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MopaToumTe 3a AOCEroT Ha PaanoCTaHnUnTE N 3a YAENOT BO BRYIMNHATA NMeEAAHOCT Ha

TEeNeBN3NCKUTE CTaHUUUN WUTO EMUTYBAAT MNMPOrpama Ha ApKaBHO HNBO MPEKY CaTENUT

UInN Npekry jaBHa ENEKTPOHCKA KOMYHUKAUUCKa MpPeEKa U HA TENEBUSUCKNTE CTaHUNLA
WTO EMUTYBAAT NpPOrpama Ha permoHaHO N 10Ka/1HO HNBO

® , ATEHUMWIA 3A AYAUO U
AYAWOBUIYEAHW MEAUYMCKH YCAYTH
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METOAOJ/IOTUJA U MTPUMEPOK

e  AHKeTupameTo Hbewe n3BpLeHo co ynotpeba Ha CATI meToaa — TelePpOHCKO MHTEPBjY CO MOMOLL Ha
Komnjytep

* bele KopUCTEH Moy - CTPYKTYPUPAHU NPaLLanHUK
e [lopaTtouuTe ce 06paboTeEHM FPYNHO M aHOHMMHO
* [lepuopg Ha aHKeTupame: og 10:004 go 20:004

*  BKyNmHMOT NpMMeEpPOK ro counHysaat 2.400 ncnutaHnUM 1 e penpe3eHTaTuBeH Ha HMBO Ha Penybaunka
MakefoHuMja cnopea, pernmoH, Nosa, BO3pacT U HAaUMOHANHOCT, Bp3 6a3a Ha nogaTouunTe oa [prkaBeH
3aB0/, 3a CTaTUCTUKaA - ,,[lonuc Ha HaceneHneTo, AoOMaKUHCTBaTa U ctaHoBUTe 2002
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PAANOONDY3HU PETUOHU

*  Bo3emjaBa ce gepHMPaHM BKYNHO OCYM pagmoandysHm
pernoHu: A1 (LpH Bps), A2 (CtpauunH), A3 (TypTten), A4
(Bockuja), A5 (Nenuctep), A6 (Manu Bnaj), A7 (Ctoroso) n A8

(Monosa LWanka) co Toa wto pagnoandysHmnot permog 1 ce 6 e 13 Typren
[8 MNMonosa LWanka (11 Cronje u
01 Benec)

A2 CrpauuH

coctoun og, asa nogpernonn 11 Ckonje n 11 Benec.

*  Bo ceKoj og pagmogmdysHuTe permoHun 3pavyaT permoHaiHu U
JNIOKA/IHU TeIeBU3UCKM CTAHULLM YMja LITO NpOrpama mMoxe ga ce
rnega camo BO KOHKPETHMOT paanoandyseH pernoH (8o A1
CKkonje 3payaTt camo permoHanHu TB). Op Taa npuynHa BO
M3BELUTAjOT O NUCTPAXKYBAHETO pe3ynTaTUTe ce CTPYKTYPUpPaHU
cnopepg TeputopujanHata nogenba Ha MakegoHMja Ha
pagmMoandysHn perMoHu.

[4 Bockuja

A5 Menuctep




MVISIQN

Integrated Marketing Solutions

NMPUMEPOK

Tabena 6p. 1: Bpoj Ha CMUTaHULM OA, CEKOja ONWTUHA/ rpaj, BKAYHEHN BO NPUMEPOKOT

OnwTtuHa UcnutaHuum OnwTtHHa Ucnutanuum
CKonje 691 [onHeHn 15
PALI'M Oﬂ'l/l q)y3EH PErMOH KymaHoBo 124 BanaHgoBo 14
butona 113 Bacuneso 14
TeToBO 101 Hoso Ceno 14
-‘ loctusap 96 JeryHosue 12
D1 Ckonje (I 28,8% Npunen 92| [kparoso 12
4 Crpyra 73 Oemup Xvcap 11
Benec 68 Kpyweso 11
D1 Benec ! 7,8% Oxpua, 67 MakenoHcka KameHnua 11
- Knueso 66 borgaHun 10
o Ctpymuua 66 Masposo n Poctywa 10
D2 Crpauun ! 8,4% WTun 59 YelwmnHoBo 9
7 KaBagapum 48 MakegoHckun bpoa 8
D3 TypTen _ 9,2% KoyaHu 46 Moruna 8
R ———— Borosuhe 34 Yawka 8
] Paposuw 33 KpuBorawTaHu 7
D4 Bockuja _ 8,5% Nlunkoso 30 LieHTap *yna 7
e Bpanuuwre 29 Oebapua 6
i lesrennja 28 MNexyeBo 6
D5 Menuncrep _ 15,0% KenuHo 27 PocomaH 6
I Kpusa ManaHka 27 paacko 5
Teapue 27 Oemup Kanuja 5
D6 Manwu Bnaj - 6,2% BuHuua 24 Kap6uHum 5
4 ebap 23 MnacHuua 5
HerotnHo 23 PaHKoBUe 5
D7 Croroso ! 17% en14eBo 21 Crapo HaropuyaHe 5
. Csetn Hukone 21 BeByaHu 4
D8 MNonosa LWanka _ 14,4% Mpobuwrmn 20 Aojpan 4
—_—— PeceH 20 3pHOBLM 4
T T T T T T T 1 BpseHuua 18 KoHnye 4
0% 5% 10% 15% 20% 25% 30% 35% Bocunoso 17 Hosauu 4
beposo 16 /103080 3

BKynHO 2400

*NPUMEPOKOT e oapeaeH BP3 OCHOBA Ha AUCTPMBYUMjaTa Ha HAaceNEHUETO BO PaaMoandy3HUTE PErMoHM
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NMPUMEPOK

Nnosn BO3PACT
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20% - S 192%

0,
18,2% 17,6%
15% - 13,6%
MauwkKu; 11,6%

- 50,5%
| 10% -
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NMPUMEPOK

HAUWOHA/THOCT OBPA3OBAHWUE
60% -
J 49,8%
50% -
TypuunH 3,3% 40% -
_! ° 34,4%
Cpoun [ 2,2% 30% -
Pom ! 1,7%
| 20% -
14,7%
Bnas 1,4%
10% -
Bowmak 0,9%
1,0% 0,1%
o 0% T T T — T 1
Opyro 1,2% [10 OCHOBHO U CpeaHo BULLO U noseke o4  oabuea Aa
; T T T T T T ) OCHOBHO BMCOKO  BWMCOKO (M-n, oarosopu

0%  10% 20% 30% 40% 50% 60%  70% A-p)
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PABOTEH CTATYC

NHaomeuayaneH
3emjogeneu/ct
MeH3MOoHep; ouap; 1,3% Yueruk/
13,2% CTYOEHT;
19,7%

HespaboTteH;
27,3%

BpaboTeH;
38,5%
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CEMEEH CTATYC

