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OBJECTIVES OF THE RULEBOOK

To ensure the continued protection
of the viewers from excessive
exposure to advertising and unfair
commercial practices.

&

Not to impede the use of new
advertising techniques.



I

is any form of audiovisual commercial communication
that includes simultaneous broadcasting of an audiovisual programme and
advertising, where each of these contents occupies a certain part of the same screen.

is any form of audiovisual commercial communication
that, by means of utilizing on-line or off-line interactive techniques and media,
provides communication feedback which the consumers may use to enter, through
the programme, an interactive environmentand obtain additional information
regarding a certain product or service.

is any form of audiovisual commercial communication that
uses digital technology to directly modify the signal so as to insert virtual 3D
advertisements, images, animations or other advertising spots within live or pre-
recorded programming.
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‘ General constraints and restrictions |

Interactive ads
Sponsorship Virtual advertising

Split-screens  product placement

Fundamental principles



General constraints & restrictions

Programme genres excluded
Children, information, education, religion (art.8)

Consumers’ protection

Accurate, trustworthy, human dignity and equality
(art.11)

Products prohibited
Tobacco, weapons, drugs, liguor... (art.12)

Protection of minors

Not urging to purchase, no abuse of credulity...
(art.13)




Fundamental principles

Clear separation of and recognizable
distinction between editorial content and
advertising

Protection against excessive disruption for
the viewer and for the integrity of the program

Editorial independence and integrity of the
programme




Size
Frequency

Length
Insentitive
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HOBUTE PEKITAMHUN TEXHUKW



LUITO ONOAKAAT?

- peknamumpare Ha noaeneH ekpaH;
- UHTEePAKTUBHO peKnaMmupame;
- BUPTYENHO peknamupame;



[IOUMHUK

- Peknamupake Ha nopeneH €KpaH - eOHOBPEMEHO MNPUKAXYBaHe:
ayaMoBM3yenHa nporpama 1 peknamuparbe, Ha [Ba [ena of UCT eKpaH,
0e3 na ce Hapywu cnegeweTo Ha nporpamata. HajuecTto ce kopuctar - Kycu
PeKnamMHu CroToBW, PEKNamMa Ha KajpoH MIn Ha Tenon;




OOrOBOPHOCT HA YPELHUK

- OroBOPHUOT YPeaHUK e IOMKEH Aa ja 3alTUTV CoOpKMHaTa 1 0BnmKoT
Ha nporpamara, BO LiefIMHa LUTO Hema J1a rv 3aBeayBa rnejaynte —
nporpamata He cMee Aa Ce CBefe Ha CPEACTBO UCKITy4YMBO 3@ MHTEPECUTE
Ha OrmacyBay4unTe N Ha CNIOH30PUTE;

- /HCcepTMpameTo HOBM PEKNamMHM TEXHUKN BO OApeaeHa ayauoBmM3yenHa
LienHa, Mopa [J1a rv novnTyBa aBTOPCKUTE W CPOAHUTE NPaBa;



OrPAHUYYBAHKE HOBU PEKITAMHN TEXHUKWU

HoBuTe peknamHu TeXHWKX He cMeaT Ja ce ynoTpebysaat Bo:

- [iporpamu 3a geua:

- [Mporpamu co nHdopmaTueHa hyHKUM]a:

- 33 BpeMeTpaewe Ha BecTh / TB AHEBHULK;
- KakoB B1no BKA MH(OPMATUBHA NPOrpaMa Co PESMrMo3Ha/TeosnoLwwKa TEMaThKa;

- Mporpamu co obpa3oBHa hyHKUMa:

- AOKYMEHTAapHM Nporpamm co PENUrMo3Ha/TeonoLLKa TEMaTHKa;

- Opyru nporpaMcKu CerMeHTHu: PEJSTUTNCKN CJ'Iy)K6I/I 1 Nporoeeau,




PEKITAMUPARSE TPEKY INOLEJIEH EKPAH

- Pexnamara npeky nopeneH ekpaH Moxe fa ondatit gepmukaHa unu
XOPU30HMasIHa — NnornosuHa oa TB ekpaHOT, CaMo ako Ha [pyrata NnosioBiHa HEMpPeyYeHo

— U 8U3YEJTHO U MOHCKU — MOXE [1a Ce CIean COApPXVHATA Ha ayaMoBM3yenHaTa
LiennHa;

- Peknamarta npeky nogeneH ekpaH He cMee aa buae noronema of veTptiHa TB ekpaH
ako MOKpMBa N BUOOM3MEHYBA CYLUTUHCKI — BU3YENHU U MOHCKU - AEN0BU 0f
ayaMoBK3yenHaTa LenuHa - 1uKogume, mekcmom, mumsaom, My3ukama — HO, He CMee fa
ro NOKPWE HW NOTrOTO Ha MEeANMYMOT HI APYri O3HAKW LITO MY AaBaaT Ha rneaavyoT KOPUCHM
MHopMaLmK 3a nporpamata (nnacuparbe nPou3soou, 3almuma Ha Manonem-uyuy);

- Mery Be emuTyBaka peknamu npeky nodesieH ekpaH, Tpeba fa nomuHaTt Hajmanky 15
MUHYTH;

- Bo nporpamute nokycu of 15 MUHYTW, 4O3BONEHO € eHO PeknaMuparbe npeky
rNoaeneH ekpaH;



