha ypeIHUUKHU U YPEJHUIY € PEYUCU U3eJHAUEH,
a HOBMHApKHUTE BO IPUMEPOKOT 3a aHa/IM3a Ha POJIOBUTE IIpalllama Cce
3acTameHu BO MorojieM Opoj, celmak OpPOjOT Ha COTOBOPHUYKHU € ITOMaJl Off
OpOjoT Ha COTOBOPHUIIH;

- Haxo ce 3abesiexkyBa IOroJIeMO IIPUCYCTBO HA HOBUHAPKUTE BO MENYMHUTE,
He ce 3abeJie’kyBa MO3UTHUBEH TPEH/ BO OJTHOC HA TPETMAHOT HA POJIOT OF
CTpaHa HAa MeJUyMHUTe, HO OHAaMy KaJie IITO OpOjOT HA YPEAHUUKH €
morosieM, 3a0eJIeKJIUB € JIeJIYMHO IIO3UTHBEH TPEHJ, BO OJHOC Ha
TPETMAHOT Ha POJIOT;

- Maxure, HOCHTENIM Ha BUCOKHU jaBHU (DYHKI[UH, CE€ jaByBaaT BO IIOBEKe
pasNYHU MIPUJIO3U HA HUBO HA JIHEBHO M3/IaHUE HA BECTUTE, HAjUueCcTO BO
yJiora Ha COTOBODHUIIY.

HpenopaKI/ITe, KOu IIpomn3jieryBaaT O/ OBaa aHa/In3a, C€ BO HACOKa Ha
yrIOTp663. Ha €€H IPOAaKTHUBEH OJHOC W BKJIIYYEHOCT HaA TEJIEBU3UHUTE BO
a(l)I/IpMI/IpaHye Ha BpPEAHOCTUTE Ha €IAHAKBOCT Mef'y Ma>XXmuTe H©W KEHHTE.
HpenopaKHTe KOH cjsieaar, besexxaT MUHUMAJIHO IIPpOMEHETAa COCTOj6a U CJIUKa
IITo ja npeHecyBaaT TEJECBU3UUTE BO IIOIVIE Ha POAOBUTE IIpalllaiba
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criopezieHo co MuHaTUTe roauHU. Co HAZIEXK JIeKa OBOj U3BEIITaj Ke JI0Npe 10
MeNyMHUTe, 0COOEHO TeJIEBU3UUTE, OHA IIITO OU ro Ipernopayvarie e:

BoBenyBame TeMU KOM TH 3aceraaT Mpallamara Ha eJHaKBa pOOBa
3aCTalleHOCT BO CTPYKTYpHUTe Ha OJJIydyBame, BO OIIITeCTBEHaTa U
moytuTuyKara chepa;

BoBenyBame TeEMU KOH ce Of] HHTEPEC 3a eTHAKBOCTA Mel'y POJIOBUTE;
3rojieMeHO IMPUCYCTBO HA JKEHU, BO CBOjCTBO HA CTPYYHH U IMOJIUTHIKHU
aBTOPUTETU KAaKO COTOBOPHUYKH;

Kopucreme Ha pojioBaTa IepcreKTHBa Mpu 00pab0TKa HA TEMU KOU MOXKAT
7a OmaaT TpeTUPAHU O POJOB ACIEKT M KOHM OBO3MOXKYBaaT POJIOBO
adupmMaTHUBEH IPUCTAIL.
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3a ga ce nobue IeJIOCHA CJIMKA 3a OJTHOCOT HA MEJMyMUTE KOH POJIOT
pOZOBUTE TeMH U IIpalllalkba, NPU AHAIM3UPAKETO HA COAPKUHUTE U
MpOorpaMcKuTe KOHIENTU Ha Painoiudy3epuTe Ba>KHO € J1a ce 3eMe MPeABUT,
Ha KOj HAYMWH Ce NMPUKAKAHU U TPETCTAaBEeHU KEeHUTe W Makute. Bo Taa
CMHUCJIa, TIOTPEOHO € Jla ce CcoIviela KaKBa CJIMKA /aBaT KBAINTATUBHUTE U
KBAaHTUTATUBHUTE  IIOKa3aTeJd, COIJIACHO  POJIOBO  UYyBCTBUTETHUTE
naankatopu 3a Meguymure Ha YHECKO. Toa nmoxpasbupa anaansa Bo HOTJIES,
Ha COOTHOCOT Ha IIPUCYTHH JKEHU M MaKH (BO CMHCJIa HA HUBHATA BUJIUBOCT
3a my0JIMKaTa), HO ¥ KBAJINTATUBHUOT acleKT WM Ha KAKOB HAaYMH, BO KaKBU
YJIOTU U KaKOB € KapaKTepOT Ha MPUKa’KyBabeTO, KOU ce HETOBUTE OCHOBHU
(pu3NMYKN KapaKTEPUCTUKH, IIpUpPOJiIaTa Ha OIIITeCTBEHATa IIOCTABEHOCT,
KakBH OIIIIITECTBEHH YJIOTH Ce IIPOMOBUpAAT, Jajld CyOjeKTUTe ce
MIPUKa’KyBaaT KaKO aKTUBHU WJIU ITACUBHH, AU ce 00jeKTU(UITUPAHH U JTAJTH
HAUMHOT HA KOW Ce IOCTaBEHU U IPETCTaBEHM YKa)KyBa Ha IIPUCYCTBO Ha
O/IpeieHU POZIOBU CTEPEOTUIIH U JUCKPUMUHALINU.

OBaa rogiHa IpUMepPOKOT KOPUCTEH 32 aHAJIN3a CE COCTOU Of] 29 PEeKJIAMHU
cnotoBu. [IpuMepoKOT € o/0paH O/ pPeKJIAMUTe HajuecTO E€MHUTYBAaHU BO
yIapHOTO Bpeme (071 17 [0 23 4YacoT) BO IMEPUOAOT OJ 15 aBIyCT A0 15
CeNTeMBpH 2017 TroAuHA, O(QopMeH NpeKy Ccje/lelhe Ha IporpaMuTe Ha
TeJIeBU3UUTE HAa HAUMOHAJIHO HUBO KOW €MHUTyBaaT IIporpaMma HpeKy
JUTUTaJIeH TepectpujasieH mynatumuiekc: MPT1, MPT2, Ancar — M, Anda,
Kanan 5, Cuten m Tenma. OBue pekjaMu ce jaByBaaT W Ha JpYTUTE
TeJIEBU3UCKU KaHAJIU.

CroroBute Kou Oea moOMIOXKeHW Ha aHaimu3a ce: Apuen, Huea MeH,
Jlakanyt, IlIBenc, Koka Kosa, ®anrta, OsnBejc Ilnatuuym, ®epu, Xen ey
moanepc Mes, /los meH, /loB BoMmeH, [loB MeH + kep, Jlenop, Ilepoc, Mucrep
IIpomep, Heoresn, Crobu dmumnc, Xyro 6oc, Koka Kosa, Bum, Makmnerpou,
Opo6wut, OcurypyBame Makenonuja, Opour 2, Ckorcko, MaruaTtpasc, /lopmeo,
Hugea, CaBekc.

Enen ox kpurepuymure 3a u360p Ha pekyiaMuTe Gelire BO CIIOTOBUTE J1a UMa
MK M JKEHH KOM Ce T0jaByBaaT BO IpuUMapHa ysora. Pekimamure Gea
QHAIM3UPAHU TIPEKY METOJOJIONIKH HHCTPYMEHT, CIIEINHjaIHO U3paboTeH
MpAIIAUTHUK, KOj COAprKellle KBAJIUTATUBHU W KBAHTUTATUBHU HHIUKATOPH,
comtacHo Podoso uyscmeumenrHume uHoukamopu 3a meduymume Ha
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YHECKO xou ce oAHecyBaaT Ha POJIOBOTO MOPTPETHPAIE BO MEINYMCKUTE
coxp:kunU (rpyna b2 - 3a pekiamure).

Kopucrenu 6ea ciemHuBe MHAMKATOPHU: OpPOjOT HAa MaKM M JKEHHU KaKO
HapaToOpu U KakKo CyOjeKTH, BUAOT HA POJIOBUTE YJIOTU KOU Ce IMPUKaKaHU,
HAYMHOT Ha MPUKAXKyBamhe U IMPETCTaByBalbe Ha MAJKUTE U JKEHUTe U JaIu
HUBHUTE VYJIOTM Ce AaKTUBHU WIM IIaCUBHH, TPAJUIUOHAIHU WIN
HETPAJUIIUOHATIHY, KPTBAa WU CTOPUTEJ], yYMeH/yMHA WA JIECHOyMeH/
JIECHOYMHA, K€HaTa Kako MpobjeM WM Ma)KOT Kako IpobiieM, HeXXHa U
YyBCTBUTEJHA WU TPyO M IMOMAJIKy UyBCTBUTEJIEH, MOK/HEMOK, JeKopalnuja
(mpuBsieKyBarbe BHUMaHUE cO GUBUYKU U3IJIEN), TOTOA KOJIKABa BAXKHOCT Ce
npuaBa Ha PU3NYKUOT U3IJIEN U CII.

Excnaukauuja Ha onwmume KeaHMumamueéHu Haoou

[TpamagHUKOT IIITO Ce OJHECyBallle Ha PEKJIAMHTE Ja/ie KBAJITUTATUBHU U
KBAaHTHUTAaTUBHU IIOJATOIIX 3Aa IIPETCTABYBAILETO U IIPUKAYKYBALETO HA MaXKUTE
u JKkeHWTe BO mporpammuTe. OHa IITO MOXKe Jla ce 3a0eyleXu Kaj
KBaHTUTATUBHUTE [TO/IATOIY € PeIaTHBHATA H3€HAYEHOCT BO IIPETCTaBEHOCTA
Ha MakKMTe U >KEeHHUTe KaKO aKTepH BO peKJaMHuTe, cO 0Ojara Iorojema
[IPETCTaBEHOCT Ha KEHUTE, HO BO MOATOIUTE IIITO CJIE/AT ce TJIefia O/IpesieHa
PO/IOBO aCHMETPHUYHA IIPETCTABEHOCT BO I10JI3a HA MAIIKHOT POJl, © TOA BO
dbopma Ha: T1ac Ha HapaTop, Iy1ac Ha Cy0jeKT.

Mariiku 1 >KeHCKHU JINIa TPUKAKAHU BO PEKJIAMUTE:
MaxKu: 171 JkeHU: 187

MAIITKY 1 2 KEHCKU JINITA
ITPUKAZKAHU BO PEKJIAMUTE

52%

® Maxn m KeHun
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Maku 1 ’KeHH Cy0jeKTH KOU TOBOPAT BO PEKJIAMUTE:
MaKu: 22 J)KeHU: 18

MAZKHN 1 2 KEHUW CYBJEKTHU KOM I'OBOPAT
BO PEKJIAMMTE

® Maxmn m ¥HeHu

Masku u xeHU HapaTop(K)U BO peKJIaMUTe:
MaKH: 21 »KeHHU: 13

MAZKU U ) KEHU HAPATOP(K)U BO
PEKJIAMMWTE

= Maxu = eHun

I'ytacor koj Hajuecto ce ciymia, BO ¢dopma Ha cybjeKT wiam HapaTop/
HapaToOpKa € MaIKHUOT Iiac. [lopakaTta IITO OBHeE MOJATOIU ja HOCAT € JIeKa
aKTUBHUOT Cy0jeKT, OHO] KOMy My ce CJyIla IJIacoT € MaoT. BakBara
IIOCTABEHOCT IIOKAKyBa JIeKa BO OJIPE/IEH CTEIIEH JKeHaTa € IMPETEIKHO ,HeMa®,
OJTHOCHO KODHUCTEHETO Ha IKEHCKHUTE TJIACOBU BO pEKJIaMHUTe HUB THU
IIOPTpPeTHpa BO €HA IMOApEe/IeHA MO3UIMja BO ogHOC Ha Maxure. Ox apyra
CTpaHa, MaXKUTE Ce CMeTaaT 3a MOoyOeUIMBU, OAHOCHO Cy0jeKTH KOHM MOXKaT Ja
IpeHecar rmopaka.
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MackuTe moBeke ce jaByBaaT KaKO HapaTOPH BO PEKJIaMHUTE 3a CBETCKHUOT
nasap, 11, HaCIpOTH peKJIaMUuTe 3a JOMAIIHUOT mnasap, 6. KeHute, mako
reHepaJIHO MTOMAaJIKy Ce€ jaByBaaT KaKO HapaTOPKU BO cIopenba cO Ma’KUTe
(ako ce cmopezaT MOAATOIIMTE 3a HAPATOPKHU BO PEKJIaMHUTE 3a CBETCKHOT
rmazap W HApaTOPKH BO PpeKJIaMd HaMeHeTH 3a JIOMAIIHUOT TIia3ap)
3a0eJIe’KUTEJTHO € JIeKa THe MOBeKe ce HaoraaT BO yJIora Ha HAapaTOPKH BO
pekjaMuTe 3a MakeZlOHWja U PErMOHAHHOT Ia3ap, U Toa 10, HACIpPOTH,
HapaTOPKHUTE BO PEKJIaMHTe 3a CBETCKHOT 1a3ap - 7.

Cenak, 3a0eJIe’KJINBO € JIeKa JKeHUTE Ce BO IIPEAHOCT BO MOIJIe] HA HUBHOTO
du3HnUKO MpHCycTBO Kaj 06aTa THUIA PEKJIaMH.

Bo morsies Ha 3acTareHocTa CIIope/ Bo3pacTa, Haj3acTaleHa Tpyra ce KeHHU
Ha Bo3pacT of 18-30 roguHU (BKYITHO 32 JKEHM) U TOoa BO pPeKJaMH 3a
JIOMAIITHUOT Ta3ap. McTo Taka, MaykuTe, MaKO BO IToMaJs Opoj BO cropezada co
JKEHHUTe, ce Haj3acTalleHd BO peKJIaMH 3a JIoMallleH Mmazap (25 Maku), BO
KaTeropujatTa Ha Bo3pacT ox 18-30 roawHU. 3a0eyeIMBO € JieKa BO
peKJIaMHuTe 3a CTPAHCKUOT IMaszap HEAOCTUTAaaT M MaXd U KEHU HaJ 45
roIuHU. BeynrHocT, BOOWINBA € HEBUJIJIMBOCTA Ha ITOBO3PACHUTE KaTETOPUH
rparaHy U rparaHK{d BO peKJIaMHHUTE BHJIea O OBOTOJIMIITHUOT IIPUMEPOK 3a
aHaIM3a.

Bospact Maxn Kenn
JIOM. /per. CBETCKHU JIOM. /per. CBETCKH

IToz 18 roz. 6 9 5 9
18-30 25 18 32 20
31-45 8 7 9 6
Hap 46 rog. 6 o 8 o
Bxynno 45 34 46 43
criopez; masap
BxymHo 11(0) 79 89
pon
BxymHO 168

[TpercTaByBameTO Ha KEHUTE U MaKUTe KaKO 00jeKTH, 0cODEHO KakKo
CEKCYaJIHU 00jeKTH, € 0COOEHO BaXKHO 3a POJOBaTa aHAIM3a HA PEKJIAMHUTE
crioToBU. [IprMepOKOT OBaa ro/iiHa MOKaXKyBa JieKa reHepaTHO ce n30erHyBa
00jeKTH(PHUITTPAYKOTO TTPUKAKyBakhe Ha aKTep(K)UTe BO PEKJIAMHUTE, OJTHOCHO
HUBHO TPUKAKyBame KAaKO CeKCyaTHU obOjekTu. Bo camo ABa ciayuan Kaj
Ma’kHUTe U JKEHUTE € MMILTAIIPaHa cekcyarHa objektudukamnuja. Toa e cioydaj
co peksamara 3a Xyro boc (Hugo Boss: The Scent Intense) kajie 11to xeHaTa e
IpeTcTaBeHa Kako y0aBa, ceH3yasiHa, JI00po obOsieueHa (Kako MOJieJKa).
HerroT onuc Moke Jja ce KOPHUCTH U 32 MaKOT. JKeHaTa ro 3aBelyBa MaKoT CO
HEj3MHUOT MUPHUC, U3IJIeJl U JOIHUP IPH IITO Kamepara ce ¢pOoKycHpa IoBeke
Ha YCHUTE Ha >KeHaTa OTKOJIKY Ha HeroBuTe ycHH. MaKoT ja 3aBemyBa CO
JIOIIUP IITO € CTEPEOTHITHO IMPEeTCTaByBalbe Ha MalllkaTa CEKCyasTHOCT. /[BaTa
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MMPOTAarOHHUCTH U3TJIeAaaT JUHAMUYHO, HO PeKJlaMaTa He /JiaBa YyBCTBO JeKa
IIOCTOU HEKAKBA HEETHAKBOCT Mefy HUB.

Ona mTo MoKe /ia ce 3a0esiesKd BO JIeJl Of] PEKJIaMUTE € JleKa MajKUTe U
JKEHHWTE Ce KOPHCTAT 3a IPUBJIEKYBalhe BHUMaHUE CO (PUBUUYKHOT H3TJIEN,
HMCTaKHYBajKU ja HUBATa JieKopaTUBHA (GYHKIHja, HO He MOKe /ia ce 3a0esexu
HMCTaKHAT ceKcusaM. Bo aHa/m3uTe BO HEKOU OJf MUHATUTE TOJUHU BO IIOTJIE
Ha IPETCTaBYBAETO U MIPUKAKYBAHETO Ha JKEHUTE U MaXKUTE BO PEKJIaMUTE
kou Oea JieJ 3a po/IoBa aHAJIM3a, 0BOj PUMAT I'0 KMaa JKeHHUTe.

[Tokpaj HPHUCYCTBOTO HA MaKUTe M JKEHHUTE BO PEKJIAMUTE, BaKHA € U
HUBHATa IIOCTAaBEHOCT BO IpocTopotT. IloTpeOHO Oemre ga ce pasriena u
HAYMHOT HA KOj THE Ce PAacIopeieH:u BO IMPOCTOPOT (KOj € BO IMpeJieH, a KOj BO
3aJleH IUIaH, KOj € BO IIEHTapoT, a KOj oTcTpaHa). Bo OBOTOAMIITHHOT
peIpe3eHTaTUBEeH IMPUMEPOK O] PEKIaMUTE MOKe Jla ce 3abesexu JeKa
JKEHHUuTe ce jaBYBaaT BO JOMMHAHTHH IMO3UIINH, BO HIEHTAPOT WJIK BO IIOKPYIIEH
kazap. Cemnak, IOIETATHO aKo ja IJlelaMe CIMKaTa BO IIOTJIe/] Ha JOMUHAIHja
U ITIOCTaBEHOCT BO IIPOCTOPOT U3TJIE/A BaKa:

- Illecrt ox pexsaMuTe MOJIETHAKBO TU IIOPTPETHUPAAT JIBaTa 10J1a, BO TOTJIE
Ha HUBHATA MOCTaBEHOCT BO IIPOCTOPOT;

- Kaj mypu 11 ox pekylamuTte HemocTacyBa €QHUOT II0JI, HAJUECTO MAIIIKHOT
(xaj oBue pexsiaMH, Kajie IITO He € MPUKa)kKaH eTHUOT II0JI, BO 8 ciyuau
HeJIoCTacyBa MAIIKHOT I10JI, OTHOCHO BO 3 HEZOCTACYBa KEHCKHUOT I10J1);

- Bo 15 ox pekyiaMuTe KEHUTE Ce BO JOMUHAHTHA, [eHTPA/JIHA ITOCTAaBEHOCT,
HACIPOTH 7 Ma’KM KOW Ce IOCTaBEeHW JOMHHAHTHO BO Ipoctopot. OBne
cTaHyBa 300D 3a pEeKJIaMHU KaJie IIITO Cce jaByBaaT /iBaTa IoJia.