Opbuea ga
Baoseu/a; oprosopu;

PasseneH/a; 3'8%\ /_0,5%

1,1%

He xeHet/

MaXKeHa;
39,0% ' Bo 6pak;
 55,6%
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Ke Be 3amonam pga ce npuceTUTe Ha BYapawHMoOT geH. lann BYEPA BO TeKOT Ha AeHOT cayliaBTe paguo (Aoma, Bo aBTomobun, Kaj
npujatenn, Bo yrocTUTENCKU 06jeKT nnu Ha 6uno Koe gpyro mecro)?
efeH oaroeop, 6asa: UCNUTAHMLUM Of LienaTta Teputopuja Ha P. MaKkegoHuja

[a; 23,8%

nonysaumja WTo ce UsjacHuna aeka
cnywana paguo Bo 6uno Koj nepuog oz

npeTxXxoaHUoT AeH
N lMpoceyeH aHeBeH pgocer =

Ha paAuo cTaHuuuUTe BKYMHa nonynauuja

He; 76,2%

Tabena 6p. 2: AucTpmnbyumnja Ha NPOCEYHNOT AHEBEH AOCer cnopes Aemorpadcku nokasaTtenu

non BO3PACT ETHUYKA NPUNALHOCT PAIIMOJM®Y3EH PETMOH
06 08
B
Mawkn Hercku 10-19  20-29 30-39 40-49 50-59 60-70 V2®AC pi6amen mpyro At AL A2 A3 DA AS s A7 onosa BRYMHO
He Ckonje Benec CrpauuH TypTten bockuja Menuctep . Croroso

Bnaj LLlanka
Na 28.4%| 19.1%| 17.1%| 35.9%| 29.4%| 24.2%| 19.0%| 11.5% 31.2%| 6.9% 18.9%| 29.7%| 25.7%| 16.7%| 29.4%| 27.0%| 28.3%| 21.3% 5.0% 8.1% 23.8%
He 71.6% 80.9%| 82.9% 64.1% 70.6% 75.8%| 81.0% 88.5% 68.8% 93.1% 81.1% 70.3% 74.3%| 83.3% 70.6%| 73.0% 71.7%| 78.7%| 95.0% 91.9% 76.2%

BkynHo| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%
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Mo3keTe 1M Aa MU KaXKeTe KOU paauno cTaHmum ru chywaste BUEPA nogonro og 1 muHyta?
-npoceyeH AHEBEeH Aocer Ha PaAvo CTaHMULUM LUTO eMUTYBaaT Ha AP*KaBHO HUBO-
noseKke oArosopwu, 6asa: UCNUTaHULM O LiesaTa Teputopuja Ha P. MaKeioHWja WTo caywane

paano BO TEKOT Ha NPEeTXO4HUOT AeH

AHTEeHa

KaHnan 77

MakeaoHCKo paano

Poc MeTtpononunc

CnobozHa MaKegoHwMja

1,9%

1,1%

4,2%

3,0%

8,1%

nony/saymja WwTo ce U3jacHuNa AeKa ja
CAywana paamo ctaHmuaTta nogonro og 1
MWHYTa BO 6110 KOj nepuos oz

MpoceyeH agHeBEH aocer Ha
NpPeTxo4HWOT AeH

paamo cTaHuuaTa co =
CNYLIAHOCT HAa APXXaBHO HMBO BKyMHa nonynauuja

0% 1% 2% 3%

4% 5% 6%

7% 8% 9%
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Mo3keTe 1M Aa MU KaXKeTe KOU paauno cTaHmum ru chywaste BUEPA nogonro og 1 muHyta?
-MpoceyeH AHEBEeH Aocer Ha PaaMo CTaHULUM WITO eMUTYBaaT Ha perMoHaIHO HUBO-
noBeke oarosopu, 6asa: MCNUTaHULUM o4 TepuTopujaTa Ha CKonje LWTo caywane
paano BO TEKOT Ha NPEeTXO4HUOT AeH

Curv [ 6,7%
Bybamapa [ 4,8%
Craj (I 4,5%
3oHa M-1 [ 3,2%
GopryHa [N 1,9%
Najp oM [N 1,2%
Bar [N 1,2%

nonysaumja WTo Ce U3jacHUNA AeKa ja
Crioptcko paguo 90,3 M [ 1,2% CNywana paamo ctaHMuaTta nogonro og 1
MWHYTa BO 6110 KOj nepuoa o4,
Ypban ©M [ 1,0% NpoceueH AHeBeH aocer Ha _ NPeTX04HNOT AeH
aAuo ctaHuuarta og Ckonje . .

Kanuton | 0,7% P ) nonynauuja Bo CKkonje

Poca A [ 0,7%
Kny6 oM [ 0,7%

les®M [N 0,7%

ApaunHa [l 0,6%
Crputr®M [ 0,4%
YHUBEP3UTETCKO Paamo ctyaeHT OM 0,0%

PO®M | 0,0%

0% 1% 2% 3% 4% 5% 6% 7%
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Mo3keTe 1M Aa MU KaxKeTe KOU paauo ctaHmum rm chywaste BYEPA nogonro og 1 muHyra?

- NpoceYeH AHeBeH AocCer Ha JIOKaJIHU Paavo CTaHULU-

noBeKke oarosopu, 6asa: MCMUTaHULM 04, COOABETHAaTa TEPMUTOPMjaTa HA KOja LUTO 3payaT IOKAZIHUTE PAAMO CTAHMUM LUTO cAyLane
paano BO TEKOT Ha NPEeTXO4HUOT AeH

Ta6ena 6p. 3: MPOCEYHNOT AHEBEH JOCET HA JIOKAHWUTE PafMO CTaHWULM CNopes COOABETHaTa TepUTOpMjaTa Ha Koja WTo 3padat

MNpoceyeH gHeBeH
Aocer Ha paguo
cTaHuuaTa Ha
TepuTopujaTa Ha
KOja LITOo 3paum
(DAILY REACH)

Fpag Paguo ctaHuua

MpoceueH gHeBEH
Aocer Ha paguo
CTaHMLaTa Ha
TepuTopumjaTta Ha
Koja TOo 3paum
(DAILY REACH)

Paauo ctaHuua

nonynaumja WTo ce U3jacHUNa AeKa ja
caywana pagmo ctaHmuaTta nogonro og 1
MWHYTa BO 6110 KOj Neprog, og,

