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Origins and motivations
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Article 60 

Promotion of production and access to European works 

(1) Providers of on-demand audiovisual media service, if possible and with adequate funds, shall promote production 

and access to European works. Such promotion can among other things address to the following: 

- Financial contribution to production and obtaining rights to European works or 

- Representation and/or positioning of European works in the Program Catalogue. 

(2) Following a request by the Agency, the providers of on-demand audiovisual media service shall submit, within the 

deadline prescribed in the Agency’s request, documentation relating to the implementation of the provision of 

paragraph (1) of this Article. 

(1) Давателите на аудиовизуелни медиумски услуги по барање, тогаш кога тоа е
изводливо и со соодветни средства, треба да го промовираат производството и
пристапот до европски дела. Таквото промовирање може да се однесува, меѓу
другото, на:

- финансискиот придонес за производство и стекнување на права за европски
дела или

- застапеноста и/или поставеноста на eвропските дела во каталогот со програми.

(2) На барање на Агенцијата давателите на аудиовизуелни медиумски услуги по
барање се должни во рокот утврден во барањето на Агенцијата да и достават
документи во врска со имплементацијата на одредбата од ставот (1) на овој член.

Член 60
Промоција на производство
и пристап до европски дела



It is important to seek appropriate instruments and 

procedures to encourage the activity and 

development of European audiovisual production 

and distribution, particularly in countries with a low 

production capacity or a restricted language area.
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Netherlands 1960-2010



In the EU, these obligations are 

taken seriously.

The EU Commission is aware of 

the stakes. Some big countries 

are advocating for stricter rules

and stricter monitoring, as well

as bigger scrutiny of large 

international players.

It is one of main issue of 

contention in the debate on the 

next Directive.





- works originating in Member States in the European Union; 

- works originating in third European States party to the European Convention on Trans-

frontier Television of the Council of Europe 

- works co-produced within the framework of agreements related to the audiovisual sector 

concluded between the European Union and third countries and fulfilling the conditions 

defined in each of those agreements; 

- they are made by one or more producers established in one or more of those States; 

- the production of the works is supervised and actually controlled by one or more producers 

established in one or more of those States; or 

- the contribution of co-producers of those States to the total co-production costs is 

preponderant and the co-production is not controlled by one or more producers established 

outside those States; 





Info
current affairs programmes, current affairs programmes with documentary approach, current affairs talk show, info magazines, 

specialized informative shows, infotainment programme, informative programme in the field of art, culture and humane sciences and 

other informative programmes.

Entertainment
entertainment and information programme, entertainment talk show, entertainment and education programme, entertainment and 

documentary programme, sports magazines, feature programme (television and cinematographic films, animated films, series, serials, 

theatre plays, humour and satire, reality show feature serials), music programme (music and talk programmes, recorded or live 

broadcasts of concerts, music festivals, dances, ballet, opera or any similar musical reality shows), variety, any format of reality 

television (candid camera, live or pre-recorded broadcasts of anonymous performers’ contests, media-shaped social experiments, 

live or pre-recorded reality shows covering the everyday lives of public figures, simulated “reality” reconstruction) and other 

entertainment programmes.

Education
educational programme, edutainment programme, edutainment programme related to physical culture and recreation, documentary, 

docutainment programme, educational programme in the field of art, culture and humane sciences, documentary about religious 

topics, other programmes of educational nature.



Info
News and TV journals

Sports events 

Live or recorded broadcasts of the sessions of the authorities

Live or recorded broadcasts of social and political events

Info-service (weather, traffic,…)

Entertainment
Games

Programmes involving horoscope, tarot, clairvoyant or interpretation of dreams

Music clips,

And 
Commercial communications (ads, teleshopping,…)

Self-promotion spots 

Announcements of public interest and charity appeals

Intermezzos

Religious programmes, services and sermons

Sports culture and recreation programmes

Introduction clips, end credits, jingles and avisos
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PROMOTE PRODUCTION

PROMOTE ACCESS

Financial contribution to production

Buying rights to European works

Representation of European works in the program catalogue

Positioning of European works in the program catalogue



WHO APPLIES WHAT?

• 41% of countries apply share (but not all 
control…)

• 17% apply prominence

• 28% apply financial contribution



WHO APPLIES SHARE, AT WHAT LEVEL 
AND ON WHICH CRITERIA?

CZ 10% SI 10%

MT 15% CY 20%

IT 20% PL 20%

RO 20% SK 20% Hours

HU 25% Hours ES 30%

LT 50% FR 60%



• Works in the catalogue

• Problem : the catalogue changes all the time!

• Hours of EU works in the catalogue

• Problem : who is going to count?

(choice between the two options can be imposed or can be left to service
providers)

• Not to mention the first step : determining the

qualifying works (excluding news, sports events,

games and commercial communication) +

identifying the European works

HOW TO CONTROL SHARE OF EU 

WORKS IN CATALOGUES?



Demo

cratic
Fair

Pluralism, 
diversity & 
creativity

Devise new ways, new procedures to 

achieve these objectives while

improving efficiency and lessening

administrative burden on media actors



Permanent dialogue and exchange between

regulators to think about and discuss best 

practices and innovative regulation



Dialogue and exchange with market players

to discuss improving regulation



PROMOTE PRODUCTION

PROMOTE ACCESS

Financial contribution to production

Buying rights to European works

Representation of European works in the program catalogue

Positioning of European works in the program catalogue

Prominence, promotion, findability



 For regulators :
• Efficiency in implementing AV policy

• New methods : shift towards collaborative regulation, in
which :

• Participation and contribution from the providers is
essential

• Interests of the providers are at the heart of the process

 For service providers :
• Is, unlike contribution, « free »

• Is, unlike quotas, not intrusive on « programming »

• Can have positive effects on revenues



Creation of a specific category dedicated to 
EUR works in the catalogue

Advertising inserts on the home page of the 
EPG or the website

Possibility to search in the catalogue by 
country or by EUR works

Prominence in the barker channel

References to EUR works in feature articles 
in its magazines or folders sent to its 
customers and devoted to EUR actors 
/directors or to specific events promoting 
EUR (e.g. film festivals)



Prominence under headings (« new releases », « last 

chance », « great classics », « favourites », «movie lovers’ 

corner »…)

Prominence in promotions

Presence of EUR works in promotional campaigns for the 

VOD service itself

Other parameters which, although strictly speaking do not 

relate to prominence, may influence the objective 

pursued, particularly when positioning the work, such as:
date of entry in the catalogue;

length of the stay in the catalogue;

diversity of works in terms of genre, nationality, actors, directors, 

etc.







Deutsche Telekom - Entertain
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EUR works in the Top 50: 37 %
In the catalogue: 27%

In cinemas: 25 to 28 %

EUR works in the Top 50 with promotion:
16 out of 50

EUR works in the Top 50 without promotion:
2 out of 50

Proximus TV (IPTV) - Belgium

+500 % +300 %+1500 %

European works

boosted by prominence





Manny USA, Philippines

Frankie and Alice Canada

Trash UK/Brazil

Billy Elliott Live UK

Ouija USA

Get on Up USA/UK

Purge Anarchy USA/France

As Above, So Below USA

Dracula Untold USA

Lucy France

Boxtrolls USA

45%
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