JKeHuTe MOMHMHHpaaT WJIM I[EHTPAJTHO Ce IOCTaBEHH BO IIPOCTOPOT Ha
peKJIaMHUTE CIOTOBH BO KOM HAjUeCcTO ce peKJaMHpaaT: IMPOU3BOAH 3a
JKEeHCKAa XWUTHEHa, JIOMaKHMHCTBO U Iepere ajauinTa. [I0TOYHO, JKeHUTe ce
IIEHTPAJIHO ITOCTaBEHW BO IIPOCTOPOT BO OCYyM peKJaMH KOU Ce HaMeHEeTU
HUCKJIYYMBO 3a JKEHUTE, BO YETUPU PEKJIAMHH CIIOTOBU KOU Ce HaMeHEeTH 3a
MMPOU3BO/Y 32 MAYKUTE U JKEHUTE U BO €/lHA PeKJlaMa HaMeHeTa 3a IIPOU3BOAU
3a MaKH.

MakuTe ce MoCTaBeHU IEHTPAJIHO BO MPOCTOPOT HA PEKJIAMHUTE CIIOTOBH
BO KOW HAjyecTo ce peKIaMHupaar IIPOU3BOAM 32 XUTHEHA 32 MaKU U ITHUBO.
CranyBa 300p 3a YETHPHU pEKJIAMU HaMEHETH HMCKJIYUYMBO 3a MaKWTe, W JBA
PEeKJIaMHU CIIOTa KOU Ce HAMEHETH 32 J[BaTa IoJIa.

Excnaukauyuja Ha onwmume u noeduHeHHU KeaaumamueHu

Haoou

Omna IITO MHOI'Y IIOBEKe TOBOPH 3a MPETCTABYBAETO U MPHUKAKYBAHETO HA
Ma)KUTe€ U JKEHHTE Cce OIIITECTBEHUTE YJIOTU KOHU UM Ce€ JIOJIeJIEHU U
MPETCTaByBaWkhETO Ha POJOBUTE YJIOTH, BO IIPUMEPOKOT O/ PEKJIaMUTE.
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Ona mTO HpBO MOXKe Ja ce 3abeJieXXu BO TIOIVIEZ, HA TOA KAKO Ce
MPETCTAaBEeHU MAIIIKUTE U YKEHCKHUTE YJIOTHM BO PEKJIAMHUTE € JieKa Kaj JBaTa
mmojia OJ ToJeMa BaXXKHOCT € (U3WUKUOT wu3riesn. KeHHWTe ce TJIaBHO
aTPaKTUBHU, MJIAJY, HACMeaHH, BUTKHU. MaKuTe ce UCTO TaKa, CO aTPAKTHUBEH
dbu3nuky u3ren, rojaeMa BaXKHOCT ce IPHUJAaBa HA HUBHATa (GU3UUYKA
KOHJIUIIMja, CWIA U MPaKTHKyBame CIOPTCKU aKTUBHOCTU. Bo moman gen ce
3a0eJiexKyBa CTEPEOTHUITHO ITOPTPETHUpahe Ha MAalIKUTE U KEHCKUTE YJIOTH BO
pexsamute. JKeHuTe ce reHEpaJIHO aKTUBHU U JIOMUHAHTHU BO JIOMOT, KaKO
[JIaBHU BO TIOIJIEJ] HA OJIP>KyBarbe Ha UHCTOTaTa, paboTere BO KyjHA HJIH IMaK
BO yJjiIOra Ha HAaCTaBHHUYKAa BO OCHOBHO YYMJIMIITE, MajKI/I NJIn HeKOj IITO Ce
TpuXH 3a Jenara, IIOHaTaMy PEKJIaMHUTE IIpUKa)KyBaaT J[d€Ka ,KEHCKHUTE
WHTEPECH ce MOBP3aHU CO IIOMUHT U CJI., 2 MAIIKUTE CO CIOPT, 0cOOEHO
bynban.

Tpu ox pekylaMuTe MOKAT a OuAAT N3/IBOEHN KaKO HEKOHBEHITMOHAJIHU BO
TIOTJIe/] HAa poIoBUTE yJIoTh. EffHA 071 HUB e 3a OpOUT MacTUKH, BO KOja yKeHaTa
e MpeTcTaBeHa Kako 0Oera o7 COICTBEHATa BEHUYABKA, MOKAXKYBAjKU JleKa He U
Tpeba Mak U IpaBejKU HEITO PeBOJyIHuOHepHO (OerctBoTo). IToeHTaTa BO
peKJIamMara e Jieka MaTepHjaJTHUTe U CTaTyCHUTE MPUBWJIETUH HAa Ma)KOT He
3HAYAT JIeKa TOj MOXKe /Ia ja TIoce/IyBa KeHaTa, OJHOCHO JIeKa Taa € He3aBHCHA
U MOKe J1a My cBpTH rpb Ha ceto Toa. CioraHoT miacu: ,OpOUT, MOXKeIT Aa
OsecHern”.

JlpyraTta u3/iBoeHa peKyiamMa, BO KOj MaKUTe ce MPETCTaBEHU BO CYIITHIIHO
IIOMHAKBO CBETJIO OJi CTEPEOTUITHOTO, € peksjamara 3a Jlopmeo mymiery.
MaskuTe ce MpETCTaBEeHU KAKO MHOTY BHUMATEJIHH, HEXKHU U Ce TPIKAT 3a
CBOWTE MAPTHEPKH U Jlena (Makute pBU ce O6y1aT, TATKOTO € TOj IITO TO Oyau
netero). JKenure ykrBaaT BO JbyOOBTa Ha CBOJjOT mapTHep. THe ce cMeaT U ce
cmupenu. [TapoBuTe ce peTcTaBeHN KaKO CPEKHU, €O 00pa KOMYHHUKANja 1
MeryceOHO TOYHTyBarme. Bo oBaa pekjamMa, OCBEH HOPMAaTHBHOTO
IpEeTCTaByBalbe€ HAa CeMejHUTE 3aeAHUIIA CO MAPOBU W Jelna, u3berHatu ce
CeMejHI/ITe Wi AOMallHKW aKTHBHOCTH KOHM Ce€ CTE€PEOTHIIHHM BO IIOIJIEeZA Ha
ponoBuTe. Pekamara ce pokycupa Ha morojiemMaTta TPUKJIUBOCT U JbyOOB O]
CTpaHa Ha MaKUTe.

Tperata pekyiama Koja 0coG€HO ce M3/IBOjyBa O/ OCTAHATHTE € peKiamaTa
Ha MakmerpoJsi, KOjalTo TOKMy HUMajia 3a IIeJ Jla HallPpaBU HECTEPEOTUITHO
POJIOBO U T€HEPAMCKO MPUKAXKyBamhe Ha YJIOTHTE, BCYIITHOCT II€JITA € TOoa Jja
Ousie e1eMEHTOT HA U3HEHA/IyBamke BO caMara pexyiama. CtaHyBa 300p 32 Max
U JK€HA, YHj POJIOB U TeHEePAIMCKU HAEHTUTET Ce JI0 KPajoT Ha peKjlamMaTa He
MOXKE JIa Ce OTKpHe, O0JIeYeHU ce KaKO MOTOIUKJIUCTH KOU Op30 BO3aT U
MelyceOHO ce HaTIpeBapyBaaT KOj NPB Ke CTHTHe J0 OeH3WHCKaTa IIyMIla.
[ToGeaHUKOT € KeHa BO 3peJid TOJWHH, a Ma)KOT € HUCTO TaKa MOBO3PACEH,
obajmata co mpocenu Kocu. PekslamaTta mpaBu adupMupame Ha pojioBaTa
PaMHOIIDAaBHOCT IIPEKY ypUBamhe Ha CTEPEOTUNNTE 3a >KEHUTE BO3a4yud U Ha
CTEPEOTHUITUTE 32 IIOBO3PACHHUTE JIyTe.
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Op ONIITECTBEHUTE YJIOTH KOU Ce MPETCTaBEeHU BO PEeKJIAMUTE HAjuecTo ce
jaByBaaT MJIaIM U aTPAaKTHUBHU JIMIA BO J00pa ¢usmuka ¢opma (Maku u
JKEHU TIOZIETHAKBO), POAUTENN, JOMAaKUHKA M JIOMaKWHH, JEJIOBHU JIWIIA,
MpUjaTeJ KN, TpUjaTeTd, MakKd € JKeHH KoW cropryBaar. Kaj maxkure
YecTOIaTH Ce cpekaBaatr CIIOPTHUCTHU, HajuecTo pyadaiepw.

OHa mTO MOXKE Ja ce 3abeseXd € JieKa BO PEKJIAMUTe TeHepaHO
HeJIOCTacyBaar JIMIla KOM HeMaaT HjeaTHa TeJleCHa Maca U KOU He ce BO TOI
dbopma, moMasIKy aTpakKTUBHU JIUIA, KAKO U TIOCTApH JIUIIA.

Bo cmopenba co aHajm3uTe O/ MHUHATUTE TOAUHH 3a0esIeXIUBU Ce
O/ipeZleHH IIPOMEHU BO IIOIJIE/] HA MPETCTAaBYBAETO M IMPUKAKYBAHETO Ha
MakuTe U xeHuTe. Ha mpumep, Bo aHasmu3ara oJf 2013 TOAUHA BO PEKJIaMHUTE
JIOMHUHHPAaa CTEPEOTHUITHHU MIPETCTaByBamka Ha POJAOBUTE YJIOTH, CMECTYBajKH ja
JKeHaTa BO JIOMOT KaKo MajKa, HeryBaTeJIKa Ha Jiera U IOMaKWHKA BO KyjHATa.
Makute Oea MpeTCTaBeHU KaKoO ,IJIABH® BO CEMEjCTBOTO, aBTOPUTET, jaBHHU
JINIA, JINJIEPY, HOCUTEIN Ha OJIyKH. VcTo Taka ce 3abesexyBa 010eTHyBambe
Ha cekcyasHa o0jekTudUKaIyja Ha KeHUTe, HO U Ha MayKUTe BO BU3YETHOTO
MPUKaKyBalbe BO PEKJIAMHUTe, CIOPENEHO CO aHaJIU3UTe IIpaBeHd 3a
moTpedbuTe Ha ATeHIlMjaTa 3a ayJu0 U ay/IHOBU3YEJTHH MEIUYMCKHU YCJIYTH BO
2012 ¥ 2013 roiNHA.

Opn aHasiM3aTa HA HAYUMHOT HA MPUKAXKyBabe U IIPETCTABYBalbe Ha MAKUTE
U JKEHUTe BO IIPOTPAMCKHUTE KOHIENTH U COJAPKUHU (KOHKPETHO O]
pekjaMuTe) Ha paguoAudysepuTe 3a 2017 TOAMHA, MOXKAT Jla Ce WU3BeAaT
CJIeTHUBE 3aKIIydOII:

- Ilocrou ompeneHa n3eTHAYEHOCT BO IOTJIEZ HA 3aCTAall€HOCTa HA MaXKH U
’keHU akTep(K)u Bo pexyamuTe. VicTo Taka, Ma oApeeHa eJHAKBOCT U BO
OTHOC Ha TJIACOT Ha Cy0jeKTHUTE KOU TOBOPAT BO PEKJIAMUTE, 0COOEHO BO
peKJIaMuTe HaMEHETHU 32 MaKeJOHCKHUOT/PErHOHATHUOT masap, Jo/leKa 3a
peKjIaMuTe HaMEHETH 3a CBETCKHOT IIa3ap, I[JIaCOBUTE Ha MaAIIKUTe
cyOjekT moMuHUpaaT. Bo Tmorsies; Ha HApaTOpPCTBOTO 3abesiekiuBa €
,Z[OMI/IHaIlI/Ija Ha MaIIKWOT Ijiac u Kaj PEKJIaMHUTE HAMEHETH 34 CBETCKHOT U
MaKeJIOHCKHOT I1a3ap;

- TpagunuoHaJIHOTO NpPETCTaByBake HA POJIOBUTE YJIOTH € HajuyecTo IpU
peKJIaMupameTO Ha CPEJICTBA 32 YHCTEHe Ha JIOMOT U Ieperme alullTa U
HAjuecTo ce OJHeCYBa HA KEHCKUTE YJIOTH, 10/leKa MaXKUTe TPAJULIOHATIHO
JIOMHUHHPAAT BO PEKJIaMHU BO KOU ce MPUKAKAHU CIIOPTCKHU AaKTHBHOCTH;

- Ce 3abesnexxyBa OTCyCTBO Ha IIOBO3PACHM JIMIA, 0COOEHO BO pEKJIaMUTE
HaMeHeTHU 3a CTPAHCKHUOT nasap. HajsacramneHna Bo3pacHa Irpyma ce >KeHUTe
U MaXXUTe Ha BO3pacT off 18-30 rOAWHU, a HAjMAJIKy 3acTaleHa, IOTOYHO
peuuncH 1eJIOCHO He3acTalleH! ce OHMeE KOU Ce Ha BO3pacCT HaJl 45 TOUHY;
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- Bo pexylamuTe, mopakaTra IITO MOXe Jia ce U3BJjlede, € BaXKHOCTA Koja ce
nmpusaBa Ha GU3UYKUOT U3IJIEA W HAa BUTAIHOCTA U Ka] MaJKUTE U Kaj
JKeHUTe.

MeauymuTe mMaaT OATOBOPHOCT BO IIOTJIE/ HA peaJTHOCTa Koja ja Kperupaart
U IpeHecyBaaT Ha IyOJIMKaTa CO CEKOjAHEBHUTE YPEAHUYKH OJJIyKU. Bo
IIOTJIE/] HA PEKJIaMUTE, CUTyalHjaTa e mocrnenududaHa 0co0eHo 3a MPUBATHUTE
TB kyku. Tue duHAHCUCKM 3aBUCAT Off OPOjOT Ha IPHUKAKAaHU PEKJIaMU U
caMuTe He T'M KpeupaaT M oA0OHpaaTr COApKUHHTe BO HUB. Cemak, U IIpHU
€MUTYBabeTO KOMEPIIUjaTHU COAPIKUHU, THE UMaaT 3aKOHCKU OOBPCKH KOHU
He cMear Jia TU 3alocTaBaT, Mely KOU ce U OHUeE JieKa PeKJIaMUTe He cMeaT /ia
ro 3arposyBaaT YOBEKOBOTO /IOCTOMHCTBO HHUTY /Ja Ce TeMeJaT Bp3
HarjlacyBame Ha pojoBuTe pasyuku. OHa IITO MOXKAT /Ja TO CTOPAT € BO
OCTAHATUTE COAPKUHU IITO ofaT Ha TB mporpamure /1a BMETHAT, OJHOCHO A
obpaboTyBaaT TEMH U COAPKMHHU KOW BO cebe ja BKJIy4yBaaT pOJIOBaTa
MepPCIEeKTHBA U KOU IIpaBaT a¢upMarlifja Ha po/IOBUTE.

- Hoxonky TB cranumnara pgobue pexsiama 4dja COJPIKHMHA TO HapyIIyBa
JIOCTOMHCTBOTO Ha JKEHUTE U Ma)KUTe U Kperpa JUCKYypC KOj TH 3arpo3yBa
[IpaBaTa Ha )KEHUTE U MAJKUTE, OIPe/IeJIEHH CO JIOMAIIIHATA JIETHCIATHBA U
co MefyHAapOJHHU JOKyMeHTU paTudUKyBaHU OJi cTpaHa Ha PemyGiamka
MakenioHHja, Aa ro oAOWjaT HUBHOTO INPHUKaKyBame WM Ja mobapaar
KOpEeKIIHja;

- Jla [nesyBaaT TPOAKTUBHO: TPEKY CBOUTE IPOTPAMCKH COJIPXKHHU, Ha
IpuMep, BO 3a0aBHUTE EMUCHUH, WJIM EMUCUUTE KaJIe IITO Ce TPUKAXKyBaaT
peKyiaMH, Ja BOBeJAT COAPKHMHH CO KOWM OW ce ,HeyTpaiuzupayie’
HEIOCAaKyBaHUTE CKPUEHU WJIN OTBOPEHH TOPAKH M CTEPEOTHITHOTO U
00jeKTUUIITPAYKO ITPETCTABYBAbE HA MAYKUTE U YKEHUTE BO PEKJIAMUTE.
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KPATKU BUOTPA®UU HA UCTPAYKYBAYKUOT TUM

JA-P KATEPUHA KO/IO30BA

Karepuna Kosio3oBa e jupekTopka Ha HHCTHUTYTOT 3a OIINTECTBEHH U
XyMaHUCTUYKN Hayku — Ckolje U mnpodecop IO POAOBU CTYAHMU HaA
yHuBep3uTeToT AMepukaH Kosenn — Ckomje. Taa, UCTO Taka, € BHU3UTHUHT
npodecop Ha HEKOJIKY YHUBEP3HUTETH Ha TEPUTOpHjaTa Ha OuBIIa JyrocaaBuja
u bByrapuwja. CBouTe NOCTAOKTOPCKU HCTpa’KyBama T'M CIPOBeyBaja Ha
Vuusepsuteror bepxiu-Kanudopuuja, non cynepsusuja Ha Judith Butler.
Taa e koopimHATOpKa Ha OPOjHU MeryHapOJHU UCTPaKyBama oJ1 obJyiacta Ha
POZIOBUTE CTYAUM W TOJHUTHYKaTa umo3zoduja U elHA O] OCHOBAUKHUTE HaA
PernonasnaTa MpeXka 3a pooBHU cTyaum Ha Jyromcrouna EBpoma. ABTop e Ha
kuurure Cut of the Real: Subjectivity in Poststucturalist Philosophy (Columbia
University Press, 2014), Toward a Radical Metaphysics of Socialism: Marx and
Laruelle (punctum books, 2015) kako u ko-ypeauauk Ha After the “Speculative
Turn”: Realism, Philosophy, and Feminism (punctum books, 2016).

A-P BUKTOPUJA BOPOBCKA

BukTopuja BopoBcka e HayueH cOpabOTHUK - UCTPaXKyBayd Ipu VHCTUTYTOT 3a
ONIITECTBEHN M XyMaHUCTHYKHM Hayku — Ckomje. Taa e JokTtop IO
COLIMOJIOIIKY HayKHU. Jles1 o7 mpoekTuTe o/ 0bJ1acTa Ha poA0OBUTE Ipallama Ha
Kou paboTesa Kako HUCTpaxkyBau ce: ,ETHHUYKa U pojoBa WHKIIY3UBHOCT BO
JITBTU nBukemwero Bo MakenoHuja“; AHamm3u 3a rnmotpebutre Ha CoOBETOT 3a
paguonudysuja Ha P.M. 3a 2012 u 2013 TOAWHA, 3a MPETCTABYBAETO U
MIPUKAKyBakeTO Ha POAOT BO Meauymure“, ,PojoBaTa egHAKBOCT Kako
OTIIITECTBEHA BPEAHOCT U KPEUPAIETO MOJIUTHKH 32 HEJ3MHO BOBEIYBAHhE BO
mpakcaTa Ha HWHCTUTYIIMUTE U OIIITECTBOTO, ,MHJIEKC Ha CcoIUjayiHa
WHKJIy3HWja Ha JIoKaaHO HuUBO: Co3paBarbe HA MHCTPYMEHT 3a IPOIEHKA Ha
€HAKBOCTAa Ha TMPHCTANIOT W IpaBUYHATa pacrnpenaesdfa Ha JIOKAJTHUTE
yeiyru®; IIpoekT of1 cemara paMKoBHa ITporpama Ha EBporicka komucuja @I1
7 »,Pox, Murparnuu u uaTepKyITYypHHu ofHocu (Ge.M.1.C) u npyru.