MpoceyeH agHeBEH Aocer Ha paguo MPETXO4HNOT AeH

CTAaHULATa Ha TepUTOpUjaTa Ha =
KOja WTo 3paun

nonynaumja Ha TepuTopujaTa Ha Koja WTo
3payun paZmo CTaHuLaTa

beposo CKaj paguo nayc 6.25% PA Nas 1.49%
PA 106 2.65%)| Oxpua PA MX 1.49%
PA Aktyen 1.77% PA Oxpwng, 2.99%
PA B-97 0.00% PA Cynep 5.97%
butona PA fenduH 1.77% MNexyeBo PA MNexuyeBo 0.00%
YHUBep3uTetcko
paguo YK/I0 &M 0.00% PA 5 Yoku 1.09%
butona |'|py|;1e|-|
BanaHgoBo [PA BanaHzoso 14.29%) PA Medd 7.61%
Benec PA Tongu 0.00% PA Xonugej 4.35%
PA Mepak 5 ®M 2.94% MNpobuwTtun  [PA EKo 5.00%
BuHuua PA la Kocta 20.83% Coev Hukone PA Mopgea 9.09%
resrennja [PATajm 10.71%) PA Csetn Hukone 0.00%
Foctusap PA KomeTta 2.08% PA On-llej 0.00%)
PA MPO-®M 1.04% Crpyra TP PTB APUHUN 0.00%
Jenyeso  |PA 3opa 9.52%) Mnej pagno Crpyra 2.74%
Kasagapuy PA lanakcu-2002 4.17% PA Ppanu 5.48%
PA KaBagapuu 31.25% PA Exkcnpec 4.55%
iAAa ﬁg:;i:ﬂap 1.52% CTRYMANA o e 10.61%
Kuueso PA Akopg, 1.52% PA Bneta 3.92%
PA MepancoH 0.00%) PA Kncc 3.92%
PA YckaHa-lNnyc 1.52% TeToBO PA Mnyc ®opte 0.00%
KoyaHu PA KoyaHn ®M 4.35%) PA dama 4.90%)
PA AnnbaHa 2.42% PA Peg ®M 0.00%)
PA Bpaso 2.42% PA EHlenc 3.39%
KYMaHOBO o\ | exona 0.81% tiran zrﬁz‘j’fjmm“ paano 1.69%
bym 4.84%) c. "KuposHunua|PA Emn 0.00%
HerotnHo |PA Mync 13.04%)

13
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Bo Koj nepuopg, o4 geHoT caywasTe paguo BYEPA?
noseKke oarosopwu, 6asa: UCNUTaHMLM O Lienata Teputopuja Ha P. MakeZoHMja WTO c/yLlane pajamo BO TEKOT Ha NPETXOAHMOT AeH
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1 ,5%
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*NpoceyeH BKyneH gocer Ha MakegoHCKUTE PaaMo CTaHULUM MO Yac
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Bo Koj nepuog, o4 geHot caywasTe paguo BUEPA?
noBeKke oarosopu, 6asa: MCNUTaHULUM OZ LienaTa Teputopuja Ha P. MakeZoHMja WTO cayLwane paano Bo TEKOT Ha NPETXOAHUOT AeH

Tabena 6p. 4: npoceyeH BKyMNeH gocer Ha MaKegoHCKUTe paAno CTaHULUM MO AeH M MO Yac

noHeAeNHUK BTOPHUK YeTBPTOK neToK cabora Heaena
1-24 - - - - - 0.29% -
2-34 0.29% - 0.29% - - - -
3-4y - - - - - - -
4-5y - - - - - - -
5-6u - - - - 0.58% 1.17% -
6-74 0.29% 0.87% 0.87% - 1.17% 1.46% 0.29%
7-84 0.87% 3.21% 2.33% 2.62% 2.04% 4.08% 2.04%
8-9y 2.33% 4.66% 5.25% 7.00% 7.29% 9.33% 3.21%
9-10uv 3.50% 4.37% 4.66% 8.16% 6.71% 10.50% 5.54%
10-11y 4.37% 6.71% 5.83% 8.75% 7.29% 9.91% 6.41%
11-12y 5.54% 8.75% 5.83% 11.66% 7.58% 11.95% 5.54%
12-13y 6.71% 7.87% 6.12% 9.91% 7.29% 14.29% 7.29%
13-14y 7.00% 7.29% 6.71% 8.75% 7.87% 11.08% 6.12%
14-15y4 6.12% 5.83% 6.12% 6.71% 8.16% 9.62% 4.66%
15-16y4 4.37% 4.08% 5.54% 5.83% 5.54% 9.04% 4.66%
16-17y4 4.08% 2.62% 6.71% 5.83% 4.37% 7.87% 2.62%
17-18y4 3.79% 2.62% 4.66% 5.83% 2.92% 6.71% 2.04%
18-19y 3.21% 1.75% 5.25% 4.37% 2.62% 2.92% 1.75%
19-204 2.04% 1.17% 2.62% 2.62% 1.17% 2.04% 1.17%
20-21vy 1.46% 0.87% 1.75% 2.04% 1.46% 1.17% 0.58%
21-22y 1.75% 1.17% 1.75% 1.75% 1.17% 1.46% 0.29%
22-23y 1.17% 0.87% 2.04% 1.17% 0.29% 0.87% 0.87%
23-24y 1.17% 0.58% 1.46% 0.58% - 0.58% 0.87%
24-1y 0.58% 0.29% 0.87% 0.58% - 0.58% 0.87%
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Danu Bo UISMUHATATA CEAMMULA ocBeH BYepa caywiaBTe paauo (Aoma, BO aBToMmobuA, Kaj npujatenu,
BO YrOCTUTE/ICKM 06jEKT MU Ha HeKoe ApPYro mecTo)?
efeH ogroeop, 6asa: UCNMTAHMUM 04 LenaTa Teputopuja Ha P. MakegoHuja

Na; 41,5%

He; 58,5% nonynaumja WTo ce U3jacHUNA AeKa

cnylwana paavo Bo 6uno Koj nepuos,
MpoceueH HegeneH gocer Ha _ O/, NpeTxofHaTta ceamuLia
paAuno ctaHuuumTe

BKyMNHa nonynauuja

Tabena 6p. 5: AucTpmnbyumja Ha NPOCEYHUNOT HeaeNeH gocer cnope aemorpadpcku nokasartenum

non BO3PACT ETHUYKA NPUNALHOCT PAIMON®Y3EH PETMOH
16 a8
Mawkn ercku 10-19  20-29 30-39 4049 50-59 60-70 MR pr6avey mpyro AL Al A2 A3 As D5 an |- Monosa
Ckonje Benec CrpaunH TypTen Bockuja Menncrep
Na 46.9%| 36.0%| 39.2%| 58.4%| 47.5%| 40.0%| 31.5%| 21.9%| 53.7%| 15.4%| 29.5%| 51.2%| 45.5%| 34.5%| 52.0%| 44.1%| 44.4%| 39.3%| 7.5%| 17.4%| 41.5%
He 53.1%| 64.0%| 60.8%| 41.6%| 52.5%| 60.0%| 68.5%| 78.1%| 46.3%| 84.6%| 70.5%| 48.8%| 54.5%| 65.5% 48.0%| 55.9%| 55.6%| 60.7%| 92.5%| 82.6%| 58.5%

BKynHO 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%|

16
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Be monam npuceTere ce Ha cMTe paguo CTaHULM WTO ru caywaste Bo UISMUHATATA CEAMULA nogonro oa 1 muHyTa?
-HeAeneH gocer Ha paavMo CTaHULM LLITO eMUTYBaaT Ha ApPXKaBHO HUBO-
noBeKe o4roBopwu, 6asa: UCNUTaHMLUM O LiesaTa Teputopuja Ha P. MaKedoHKWja WwTo caywane
pagno BO TEKOT Ha NpeTxoaHaTa ceamumua

nonynaumja WTO ce M3jacHUNA AeKa ja
Cnywana pagmo ctaHuuaTa nogonro og 1
MWHYTa BO 6110 KOj Nepuos o4,
MakepgoHcKo paauno 6,6% MpoceyeH HepeneH gocer npeTxoaHaTa ceammua
Ha paauno ctaHuuaTta =

BKYMHa nonynaumja

Poc MeTpononuc 4,6%

CnoboaHa MakegoHuja 2,0%

I

0% 5% 10% 15% 20%
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Be monam npuceTere ce Ha cMTe paguo CTaHULM WTO ru caywaste Bo UISMUHATATA CEAMULA nogonro oa 1 muHyTa?
-HeAeneH pgocer Ha paaMo CTaHULUMU LLITO eMUTYBaaT Ha permMoHanHo HUBO-
noBeKe o4roBopwu, 6asa: UCNUTaHMLUM o4 TepuTopmjaTa Ha CKonje WTo caylane
pagno BO TEKOT Ha NpeTxoaHaTa cegmumua

Cutn 13,6%
bybamapa
CKaj

3oHa M-1
dopTyHa

Najo ®M

Cnoptcko paguo 90,3 M - - :
nonynawmja WTO ce U3jacHWUNA AeKa ja

cnywana pagmo ctaHuuaTa nogonro og 1
MNpoceueH HeaeneH pocer MWHyTa BO 6110 KOj Neproa o4
2,3% Ha paguo cTaHULAaTa BO _ nperxogHarta cegMmuua

CKonje nonynauuja Bo CKonje

YpbaH ®M

BaTtu

Kanuton

ApaynHa
Kny6 ®M 1,7%
Lles ®M
Poca Ab
Ctput ®M
POM | 0,0%

YHuBep3nutetcko paguo ctygeHt ®M | 0,0%

0% 2% 4% 6% 8% 10% 12% 14% 16%
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Be monam npuceTere ce Ha cMTe paguo CTaHULM WTO ru caywaste Bo UISMUHATATA CEAMULA nogonro oa 1 muHyTa?

-HeAeneH AoCer Ha I0KaJIHU PAgUO0 CTaHULMK-

noseke oArosopwu, 6asa: McnnTaHMUM o4 cooaBeTHATa TepMTOpMjaTa Ha KOja LUTO 3payaT JIOKA/IHUTE paano CTaHULK WTO chywlane
pagno BO TEKOT Ha NpeTxoaHaTa cegmumua

Tabena 6p. 6: MpoceyHMOT HeaeneH Aocer Ha JIOKaHUTE PagMo CTaHULM cnopes, cCooABeTHATa TepUTOpMjaTa Ha Koja LWTo 3payat

Paauo ctaHuua

MpoceyeH

HeaeneH pocer

Ha paguo
CTaHULaTa Ha
TepuTtopujata
CELCIERT ()
3pauu

Paguo ctaHuuya

MpoceueH
HegeneH gocer Ha
papuo cTtaHuuaTta

Ha TepuTOopujaTa
Ha Koja wTto
3pauun
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beposo Ckaj paguo nayc 6.25% PA Jlas 1.49%
PA 106 5.31% oxon PA MX 1.49%
PA AkTyen 2.65% A PA Oxpuz, 5.97%
PA B-97 0.00% PA Cynep 8.96%
Butona PA fenduH 1.77% MNexyeBo PA MNexyeBo 16.67%
YHMBEp3UTETCKO
paguno YK/I0 ®M 0.00% PA 5 Yoku 2.17% " " "
Evrona Mpwnen nonynaumja WTo ce U3jacHUNa AeKa ja
BanaHp0BO PA BanaHzoBso 21.43% PA Medd 10.87% cnywana paauo ctaHuuaTa nogonro oa 1
Benec PA Tongu 1.47% PA Xonngej 7.61% n MWHyTa BO 61n0 Koj nepnoga og,
PA Mepak 5 @M 5.88% Mpobuwtun PA Exko 5.00% pocedeH Hepenex pocer H? npeTxogHaTta ceamuu,a
Burivua PA Nla Kocra 45.83% CseTn Hukone PA Monea 9.09% paauo CTaHVILl:aTa Ha reputopujaTa = non nau.m'a Ha TepMTopM'aTa Ha Koja WwTo
lesrenuja PA Tajm 17.86% PA Csetn Hukone 0.00% Ha Koja LiTo 3payiu Y ) ) y
e PA Komera 4.17% PA [u-Llej 0.00% 3paln paAno cranuuaTa
P PAPO-OM 4.17% crovra TPA, PTB APUHU 0.00%
Jenyeso PA 3opa 19.05% Py MNnej paguno Ctpyra 2.74%
KapanaLm PA l'anakcun-2002 8.33% PA Ppanu 9.59%
Aapu PA Kasagapum 41.67% PA Excnpec 4.55%
CTpymunua
:Ai ﬁg:;ai:’:ap 4.55% pymm PA XuT 12.12%
Kuueso PA Akopg, 3.03% PA Bneta 5.88%
PA MegucoH 0.00% PA Kuncc 5.88%
PA YckaHa-lMnyc 3.03% TeToBO PA MNnyc ®opTe 0.00%
KoyaHu PA KoyaHun ®M 6.52% PA ®ama 8.82%
PA AmbaHa 4.03% PA Peg ®M 0.00%
PA Bpaso 4.03% PA EHpenc 8.47%
Ltnn YHUBep3uTeTcko
KymaHoso o o
PA JexoHa 1.61% pamno YTl OM 3.39%
Bym 5.65% c. ) uposHuua |PA Emu 0.00%
HerotnHo PA Mync 21.74%




MVISIQN
Be monam npucereTe ce Ha cuTe paamno CTaHUUM WTo rm cnywaste Bo USMUHATATA CEAMULA nopgonro oa 1 muHyTa?
noseke oarosopu, 6asa: MCNUTaHULUM OZ LenaTa Teputopuja Ha P. MakeaoHMja WTo caywane pagmo
BO TEKOT Ha NpeTxoAHaTa cegmuL,a