Hecro Taka, UMa UCKYCTBO BO Kpeupame Ha HCTPa*KyBauyKU MOTOZOJIOTUH OF
obylactTa Ha ONIITECTBEHHWTE HAyKU, CE€ CIYKH CO KBAHTUTATUBHU U
KBUINTATUBHU MCTPAKYBAaUKU MeTO/M, 00pabOTKa HAa NOJATOIM U HUBHA
aHaIu3a.
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J-P AHA BJIA’KEBA

Ana bnaxeBa e HaydyeH COpPaOOTHHK - HCTpaXkyBad mHpu VIHCTUTYTOT 3a
ONINTECTBEHH U XyMaHUCTUYKH Hayku — Ckomje. VMMa AuIioMupaHo
IICUXOJIOTHja, a I0TOA MarucTPUPAHO HA COIHMOJIOTHja U POJOBU CTYIUU U €
JIOKTOD IO CTY/INH Ha KYJITypa.

Kako wmcrpakyBau ydecTByBajla BO pasHU HAIMOHAJIHU U MeryHapOJHHU
HCTPaXKyBama 3a PO/IOBa €/IHAKBOCT, 00pa30BaHUe, MJIa/IN, MAPTHHAIU3UPAHT
3aemanunu. [locyieHuTte roguHu paboTu HCTPaXKyBama o] o0IacTa Ha jaBHUTE
IIOJTUTUKY BO PA3JINYHU CEKTOPU — POJIOT, MEANYMUTE, 00pa30BaHUETO UTH.
Hej3suHMOT MHTEpeC W € HAacoueH KOH HMHTEPUCIUIUIMHAPEH IPUCTaN 3a
€MOIIMNTE U IIOJIMTUYKOTO.

ABTOp € Ha TEKCTOBU, WCTPAKyBAauKU CTYAWUU, CTaTUHU, OpOIIypH U
IPpUPAYHUIIH.

MAPUIVIEH IEMUPU

Mapursien /JleMupu e aCUCTEHT - UCTPAKyBad BO THCTUTYTOT 32 ONIIITECTBEHU
U XyMmMaHUCTHYKH Hayku — Ckomje. Mma pummomupano dwiozoduja Ha
WNucrutyror 3a ¢uosopuja Bo Ckormje nmpu YKMM co mpocek 10.00. Bo
MOMEHTOB € 3aIUIIaH HAa MAaTUCTEPCKU CTYAUU HA UCTUOT VHCTUTYT.

Ko-aBTop e Ha cryaujata: HayuoHaauamom eo(rn) konmexcm. Copabomkama
Ha Aabanyume u Maxedonyume o0 HaunOeHckomo e8ocmaHue 00
Hapoonoocaobooumennama eojHa (Ckomje: JIJT ConupgapHocT, 2014,).
Ob6jaBeHO Ha MaKeJIOHCKU U aJIDAHCKU ja3UK

Astop e Ha JKusom do eparuua (Ckomje: EBporcKr MHCTUTYT 3a MOJIUTHKH,
2016). O6jaBeHO HA MaKeJIOHCKU ja3UK. ABTOD Ha Jly3WHA KOJIYMHH U CTaTHH.
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C @ AGJENCIA PER SHERBIME MEDIATIKE
— ) AUDIO DHE AUDIOVIZUELE

GJINIA NiE PROGRAMET TELEVIZIVE
— REZULTATET E HULUMTIMIT NE VITIN 2017






Pér herén e gjashté qé nga miratimi i Ligjit pér mundeési té barabarta né
mes té femrave dhe meshkujve né vitin 2012, Agjencia pér shérbime mediatike
audio dhe audiovizuele, i realizon analizat vjetore lidhur me trajtimin g€ e
marrin c¢éshtjet gjinore né emisionet e informimit ditor si dhe ményreén se si
femraté dhe meshkujt jané té pérfagésuar né konceptet profemramore si dhe
pérmbajtjet e serviseve nacionale televizive né Republikén e Magedonisé.

Me qéllim té zbatimit té kétyre obligimeve, Agjencia pérmes njé furnizimi
publik nr.-03-4829/1 nga data 30.10.2017, e angazhoi Institutin e shkencave
shogérore dhe humaniste - Shkup, gé té pérpilojné njé analizé té pérmbajtjeve
té shérbimeve televizive té Servisit publik té radiodifuzionit si dhe té shoqérive
tregtare té radiodifuzionit né nivel nacional, pér té cilat Agjencia ka obligim
pér mbikéqyrje edhe até:

1. Hulumtim pér céshtjet gjinore t€ koncepteve dhe pérmbajtjeve
profemramore té€ mjeteve pér informim publik;

2. Hulumtimi pér ményrén e prezantimit dhe pasqyrimit té femrave dhe
meshkujve né konceptet dhe pérmbajtjet e mjeteve pér informim publik.

Né meényré gé té mund té béhet krahasimi i disa pjeséve té raporteve, pér
shkak té vlefshmérisé qé té pércjellen rrjedhat né aspekt té ményrés se si
pérpunohen dhe nése po pérpunohen tema gjinore né pérmbajtjet e mjeteve té
informimit publik, si dhe pér ményrén se si jané prezantuar dhe pérfagésuar
femraté dhe meshkujt, éshté shfrytézuar pothahujse parimi identik i punés dhe
instrumentit hulumtues sikur gjaté viteve té kaluara.

Hulumtimi pér vitin 2017 éshté realizuar nga ekipi i Institutit pér shkenca
shogérore dhe humaniste - Shkup, i pérbéré nga prof. d-r Katerina Kollozova,
doc.d-r Viktorija Borovska, doc.d-r Ana Bllazheva dhe Mariglen Demiri, né
kordinim dhe bashképunim me té punésuarit e Sektorit pér céshtje
profemramore té Agjencise.
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Qasja e shfrytézuar metodologjike pér hulumtimin e ¢éshtjeve gjinore né
konceptet dhe pérmbajtjet profemramore té mjeteve pér informim public
éshté ajo e kombinuara, respektivisht gasja kuantitative-kualitative. Né
meényré gé té krijohen kushte pér nivel mé té larté t€ krahasimit me t€ dhénat e
viteve t€ kaluara qé ishin té pérséritura edhe pér dy aspekte: pér analizén u
shfrytézua i njéjti pyetésor, kurse theksi u vendos né té njéjtat sfera strategjike,
g€ jané té pércaktuara né Strategjiné nacionale pér barazi gjinore 2013-2020:
té drejtat e njeriut, proceset e vendimmarrjes, shéndeti, mbrojtja sociale,
arsimimi, forcimi ekonomik, gruaja dhe dhuna, gruaja dhe mediumet, femrate,
paqga dhe siguria, si dhe tema té tjera g€ jané té€ punuara né aspekt gjinor ose
g€ jan€ me réndési pér gjinite.

Pér pyetésorin, qé kishte pér géllim té sigurojé té dhéna pér praniné e
céshtjeve gjinore né lajmet qendrore té televizioneve né nivel nacional, jané
shfrytézuar indikatoré t€ njeshém gjinor pér mediumet, sipas UNESKO-s qé
kishin té bénin me portretizimin gjinor né pérmbajtjet mediatike (grupi B1-pér
lajmet). Ajo ishte e konceptuar né meényré qé t'i pérfshijé edhe qasjen
kuantitaticve dhe kualitative gjaté hulumtimit. Pjesa kuantitative e hulumtimit
sjell té dhéna pér numrin e pérgjithshém té materialeve né edicionin e lajmeve,
pér numrin e materialeve té analizuara né aspekt gjinor, pér kohézgjatjen e
tyre si dhe pér numrin e paraqitjeve té femrave dhe meshkujve autor(e),
redaktor(e), gazetar(e), raportues(e), bashkébisedues(e), mysafir(e) né
materiale, etj. Pérvec té dhénave kuantitative, pyetésori mundéson njé analizé
diskursive me té dhéna kualtiative. Né kété drejtim, u analizua edhe ményra e
té folurit: nése éshté afirmativ né drejtim té barazisé gjinore ose éshté
objkektifikues ose seksist, nése pérdor stereotipe dhe nése e forcon ose
prodhon pargjykime té reja, klasifikohen edhe llojet e deklaratave qé
dominojné (pérshkrues, vlerésues, sugjerues, prognozues, etj.). Gjithashtu,
kishte mundési qé edhe ¢éshtjet e natyrés kualitative, né formé té kodimit, té
pérkthehen né ményré kuantitative.

Lajmet sportive, g€ sipas pérmbajtjes nuk i pérpunojné temat e theksuara, u
analizuan nga aspekti i terminologjis€é qé shfrytézohet gjaté prezantimit té
sporteve mashkullore dhe femérore, si dhe numri i materialeve qé kané té
béjné me sportet e meshkujve dhe femrave. U analizua edhe ményra se si
prezantohen sportet meshkullor edhe femérore, respektivisht se né cfaré mase
pérdoren lidhur me kéto materiale, prezantimet vizuele.
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Ekzemplarét e pérdorur pér analizé€ u morén nga profemramet e emetuara
gjaté muajve gusht dhe shtator 2017 né televizionet né nivel shtetéror. Q€
emetohen pérmes multipleksit digjital terrestrial, respektivisht RTM1 dhe
RTMz2 (né gjuhén shqipe) nga Shérbimi publik i radiodifuzionit dhe TV Alsat-
M, TV Kanal 5, TV Alfa, TV Sitel dhe TV Telma nga sektor komercial. Periudha
kohore me t€ cilén €shté pérpiluar ekzemplari shtatéditor pér secilin televizion
nxirret nga javét né mes datave 17 gusht dhe 9 shtator 2017. Java e analizuar,
né aspekt metodologjik €shté formuar prej: 28 gusht — e héné, 22 gushti-e
marté, 16 gusht-e mérkur, 17 gusht- e enjte, 1 shtator-e premte, 9 shtator- e
shtuné dhe 27 gusht — e diel, respektivisht prej secilit TV stacion jané
analizuar emisionet gendrore té informimit ditor, t€ emetuara gjaté kétyre
ditéve edhe até: Né RTM1 — Ditar 2 né orén 19:30 dhe Lajmet sportive; RTM2
- Lajmet dhe lajmet sportive né ora 18:30, né TV Alst-M - Lajmet (Lajmet) né
ora 19:00 né gjuhén shqipe; TV Alfa — Lajmet né ora 17:30 dhe Lajmet
sportive; TV Kanal 5 - Ditari né ora 18:00; TV Sitel - Ditari né€ ora 19:00 dhe
Biznes lajmet si dhe TV Telma - Lajmet né ora 18:30.

Kéto televizione u pérzgjodhén sepse s€ bashku kané ndikimin mé té madh
né shikueshmeéri, e me até edhe potencialin mé té madh pér ndikim né publik.

Prania dhe ményra e pérpunimit té ¢éshtjeve gjinore (té dhénat

kuantitative dhe kualitative)

Ajo qé mund té vérehet nga analiza e céshtjeve gjinore gjaté kétij viti éshté
prania minimale e temave g€ mund té trajtohen né aspekt gjinor, aq mé pak
kur pérqgindja minimale pér shfrytézimin e qasjes gjinore senisitive dhe
afirmative né drejtim té barazisé s€é meshkujve dhe femrave né kéto materiale.

Shprehur né numra, pérfagésimi i materialeve qé u analizuan né aspekt
gjinor né secilin prej mediumeve televizive éshteé si vijon:

Materialet e analizuara (nga sferat e theksuara
TV stacioni strategjike, me réndési pér céshtjet gjinore) nga numri
i pérgjithshém i materialeve

RTM1 2

RTM2 (lajmet né gjuhén 2

shqipe)

TV Alsat-M 10

TV Alfa 2

TV Kanal 5 5

TV Sitel 1

TV Telma 6

Numrat e treguar mé larté flasin se né parim shtépité televizive ndajmé njé
hapsiré té vogél pér tema qé konsiderohen si té réndésishme pér céshtjet
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gjinore, respektivisht pér temat g€ jané pjesé e sferave strategjike té
pércaktuara me Strategjiné pér barazi gjinore 2013-2020. Nga gjithsejté 973
materiale, gé u pérfshiné né ekzemplaré, vetém 28 ishin materiale qé kané té
béjné me sferat strategjike. Numri i materialeve té analizuara qé kané té béjné
me temat e potencuara nuk nénkupton trajtim té tyre edhe né aspekt gjinor,
respektivisht nga pozita e ndjeshme gjinore, duke shfrytézuar fjalor qé
konsiderohet afirmativ ndaj barazisé gjinore ose fjalor gjinor i vetédijshém.

Né kété drejtim, pasqyré mé e qgarté fitohet kur do té krahasohen rezultatet
e marra pér llojin e fjalorit qé shfrytézojné autorét(et), gazetarét(et), si dhe pér
pozitén né drejtim té gjinisé dhe ményrén se si éshté pérpunuar tema nga ana
e TV Stacionit, né materialet qé béjné pjesé né grupin “sfera strategjike”.

B Qasje e verbér dhe neutrale gjinore ndaj temés
M Qasje gjinore senizitive dhe afirmative ndaj barazisé gjinore

M Raport gjinor josenzitiv, paragjykues, objektiv ose seksist t& gasjes ndajtemés

12
10
10
8
6
4 4
a
2 2 2
2 1 1 11
00 I 00 00 I 00 0 00
0 I [ | [ | ] |
RTM1 RTM2 TV Alsat-M TV AIfa TVKanal5 TV Sitel TV Telma
(lajmet né
gi-shaipe)

Kéto té dhéna tregojné se edhe ai numeér i vogél i materialeve qé kané té
béjné me sferat strategjike me réndési pér baraziné gjinore ose tema té
réndésishme pér céshtjet gjinore, kryesisht nuk jané pérpunuar né aspekt
gjinor respektivisht shénojné njé qasje té "verbér- gjinore" ose neutrale. Te
pjesa mé e madhe e TV Stacioneve né térési mungon qasja e ndJeshme gjinore
gjaté pérpunimit té permbajteve té réndésishme pér baraziné gjinore.

Arsyeja se pse Agjencia pér shérbime mediatike audio dhe audiovizuele pér
c¢do vit ka obligim pér té realizuar analizé té céshtjeve gjinore dhe prezantimit
dhe pasqyrimit té meshkujve dhe femrave né€ programet e radiodifuzeréve, del
nga fuqioa e mediumeve elektronike pér ndikim né opinionin dhe ndértimin e
mendimit publik. Pikérisht kjo fuqi e mediumeve, na obligon pér njé
pérgjegjési mé t€é madhe pér ményren e trajtimit té kétyre temave dhe ményres
sé portretizimit té meshkujve dghe femrave, si dhe inkuadrimit té tyre né jetén
publike. Prapé se prapé, nga té dhénat qé dalin nga ky hulumtim, éshté
evidente se mediumet nuk e kané shfrytézuar kété rol te tyre qé do té
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ndihmonte né afirmimin e barazis€ gjinore né pérmbajtjet dhe konceptet
programore.

Krahas prezantimit numerik té temave g€ pérpunohen, éshté béré edhe njé
analizé e pérgjithshme e pérfshierjes s€ meshkujve dhe femrave né materialet
g€ ishin té réndésishme pér céshtjet gjinore (sferat e theksuara strategjike), e
g€ ishin mé shumé ose mé pak té trajtuara nga aspekti gjinor.

Deklaratat e meshujve né Deklaratat e femrave né
TV Stacioni materiaet e sferave materiaet e sferave
strategjike strategjike

RTM1 o) o)
RTM2 (lajmet né 3 o
gj.shqipe)

TV Alsat-M 7 1
TV Alfa o o
TV Kanal 5 4 2
TV Sitel 2 0o
TV Telma 2 2
Gjithsejté 18 5

Té dhénat nga ekzemplari i pérzgjedhur rastésisht, sipas edicioneve té
lajmeve gendrore tregojné njé pasqyre t€ njé asimetrie té fugishme gjinore (me
pérjashtim té TV Telma) né drejtim té mendimeve gé trajtohen si relevante
nga ana e shtépive televizive. Shikuar si pérmbledhje, krahas gazetarit ose
gazetares, né materialet e analizuara, ka pasur 18 deklarata nga meshkujt dhe
vetém 5 nga femrat.

Sa i pérket asaj se nése materialet e pérgaditura nga gazetaré ose gazetare,
pasqyra tregon se femrat paragiten mé shpesh né rolin e gazetareve qé i
pérgadisin materialet.

. Numri i materialeve té Numri i materialeve té
TV Stacioni .. . .. . ..
pérgaditura nga gazetaret pérgaditura nga gazetarét
RTM1 48 35
RTM2 14 32
Alsat-M 36 43
Alfa 64 14
Kanal 5 100 19
Sitel 77 77
Telma 51 28
Gjithsejté 390 248

Meshkujt nga ana tjetér, né shumicén e stacioneve televizive, paraqiten meé
shpesh né rolin e redaktoréve té lajmeve.
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TV Stacioni Numri i redaktoréve né Numri i redaktoreve né
edicionet e analizuara té edicionet e analizuara té
lajmeve lajmeve
RTM1 7 0
RTM2 7 7
Aslat-M 7 0
Alfa 4 3
Kanal 5 1 6
Sitel 10 4
Telma 0 7
Gjithsejté 37 30

Pérséri, analiza tregon se gjinia e gazetaréve dhe gazetareve nuk luan
ndonjé rol té vecanté né drejtim té promovimit té barazisé gjinore dhe
pérpunimit t€ temave me njé qasje senzitive gjinore. Por, ashtu si¢ do té
tregohet né konstatimet individuale, do té vérehet se ekziston indicie se gjinia
e redaktoreve/redaktoréve ka njé ndikim té vecanté ndaj temave dhe ményrés
s€ pérpunimit t€ pérmbajtjeve t€ lajmeve, né drejtim té gjinise.

Né drejtim té€ emérimeve qé shfrytézohen pér kategorité universale
njerézore, mbetet konstatimi nga raportet e viteve té kaluara. Preferohet
pérdorimi i emrave dhe ndajshtesave t€ gjinisé mashkullore edhe né rastet kur
flitet pér femra, si p.sh: deputet, shqiptar, senator, kandidat, anétar, i nderuar,
kryetar komune etj. Né materialet pér kandidaturén e Milikie Halimi nga
LSDSM si kryetare e komunés sé Haraginés mungonte vet kandidatja. Ajo
rrallé u prezantua me fotografi, ndérsa nuk ka folur aspak. Né kété ményré
léshohet mundésia qé t'i jepet njé dukshméri kandidates e cila pérmendet né
lajm.

Ndarja e deklaratave me dominim té fuqishém té meshkujve si
bashkébisedues bénjé njé lloj té fshierjes sé femrave nga pasqyra e jetés
publike dhe pjesmarrjes sé tyre né politiké. Lloji i kétill i mosdukjes, sic éshté i
njohur pér studimet gjinore, éshté né kundérshtim me té gjitha pérpjekjet pér
forcimin e pozités sé gruas né njé shogéri. Kjo shfagje e mungesés sé gruas né
jetén publike dhe politike edhe mé tepér konstatohet dhe pérforcohet duke
prezantuar pozitén asimetrike té gjinive né deklarat, por edhe duke shmangur
céshtjet gjinore né temat, respektivisht materialet qé pérpunohen, si dhe
pérmes shfrytézimit té njé fjalori josenzitiv gjinor ose trajtim té€ verbér gjinor
pér té njéitit.