Tabena 6p. 7a: lemorpadcka CTPyKTypa Ha Ha C/yluiaTeiMTe Ha Pagmo CTaHULMTe BO M3MMHATaTa ceammnua

non BO3PACT ETHUYKA NPUNAAQHOCT
Papuo cranuua Mawku eHcKkn BKynHo 10-19 20-29 30-39 40-49 50-59 60-70 BKynHo Ma::fo- AnbaHeu, [pyro BKynHo
AHTEHa 56.4% 43.6% 100.0% 22.6% 35.7% 21.0% 11.4% 7.0% 2.3% 100.0% 88.6% 4.9% 6.5% 100.0%
Kanan 77 61.1% 38.9% 100.0% 14.3% 27.0% 23.0% 20.1% 9.8%) 5.7% 100.0% 89.8% 2.5% 7.8% 100.0%
Makea0oHCKo paano 62.9% 37.1% 100.0% 8.8% 18.2% 13.8% 24.5% 17.6% 17.0% 100.0% 89.3% 6.3% 4.4% 100.0%
MeTtpononuc 53.6% 46.4% 100.0% 18.2% 30.9% 21.8% 17.3% 8.2% 3.6% 100.0% 88.2% 4.5% 7.3% 100.0%
CnoboaHa MakegoHuja 70.2% 29.8% 100.0% 12.8% 17.0% 10.6% 25.5% 17.0% 17.0% 100.0% 91.5% 2.1% 6.4% 100.0%
CuTun 59.6% 40.4% 100.0% 8.5% 37.2% 28.7% 19.1% 5.3% 1.1% 100.0% 81.9% 10.6% 7.4% 100.0%
Bby6amapa 62.5% 37.5% 100.0% 12.5% 23.6% 16.7% 26.4% 13.9% 6.9% 100.0% 90.3% 1.4% 8.3% 100.0%
CKaj 50.7% 49.3% 100.0% 14.9% 38.8% 9.0% 19.4% 13.4% 4.5% 100.0% 89.6% 3.0% 7.5% 100.0%
3oHa M-1 52.3% 47.7% 100.0% 9.1% 36.4% 13.6% 11.4% 20.5%| 9.1% 100.0% 88.6% 0.0% 11.4% 100.0%
dopTyHa 33.3% 66.7% 100.0% 17.9% 30.8% 15.4% 12.8% 23.1% 0.0% 100.0% 92.3% 2.6% 5.1% 100.0%
Najo 54.5% 45.5% 100.0% 9.1% 54.5% 9.1% 22.7% 4.5% 0.0%| 100.0% 77.3% 18.2% 4.5% 100.0%
CnopTcKo paano 70.0% 30.0% 100.0% 20.0% 20.0% 15.0% 35.0% 5.0% 5.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Paguno KaBagapum 45.0% 55.0% 100.0% 5.0% 25.0% 25.0% 45.0% 0.0% 0.0% 100.0% 80.0% 0.0% 20.0% 100.0%
YpbaH PM 66.7% 33.3% 100.0% 5.6% 50.0% 11.1% 27.8% 0.0% 5.6% 100.0% 94.4% 0.0% 5.6% 100.0%
BaTu 56.3% 43.8% 100.0% 6.3% 43.8% 18.8% 25.0% 0.0% 6.3% 100.0% 0.0% 93.8% 6.3% 100.0%
ApaynHa 40.0% 60.0% 100.0% 20.0% 33.3% 13.3% 26.7% 0.0% 6.7% 100.0% 0.0% 93.3% 6.7% 100.0%
Kanuton 46.7% 53.3% 100.0% 6.7% 40.0% 20.0% 33.3% 0.0% 0.0% 100.0% 93.3% 6.7% 0.0% 100.0%
Knyb ®M 66.7% 33.3% 100.0% 8.3% 41.7% 33.3% 8.3% 8.3%) 0.0% 100.0% 91.7% 0.0% 8.3% 100.0%
/la KocTa 63.6% 36.4% 100.0% 9.1% 9.1% 9.1% 45.5% 18.2% 9.1% 100.0% 90.9% 0.0% 9.1% 100.0%
lles ®M 70.0% 30.0% 100.0% 40.0% 40.0% 10.0% 10.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Medd 90.0% 10.0% 100.0% 20.0% 20.0% 10.0% 10.0% 40.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Pama 33.3% 66.7% 100.0% 22.2% 44.4% 22.2% 11.1% 0.0% 0.0% 100.0% 0.0% 88.9% 11.1% 100.0%
Poca 66.7% 33.3% 100.0% 0.0% 0.0% 11.1% 33.3% 22.2% 33.3% 100.0% 88.9% 0.0% 11.1% 100.0%
Xut 50.0% 50.0% 100.0% 25.0% 12.5% 37.5% 25.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Xonnaej 71.4% 28.6% 100.0% 0.0% 42.9% 28.6% 28.6% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Bym 71.4% 28.6% 100.0% 42.9% 14.3% 42.9% 0.0% 0.0%) 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Panu 57.1% 42.9% 100.0% 14.3% 28.6% 28.6% 14.3% 14.3% 0.0%| 100.0% 0.0% 100.0% 0.0% 100.0%
Ctput ®M 83.3% 16.7% 100.0% 16.7% 83.3% 0.0% 0.0% 0.0% 0.0% 100.0% 66.7% 16.7% 16.7% 100.0%
bneta 50.0% 50.0% 100.0% 16.7% 66.7% 16.7% 0.0% 0.0% 0.0% 100.0% 0.0% 83.3% 16.7% 100.0%
Kucc 33.3% 66.7% 100.0% 0.0% 33.3% 16.7% 50.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Cynep 50.0% 50.0% 100.0% 16.7% 16.7% 33.3% 0.0% 16.7% 16.7% 100.0% 100.0% 0.0% 0.0% 100.0%
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Integrated Marketing Solutions

Be monam npucereTe ce Ha cuTe paamno CTaHUUM WTo rm cnywaste Bo USMUHATATA CEAMULA nopgonro oa 1 muHyTa?
noseke oarosopu, 6asa: MCNUTaHULUM OZ LenaTa Teputopuja Ha P. MakeaoHMja WTo caywane pagmo
BO TEKOT Ha NpeTxoAHaTa cegmuL,a

Tabena 6p. 76: emorpadcKa CTPyKTypa Ha Ha CayllaTeNnTe Ha Paano CTaHMLMTE BO M3MMHATaTa ceammua

non BO3PACT ETHUYKA NPUNAAQHOCT
Papuo cranuua Mawuku eHcKu BynHo 10-19 20-29 30-39 40-49 50-59 60-70 BKynHo MaHK;Lf'O_ AnbaHeu, [pyro BKynHo
Pagno 106 33.3% 66.7% 100.0% 16.7% 50.0% 16.7% 16.7% 0.0% 0.0% 100.0% 83.3% 16.7% 0.0% 100.0%
BbpaBo 60.0% 40.0% 100.0% 40.0%! 20.0% 20.0% 20.0% 0.0% 0.0%| 100.0% 100.0% 0.0% 0.0% 100.0%
Tajm 60.0% 40.0% 100.0% 0.0% 20.0% 20.0% 20.0% 20.0% 20.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Enpenc 20.0% 80.0% 100.0% 0.0% 60.0% 0.0% 20.0% 0.0% 20.0% 100.0% 100.0% 0.0% 0.0% 100.0%
ApbaHa 100.0% 0.0% 100.0% 20.0% 20.0% 60.0% 0.0% 0.0% 0.0% 100.0% 0.0% 80.0% 20.0% 100.0%
Mync 60.0% 40.0% 100.0% 0.0% 20.0% 40.0% 40.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
KomeTa 50.0% 50.0% 100.0% 75.0% 25.0% 0.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Paguo Oxpua, 25.0% 75.0% 100.0% 25.0% 25.0% 25.0% 0.0% 0.0% 25.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Mepak 5 &M 25.0% 75.0% 100.0% 75.0% 0.0% 0.0% 25.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
lanakcu 75.0% 25.0% 100.0% 0.0% 50.0% 25.0% 0.0% 25.0% 0.0%| 100.0% 100.0% 0.0% 0.0% 100.0%
3opa 25.0% 75.0% 100.0% 0.0%| 0.0% 50.0% 25.0% 25.0% 0.0% 100.0% 75.0% 0.0% 25.0% 100.0%
Mpo-®M 75.0% 25.0% 100.0% 25.0% 25.0% 25.0% 25.0% 0.0% 0.0% 100.0% 0.0% 100.0% 0.0% 100.0%
AnekcaHgap MakefoOHCKM 100.0% 0.0% 100.0% 0.0% 0.0% 66.7% 33.3% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
KoyaHn M 66.7% 33.3% 100.0% 0.0% 33.3% 33.3% 33.3% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Ekcnpec 66.7% 33.3% 100.0% 0.0% 0.0% 33.3% 33.3% 33.3% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
AkTyen 105 100.0% 0.0% 100.0% 0.0% 33.3% 33.3% 33.3% 0.0% 0.0% 100.0% 33.3% 33.3% 33.3% 100.0%
Pagvo Banangoso 66.7% 33.3% 100.0% 0.0% 0.0% 66.7% 33.3% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
YckaHa-MNnyc 100.0% 0.0% 100.0% 0.0% 0.0% 0.0% 50.0% 50.0% 0.0%| 100.0% 0.0% 100.0% 0.0% 100.0%
OenovH 100.0% 0.0% 100.0% 0.0%| 50.0% 0.0% 0.0% 50.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Yoku 100.0% 0.0% 100.0% 0.0% 0.0% 50.0% 0.0% 0.0% 50.0% 100.0% 50.0% 0.0% 50.0% 100.0%
Akoppa 0.0% 100.0% 100.0% 0.0% 50.0% 0.0% 50.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Mogea 0.0% 100.0% 100.0% 0.0% 50.0% 50.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Mnej 100.0% 0.0% 100.0% 0.0% 50.0% 50.0% 0.0% 0.0% 0.0% 100.0% 50.0% 0.0% 50.0% 100.0%
JexoHa 100.0% 0.0% 100.0% 50.0% 50.0% 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 100.0% 0.0% 100.0%
YHuBepsuTeTcko paguo I &M 50.0% 50.0% 100.0% 0.0% 0.0% 50.0% 50.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Ddonk 100.0% 0.0% 100.0% 0.0% 0.0% 0.0% 0.0% 100.0%) 0.0%| 100.0% 100.0% 0.0% 0.0% 100.0%
Eko 0.0% 100.0% 100.0% 0.0%| 0.0% 0.0% 100.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
longm 100.0% 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
MX 100.0% 0.0% 100.0% 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
Paguo MNexyeso 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 100.0% 100.0% 0.0% 0.0% 100.0%
JlaB 0.0% 100.0% 100.0% 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
CKaj paano nayc 0.0% 100.0% 100.0% 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100.0%
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Integrated Marketing Solutions

Ke Be 3amonam pa ce npuceTute Ha BYapawHUOT geH. lann BYEPA Bo TeKOT Ha AeHOT rnegaBTe Tenesusnja?
efleH oaroeop, 6asa: UCNUTaHMLM O LienaTta Teputopmja Ha P. MakegoHuja

nonynaumja WTo ce U3jacHUNA AeKa
rnegana TB Bo 6110 Koj nepuog, oz,

MpoceyeH AHeBeH pocer = NPeTX04HWNOT AeH

Ha Tenesusnute

BKyMNHa nonynauuja

Tabena 6p. 8: AucTpmnbyumnja Ha NPOCEYHNOT AHEBEH A0CET HA TeNeBM3nMTe cropes AemorpadCcKku noKkasaTenu

non BO3PACT ETHUYKA MPUMAZHOCT PAAVOAUDY3EH PETMOH
16 a8
Mawkn Hercku 10-19  20-29  30-30  40-49  50-59 6070 A% pssavey fpyro AL Al A2 A3 As DS 2 emess
Ckonje Benec CrpauuH Typten bockuja Menuctep WanKa
da 72.4%| 72.3%| 75.1%| 70.3%| 68.8%| 72.5%| 76.1%| 72.0%| 75.0%| 65.8%| 72.0%| 75.8%| 67.9%| 66.5%| 75.1%| 73.5%| 76.4%| 78.0%| 70.0%| 62.5%| 72.4%
He 27.6%| 27.7%| 24.9%| 29.7%| 31.2%| 27.5%| 23.9%| 28.0%| 25.0%| 34.2%| 28.0%| 24.2%| 32.1%| 33.5%| 24.9%| 26.5%| 23.6%| 22.0%| 30.0%| 37.5%| 27.6%
BKynHo 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%
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Integrated Marketing Solutions

Danu Bo Tekot Ha BYEPALUHUOT AEH rneaaBTe HEKOj 04 KaHanuUTe WITO Ke BU T'M NpoYntam?