Né lajmet sportive vérehet dukshém numri i vogél i materialeve qé kané té
béjné me sportet femérore. Ato zakonisht prezantohen té fundit dhe me njé
vémendje mé té voglé né kuptim té prezantimit vizuel ose grafik.
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Né kété pjesé té Raportit jepen indikatorét dhe konstatimet e vecanta pér
secilin medium. Konstatimet flasin pér até se si pérgaditen edicionet e
informimit ditor, shikuar pérmes prizmit té€ gjinisé, respektivisht né pajtim me
Indikatorét e ndjeshém gjinor pér mediumet sipas UNESKO-s.

RTM1

Né periudhén gé ishte léndé e analizimit, né lajmet e RTM1, respektivisht
Ditarit 2 dhe Lajmet sportive, u evidentuan gjithsejté 142 materiale té
emetuara. Nga té gjitha materialet e analizuara mund té€ ndahen dy prej
temave g€ jané pjesé e sferave strategjike, t€ pércaktuara me Strategjiné pér
barazi gjinore 2013-2020 dhe t€ cilave ju éshté béré analizé.

Materiali i paré éshté nga sfera e sportit, mé sakté pér tenisin. Deri sa shkon
lajmérimi pér tenisin e femrave, pér kété lajm nuk ka fotografi. Njékohésisht
né telop, derisa prezantuesit flasin pér tenisin feméror, aty prezantohen
informata pér tenisin mashkullor. Né kété ményré tregohet se sa sporti
femeéror éshté meé pak i réndésishém ose i pavlefshém. Menjéheré pas tenisit
feméror pason, tenisi mashkullor, qé éshté paralajméruar né telop, pér té cilin
madje éshté siguruar incizim dhe meé tepér hapsiré.

Shembulli i dyté, qé éshté mé i réndésishém pér kété analizé, ka té béjé me
materialin qé éshté i njoftuar né kété ményré: “Deputeti i djathtistéve me turp
né seancé.” Né fakt, béhet fjalé pér senatore australiane e sé djathtés ekstreme,
Polin Hensen, e cila né vendin e saj né Parlament €shté ulur me njé burke té
zez€ dhe ka thirrur pér ndalimin e veshjes sé saj né publik, pér shkak té
sigurisé nacionale. Ajo g€ bie ne sy, shikuar né aspekt gjinor, éshté shfrytézimi
i emrit né gjininé mashkullore pér funskione té femrés, pér té cilén ekziston
emérim adekuat né gjininé femérore - deputete. Pérdorimi i fjalorit gjinor
neutral, vetém né gjininé mashkullore paraget njé formé té pérjashtimit
diskurisiv té grave. Si¢ éshté e potencuar edhe né analizat e vitit 2012,
pérjashtimi né formé té prishjes sé dallimeve gjinore dhe sjelljen e gjinisé sé
funksionerit/funksioneres si e dhéné neutrale, potencon né faktin se nocioni
kur éshté shprehur né gjininé mashkullore pérmban njé dimension té
dinjitetit, vlerés dhe universalitetit. Krahas késaj, materiali éshté i pérpunuar
né ményré eksplicite né aspekt gjinor, por barjta e burkés shqyrtohet nga
aspekti i sigurisé nacioonale dhe céshtjeve fetare. Tema pér bartjen e burkes,
krahas sé€ drejtés fetare, €sht €njé prej temave g€ jané analizuar mé shpesh né
drejtim té té drejtave femérore dhe studimeve gjinore, por né kété material kjo
éshté shmangur dhe shfrytézohet njé qasje e verbér gjinore, ndérsa tema éshté
pérpunuar né meényré informative edhe pse béhet fjalé pér c¢éshtje e cila i
tangon muslimanet.

Edhe pse prania e gazetareve né lajmet dhe materialet e RTM1 éshté meé e
madhe (48 gazetare kundrejt 35 gazetaréve), prap se prapé Ditari redaktohet
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nga burrat. Gjithashtu, né lajmet e sportit udhéheqin burrat si gazetaré dhe
redaktoré.

Né lajmet sportive, té pérfshira me ekzemplarin, 33 materiale jané kushtuar
sportit mashkullor, kurse vetém 7 jané materiale té sportit té grave. Mé sé
shpehsti né sportin feméror mungon in¢izmi ose prezantimi grafik.

RTM2

Né lajemt e RTM2, respektivisht Lajmet dhe lajmet sportive, jané emetuar
gjithsejté 149 materiale. Prej tyre, ndahen dy pér temat nga sferat strategjike.

Béhet fjalé pér materialin pér selektimet zgjedhore té kandidatéve dhe
kandidateve, me fokus té kandidates sé LSDM-sé Milikije Halimi, pér kryetare
komune té Haracinés. Materiali €shté pérpunuar nga ana e gazetarit dhe ka
qasje neutrale gjinore ndarsa deklarata e kryeminiastrit Zoran Zaev éshté
josenzitive né aspekt gjinor. Né kété drejtim, pérséri pérdoret emér i gjinisé
mashkullore gjaté pérshkrimit té funksionit, né kété rast kryetares sé
komunés. Vendimin qé té kandidohet grua, kryeminiastri e pérshkruan si
avangarde, kurse kandidaten e eméron si Shqiptar me kombési, né vend se té
thuhet shqiptare. Shtépia televizive nuk mund t€ keté ndikim ndaj deklaratave
té politikanéve ose bashkébiseduesve, por mund t€ vendos se cilét pjesé té tyre
do té shkojné me materialin. Né kété material nuk ka deklaraté ose pjesé té
deklaratés pér kandidaten pér kryetare t€ komunés Milikije Halimi. N€ fakt,
ajo edhe nuk ésht prezantuar, edhe pse téré materialin ka té béjé me
kandidaturén e saj pér kryetare t€é komunés. Ajo sillet né njé pozité té
padukshme, né kuptim té ploté té fjalés.

Materiali i dyté éshté lajmi pér Majlinda Kelmendin, xhudisten kosovare e
cila éshté shpallur si xhudistja mé e miré n€ bot€, né kategoriné e saj. Ky lajm
éshté pérpunuar né formé informative, duke shfrytézuar fjalor neutral gjinor.
Pér kété material éshté ndar 1 minut dhe 15 sekonda dhe materiali ka edhe
prezantim vizual nga ndarja e shpérblimit t€ Majlinda Kelmendit, e gjithashtu
ka edhe incizim nga luftimi i saj.

Prania e gazetaréve né lajme dhe materialet e RTM2 éshté mé e madhe, 32
gazetaré edhe 14 gazetare, kurse redaktimi i lajmeve prap se prapé éshté ndaré
baraz ndérmjet grave dhe burrave.

Né lajmet sportive té pérfshira né ekzemplaré, 22 materiale jané kushtuar
sportit mashkullor, kurse vetém 2 materiale pér sportin feméror.

ALSAT-M

Né ekzemplarin e analizuar té lajmeve né Alsat-M né gjuhén shqipe,
respektivisht Lajme, kishte gjithésejt 134 materiale. Prej té gjithé materialeve
té analizuara ndahen dhjeté pér temat gé jan€ pjes €e sferave strategjike, té
pércaktuara né Strategjiné per barazi gjinore 2013-2020, qé €shté edhe pjesa
meé e madhe e materialeve t€ pérpunuara nga té gjitha shtépité televizive.

Edhe kjo shtépi televizive e ka transmetuar lajmin pér Majlinda Kelmendin,
fituesen e shpérblimit si xhudistja mé e miré e botés. Lajmi éshté pérpunuar

44



né ményre informative. Pér t€ jané ndaré 50 sekonda dhe ka edhe prezantim
vizuel nga ndarja e shpérblimit dhe fjalimi i Majlinda Kelmendit.

Jané pérpunuar edhe dy materiale nga sfera e arsimit, pér pérmbajtjet
diskriminuese né tekstet shkollore né gjuh'én shqipe si dhe pér arsimin dhe
partlzlmm Edhe kéto materiale Jane pérpunuar né ményré informative dhe
me njé ton t€ ndjeshém neutral g]mor Eshté interesante se ky lajm, p.sh te TV
Telma, ka té béjé me paragjykimet qé né ményré implikuese tregojné se béhet
fjalé pér paragjykime gjinore. Né materialin e Alsat-M nuk pérmendet se béhet
fjalé pér tema me paragjykime gjinore népér libra.

Prej temave té dhunés jané pérpunuar 3 materiale, pér ngjarjet e 27 prillit,
mé pas pér vrasjen e Dilaver Bojkut dhe njé material pér krijuesin e
kallashnikovit i cili para vdekjes ka kérkuar qé té rréfehet pér shkak se zbulimi
i tij ka vraré shumé njeréz. Ashtu si edhe mé larté, kéto matériale jané me njé
gasje neutrale gjinore.

Materialet e tjera g€ jané analizuar jané nga sferat strategjike: proceset e
vendimmarrjes dhe té drejtat e njeriut. Gjithashtu, kéto materiale jané té
prezantuara né meényré informative, duke shfrytézuar njé qasje neutrale
gjinore.

Prania e gazetaréve dhe gazetareve né lajmet dhe materialet e TV Alsat-M
éshté pothuajse e barazuar, 36 prej tyre jané gazetare, kundrejt 43 gazetaréve.
Prap se prapé redaktimi i lajmeve éshté né duart e meshkujve.

NEé lajmet sportive, té pérfshira me ekzemplarin, 21 materiale jané kushtuar
sportit té burrave, kurse vetém 1 éshté material i sportit feméror.

TV ALFA

Te TV Alfa, ekzemplari nga Lajmet né ora 17:30 dhe Lajmet e sportit, éshté
pérbéré prej gjithsejt 163 materialeve, prej té cilave dy jané pér sferat
strategjike nga Strategjia per barazi gjinore 2013-2020.

Edhe né té dy materialet béhet fjalé pér dhuné. E para ka té béjé me sulmin
e tmerrshém ndaj téré familjes, ku éshté vraré njé burré, ndérda gruaja e tij,
bija dhe reja e tij u lénduan. Pozita e gazetares e cila e transmeton lajmin
éshté neutrale gjinore. Lloji i fjalorit qé pérdoret éshté pérshkrues dhe neutral
gjinor.

Materiali i dyté éshté pér sulmin e dy policéve para Ambasadés sé€ Bosnje e
Hercegovinés nga ana e nénés 65 vjecare dhe té bijés sé€ saj 42 vjecare. Edhe ky
material éshté i pérpunuar né ményre informative, me njé fjalor neutral gjinor,
me té dhénat nga buletini i MPB-sé.

Prania e gazetaréve dhe gazetareve né lajmet dhe materialet e TV Alfa
tregon se gazetaret dominojné, edhe até 64 kundrejt 14. Gjithashtu edhe gjaté
redaktimit, redaktoret ishin mé té pérfagésuara: 5 redaktore kundrejt 3
reaktoréve.

Né lajmet sportive té pérfshira me ekzemplarin, 35 jan€ materiale kushtuar
sportit mashkullor, kurse vetém 3 jané materiale té sportit feméror.
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TV KANAL 5

Né periudhén e analizuar, né Lajmet e orés 18:30 né TV Kanal 5, u
evidentuan gjithsejté 157 materiale t€ emetuara, prej té cilave pesé me tema té
sferave t€ pércaktuara né Strategjiné pér barazi gjinore 2013-2020.

Materiali i paré ka té béjé me lajmin pér kandidaten pér kryetare té
komunés sé Haracinés. Gazetarja né material shfrytézon fjalor neutral gjinor,
ndérsa bashkébiseduesi (kryeministri) shfrytézon fjalor josenzitiv gjinor dhe
fjalor heteronormativ. Né kété drejtim, ai né fillim flet sikur té béhej fjalé pér
kandidat mashkull edhe pse béhet fjalé pér femér. Hapin qé té kandidohet
grua e pérshkruan si avangardé: “Ne né Haraciné do t€ paraqgitemi me qytetar
té bashkeésisé etnike shqiptare, anétar i LSDM-s€, por para se gjithash i
respektuar né shoqéri.” Bukura, gézimi dhe avangardja e veté konceptit
éshté se do té kemi njé zonjé. Do té paragitemi me grua shqiptare, Milikije
Halimi” Né fakt, gjinia e saj shfrytézohet vetém si element pér befasi né fund té
deklaratés. Né kété material, kandidatja Milikije Halimi aspak nuk éshté e
prezantuar e as € ka deklaraté té saj.

ME pas vijojn€ disa materiale me temé pér dhunén. E para éshté pér vrasje
dhe sulm i njé familje té téré né Veles, qé éshté lajméruar né Fejsbuk. Tema
éshté pérpunuar né aspekt neutral gjinor. Pas kétij lajmi, pason materiali pér
trendin e vrasjeve té paralajméruara né internet, si dhe pér vrasjet qé jané
transmetuar drejtpérdrejt né internet. Njé prej rasteve éshté shembulli pér
femicid, kur burri paralajméron dhe drejtpérdrejt e vret bashkéshorten e vet.
Tema éshté pérpunuar né aspekt neutral gjinor, kurse aryset kérkohen né
gjendjen psikike té kegbérésve.

Materiali i radhés g€ u analizua éshté né lidhje me deputeten australiane, e
cila né Parlament kishte ardhur e veshur me burké. Tema dhe lajmi jané
pérpunuar vetém né ményré informative, edhe krahas deklaratés sé deputetes
e cila me kété akt aludon né rreziget pér sigurin€, éshté prezantuar edhe
deklarata e senatorit australian i cili flet se senatorja me kété veprim do t'i
ofendojé graté dhe gjithé muslimanét. Qasja e gazetarit i cili e punon kété
material éshté neutral né aspekt gjinor dhe i verbér poashtu.

Materiali i fundit ka té béjé me Indiné, kurse njoftimi pér té éshté si vijon:
“Ligji konstrovers pér divorc pér njé minut u shfuqizua”. Né kété material i
éshté kushtuar vémendje edhe aspektit gjinor, duke folur se me shfuqizimin e
kétij ligji mbrohen té drejtat e femrave né Indi: “Ky vendim éshté i kuptuar si
fitore ndaj grave muslimane té cilat gjta€ kohé deklaronin se Ligji pér divorc e
shkel té drejtén e tyre pér barazi”. Ky material ka kohézgjatje té shkurté prej 41
sekondave, g¢ nuk mundéson elaborim mé té€ gjaté né drejtim té aspektit
gjinor t€ lajmit.

Prania e gazetaréve dhe gazetareve né lajmet dhe materialet e TV Kanal 5
tregon se gazetaret dominojné edhe até me 100 kundrejt 19. Gjithashtu edhe
gjaté redkatimit, graté ishin mé prezente, 10 redaktore né krahasim me 1
redaktori.
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Né shembullin me lajmet e Kanal 5 ka njé numér mé t€ vogeél pér sportin.o
TE gjithé 6 materialet e lajmeve sportive kané té béjné me sportin mashkullor.

TV SITEL

Né edicionet e analizuara té Ditarit né ora 19:00 dhe Biznes lajmet e TV
Sitel, kishte gjithsejté 130 materiale. Njé prej tyre éshté tema e caktuar si sferé
e Strategjisé pér barazi gjinore 2013-2020.

Materiali éshté né lidhje me kandidimin e Milikije Halimit nga LSDM pér
kryetare t€ komunés sé Haracinés. Materiali €éshté i pérpunuar né meényré
pérshkruese, qasja e prezantuesit éshté neutral gjinor, kurse né material éshté
deklarata e kryeministrit i cili pérdor fjalor josenzitiv gjinor, duke e eméruar
kandidatien gé né fillim né gjininé mashkullore. Né materialin kandidatja nuk
éshté prezantuar aspak. Njésoj sikur edhe te shtépité tjera televizive, éshté
prezantuar e njéjta deklaraté e kryeministrit, e cila pér rastin nuk shfrytézon
fjalor senizitiv gjinor. Supozohet se kjo éshté béré me géllim gé té shkaktojé
njé befasi mé té€ madhe te shikuesit dhe dégjuesit kur do té kumtohet gjinia
dhe pérkatésia etnike e kandidates pér kryetare komune té Haracinés. Si¢c u
potencua paraprakisht, shtépité televizive nuk mund té ndikojné né fjalorin e
bashkébiseduesve, por gjithsesi se ata kané ndikim ndaj pérzgjedhjes sé njé
pjese té deklaratés né lajme dhe se prej kujt do té€ merret deklarata.

Prania e gazetaréve dhe gazetareve né lajme nga materialet e TV Sitel éshté
barazuar, 77 gazetare dhe 77 gazetaré. Prap se prapé redaktimi i lajmeve éshté
i meshkujve, ku redaktoré jané 10 kurse redaktore vetém 4.

NEé lajmet sportive té pérfshira me ekzmeplarin, 25 materiale i kushtohen
sportit mashkullor, kurse vetém dy materiale pér sportin feméror.

TV TELMA

Prej gjithsejté 98 materialeve té emetuara né Lajmet e orés 18:30 né TV
Telma gjaté ditéve té analizuara, gjashté kané t€ béjné me sferat strategjike.

Materiali i paré éshté né lidhje me numrin e rritur té grave qé kané kérkuar
ndihmé pasi qé kané humbur vendet e punés, pasi qé €shté béré e ditur se jané
shtatzéné. Materiali éshté pérpunuar me njé qasje senzitive gjinore. Eshté
aktualizuar njé problem i cili i ka prekur punétoret dhe t€ drejtat e tyre. Ky
lajm éshté pérpunuar vetém nga ana e TV Telma. Materiali éshté i pérpunuar
né aspekt té problemit, zgjat 3 minuta, shumé mé gjaté se sa kohézgjatja e
materialeve te shtépité e tjera televizive (rreth 1 minuti). Pérmes tij
promovohet barazia gjinore, por autori nuk ka vlerésim té vetin, respektivisht
nuk jep vetém informaté lidhur me rolin e gjykatave dhe aktgjykimeve té tyre
né mbrojtjen jo té mjaftueshme juridike té grave qé i kané humbur vendet e
punés pér shkak té shtatzéinsé. Prap se prapé€, nuk duhet té anashkalohet
pérzgjedhja g€ té plasohet ky lajm né njé kohé mé té shkuar té lajmeve
pérderisa shtépit€ e tjera televizive nuk e kan as né mesin e materialeve té tyre.

Materiali i analizuar me radhé ishte pér ndryshimet e Ligjit pér pagén
minimale. Materiali rreth debabtit pér ndryshimin e kétij ligji si dhe pér
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mundésiné pér rritjen e pagave né industriné e tekstilit éshté i pérpunuar
vetém si informacion. Né té shfrytézohet njé fajlor neutral gjinor. Aspekti
gjinor éshté i dukshém vetém pérmes incizimeve nga punétoret e industrisé sé
tekstilit, me té cilin éshté ilustruar materiali. Né material pérmendet mundésia
pér rritjen e pagave né industriné e tekstilit, por né ményré eksplicite nuk
pérmenden graté gé jané fuqi shumicé punétore né industriné e tekstilit.

Eshté analizuar edhe materiali pér senatoren australiane nga e djathta
ekstreme Polin Hensen, e cila né seancén e Parlamentin njézet minuta ka
géndruar ulur me burke té zezé. Mé pas e ka hequr dhe ka thirrur pér ndalesé
té saj né publik, pér shkak té sigurisé nacionale. Né material éshté pérdorur
fjalor neutral gjinor. Lajmi paraqitet né kuadér té€ temés pér siguriné nacionale
dhe respektimin e té drejtave fetare né Australi. Si¢c edhe u potencua
paraprakisht, mbajtja e burkés éshté njé prej ¢éshtjeve g€ kané té béjné me té
drejtat fetare dhe gjinore , por né kété material nuk pérpunohen né aspekt
gjinor.