-TB Ha A pXaBHO HUBO NPEKY CaTeNNUT WX NPEKY jaBHA e/IeKTPOHCKa KOMYHUKALUCKA MpeXKa-
eneH oarosop, 6asa: ucnuUTaHMLM 04 Lienata Teputopuja Ha P. MakeaoHuja

[a; 23,0%

nonynaumja WTo ce U3jacHUNA eKa

lMpoceyeH aHeBeH pgocer Ha
TB Ha ApKaBHO HUBO
NPEeKy caTesIuT WK Npeky =
jaBHa eNneKTPOHCKa

rnegana TB Ha gprKaBHO HUBO NPEKy
CaTeNUT UM NPEKy jaBHA e/1eKTPOHCKA
KOMYHMKaLMCKa Mmpexka Bo 610 Koj
nepuoa oA NPeTxoaHUOT AeH

KOMYHMKALMCKa MpeXKa

BKYMHa nomnyniauuja

He; 77,0% \/

Tabena 6p. 9: AucTpmbyumja Ha NPOCEYHMOT AHEeBEH gocer Ha TB Ha Ap*KAaBHO HUBO MPEKY caTeUT UAW NPEKY jaBHa eNIeKTPOHCKA KOMYHUKALMCKA MpeXka cnopes
Aemorpadcku nokasaTenu

non

BO3PACT ETHUYKA MPUMAZHOCT PAAVOAUDY3EH PETMOH
6 A8
Mawkn Hercku 10-19  20-29  30-30  40-49  50-59 6070 A% pssavey fpyro AL Al A2 A3 As DS 2 emess
Hey, Ckonje Benec CrpauuH Typten bockuja Menuctep Wanka
da 24.0%| 21.9%| 15.8%| 20.8%| 22.7%| 26.8%| 30.9%| 24.0%| 24.3%| 22.1%| 16.9%| 20.0%| 15.0%| 20.2%| 30.3%| 29.4%| 30.3%| 22.7%| 15.0%| 19.8%| 23.0%
He 76.0%| 78.1%| 84.2%| 79.2%| 77.3%| 73.2%| 69.1%| 76.0%| 75.7%| 77.9%| 83.1%| 80.0%| 85.0%| 79.8%| 69.7%| 70.6%| 69.7%| 77.3%| 85.0%| 80.2%| 77.0%
BKynHo 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%| 100%
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Danu Bo TekoT Ha BYEPALLUHUOT AEH rnepaBTe HEKOj 04 KaHanuUTe WITO Ke BU I'M npoyYnTam?
-TB Ha Ap»KaBHO HMUBO NPEKY caTeNUT UK NPEKY jaBHa eNIeKTPOHCKA KOMYHMUKaLMCKA MmpeKa-
noseke ogrosopu, 6asa: uCMUTaHULM O, LenaTa Teputopuja Ha P. MakeaoHumja wTo BYepa rnepane TB

Tabena 6p. 10: MNpernes Ha NPOCEYHMOT PejTUHT NO TB KaHan 1 yac - TB Ha Ap»KaBHO HMBO MPEKY CATENIUT UM NPEKY jaBHA ENEKTPOHCKA KOMYHUKaLMCKa Mpea

. Yac

Tenesusuja 1-2 2-3 3-4 45 5-6 6-7 7-8 89 9-10 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
24 Bectn 0.04%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.04%| 0.17%]| 0.13%| 0.25%| 0.50%| 0.38%| 0.67%| 1.04%| 1.21%)| 2.50%)| 3.63%| 3.17%| 3.00%| 2.54%| 1.79%| 1.08%| 0.50%
KaHan 5 nayc 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.25%| 0.21%]| 0.21%]| 0.13%| 0.13%| 0.00%| 0.21%| 0.25%| 0.38%| 0.83%| 1.04%| 1.04%| 1.29%| 0.88%| 0.63%| 0.38%| 0.08%
Hawa TB 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.08%| 0.08%| 0.08%| 0.04%| 0.08%| 0.04%| 0.00%| 0.13%| 0.17%]| 0.29%| 0.58%| 0.75%| 0.79%| 0.71%| 0.38%| 0.42%| 0.21%| 0.13%
Cuten 3 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.08%| 0.04%| 0.04%| 0.08%| 0.08%| 0.21%| 0.33%| 0.42%| 0.63%| 0.71%| 0.92%| 0.33%| 0.54%| 0.92%| 0.42%
TB CoHue 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%]| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.08%| 0.08%| 0.21%| 0.21%| 0.42%| 0.33%| 0.21%| 0.13%| 0.08%
TB HoBa 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.00%| 0.00%| 0.04%| 0.25%| 0.33%| 0.75%| 0.67%| 0.79%| 0.83%| 0.54%| 0.33%| 0.17%
TB Apt 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.08%| 0.08%| 0.04%| 0.08%| 0.08%| 0.00%| 0.13%| 0.08%| 0.04%| 0.00%
TB Lera 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.00%| 0.08%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.04%| 0.04%| 0.21%| 0.42%| 0.54%| 0.92%| 1.08%| 1.08%| 0.58%| 0.33%| 0.08%
TB 21 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.04%| 0.17%]| 0.13%| 0.25%| 0.08%| 0.08%| 0.08%| 0.08%| 0.29%| 0.54%| 0.83%| 0.67%| 1.17%| 1.21%| 0.67%| 0.33%

*pejTUHT NpeTcTaByBa NPOLLEHT 04, BKyMHaTa nonyaauuja Ha Luena Teputopuja Ha P.MaKkefoHuja WwTo ro rnegana TB KaHanoT BO oApeseH BPEMEHCKM Nepros,

Ypaen Ha TB Ha Ap»KaBHO HUBO NPEKY CaTe/IUT UM NPEKY jaBHA eNIeKTPOHCKA
KOMYHUKALMCKA MpeXKa BO BKYNHUOT 6poj Ha HaBeaeHn TB KaHanu

5% -
4,17%
4% nonynaumja WTO ce U3jacHuNa AeKa ro
Ypen Ha TB KaHanort Bo .
i rnepana TB KaHanoT BO 6110 Koj nepuog,
39% - BKYNHMOT 6poj Ha KaHanu WTo 0/ NPETXOAHMOT AEH
° rM HaBene UcNUTaHuuUuTe o, =
Teputopmjata Ha P. BKYMHO HaBeAeHM TB KaHanu WTo rm
2% - 1.46% MakegoHuja rnefane UCNUTAHNUUUTE BO MPETXOAHUOT
1,35% 1,35% 46% ; P M i
0.93% 1.05% (Yaen Bo BKynHaTa rnegaHocT) AeH og TepuTopujaTta Ha P. MakeaoHuja
,957 0,89% 4
1% -
()
O% = T T R T R T T T ! T R T — T R T T

24 Bectv KaHan 5 Hawa TB Cuten 3 TB CoHue TBHOBA TB APT TBllUewa TB21
nayc

*pejTVIHI'OT M yaenotT BO BKYMHaTa rnefaHoCT ce npecMmeTaHn BP3 OCHOBA Ha OAroBOpPUTE Ha UCMUTAHULUTE N HUBHUTE ceKkaBatba 3a NPeTXo4HUOT AeH, 04 TUe NPUYNHUN He Ce COOABETHU 33 MeANUYMCKU 3aKyn
25