Njé pjesé e ekzemplarit €shté edhe materiali pér njé guru nga India i cili ka
marré denim me burg prej 20 viteve pér shkak té dhunimeve, material qé
éshté pérpunuar vetém si informacion. Pérdforet fjalor neutral gjinor gé sillet
vetém né njé fjal€, se guruja indian éshté dénuar né gjithsejté 20 vite burgim
pé rdhunim t€ dy pasueseve té veta. Mé tutje, lajmi trajtohet edhe nga aspekti i
sigurisé publike. Ky material zgjaté 32 sekonda.

Materiali me temé pér arsimin ka té b&jé me rishqyrtimin e teksteve
meésimore té shkollés fillore g€ pérmbajné stereotipe, por né té€ nuk pérmendet
né ményré eksplicite se béhet fjalé pér stereotipe gjinore. Aspekti gjinor nuk
éshté vetém né ményré implicite i pranishém pérmes incizmieve/fotografive
né material. Béhet fjalé pér njé fotografi i njé leksioni né libér ku prezantohet
titulli i leksionit "Té drejtat e gruas" si dhe leksioni pér “Jetén martesore dhe
rolet martesore”. Fatkeqésisht, pérmes kétij materiali nuk éshté shfrytézuar
mundésia pér afirmimin e barazisé gjinore. Né fakt nocioni gjini aspak nuk
éshté pérmendur né kété material. Teksti i materialit nuk merret me ¢éshtjet
gjinore, por fotografité e materialit tregojné se béhet fjalé pér problematiké té
prezantimit tradicional té roleve gjinore.

Materiali i fundit g€ €shté analizuar ka t€ béjé me kandidaturén e Milikije
Halimit pér kryetare té komunés sé Haraginés nga radhét e LSDSM-sé.
Gazetarja e paralajméroi materialin né kété ményré: “Kurban Bajrami né
Haraciné, me bakllava, ujé dhe léng. Copén e bakllavasé ia servoi (Zoran
Zaevit, j.z) grua shqipétare. Pak mé voné kuptuam se ka pasur aryse shtesé péer
tremé, sepse e ka shérbyer jo vetém kryeministrin, por edhe liderin e partisé
ku ajo éshté anétare dhe e cila do ta kandidoj pér kryetar té késaj komune né
zgjedhjet e ardhshme lokale.”

Gazetarja me kété deklaraté né ményré paragjykuese e prezanton lajmin se
njé shqiptare do té kandidohet pér kryetare t€ Haraginés nga LSDM-ja. Roli i
saj prezantohet si njé grua e cila e shérben kryeministrin dhe liderin e partisé.
M€ pas, né vend té€ nocionin kryetare e komunés, shfrytézohet kryetar i
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komunés. Né material nuk éshté ndaré hapsiré pér kandidaten qé té
prezantohet personalisht, por ajo hapsiré i éshté dhéné vetém Zoran Zaevit.
Prezantimi i vetém vizual i kandidates pér kryetare t€ komunés s€ Haraginés
éshté momenti kur ajo e shérben kryeministrin me bakllava. Deklarata e tij
éshté e njéjta qé prezantohet edhe nga shtépité e tjera televizive: “Bukuria,
gézimi dhe avangarda e vetém konceptit éshté ajo g€ so t€ kemi njé zonjé. Do
té garojmé me njé grua shqiptare, qé quhet Milikije Halimi, ajo éshté ktu sot
me ne, besoj. Me njé kandidat té kétijllé, uné besoj se si njé shogéror, si person
gé éshté i kycur né shumé segmente té réndésishme té jetés sé pérditshme té
gytetaréve. Me njeri g€ éshté me familjen kétu, g€ rrjedh nga kétu, besoj se me
té vérteté do té jemi mjaft t€ panueshém dhe térheqés qé té fitojmé besimin e
shumicés sé qytetaréve té Haracinés." Lajmi i prezantuar né kété ményré e
paragjykon rolin e gruas. Gjithashtu, pér dallim nga tjerat shtépi televizive qé e
pérpunojné té njéjtin lajm dhe qé shfrytézojné gjuhé neutrale gjinore, né kété
rast gazetarja e TV Telma, g€ e prezanton lajmin, shfrytézon gjuhé neutrale
gjinore dhe e potencon paragjykimin pér graté vetém si amvise dhe shérbyese
té burrave edhe pse béhet fjalé pér kandidate pér kryetare té komunés. Si
moment problematik shtesé éshté edhe pérzgjedhja e prezantimit vizuel té
Milikije Halimit, me njé incizim prej momentit té shérbimit, por jo edhe
ndonjé fjalé ose deklaraté e saj.

Prezenca e gazetaréve dhe gazetareve né lajmet e TV Telma tregon se ka mé
tepér gazetare - 51, kurse mé pak gazetaré 28. Redaktimi i lajmeve g€ u morén
si ekzemplaré té kétij hulumtimi tregon se ajo éshté né térési e zbatuar nga
grate.

Né lajmet sportive té pérfshira me ekzemplarin, 19 jané materiale kushtuar
sportit mashkullor, kurse vetém 1 material éshté nga sporti i femrave.

Ngritja e vetédijes te popullata né drejtim té ¢éshtjeve gjinore éshté kyce pér
pérmirésimin e gjendjeve me mundésité e barabarta té meshkujve dhe femrave
si dhe promovimin e t€ drejtave gjinore dhe barazisé. Nevoja pér inkorporimin
e perspektivés gjinore né pérpunimin dhe plasimin e lajmeve nga ana e
mjeteve pér informim publik paraqitet si njé domosdoshméri pér arritjen e
pérpjekjeve dhe qéllimeve qé dalin nga Strategjia nacionale pér barazi
gjinore 2013-2020, si dhe nga Ligji pér mundési té barabarta té grave dhe
burrave.

Nga analiza e trajtimit té ¢éshtjeve gjinore né lajmet e shtépive nacionale
televizive qé emetojné program pérmes multipleksit digjital terrestrial, éshté e
dukshme se grave ju jepet njé dukshméri meé e vogel, zéri i tyre éshté mé pak i
dégjuar, por, gjithashtu ato jané mé pak té shfaqura vizuelisht.

Konkluzioni i pérgjithshém qé mund té nxjerret nga konstatimet e
hulumtimit potencoi né até se mungojné materiale pér tema té réndésishme
pér gjinité. Gjithashtu, né até pjesé té€ vogél té materialeve qé mund té
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analizohen nga aspekti gjinor, né masé mé té madhe dominon qasja gjinore e
verbér ose ajo neutrale. Edhe pér temat ku mund té shfrytézohet perspektiva
gjinor, pérmbajtjet né lajme kryesisht jané té zbrazura nga ndjeshmeéria né
drejtim té céshtjeve gjinore. Nga ana tjetér, rezultati pozitiv €shté ajo qé
mungon nga pérmbajtjet, sikur rasti me qasjen objektivizuese ose seksite.
Rastet e shfrytézimit t€ gjuhés seksiste ose objektivizuese u vérené né raportet
e viteve té kaluara (2012-2013), por kété vit né ekzemplarin e analizuar nuk
kishte raste té keétilla. Rasti i vetém negativ né drejtim té gjuhés qé éshté
shfyrtézuar kété vit éshté gjuha gjinore josenzitive, respektivisht
stereotipizimi.

Duke marré parasysh té gjitha t€ dhénat e marra, vijmé deri te konstatimi
themelor se né hapésirén publike mediatike, ku dominojné meshkujt, vendoset
njé ndarje e pérgjithshme (vizuale dhe diskursive) g€ mund té pérshkruhet né
kété ményré: Né pérgjithsi, lidhur me tema ose ngjarje té caktuara gé sjellin
implikime té ndryshme pér gjinité, informatat emetohen me njé gjuhé gjinore
té verbér ose neutrale.

Né drejtim té krijimit té mendimit dhe ngritjes s€ vetédijes, mediumet
gienden né pozité té njé fugie shogérore me ndikim e cila mund té jap
pérkrahje dhe té ndihmojé né realizimin e kétyre géllimeve. Krahas informimit
preciz, té sakt dhe té paanshém, ato kané mundési qé té béjné pérzgjedhje se
pér cfaré, sa dhe né cilén ményré do té informojné, ¢faré lloji t€ deklaratave do
té prezantohen, cfaré fjalori do té shfyrtézohet né prezantimin e informatave,
aq mé tepér, té njohin se cfaré lloji t€ implikacioneve do té€ miratojné njé
ngjarje te caktuar ose ndonjé lajm ndaj burrave dhe grave. Théné thjeshte,
mediumet jo vetém g€ e transmetojné, ato edhe marrin pjesé aktive né
krijimin e realitetit, jo vetém né drejtim té diskursit, por edhe me prezantimin
vizual. S€ kéndejmé, del edhe mundésia e tyre pér veprim mé aktiv me géllim
gé sa mé shpejté dhe sa mé efikase té zbatohet misioni i ngritjes s€ pérhershme
té vetédijes lidhur me céshjtet gjinore.

Kété vit, dukshém pothuajse ka njé mungesé té ploté té temave g€ jané té
trajtuara né aspekt gjinor. Madje edhe ato disa tema gé hasen né shembullin e
kétij viti pér analizé, e g€ mund té kené njé pérpunim té tyre mé eksplicit
afirmativ gjinor, jané né pérgjithési t€ pérpunuara me njé qasje pérshkruese
informative.

Shkurtimisht, konkluzionet e analizés sé ¢éshtjeve gjinore né konceptet
dhe pérmbajtjet programore té radiodifuzeréve jané si vijon:

- Temat gé mund té€ pérpunohen né aspekt gjinor nuk njihen nga gazetar(e)ét
dhe nga shtépité televizive;

- Ceéshtjet dhe temat gjinore kané nivel té ulét t€ pérfagésimit né edicionet e
informimit ditor;

- Vazhdon trendi i pérdorimit té€ gjinis€é mashkullore gramatikore si universal
gjaté prezantimit té profesoréve dhe funksioneve t€ grave, té angazhuar
profesionalisht ose si bashkébisedues té lajmeve;
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- Ekziston mungesé e inkorporimit té perspektivésh gjinore né materialet qé
mund té pérpunohen né até€ ményré;

- Edhe pse numri i redaktoreve dhe redaktoréve éshté pothuajse i barazuar,
kurse gazetaret né kété ekzemplaré té analizuar t€ ¢éshtjeve gjinore jané té
pérfagésuar né numér mé t€ madh, prap se prapé numri i
bashkébisedueseve é€shté mé i vogél krahasuar me numrin e
bashkébiseduesve;

- Edhe pse vérehet njé prani mé e madhe e gazetareve né mediume, nuk
vérehet ndonjé trend pozitiv né aspekt t€ trajtimit t€ gjinis€ nga ana e
mediumeve, por edhe atje ku numri i redaktoreve éshté meé i madh, véreher
njé trend pjesérisht pozitiv né apsekt té trajtimit t€ gjinisé;

- Meshkujt gé jané bartés té funksioneve té larta publike, paragiten né mé
shumeé materiale té ndryshme né nivel t€ edicioneve ditore té lajmeve, mé sé
shpeshti né rolin e bashkébiseduesve.

Rekomandimet gé dalin nga kjo analizé jané né drejtim té pérdorimit té njé
qasje dhe pérfshirje mé aktive té televizioneve pér afirmimin e vlerave té
barazisé ndérmjet meshkujve dhe femrave. Rekomandimet gé pasojné,
shénojné njé gjendje t€ ndryshuar minimale dhe pasqyré qé transmetohet nga
televizionet né drejtim té c¢éshtjeve gjinore krahasuar me vitet e kaluara. Me
shpresén se ky raport do té preké deri te mediumet, vecanérisht te televizionet,
ajo g€ do té rekomandojmé éshté si vijon:

- Pérfshirjen e temave g€ tangojné céshtjet e pérfagésimit té drejté gjinore né
strukturat e vendimmarrjes, né sferén shoqgérore dhe politike;

- Pérfshirja e temave qé jan€ me interes té barazisé ndérmjet gjinive;

- Prani e shtuar té grave, né cilésiné e autoriteteve profesionale dhe politike si
bashkébiseduese;

- Shfrytézimin e perspektivés ligjore gjaté pérpunimit té temave qé mund té
trajtohen nga aspekti gjinor dhe g€ mundésojné qasje afirmative gjinore.
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Me qéllim qé té fitohet pasqyré e ploté pér raportin e mediumeve ndaj
gjinisé dhe céshtjeve dhe temave gjinore, gjanté analizimit té pérmbajtjeve dhe
koncepteve programore té radiodifuzeréve, éshté e réndésishme qé té€ merret
parasysh se né cilén meényré jané pasqyruar dhe prezantuar femrat dhe
meshkujt. Né kété aspekt, nevojitet qé té shqyrtohet se cfaré pasqyre japin
indikatorét kualitativ dhe kuantitativ, né pajtim me indikatorét e ndjeshém
gjinore pér mediumet né UNESKO. Ajo nénkupton njé analizé né drejtim té
raprotit té grave dhe burrave té pranishme (né kuptim té dukshmeérisé sé tyre
pér publikun), por edhe aspekti kualitativ ose se né c¢faré ményre, roli dhe
karakteri ka preazantimi, cilat jané karakteristikat e tij themelore fizike, natyra
e pozités shogérore, cfaré vlerash shogérore promovojné€, nése subjektet
prezantohen si aktive ose pasive, nése jané té objektivizuara dhe nése ményra
se si jané pozicionuar dhe prezantuara potencon pér prani té stereotipeve dhe
diskriminimeve gjinore.

Kété vité ekzemplari i shfrytézuar pér analizé pérbéhet prej 29 spoteve
reklamuese. Ekzemplari i pérzgjedhur nga reklamat e emetuara meé sé€ shpeshti
né kohén mé té shikuar (nga ora 17 deri né ora 23) né periudhén nga 15 gushti
deri mé 15 shtator 2017, i formuar pérmes pércjelljen e programeve té
televizioneve né nivel nacional qé emetojné program pérmes multipleksit
digjital terrestrtial: RTM1, RTM2, Alsat-M, Alfa, Kanal 5, Sitel dhe Telma.
Kéto reklama paraqiten edhe né kanalet e tjera televizive.

Spotet gé i'u nénshtruan késaj analize jané: Ariel, Nivea Men, Lakalut,
Shveps, Koka Kola, Fanta, Olvejs Platinum, Feri, Hend end shollders Men, Dov
men, Dov vomen, Dov men+ker, Lenor, Peros, Mister Proper, Neotel, Stobi
Flips, Hugo bos, Vip, Makpetrol, Orbit, Osiguruvanje Makedonija, Orbit 2,
Skopsko, Magnatrans, Dormeo, Nivea, Saveks.

Njé prej kritereve pér pérzgjedhje té reklamave ishte g€ né spote té keté gra
dhe burra gé paraqiten né rolin primar. Reklamat u analizuan pérmes
instrumentit metodologjik, si pyetésor special qé pérmban indikatorét
kualitativ dhe kuantitativ, né pajtim me Indikatorét e ndjeshmé gjinor pér
mediumet nga UNESKO qé kané té béjné me portretizimin gjinor té
pérmbajteve mediatike (grupi B2 — pér reklamat).

U shfrytézuan kéto indikatoré: Numri i grave dhe burrave si narator dhe si
subjekte, 1loji i rolieve gjinore qé jané prezantuar, ményra e prezantimit té
grave dhe burrave dhe nése rolet e tyre jané aktive pse pasive, tradicionale ose
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jotradicionale, viktimé ose kryerés, i/e mencur ose mendjelehté, gruaja si
problem ose burri si problem, e buté dhe e ndijshme ose i vrazdhdé osé mé pak
i ndijshém, fuqi/pafuqi, dekorimi (térheqja e vémendjes me dukje fizike), mé
pas se c¢faré réndésie i jepet dukjes fizike et;.

Sqgarimi i konstatimeve té pérgjthshme kuantitative

Pyetésori qé ka té béjé me reklamat ka dhéné té dhéna kualitative dhe
kuantitative lidhur me prezantimin dhe pasqyrimin e grave dhe burrave né
programet e tyre. Ajo qé mund té véreeht te t€ dhénat kuantitatice €shté
barazimi relativ pér prezantimint e burrave dhe grave si aktoré né reklama, me
prezantim té buté té grave, por né t€ dhénat qé pasojné shihet njé prezantim i
caktuar gjinor asimetrik né dobi té€ gjinisé mashkullore edhe até né formé té:
z€rit té narratorit, zérit té subjektit.

Meshkuj dhe femra té shfaqur né reklama
meshkuj:171 femra: 187

MESHKUJ DHE FEMRA Tii SHFAQUR
NE REKLAMA

52%

® Meshkuj
Femra
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Meshkuj dhe femra si subjekte qé flasin né rekalama:
meshkuj: 22 femra: 18

MESHKUJ DHE FEMRA SI SUBJEKTE Qi
FLASIN NE REKALAMA

® Meshkuj
»m Femra

Meshkuj dhe femra narratoré(e) né rekalama:
meshkuj: 21 femra: 13

MESHKUJ DHE FEMRA NARRATORE(E)
NE REKALAMA

= Meshkuj
= Femra

Zéri qé mé sé shpeshti dégjohet né formé té subjektit ose narratorit/
narratores €shté zéri i meshkujve. Porosia qé bartin kéto té dhéna éshté se
subjekti aktiv, atij g€ i dégjohet zéri éshté mashkulli. Pozita e kétillé tregon se
né njé shkallé té caktuar femra éshté kryesisht "memece", respektivisht
shfrytézimi i zérave femréror né reklama ato i portretizon né njé pozité me té
ulét né krahasim me meshkujt. Nga ana tjetér, meshkujt konsiderohen si mé
bindés, respektivisht subjekte g€ mund té bartin porosi.

Meshkujt mé tepér paraqiten si narrator né reklamat e tregut botéror, 11,
kundrejt reklamave pér tregun vendas, 6. Femrat, dhe pse né pérgjithsi
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paraqgiten mé pak si narratore né krahasim me meshkujt (nése krahasohen té
dhénat pér narratoret né reklamat pér tregun botéror dhe narratoret né
reklamat pér tregun vendas) vérehet se ato mé tépér gjenden né rolin e
narratoreve né reklama pér Magedonisé dhe tregun rajonal, edhe até 10,
kundrejt, narratoreve né reklamat pér tregun botéror - 7.

Prap se prapé, vérehet se graté kan€ pérparési né drejtim té pranisé sé tyre
fizike te té dy llojet e reklamave.

Né drejtim té pérfagésimit sipas moshés, grupi mé i pérfagésuar jané graté
né moshén préj 18-30 vjecare (gjithsejt 32 femra) edhe até né reklama pér
tregun vendas. Gjithashtu, meshkujt, edhe pse né numér mé té vogél
krahasuar me femrat, jané mé té pérfagésuar né reklamat pér tregun vendas
(25 meshkuj), né kategoriné e moshés nga 18-30 vjec. Mund té vérehet se né
reklamat pér tregun e jashtém, mungojné edhe meshkuj edhe femra té€ moshés
mbi 45 vjece. Né fakt, bie né sy edhe mos dukja e kategorive mé té moshuara té
qytetaréve dhe qytetareve né videot reklamuese té ekzemplarti t€ sivjemé pér
analzié.

Mosha Meshkuyj Femra
Vend/rajon botéror Vend/rajon. botéror

Nén 18 vjec 6 9 5 9
18-30 25 18 32 20
31-45 8 7 9 6
Mbi 46 vjec 6 o 8 o
Gjithsejté 45 34 46 43
sipas tregut
Gjithsejté 79 89
sipas gjinisé
Gjithésejt 168

Prezantimi i femrave dhe meshkujve si objekte, vecanérisht si objekte
seksuale, éshté i réndésishém pér analizén gjinore t€ spoteve reklamuese.
Ekzemplari i kétij viti tregon se né pérgjithsi ka shmangie pér prezantim
objektifikues té aktor(é)eve né reklama, respektivisht prezantimit té€ tyre si
objekte seksuale. Vetém né dy raste te meshkujt dhe femrat ka implikime té
objektivizimit seksual. Ajo éshté rasti me reklamén e Hugo Bos (Hugo Boss:
The Scent intense) ku femra éshté prezantuar si e bukur, sensuale, miré e
veshur (si modele). Pérshkrimi i njéjté mund té pédoret edhe mé mashkullin.
Femra e bén pér vehte mashkullin, me aromén e saj, dukjen dhe prekjen me
¢’rast kamera fokusohet mé tepér te buzét e gruas se sa buzét e tij. Mashkulli e
bén pér vehte me prekje ku paraget njé prezantim stereotip i seksualitetit
mashkullor. T€ dy protagonistét dukén dinamik, por reklama nuk jep ndjenjé
se ekziston ndonjé pabarazi ndérjet.

Ajo gé mund té€ vérehet né njé pjesé té reklamave éshté se burrat dhe graté
shfrytézohen pér térhegjen e vémendjes me dukjen fizike, duke theksuar
funksionin e tyre dekorativ, por nuk mund té vérehet ndonjé seksizém i
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theksuar. Né analizat gjaté viteve té kaluara né drejtim té prezantimit té
meshkujve dhe femrave né reklamat qé ishin léndé e analizés gjinore, kété
primat e kishin femrat.

Krahas pranisé sé meshkujve dhe femrave né reklama, €shté e réndésishme
edhe pozita e tyre né hapsiré. Ishte e nevojshme g€ té shqyrtohet edhe ményra
se si ata jané té renditur né hapsirén (kush né plan té par€, e kush né té dytin,
kush né gendér e kush nga anash). Né ekzemplarin e sivjemé reprezentativ nga
reklamat mund té vérehet se graté paraqiten népér pozita dominuese, né
gendrén ose né kuadér me té madh. Prap se prapé, nése e shikojmé né detaje
fotografiné né drejtim t€ dominimit dhe pozités né hapsiré, duket késhtu:

- Gjashté reklama né ményré té barabarté i portretizojné té dy gjinité, né
drejtim té pozités sé tyre né hapsiré;

- Madje te 11 reklama mungon njéra gjini, mé s€ shpeshti gjinia mashkullore
(te kéto reklama, ku éshté prezantuar njéra gjini, né 8 raste mungon gjinia
mashkullore, respektivisht né 3 mungon gjinia femérore);

- Né 15 prej reklamave graté jané né pozité dominuese, pozité gendrore,
kundrejt 7 meshkujve g€ jané t€ pozicionuar si dominues né hapsiré. Kétu
béhet fjalé pér reklama ku paraqiten té dy gjinité.

Graté dominojné ose jané té vendosur né gendér té hapsirés s€ spoteve
reklamuese né té cilat mé sé shpeshti reklamohen: Prodhimet me higjienén
femérore, amvisérité dhe larjen e rrobave. M€ sakté, femrat jané té vendosura
né gendeér té hapsires sé teté reklamave g€ jané té€ dedikuara vetém pér grate,
né katér spote reklamuese gé jané té dedikuara pér prodhime té meshkujve
dhe femrave dhe né njé reklamé kushtuar prodhimeve pér meshkuj.

Meshkujt jané té vendosur né gendér té hapsirés s€ spoteve reklamuese né
té cilat mé sé shpeshti reklamohen prodhime pér higjiené pér meshkuj dhe
birrat. Béhet fjalé pér katér reklama kushtuar vetém meshkujve, si dhe dy
spote reklamuese qé i kushtohen té dy gjinive.

Sqgarimi i konstatimeve té pérgjithshme dhe individuale

kualitative

Ajo qé shumé mé tepér flet pér prezantimin dhe pasqyrimin e meshkujve
dhe femrave jané roli shoqgéror qé ju jepet gjaté prezantimit té roleve gjinore,
sipas shembullit té reklamave.

Ajo gé sé pari mund té vérehet n€ aspekt té asaj se si jan€ prezantuar rolet e
meshkujve dhe femrave né reklama éshté se te té dy gjinité ka njé réndeési té
madhe edhe dukja fizike. Femrat kjané kryesisht atraktive, té€ reja, té
buzégeshura, elastike. Meshkujt gjithashtu, jané me dukje atraktive fizike, ku
réndeési té madhe i jepet kondicionit té tyre fizik, forcés dhe praktikimit té
aktiviteteve sportive. Né njé pjesé mé té vogél vérehet njé portretizim
paragjykues i rolit t€ meshkujve dhe femrave né reklama. Femrat kryesisht
jané aktive dhe dominuese né shtépi, si kryesore né aspekt t€ mirmbajtjes sé
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pastértisé, punés né kuzhiné ose né rolin e njé mésuese né shkollé fillore,
nénat ose dikush qé kujdeset pér fémijét, mé tutje reklamat prezantojné se
"interesat femérore" jané té ldhura me shopingun, etj, Kurse meshkujt né
sport, vecanérisht né futboll.

Tri prej reklamave mund té ndahen edhe si jokonvencionale né drejtim té
roleve gjinore. Njéra prej tyre éshté pér camcakézat Orbit, ku femra paragqitet
duke ikur nga martesa e vet, e duke treguar se nuk i duhet burri dhe duke béré
dicka revolucionare (ikjen). Poenta né reklamé éshté se privilegjet materiale
dhe statusore té€ burrave nuk nénkuptojné se ai mund ta posedojé gruan,
respektivisht se ajo €shté e pavarur dhe mund t'i kthej shpinén. Sllogani éshté
si vijon: “Orbit, mund té shkélgesh”.

Reklama tjetér ku meshkujt jané té prezantuar né njé drité mé té€ ndryshme
suptile nga ajo paragjykuesja, éshté reklama pér shtretérit Dormeo. Meshkujt
jané té prezantuar si tejet t€ kujdesshém, gjentil dhe qé kujdesen pér partneret
dhe fémijét e tyre (meshkujt té parét zgjohen, babai €shté ai qé e zgjon
fémiun). Femrat kénagen né dashuriné e partnerit t€ tyre. Ato geshen dhe jané
té qgeta. Ciftet jané té prezantuara si t€ lumtura, me njé komunikim té miré dhe
respektim té ndérsjellé. Né kété reklamé, pérveg né prezantimin normativ té
bashkésive familjare me cifte dhe fémijé, jané shmangur aktivitetet familjare
ose shtépiale g€ jané paragjykuyese né aspekt t€ gjinis€. Reklama fokushet né
njé kujdes meé t€ madh dhe dashuri nga ana e meshkujve.

Reklama e treté qé né vecanti dallohet nga té tjerat éshté reklama pér
Makpetrolin, e cila pikérisht kishte pér qéllim qé té béjé prezantim jo
paragjykues gjinor dhe t€ moshés, né fakt géllim ishte g€ ajo té jeté elementi
befasues né kété reklamé. Béhet fjalé pér grua dhe burré, identiteti gjinor dhe i
moshés té sé ciléve, deri né fund té reklamés nuk mund té zbulohet, jané té
veshur si motociklisté gé ngasin shpejté dhe garojné mes veti se cili do té arrij i
pari deri né pompén e benzinés. Fituesi éshté njé grua né vite té pjekurisé,
kurse burri gjithashtu éshté mé i moshuar, qé t€ dy me floké té thinjura.
Reklama bén afirmimin e barazisé€ gjinore pérmes rrénimit té paragjykimeve
pér graté g€ ngasin dhe t€ paragjykimeve pér personat me t€ moshuar.

Prej roleve qé jané té prezantuara né rekalama, mé sé shpeshti paraqgiten
persona té rinj dhe atraktiv né formé té miré fizike (burra dhe gra njésoj),
prindér, amévise dhe amvis€, persona afatist, shoge, shoké, burra dhe gra qé
béjné sport. Te burrat shpesh heré hasen sportis€, mé sé shpeshti futbollisté.

Ajo qé mund té véerehet €shté se né reklamat né peérgjithsi mungojné
persona gé nuk kané masé ideale trupore dhe gé nuk jané né top formeé,
persona meé pak térheqés si dhe personat e moshuar.

Né krahasim me analizat e viteve té kaluara, vérehen edhe disa ndryshime
neé drejtim té prezantimit dhe pasqyrimit té€ grave dhe burrave. Sa pér ilustrim,
né analizén e vitit 2013 né reklama dominonin prezantime paragjykuese té
roleve gjinore, duke e vendosur guran né shtépi si nén€, kujdestare e fémijéve
ose amvise e kuzhinés. Burrat prezantoheshin si “koka” e familjes, autoritet,
persona publik, lideré, bartés té vendimeve. Gjithashtu vérehet shmangie e
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objektivizimit seksual té€ grave por edhe burrave né prezantimin vizual né
reklama, krahasuar me analizat e béra pér nevojat e Agjencisé pér shérbim
mediatike audio dhe audiovizuele né vitin 2012 dhe 2013.

Nga analiza pér ményreén e prezantimit dhe pasqyrimit té grave dhe burrave
né konceptet dhe pérmbajtjet programore (konkretisht té reklamave) té
radiodifuzeréve pér vitin 2017, mund t€ nxirren kéto konkluzione:

- Ekziston njé barazim i caktuar né drejtim té pérfagésimit té burrave dhe
grave aktor(e) edhe né reklama. Gjithashtu, ka njé barazi té caktuar edhe né
aspekt té zérit té subjekteve gé flasin né reklama, vecanérisht né reklamat e
dedikuara pér tregun maqgedonas/rajonal, pérderisa né reklamat kushtuar
tregut botéror, dominojné zérat e subjekteve mashkullore. Né drejtim té
narracionit, éshté i dukshém edhe dominimi i zérit mashkullor edhe te
reklamat e dedikuara pér tregun botéror dhe maqgedonas;

- Prezantimi tradicional i roleve gjinore éshté mé sé shpeshti gjaté reklamimit
té mjeteve pér pastrimin e shtépisé dhe larjes sé rrobeve si dhe mé sé
shpeshti ka té béjé me rolet femérore, pérderisa meshkujt tradicionalisht
dominojné né reklama ku jané t€ prezantuara aktivitetet sportive;

- Vérehet edhe mungesa e personave mé t€ moshuar, vecanérisht né reklamat
e dedikuara pér tregun e huaj. Grupi mé i pérfagésuar né moshé jané graté
dhe burrat nga mosha 18-30 vjecare, kurse mé sé€ paku té pérfagésuara,
pothuajse térésisht té pa pérfagésuar jané ata qé i pérkasin moshés mbi 45
vjecare.

- Neé reklama, porosia qé mund té nxirret, éshté réndésia qé i jepet dukjes
fizike dhe t€ vitalitetit edhe te meshkujt por edhe te femrat.

Mediumet kané pérgjegjési né drejtim té€ realitetit g€ e krijojné dhe
prezantojné né publik pérmes vendimeve té€ pérditshme redaktuese. Né aspekt
té reklamave, situata €shté meé specifike vecanérisht pér shtépité private
televizive. Ato varen financiarisht nga numri i reklamave té prezantuar dhe
veté nuk i krijojné dhe pérzgjedhin pérmbajtjet e tyre. Prap se prapé, gjaté
emetimit té€ pérmbajtjeve komerciale, ata kané obligime ligjore g€ nuk guxojné
té anashkalohen, mes té cilave jané se edhe ato se reklamat nuk guxojné gé ta
cénojné dinjitetin nejrézor e as té€ bazohen mbi potencimin e dallimeve gjinore.

Ajo gé mund ta béjné éshté se né pérmbajtjet e tjera qé shkojné né programet

televizive, t€ futen, respektivisht té pérpunohen tema dhe pérmbajtje qé
pérfshijné né vete perspektivén gjinore dhe g€ béjné afirmimi té gjinive.
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- Neése stacioni televiziv ka njé reklamé, pérmbajtja e té cilés e preké
dinjitetin e grave dhe burrave dhe krijon njé diskurs g€ i cénon té drejtat e
grave dhe burrave, jané pércaktuar me legjislaturén vendase, si dhe me
dokumente ndérkombétare té ratifikuara nga ana e Republikés sé
Maqedonis'é q'é té refuzojn'é prezantimin e tyre ose té kérkojné korrigjim;

- Té veprojné né ményré proaktive: pérmes permbaJtJeve té tyre programore,
p-sh, né emisionet argétuese ose emisionet u jané prezantuar reklama, té
fusin pérmbajtje me té€ cilat do té '"neutralizoheshin" porosité e
padéshiruara, té fshehura ose té hapura si dhe prezantimi paragjykues dhe
objketifikues i grave dhe burrave né reklama.
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Evropén Juglindore. Eshté autore e librave Cut of the Real: Subjectivity in
Poststucturalist Philosophy (Columbia University Press, 2014), Toéard a
Radical Metaphysics of Socialism: Marx and Laruelle (punctum books, 2015)
Kako W Ko-ypeaHuk Ha After the “Speculative Turn”: Realism, Philosophy, and
Feminism (punctum books, 2016).

D-R VIKTORIJA BOROVSKA

Viktorija Borovska éshté bashképuntore shkencore — hulumtuese prané
Institutit pér shenca shogérore dhe humaniste — Shkup. Ajo éshté doktor i
shekncave sociologjike. Njé pjesé e projekteve nga sfera e ¢éshtjeve gjinore né
té cilat ka punuar si hulumtuese jané: “Iinkluziviteti etnik dhe fjinor né
lévizjen LGBTI né Magedoni”; Analiza pér nevojat e Késhillit té radiodifuzionit
né RM pér vitin 2012 dhe 2013, pér perzantimin e gjinis€ né mediume",
"Barazia gjinore si njé vleré shoqérore si dhe krijimi i politikave pér kygjen e
saj né praktikat e institucioneve dhe shogérisé", “Indeksi i inkluzionit social né
nivel lokal: Krijimi i instrumentit pér vlerésimin e barazisé pér qasje dhe
ndarje té drejt té shérbimeve lokale”; Projekti i programit té shtaté kornizé té
Komisionit Evropian FP 7, “Gjinia, migrimet dhe marrédhéniet interkulturore
(Ge.M.1.C) dhe té tjerat.”

Gjithashtu, ka pérvojé edhe né krijimin e metodologjive hulumtuese nga sfera
e shkencave shogérore, e qé shérbehet me metoda hulumtuese kuantitative
dhe kualitative, pérpunimin e té€ dhénave dhe analizén e tyre.
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D-R ANA BLLAZHEVA

Ana Bllazheva éshté bashképuntor shkencor — hulumtues prané nstitutit pér
shenca shogérore dhe humaniste — Shkup. Ka diplomuar psikologji, e mé pas
ka magjistruar né sociologji dhe studime gjinore ku tani €shté doktor i
studimeve té kultureés.

Si hulumtuese ka marré pjesé né hulumtime té ndryshme nacionale dhe
ndérkombétare pér baraziné gjinore, arsimin, té€ rinjté, bashkeésité e
margjinalizuara. Viteve té fundit ka punuar né hulumtime nga sfera e
politikave publike né sektore té ndryshme-gjinia, mediumet, arsimimi, etj.
Interesi i saj éshté fokusuar drejt gasjes interdisiplinare pér emocionet dhe até
politiken.

Eshté autoré i teksteve, studimeve hulumtuese, stative, broshurave dhe
doracakeéve.

MARIGLEN DEMIRI

Mariglen Demiri éshté asistent — hulumtues i Institutit pér shenca shogérore
dhe humaniste — Shkup. Ka diplomuar pér filozofi né Institution e Filozofisé
né Shkup né UKM me mesatare 10,00. Pér momentin éshté i regjistruar né
studime té magjistraturés né po até Institut.

Bashkéautor i studimit: Nacionalizmi né(jashté) konteksti. Bashképunimi i
Shqiptaréve dhe Maqedonasve né Kryengritjen e Ilindenit né Luftén
Nacionalglirimtare (Shkup: LD Solidarnost, 2014). Eshté botuar né gjuhén
magedonase dhe até shqipe.

Eshté autor i Jeté afer kufirit (Shkup: Instituti Evroplan pér politika, 2016).
Eshté publikuar né gjuhén maqgedonase. Eshté autor i disa kolumnave dhe
stative.
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AGENCY FOR AUDIO AND
AUDIOVISUAL MEDIA SERVICES

GENDER IN TELEVISION PROGRAMMES
— 2017 SURVEY RESULTS






The Agency for Audio and Audiovisual Media Services carried out the
annual analyses of the treatment of gender-related issues receive in the news
and current affairs programmes, as well as the way in which women and men
are depicted in the programming concepts and contents of the national
television services in the Republic of Macedonia, for the sixth time since the
Law on Equal Opportunities for Women and Men was adopted back in 2012.

With the aim of meeting these obligations, the Agency engaged the Institute
of Social Sciences and Humanities in Skopje (via a public procurement
procedure Ref. No.03-4829/1, dated 30.10.2017) to make an analysis of the
contents of the Public Broadcaster’s television services and those of the trade
broadcasting companies at the national level, which the Agency is obligated to
supervise, i.e. to conduct the following:

1. Research on the gender-related issues in the programming concepts and
contents of the means of public communication;

2. Research into the way the programming concepts and contents of the
means of public communication depict and portray men and women.

In order to be able to also make a comparison within certain parts of the
reports — since it is important to follow the trends in the way gender-related
topics are covered, see if gender-related topics are covered in the mass media
contents and monitor the way in which they depict men and women — we
implemented a nearly identical principle of work and a research instrument as
those applied during previous years.

The 2017 survey was conducted by a team of the Institute of Social Sciences
and Humanities — Skopje, composed of Prof. Katerina Kolozova, PhD; Asst.
Prof. Viktorija Borovska, PhD; Asst. Prof. Ana Blazeva, PhD, and Mariglen
Demiri, in coordination and cooperation with employees of the Agency’s
Programme Affairs Department.
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The methodological approach used in this research on the gender issues
present in the programming concepts and contents aired by the means of
public communication is the combined one, i.e. the quantitative and
qualitative approach. In order to create conditions for an, as high level of
comparability with the data obtained in previous years as possible, two other
aspects were applied again as well: the same questionnaire was used for the
purposes of the analysis, while the accent was placed on the same strategic
areas, as specified in the 2013-2020 National Strategy on Gender Equality:
human rights; decision-making processes; healthcare; social welfare;
education; economic strengthening; women and violence; women and media;
women, peace and security, and other topics covered from the gender aspect
or of importance to genders.

The questionnaire, which was aimed at providing data on the presence of
gender issues in the prime-time news of the television stations at the national
level, utilized UNESCO’s gender-sensitive indicators for media that refer to
gender portrayal in media contents (Group B-1 for the news). The
questionnaire was conceptualized in a way that included both the quantitative
and the qualitative approaches to research. The quantitative part of the
research provided data about the total number of news items in the news
editions, the number of items analyzed from a gender-related point of view,
their duration and the number of appearances of male and female authors,
editors, journalists, reporters, interlocutors, interviewees in the news items,
etc. Apart from the qualitative data, the questionnaire also provided
qualitative data, which made it possible to perform a discourse analysis. Thus,
we analyzed the manner of speaking: if it was affirmative in terms of gender
equality or objectifying and sexist, and if it used the established stereotypes or
intensified and produced new ones. We also classified the types of statements
that prevailed (descriptive, evaluating, suggestive, forecasting, etc.). This also
provided an opportunity to translate the issues of qualitative nature in a
quantified way, by means of coding.

The sports news, which according to their contents do not cover the above-
stated topics, were analyzed in terms of the terminology that was used to
depict men and women’s sports, as well as in terms of the number of items
referring to men’s and women’s sports, respectively. Also analyzed was the way
in which male and female sports were being presented, i.e. the extent to which
visual presentations, statements, etc. were used for each of the two categories.
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The samples that were used in the analysis were drawn from the
programmes aired during the months of August and September 2017, by the
television stations at the state level that broadcast programme via a digital
terrestrial multiplex, as follows: the newscasts of the Public Broadcaster aired
on MRT1 and MRT2 (in Albanian), and the newscasts of the commercial
stations Alsat-M TV, Kanal 5 TV, Alfa TV, Sitel TV and Telma TV. The time
period that yielded the seven-day samples for each of the television stations
was 17 August — 9 September 2017. The week analyzed was methodologically
formed as follows: 28 August — Monday; 22 August — Tuesday; 16 August —
Wednesday; 17 August — Thursday; 1 September — Friday; 9 September —
Saturday, and 27 August — Sunday. Analyzed were the primetime daily-
information shows of each of the TV stations, aired on these days, as follows:
the MTV?1’s News Journal 2 aired at 19:30 hrs. and its Sports News; the
MRT2’s News and Sports News at 18:30 hrs.; Alsat-M TV’s News in the
Albanian language (Alb. Lajme) at 19:00 hrs.; Alfa TV’s News at 17:30 hrs.
and its Sports News; Kanal 5 TV’s Journal at 18:00 hrs.; Sitel TV’s Journal at
19:00 hrs. and its Business News, and Telma TV’s News at 18:30 hrs.

The above broadcasters were selected because, together, they have the
greatest share in the total viewership and, consequently, the greatest potential
to influence the public.

Presence of gender issues and the way of their coverage

(quantitative and qualitative data)

What can be noticed based on the analysis of gender issues this year is the
minimal presence of topics that may be treated from a gender-related aspect
and, even more so, the minimum use of a gender-sensitive and gender-
affirmative approach in terms of men and women’s equality in these items.

Expressed in figures, the presence of items that were analyzed from a
gender-related aspect on each of the television channels was the following:

Analyzed items (from the above-stated strategic areas
TV station of relevance to gender issues), out of the total
number of items
MRT1 2
MRT2 (news in Albanian) 2
Alsat-M TV 10
Alfa TV 2
Kanal 5 TV 5
Sitel TV 1
Telma TV 6
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The figures presented above indicate that, in principle, the television media
outlets dedicate an extremely small amount of space to topics that are
considered important for the gender issues, i.e. for the themes that are part of
the strategic areas specified in the 2013-2020 National Strategy on Gender
Equality. Of a total of 973 items included in the sample, only 28 referred to the
strategic areas. The number of analyzed items that referred to the above-
mentioned topics, did not mean that they were covered from a gender-related
point of view, i.e. from a gender-sensitive position, by using a language that
would be considered affirmative towards gender equality or a gender-
conscious speech.

In this regard, a clearer picture may be obtained when we compare the
results on the type of speech used by the (fe)male authors (journalists), on the
position regarding genders and on the way in which the TV stations cover a
specific, in the items that belong to the group of ‘strategic areas'.

B Gender-sensitive and gender-neutral approach to the topic
B Gender-sensitive and affirmative approach to gender equality

B Gender-insensitive, stereotyped, objectifying or sexist approach towards the topic

12
10

10

4 4

2 2 2
2 1 3 11
00 IO 0 00 IO 0 0 00
0 ] m’ m ]
MRT1  MRT2 (news Alsat-M TV  AlfaTVv ~ Kanal5TV  Sitel TV Telma TV
in Albanian)

These data show that even the small number of items referring to the
strategic areas of relevance to gender equality or topics important for the
gender issues, are mainly not covered from a gender-related aspect, i.e. they
demonstrate a ‘gender-blind” or gender-neutral approach. Most of the TV
stations show complete absence of the gender-sensitive approach when
covering contents of relevance to gender equality.

The reason for which the Agency for Audio and Audiovisual Services is
obligated to conduct analyses of the gender issues and the way men and
women are depicted and portrayed in the broadcasters’ programmes every
year stems from the power of electronic media to influence the public and
create public opinion. It is this power of the media precisely that requires more
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responsibility for the way these topics are treated and the way of portraying
men and women, as well as their inclusion in public life. Nevertheless, based
on the data collected from this research, it is evident that media have not used
this role of theirs to help affirm gender equality in their contents and
programming concepts. Apart from the numerical presentation of the topics
covered, a general analysis was made as well of men and women’s inclusion in
the items that were relevant for the gender issues (the specified strategic
areas) and were more or less treated from a gender aspect.

Statements by men in Statements by women in
) items referring to the items referring to the
TV station strategic areas strategic areas

MRT1

MRT2 (news in 3 o
Albanian)

Alsat-M TV 7 1

Alfa TV o o

Kanal 5 TV 4 2

Sitel TV 2 o

Telma TV 2 2

Total 18 5

Data collected from the randomly selected samples of the primetime news
editions generate a picture of strong gender asymmetry (with the exception of
Telma TV), in terms of the opinions being treated on the media’s part as
relevant. Seen all together, in the items under analysis, apart from the male or
female journalists, also aired were 18 statements by men and only 5
statements by women.

As regards if the items were prepared by male or female journalists, the
picture indicates that women appear more often in the role of journalists
preparing the items.
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) Number of items prepared by Number of items prepared
TV station female journalists by male journalists
MRT1 48 35
MRT2 14 32
Alsat-M TV 36 43
Alfa TV 64 14
Kanal 5 TV 100 19
Sitel TV 77 77
Telma TV 51 28
Total 390 248
Men, for their part, appear more often as editors of the news, in the
majority of TV stations.
TV stati Number of news editions with | Number of news editions with
station . .
male editors female editors

MRTi1 7 0
MRT2 7 7
Alsat-M TV 7 0
Alfa TV 4 3
Kanal 5 TV 1 6
Sitel TV 10 4
Telma TV 0 7
Total 37 30

Nevertheless, the analysis shows that the gender of journalists does not play
any particular role in terms of promoting gender equality or taking a gender-
sensitive approach to the topics covered. Yet, as will be shown in the individual
findings, there is an indication that editors’ gender has a certain influence on
the topics and the way news contents are tackled, in terms of gender.

With regard to the nouns being used for the universal human categories, the
conclusion drawn from previous years’ reports remains. Use of the nouns and
adjectives’ masculine forms is preferred even in cases when women are at
issuet; thus, masculine forms were used, for instance, in the case of nouns
denoting a member of Parliament, an Albanian, a senator, a candidate, a
member, a mayor, or adjectives such as ‘distinguished’. In the news items on
Ms. Melikie Halimi, SDSM’s mayoral candidate in Arachinovo, the candidate
herself was missing. She was rarely shown through photos, but she never

! Translator’s note: in the Macedonian language, the grammatical category of gender in both
nouns and adjectives is expressed through gender-specific suffixes.

70



spoke. In this way, an opportunity was missed to give visibility to the female
candidate the news referred to.

The selection of statements strongly dominated by male interlocutors in
some way deletes women from the picture of public life and their participation
in politics. This form of invisibility, as known in the gender studies, is contrary
to every effort towards strengthening women’s position in society. This
impression of women’s absence from public and political life is established and
fortified even further through presenting the asymmetrical positioning of
genders in the statements, but also through neglecting gender issues in the
topics, i.e. news items covered, as well as through implementing a gender-
insensitive or gender-blind treatment of the same.

What was noticeable in the sports news was the strikingly smaller number
of items on women’s sports. These were usually shown last and were dedicated
less attention in terms of visual or graphic presentation.

This part of the Report presents the individual indicators and findings for
each media outlet in particular. The findings speak about how daily
information editions are prepared, viewed from the prism of gender, i.e. in
terms of UNESCO’s gender-sensitive indicators for media.

MRT 1

In the period under analysis, the MRT1’s newscasts, i.e. the Journal 2 and
the Sports News, contained a total of 142 news items. Among all analyzed
items, there were two that referred to the strategic areas specified in the 2013-
2020 Strategy on Gender Equality.

The first item was about sports, more precisely, tennis. The announcement
about women’s tennis went without simultaneously airing a picture that would
correspond the news. At the same time, while the presenters spoke about
women’s tennis, the telop read information about men’s tennis. This shows
how much women’s sports are less important or irrelevant. Right after the
news on women’s sports, news about men’s tennis followed, announced
previously by means of the telop. This news item was provided with both a
recorded material and more space.

The second example, which is more important for this analysis, referred to
an item announced in the following way: “A far-right party member of
parliament wears burqa into Senate’s chamber”. The news was actually about
Australian Senator and leader of the Australian far-right party, Ms. Pauline
Hanson, who had come into the Senate wearing a black burga and called to
ban wearing of this garment in public, for reasons of national security. What
was noticeable immediately, viewed from a gender aspect, was the use of the
masculine form of the noun denoting the profession (‘pratenik’), despite the
fact that the person in question was a woman, for whom there is an
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appropriate, feminine form of the same noun (‘pratenichka’). The use of a
gender-neutral language exclusively in its masculine form constitutes a kind of
discourse exclusion of women. As indicated in the analyses since 2012,
exclusion by means of annulling gender differences and boiling down an
official’s gender to an irrelevant information indicates that the term, when
uttered in its masculine form, involves a dimension of dignity, importance and
universality. In addition, the item was not covered explicitly from a gender
aspect, but the wearing of a burqa was looked at from the aspect of national
security and religious issues. The topic of wearing a burqa, apart from being a
religious right, is one of the frequently analyzed topics in terms of women’s
rights and gender studies, but, in this item, this was avoided and a gender-
blind approach and speech were used, while the topic was covered in an
informative way although the issue concerned Muslim women.

Although the presence of female journalists as authors of the MRT1’s news
items is greater (48 female journalists as opposed to 35 male journalists),
nevertheless, the Journal is edited by men. Men prevail in the sports news as
well, both as journalists and as editors.

The sports news included in the sample contained 33 news items dedicated
to men’s sports and only seven dedicated to women’s sports. Most often, the
items on women’s sports lack a recorded or graphic presentation.

MRT 2

The MRT 2 newscasts, i.e. News and Sports News, contained a total of 149
news items. Of these, two items could be singled out as tackling topics that
belong to the strategic areas.

One of these was the item dedicated to the selection of male and female
candidates for the elections, focusing on SDSM’s candidate Ms. Melikie Halimi
for Mayor of Arachinovo. The journalist applied a gender-neutral approach to
the item, while the statement made by Prime Minister Zoran Zaev was gender-
insensitive. Namely, the masculine form of a noun denoting an office, in this
case that of Mayor. The Prime Minister presented the decision to nominate a
woman as avant-garde, and used the masculine form of the noun denoting the
candidate’s ethnicity (‘Albanec’), instead of the feminine one (‘Albanka’). The
media outlet cannot influence the statements of the politicians or the
interlocutors, but can decide on which parts of a statement will be aired in
their news item. This news item did not contain any statement or part of a
speech given by the mayoral candidate Ms. Halimi. In fact, she was not even
shown visually, although the entire item was about her mayoral candidacy. She
was brought down to an invisible figure in the literal sense of the word.

The other item was the news about Majlinda Kelmendi, a female judoka
from Kosovo, who was announced the best in the world in her category. The
news was conveyed as information, using a gender-neutral language. The item
was given one minute and 15 seconds, including a visual presentation of
Kelmendi receiving her award and a footage of her match.
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Male journalists’ number in the news items of MRT2 is larger — 32 male as
opposed to 14 female journalists — while news editing is equally divided
between women and men.

The sports news that were part of the sample included 22 items dedicated to
men’s sports, and only 2 items about women’s sports.

ALSAT-M TV

The sample of the Alsat-M TV’s news, i.e. Lajme, which was analyzed,
included a total of 134 news items. Of all the topics analyzed, ten were related
to the strategic areas specified in the 2013-2020 Strategy on Gender Equality,
which made Alsat M TV the media outlet with the largest number of analyzed
items.

This TV station, too, aired the news about Majlinda Kelmendi, the winner of
the world’s best female judoka award. The news was conveyed as information.
It was assigned 50 seconds and contained visual presentation of the award
ceremony and Majlinda Kelmendi’s speech.

Also covered were two pieces of news from the sphere of education — about
the discriminating contents of the Albanian-language textbooks and about
division of education along party lines. These items, too, were conveyed as
information, using a gender-neutral tone. What was interesting about these
news was that, in conveying them, Telma TV, for instance, indicated implicitly
that gender stereotypes were at issue. The item aired by Alsat-M TV did not
mention that the news were about gender stereotypes in the textbooks.

As regards topics on violence, there were three news items that were
analyzed — about the events of 27 April, the murder of Dilaver Bojku and the
story about the creator of the Kalashnikov rifle, who had sought to confess his
sins before his death, because his invention had killed a large number of
people. Similar to the items mentioned above, these, too, had a gender-neutral
approach.

The remaining items that were analyzed belonged to the following strategic
areas: decision-making processes and human rights. These items, too, were
conveyed informatively, using the gender-neutral approach.

The numbers of male and female journalists present in the Alsat-M TV’s
newscasts are nearly equivalent: 36 were women, while 43 were men.
Nevertheless, news editing was in the hands of men.

Of the sports news included in the sample, 21 were items dedicated to men’s
sports, with only one item being about women’s sports.

ALFATV

With Alfa TV, the sample composed of its News at 17:30 and Sports News
editions included a total of 163 items, two of which were related to the
strategic areas specified in the 2013-2020 Strategy on Gender Equality.

Both news items were about violence. The first informed about a horrifying
attack on an entire family, in which a man had been killed, while his wife,
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daughter and daughter-in-law had been injured. The female journalist who
conveyed the news took a gender-neutral position. The speech she used was
descriptive and gender-neutral.

The second item informed about an attack on two police officers outside the
Embassy of Bosnia and Herzegovina by a 65-year-old woman and her 42-year-
old daughter. This item, too, was presented as information, using gender-
neutral speech and conveying the details obtained from the Interior Ministry’s
bulletin.

The number of male and female journalists present in the Alfa TV’s news
items, respectively, shows prevalence of female journalists, as there were 64
items authored by female journalists as opposed to 14 by male journalists, just
as it does in the sphere of editing, where female editors (5) are more numerous
than the male editors (3).

Of the sports news included in the sample, 35 items were dedicated to
men’s sports, whereas only three items were about women’s sports.

KANAL 5TV

In the period under analysis, registered within the sample of Kanal 5 TV’s
News at 18:30 were 157 aired news items, five of which were on topics
belonging to the areas specified in the 2013-2020 Strategy on Gender
Equality.

The first item was the news about a female candidate for Mayor of
Arachinovo. The female journalist used gender-neutral speech in the item,
whereas the interlocutor (the Prime Minister) used gender-insensitive and
heteronormative speech. Namely, in the beginning, he spoke of the candidate
as if she was a man and not a woman. He described the decision to nominate a
woman as avant-garde: “In Arachinovo, we will nominate a citizen of the
ethnic Albanian community, a member of the SDSM, but, most importantly,
a respectedz member of society. The beauty, the joy and the avant-garde
nature of the very concept is that we will have a lady [running for mayor,
translator’s note]. We will nominate an Albanian woman, Melikie Halimi”. Her
gender was actually used as an element of surprise at the end of the statement.
The item itself did not present Melikie Halimi or air any statement made by
her.

Then, there were several items on the topic of violence. The first one was
about the murder and attack on an entire family in Veles that had been
announced on Facebook. The topic was covered in a gender-neutral fashion.
Then followed an item about the trend of announcing murders on the Internet
and airing the acts of murder directly on the Internet. One of the examples
given was a case of femicide, in which the husband announced and murdered
his wife live on the Internet. The approach to the topic was gender-neutral,
while the reasons were sought in the criminals’ state of mind.

2 Translator’s note: the nouns and the adjective in bold, in Macedonian were used in their
masculine form.
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The next item analyzed was the news about the Australian female MP who
had come to Parliament dressed in a burqa. The news was conveyed
informatively, but alongside the statement of the MP, who had done this to
allude to the dangers to public security, the statement of an Australian male
senator was aired stressing that her act was insulting to women and all
Muslims. The approach of the male journalist who had prepared this item was
gender-neutral and gender-blind.

The last item was about India, and was announced as follows: “The
controversial law on divorce abolished in one minute.” The item dedicated
attention to the gender aspect as well, stating that the act of abolishing this law
protected women’s rights in India: “This decision was perceived as a victory of
Muslim women who had claimed for a long time that the Law on Divorce
violated their right to equality.” This item was short and lasted 41 seconds,
which did not allow for any more thorough elaboration in terms of the gender-
related aspect of this news.

The presence of male and female journalists in the news items of Kanal 5
TV showed prevalence of female journalists — 100, as opposed to 19 male
journalists. Women outnumbered men in the sphere of editing as well, as there
were 10 female editors and 1 male editor.

The Kanal 5 TV news sample contained a smaller number of news items
about sports. All six sports news items were about men’s sports.

SITEL TV

The analyzed editions of Sitel TV’s Journal at 19:00 and its Business News
contained a total of 130 items. One of these was dedicated to a topic specified
as a strategic area in the 2013-2020 Strategy on Gender Equality.

The item was about the candidacy of SDSM’s Melikie Halimi for Mayor of
Arachinovo. The item was conveyed descriptively; the presenter’s approach
was gender-neutral, but the Prime Minister’s statement aired as part of the
item contained gender-insensitive speech, as, in the beginning, the latter spoke
about the candidate using masculine grammatical gender. The item did not
present the candidate at all. Just like the other media outlets, this one aired
the same statement of the Prime Minister, who did not use gender-sensitive
speech in this case. Our guess is that he did this in order to cause greater
surprise among the viewers and listeners once he would announce the gender
and ethnicity of their mayoral candidate in Arachinovo. As previously
underlined, media outlets cannot influence the interlocutors’ language, but
they certainly have a say in the choice on which part of the statement will be
aired in the newscast and on who will be asked to make a statement.

There is a balanced presence of male and female journalists in the Sitel TV’s
news items, with 77 female and 77 male journalists, respectively. However,
men prevail in news editing, as there are 10 editions with male editors and 4
with female editors.
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Of the sports news covered by the sample, 25 were items dedicated to men’s
sports, while only two were about women’s sports.

TELMA TV

Out of a total of 98 news items aired in the Telma TV’s News at 18:30
during the days under analysis, six referred to the strategic areas.

The first item was about the increased number of women seeking help after
having lost their jobs due to pregnancy. The approach to the news item was
gender-sensitive. A problem was tackled that concerned women workers and
their rights. Telma TV was the only one to air this news. The item treated the
topic as a problem, and lasted 3 minutes, which was far longer than the usual
duration of items aired by the other media outlets (which was about a minute).
It promoted gender equality, but the author did not make his own assessment,
i.e. he only provided information about the role that courts and their verdicts
played in the problem of insufficient legal protection for women who had lost
their jobs due to pregnancy. Nevertheless, one should not neglect the outlet’s
decision to air this news at prime time, whereas the other media outlets did
not have it among their items at all.

The next item analyzed was about the amendments to the Law on Minimum
Wages. The item dedicated to the debate on amending this law and the
possibility to raise salaries in the textile industry was conveyed informatively.
The language it used was gender-neutral. The gender-related aspect was
visible only in the aired footage of women workers in the textile industry,
which illustrated the item. The news item mentioned the possibility of raising
the salaries in textile industry, but women, who constitute the majority work
force in textile industry, were not mentioned explicitly.

Also analyzed was the news item about the Australian far-right party
senator Pauline Hansen, who set for 20 minutes, dressed in burqga at a session
in Parliament. Then she took it off and called for ban against wearing it in
public, for reasons of national security. The speech used in the item was
gender-neutral. The news was presented as part of the topic of national
security and respect for religious rights in Australia. As was mentioned
previously, wearing a burqa is one of the issues that concern religious and
gender rights, but this item did not elaborate on the gender aspect of the same.

Part of the sample was also an item about a guru from India who had been
sentenced to 20-year imprisonment for having committed rapes. The item was
conveyed informatively. The speech it used was gender-neutral and was
reduced to only one sentence informing that the Indian guru had been
sentenced to a total of 20 years in prison for having raped two of his female
followers. Further on, the news was tackled from the aspect of public security.
This item lasted 32 seconds.

The news item on the topic of education referred to the revision of primary
school textbooks that contained stereotypes, but it did not mention explicitly
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that gender stereotypes were at issue. The gender aspect was only implicitly
present, through the footage/pictures aired as part of the item. The item
showed a picture of a textbook page showing the title of the lesson, “Women’s
Rights,” as well as a lesson titled “Married Life and Marriage Roles”.
Unfortunately, the item did not make use of the opportunity to affirm gender
equality. In fact, the term ‘gender’ was not mentioned in this item at all. The
text of the item did not deal with gender issues, but the pictures aired in the
item indicated that the traditional portrayal of gender roles is problematic.

The last item analyzed was the one about SDSM’s Melikie Halimi and her
mayoral candidacy in Arachinovo. The female journalist announced the item
in the following way: “For Kurban Bajram (Eid-al-Adha) in Arachinovo, there
is ‘baklava’, water and juice. (Zoran Zaev, author’s note) was served baklava by
an Albanian woman. Somewhat later, we found out she had an additional
reason to be nervous — she was not only serving baklava to the Prime Minister,
but to the leader of the party she is a member of and that would nominate her
at the forthcoming local elections for Mayor of this municipality.”

With this statement, the female journalist presented the news that SDSM
would nominate an Albanian woman for Arachinovo Mayor in a stereotyped
fashion. The candidate’s role was presented as that of a woman who serves the
Prime Minister and party leader. In this, instead of the feminine form of the
noun denoting ‘mayor’ in Macedonian, the masculine form was used. The item
did not set aside any space for the candidate to introduce herself personally —
this opportunity was given to Zoran Zaev. The only visual presentation of the
candidate for Arachinovo Mayor was the moment when she served baklava to
the Prime Minister. His statement was the same one aired by the other media
outlets: “The beauty, the joy and the avant-garde nature of the very concept is
that we will have a lady [running for mayor, translator’s note]. We will
nominate an Albanian woman, her name is Melikie Halimi. I believe today she
is here with us. With such a candidate, I believe that, as a social figure, as a
person, she is integrated in many important segments of citizens’ daily lives.
With a person who lives here with her family and originates from this place, I
believe we will be acceptable and attractive enough to win the support of the
majority of citizens of Arachinovo.” Presented and depicted in this way, the
news stereotyped the role of women. Also, unlike the other TV media outlets
that conveyed this same news and used gender-neutral speech to do so, in this
case, the female journalist of Telma TV who presented the news, used gender-
insensitive speech and accentuated the stereotype of women exclusively as
housewives and servants of men, although this was about a female candidate
for mayor of a municipality. Additionally, problematic was the selected visual
presentation of Melikie Halimi, by means of a footage showing the moment
she served the baklava, but no speech or statement on her part.

More news items on Telma TV were made by female journalists (51) and
fewer by male journalists (28). The editing of the news that entered the sample
for this research showed it was done solely by women.
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In the sports news covered by the sample, 19 of the items were dedicated to
men’s sports, while only one item was about women’s sports.

Raising public awareness about gender issues is key to improving the
situation concerning equal opportunities for men and women and the
promotion of gender rights and equality. The need to introduce gender
perspective in the coverage and placement of news on the part of the means for
public communication appears to be a necessity, so that the efforts and goals
arising from the 2013-2020 National Strategy for Gender Equality, as well as
the Law on Equal Opportunities for Women and Men, could be achieved.

Based on the analysis of gender issues treatment in the news aired by the
national TV stations broadcasting programme via digital terrestrial multiplex,
one could notice that women are attributed less visibility, their voice is less
heard and they are shown visually less often. The general conclusion that can
be drawn from the research findings indicates a lack of news items on topics of
relevance to genders. In addition, in the small number of items that can be
analyzed from a gender aspect, the gender-blind or gender-neutral approach
prevails. Even on topics where gender perspective can be applied, news
content is mainly emptied of sensitivity with regard to gender issues. On the
other hand, there is a positive outcome in the fact that the gender-objectifying
or sexist approach was also absent from the contents at issue. Cases where
sexist or objectifying speech was used were noted in the reports on previous
years (2012-2013), but this year, the news samples analyzed did not include
any such case. The only negative example in terms of the speech used this year
was gender-insensitive speech, i.e. stereotyping.

Considering all data obtained, we come to the fundamental conclusion that,
in the public media sphere, which is dominated by men, a general division is
being established (visually and in the discourse), which can be described in the
following way: in general, reporting on certain topics or events that carry
various implications concerning genders is done by using gender-blind or
gender-neutral speech.

In terms of creating opinions and raising awareness, media hold the
position of an influential social power that may offer support and help the
realization of these goals. Apart from reporting accurately, correctly and
without bias, the media have an opportunity to make a choice on how much
and in what way they will be reporting, what type of statements they will show
and what speech will be used in conveying information. Moreover, they can
recognize what type of social implications a certain event or news will have for
men and women, respectively. Simply put, media do not only convey reality,
but also take active part in creating it, not only in terms of discourse, but in
terms of visual presentation as well. This is where their ability for proactive
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action comes from, with the aim of carrying out more swiftly and more
efficiently the mission to constantly raise awareness about gender issues.

This year, there has been an evident nearly total absence of topics treated in
terms of gender. Even those few topics found in this year’s sample, which
could have been elaborated on more explicitly in gender-affirmative terms,
were mainly covered using a descriptive informative approach.

In a nutshell, the conclusions drawn from the analysis of gender issues
in the broadcasters’ programming concepts are the following:

- The topics that could have been elaborated from a gender aspect were not
recognized by the (fe)male journalists of the TV media outlets;

- Gender issues and topics had a low level or presence in the daily
information editions;

- The trend of using masculine grammatical gender as universal in presenting
the professions and functions of women, who are either professionally
engaged or appear as interlocutors in the news, continues;

- Gender perspective was absent from items that could have otherwise been
covered using this approach;

- Despite the fact that the number of female and male editors was nearly
equal, while the number of female journalists in the sample used to analyze
gender issues was larger, yet, the number of female interlocutors was
smaller than that of male interlocutors;

- Although there was greater presence of female journalists in the media, no
positive trend was noticed with regard to gender treatment on the media’s
part. Yet, wherever the number of female editors was larger, one could
notice a somewhat positive trend in terms of gender treatment;

- Men, holders of high public offices, appeared in a larger number of different
news items aired in the daily news editions, most often in their role as
interlocutors.

The recommendations arising from this analysis are directed towards
implementation of a more proactive attitude and inclusion on televisions’ part
for the purpose of affirming the values of equality between men and women.
Compared to previous years, the following recommendations mark a
minimally changed situation and picture conveyed by the televisions in terms
of gender issues. Hoping that this report will reach the media, television
stations in particular, what we would like to recommend is the following:

- Topics that concern the issues of equal presence of genders in the decision-

making structures, the social and political spheres, should be introduced;
- Introducing topics of interest to gender equality;
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Increased presence of women as interlocutors in their capacity as experts or
political authorities;

Use of the gender perspective in covering topics that may be tackled from a
gender-related aspect and that allow gender-affirmative approach.



In order to obtain a complete picture about media’s attitude towards gender
and gender-related topics and issues, when analyzing broadcasters’ contents
and programming concepts it is important to take into account the manner in
which they depict women and men. In this regard, it is necessary to perceive
the picture provided by the qualitative and quantitative indicators, based on
UNESCO’s gender sensitive indicators for media. This requires an analysis of
the correlation of women and men present (in terms of their visibility to the
audience), as well as the qualitative aspect or in what way and in what roles
they are depicted, what is the character of the depiction, the basic physical
characteristics, the nature of social setup, what social roles are being
promoted, if the entities are depicted as active or passive, if they are objectified
and if the way in which they are depicted and portrayed points to a presence of
certain gender stereotypes and discriminations.

This year, the sample used for analysis consisted of 29 advertising spots.
The sample was composed of the commercials that were aired most frequently
during the prime time (from 17:00 hrs. until 23:00 hrs.), in the period between
15 August and 15 September 2017. It was formed through monitoring the
programmes of the national television stations that air programme via digital
terrestrial multiplex: MRT1, MRT2, Alsat-M TV, Alfa TV, Kanal 5 TV, Sitel TV
and Telma TV. These commercials appear on the other television channels as
well.

The ads that were subject to analysis were as follows: Ariel; Nivea Men;
Lakalut; Schweppes; Coca Cola; Fanta; Always Platinum; Fairy; Head and
Shoulders; Dove Men; Dove Women; Dove Men +Care; Lenor; Peros; Mister
Proper; Neotel; Stobi Flips; Hugo Boss; Coca Cola; VIP; Makpetrol; Orbit;
Osiguruvanje Makedonija [Insurance Macedonia, translator’s note]; Orbit 2;
Skopsko [beer, translator’s note]; Magnatrans; Dormeo; Nivea and Savex.

One of the criteria applied to the ads’ selection was that there were men and
women in the ads appearing in a primary role. The commercials were analyzed
using a methodological instrument, a questionnaire prepared especially for
this purpose, containing both qualitative and quantitative indicators, in tune
with UNESCO’s gender sensitive indicators for media referring to gender
portrayal in media contents (Group B2 — for commercials).

The following indicators were used: number of men and women as
narrators and as entities; the type of gender roles presented; the way men and
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women were depicted and portrayed and if their roles were active or passive,
traditional or non-traditional; victims or perpetrators; wise or lightminded;
the woman as a problem or the man as a problem; if she was gentle and
sensitive and if he was rude and less sensitive; power/powerlessness;
decoration (attracting attention with one’s physical appearance); the
importance ascribed to physical appearance, etc.

EXPLICATION OF THE GENERAL QUANTITATIVE FINDINGS

The questionnaire that referred to the commercials yielded both qualitative
and quantitative data about the depiction and portrayal of men and women in
the programmes. What can be seen from the quantitative data is a relative
balance of men and women’s presence as actors in the ads, with women’s
presence being mildly greater; however, the following data indicate a certain
gender asymmetry in favour of the male gender, in the form of narrator’s
voice, or actor’s voice.

Male and female persons presented in the ads:
Men: 171 Women: 187

MALE AND FEMALE PERSONS
PRESENTED IN THE ADS

52%

= Men = Women
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Men and women as entities who speak in the ads:
Men: 22 Women: 18

MEN AND WOMEN AS ENTITIES
SPEAKING IN THE ADS

® Men » Women

Men and women as narrators in the ads:
Men: 21 Women: 13

MEN AND WOMEN AS NARRATORS IN THE ADS

= Men » Women

The voice that is most often heard in the form of an entity or narrator is the
male’s voice. The message that these data convey is that the active entity — the
one who has a say — is the man. This setup shows that, to a certain extent, the
woman is mostly ‘mute’, i.e. the use of female voices in the ads portrays them
as being in a subordinate position with regard to men. As for men, they are
considered as more convincing, i.e. as entities who can convey a message.

Men appear more often as narrators in the ads made for the global market
(11), compared to those made for the domestic market (6). Women, although
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generally appearing less often as narrators compared to men (if we compare
the data about female narrators in the ads intended for the global market to
those on female narrators in the ads made for the domestic market), appear as
narrators in the ads made for Macedonia and the regional market more often
(10), compared to the number of female narrators in the ads made for the
global market (7).

Nevertheless, it is noticeable that women have an advantage in terms of
their physical presence in both types of ads.

In terms of presence by age, the most present group are women between 18
and 30 years of age (a total of 32 women), and this in ads made for the
domestic market. Men, although fewer compared to women, are most present
in ads made for the domestic market (25 men), in the age category of 18-30
year olds. It is noticeable that, in the ads made for the global market, men and
women above 45 years of age are lacking. Actually, the invisibility of more
adult categories of male and female citizens in the advertising videos
contained in this year’s sample for analysis — is rather evident.

Men Women
Age
dom. /reg. global | dom./reg. global
under-18s 6 9 5 9
18-30 25 18 32 20
31-45 8 7 9 6
above 46 6 0o 8 o
Total by 45 34 46 43
market
Total by 79 89
gender
Total 168

The depiction of women and men as objects, as sexual objects in particular,
is of particular relevance for the gender analysis of the advertising spots. This
year’s sample indicates that objectifying depiction of male and female actors in
the ads, i.e. their depiction as sexual objects, was generally avoided. Only in
two cases was there implied sexual objectification of men and women. This
was the case of the “Hugo Boss: The Sent Intense” ad, where the woman was
depicted as beautiful, sensual, well dressed (as a model). The same description
may be used about the man. The woman seduces the man with her scent, looks
and touch, with the camera focusing more on the woman’s lips, rather than
his. The man seduces her by his touch, which is a stereotyped presentation of
male sexuality. Both protagonists look dynamic, but the ad does not leave a
feeling that there is some inequality between them.

What could be noticed with some of the ads was that men and women were
used to attract attention with their physical appearance, stressing their
decorative function, but no accentuated sexism could be spotted. In the
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analyses made in some of the previous years, in terms of depicting and
portraying women and men in the ads that were part of the gender analysis,
women had the supremacy in this regard.

Apart from the presence of men and women in the commercials, also
important is their spatial positioning. It was necessary to look at the way in
which they were positioned on the screen (who is in the forefront and who is in
the background, who is in the centre and who stands on the side). In this year’s
representative sample of advertisements, one could notice that women had
dominant positions, in the centre or more close up. Yet, if we look at a more
detailed picture, in terms of dominance and spatial positioning, things stand
as follows:

- Six of the ads portray both sexes equally, in terms of their spatial
positioning;

- In as many as 11 of the ads, one sex is missing — most often the male one
(with these ads, where one of the sexes is not depicted, the male sex was
missing in 8 cases, and the female sex — in 3);

- In 15 of the ads, women occupy a dominant, central position, as opposed to
7 men who are placed dominantly on screen. These are ads where both
sexes appear.

Women dominate or are centrally positioned on screen in advertising spots
that most often advertise female hygiene, household and laundry products.
More precisely, women were centrally positioned on screen in eight ads that
were intended for women exclusively; four advertising spots for products
intended for both men and women, and one ad for products intended for men.

Men are positioned centrally on screen in advertising spots that most often
advertise male hygiene products and beer. This was the case with four ads
intended for men exclusively, and two advertising spots intended for both
sexes.

Explication of the general and individual qualitative findings

What says much more about depiction and portrayal of men and women are
the social roles assigned to them and the presentation of gender roles in the
ads’ sample.

What can be noticed first, in terms of how men and women’s roles are
depicted in the ads is that, with both sexes, physical appearance is of great
importance. Women are mainly attractive, young, smiling, and slender. Men
have attractive physical appearance, too; their fitness and stamina are given
great importance, as is their practicing of sports. Stereotyped portrayal of male
and female roles in the ads was noted to a smaller extent. Women were
generally active and dominant at home, as those who are in charge of
maintaining cleanliness and kitchen chores, or in the role of primary school
teachers, mothers or persons who take care of the children. Ads also indicate
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that ‘women’s interests” are related to shopping or the like, while men are
interested in sports, football in particular.

Three of the ads could be singled out as unconventional with regard to the
gender roles. One of them is the Orbit chewing gums ad, which depicts a
woman running away from her own wedding and thus doing something
revolutionary (the escape), showing that she does not need a man. The point of
the ad is that man’s material and status privileges do not mean that he can
own the woman, i.e. she is independent and can turn her back on all this. The
slogan goes “Orbit, time to shine”.

The second commercial that was singled out — in which men are depicted in
a subtly different light than the stereotype — is the ad on Dormeo mattresses.
Men are depicted as very attentive, gentle and caring towards their female
partners and children (men wake up first; the father is the one waking the
child up). Women enjoy the love of their partner. They laugh and are calm.
The couples are depicted as happy, having good communication and mutual
respect. This ad, apart from normatively depicting family communities with
couples and children, avoids showing the family or domestic activities that are
stereotyped with regard to gender. The ad focuses on the greater caring and
love on men’s part.

The third ad that sticks out in particular compared to the other ads is the
Makpetrol commercial, aimed precisely at depicting gender- and age-related
roles in a non-stereotypical fashion. In fact, the aim is that this be the element
of surprise in the ad itself. The ad is about a man and a woman, whose gender
and age identity cannot be discovered until the very end of the ad. They are
dressed as motorcyclists who ride fast and compete with each other over who
will reach the gas station first. The winner is a mature woman, while the man
is also at a later age. They both have grey hairs. The ad affirms gender equality
through breaking down the stereotypes about women drivers and about elderly
people.

As regards the social roles depicted in the ads, the persons that most often
appear in ads are young and attractive, in good physical shape (men and
women equally), parents, housewives and househusbands, business persons,
male and female friends, men and women practicing sports. Among men, we
can often see athletes, mostly footballers.

What can be noticed is that ads generally lack persons who do not have an
ideal body mass and are not in the best shape, less attractive persons, as well
as elderly persons.

Compared to the analyses conducted in previous years, one can notice
certain changes in terms of men and women’s depiction and portrayal. For
instance, what dominated in the ads covered by the 2013 analysis were
stereotyped depictions of the gender roles, which placed women at home, as
mothers, caregivers to children and housewives in the kitchen. Men were
depicted as ‘heads’ of the family, authorities, public figures, leaders, decision-
makers. Also evident is the avoidance of sexual objectification of women, but
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also of men, in the ads’ visual presentation, compared to the analyses made for
the needs of the Agency for Audio and Audiovisual Media Services in 2012 and
2013, respectively.

Based on the analysis of the way broadcasters’ programming concepts and
contents depicted and portrayed men and women in 2017 (the ads in
particular), the following conclusions can be drawn:

- There is a certain balance in terms of the presence of men and women as
actors in the ads. Also, there is a certain equality in terms of the voice of
entities speaking in the ads, especially in the ads intended for the
Macedonian/regional market, while in the ads intended for the global
market the voices of male entities prevail. In terms of narration, there is an
evident prevalence of male voices in both the ads intended for the global
market and those made for the Macedonian market;

- Traditional depiction of gender roles can most frequently be seen in ads on
house cleaning and laundry products, and it most often refers to female
roles, while men are traditionally dominant in ads depicting sports
activities;

- There is an evident absence of elderly persons, especially in the ads
intended for the foreign market. The most numerous age group are women
and men aged 18-30, while those above 45 years of age are the least present,
or, more precisely, completely absent;

- The message that can be drawn from the ads is that physical appearance
and vitality of both men and women are rather important.

With the editorial decisions they make on a daily basis, media have a
responsibility in terms of the reality they create and convey to the audience.
When it comes to commercials, the situation is more specific, particularly
concerning the privately-owned media outlets. These depend financially on the
number of ads aired, yet do not create the ads or choose the latter’s contents
themselves. Nevertheless, even when airing commercial contents, they have
legal obligations they must not neglect, including the ones banning ads from
jeopardizing human dignity or being based on accentuation of gender
differences. What they can do is include or tackle in the remaining contents
aired as part of their TV programmes, topics and contents that incorporate the
gender perspective and affirm genders.

- If a TV station receives an ad the contents of which affect women and men’s
dignity and create a discourse that jeopardizes the rights of women and
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men, as laid down in the domestic legislation and the international
documents ratified by the Republic of Macedonia, it should refuse to air the
same or seek correction;

They should act proactively, through their programming contents: for
instance, in their entertainment shows, or the shows that contain ads, they
should introduce contents that would “neutralize” the unwanted covert or
open messages and the stereotyped and objectifying depiction of men and
women in the ads.
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