MVISIQN
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[anu Bo TeKOT Ha BYUEePALLUHUOT AEH IMe[aBTe HEeKOj 04 KaHaAuTe WTo Ke BU T NpoynuTam?
-TB Ha Ap>KaBHO HMBO NMPEKY CaTeIUT UK NPEKY jaBHA eNeKTPOHCKA KOMYHMUKaLMCKa MpeKa-
6a3a: MCNMTaHMLM 04 LenaTa TepuTopuja Ha P. MakeaoHuja wto rneaane TB Ha AprKaBHO HMBO NPEKY CaTeNUT UK NPEKY jaBHa e/1eKTPOHCKA
KOMYHMKaLMCKa MPEeKa BO TEKOT Ha NPETX0AHUOT AeH

non BO3PACT

90% 84,2%

79,2%
80%
78,1%
eHckun 70%
60%
© He >0% m [a
40%
76,0% m [a 30% = He
Maluku ———————— o
24,0% 20%
10%
0%
0% 20% 40% 60% 80% 100% 10-19 20-29 30-39 4049 50-59 60-70
HAUMOHA/THOCT OBPA3OBAHUE
M A0 OCHOBHO U OCHOBHO 185% 81’5%
aKegoHel, )
cpeaHo 75,5%
AnBaHe, © He BULLO U BUCOKO 71,7% i He
= Aa noseKe og BUCOKO (M-N, A- 7929 A
p) 20,8%
Apyro 66,7%

oa6bvsa Aa oarosopu 3339

0% 20% 40% 60% 80%  100% 0% 20% 40% 60% 80% 100%
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LLTo rnepgaBte Ha TB Ha Ap)XaBHO HMBO NMPEKY CaTENUT UM NPEKY jaBHA eIeKTPOHCKA KOMYHUKALUCKA MmpesKa?
noseke oarosopu, 6asa: MCMUTaHULUM O LenaTa Teputopuja Ha P. MakeaoHuja wrto rnegane TB Ha AprKaBHO HMBO
NPEeKy caTeNnT UK NPEKY jaBHA e/IEKTPOHCKA KOMYHMKALLMCKA MpPerKa BO TEKOT Ha NPETXO4HMOT AeH

Bectun 32,8%

|

NHpopmaTmBHa nporpama 20,2%

Cepucku opunm 10,2%

3abasHa 1/Man mysuyKa nporpama _ 10,7%

O6pa3oBHa M AOKYMeEHTapHa nporpama - 9,3%

UrpaH duam 7,8%

CnopTcka nporpama

6,2%

YTpUHCKa nporpama ! 2,0%

Mporpama 3a geua ,9%

T T

0% 5% 10% 15% 20% 25% 30% 35%
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Danv BYEPA rnepgaBTe HEKOj IOKaNIeH MU PerMoHaseH KaHan?
efeH oarosop, 6asa: UcNUTaHMUM o4 LuenaTta Teputopuja Ha P. MakeaoHuja

la; 15,3%

He; 84,8% \/

MpoceyeH aHeBeH pocer
Ha perMoHaNHUTE U =
NIOKa/IHUTE KaHaun BKYMHa nonynauuja

nonynaumja WTO ce M3jacHWUNA AeKa
rnegana perMoHanHa uav nokanHa TB Bo
6110 Koj nepuos oA, NPeTXoAHUOT AEH

Tabena 6p. 11: Auctpubyumja Ha NPOCEYHUOT AHEBEH AOCEr HA PErMOHAIHUTE U IOKAIHUTE TeIeBU3UM crnopes AemorpadCcKu nokasaTtenu

non BO3PACT ETHUYKA MPUNABHOCT PAAMOSU®Y3EH PETUOH
6 A8
Mawkn ewcku 10-19 2029  30-39  40-49 5059 6070 A pnbawey mpyro AL AL A2 A3 As DS EUN er een) EYRLE
Ckonje Benec CrpauuH Typten bockuja Menuctep WanKa
a 14,5%| 16,0%| 12,2%| 13,9%| 158%| 19,4%| 153%| 154%| 16,2%| 14,5%| 114%| 11,4%| 134%| 153%| 20,8%| 152%| 16,7%| 20,7%| 15,0%| 18,3%| 15,3%
He 85,5%| 84,0% 87,8%| 86,1%| 84,2%| 80,6%| 84,7% 84,6%| 83,8% 855% 88,6% 88,6% 86,6% 84,7%| 79,2%| 84,8% 833%| 79,3% 85,0% 81,7% 84,8%
BrynHo 100%  100% 100% 100% 100% 100% 100%| 100%| 100% 100%| 100% 100% 100%| 100% 100%| 100%| 100% 100% 100%| 100% 100%
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Danu BYEPA rnepaBTe HEKOj N0KaNEH WU permoHaneH KaHan?

-pernoHanHu TB Bo pernoH 11 Ckonje-
noseke oarosopu, 6asa: MCNUTaHUUM WTO rnegane TB BO TEKOT Ha NPETXOAHUOT AEH 04 COOABETHATA TEPUTOPMjaTa Ha Koja WTo 3paum TB

Tabena 6p. 12: Mpernea Ha NPOCEYHMOT pejTUHT No TB KaHan v Yac — pernoHanHu TB kaHanu Bo 11 Ckonje

. Yac
Tenesuswja ;5 ;3 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 1516 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
Eno 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%| 0.08%| 0.04%| 0.04%| 0.04%| 0.13%| 0.04%| 0.04%| 0.17%) 0.13%] 0.21%| 0.21%| 0.33%| 0.54%| 0.63%| 0.50%| 0.33%
Epa 0.04%| 0.00%| 0.00%| 0.00%)| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.08%) 0.00%| 0.08%| 0.04%| 0.08%| 0.08%| 0.13%) 0.25%| 0.13%| 0.21%| 0.29%| 0.42%| 0.29%| 0.21%) 0.08%
TB Anda (Ckonje) | 0.00%| 0.00%| 0.00%| 0.00%] 0.00%) 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.04%| 0.08%| 0.04%| 0.00%
Amazon 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.04%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%
MTM 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.04%| 0.04%| 0.04%) 0.04%| 0.00%| 0.04%| 0.08%) 0.08%| 0.08%| 0.13%| 0.13%) 0.08%| 0.08%| 0.04%| 0.08%) 0.00%| 0.00%
Wyren 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.08%) 0.13%| 0.21%| 0.00%| 0.00%| 0.04%| 0.00%) 0.00%

*pejTUHT NpeTcTaByBa NPOLLEHT 04, BKyMHaTa nonyiauuja Ha Luena Teputopuja Ha P.MakefoHuja WwTo ro rnegana TB KaHanoT BO ogpeseH BPEMEHCKM Nepros,

Yaen Ha pernoHanHute TB KaHanuTte og paauoandysHuot permoH A1 CKonje Bo 6pojot
Ha KaHa/M LWTO MM HaBene UCMUTaHULUTE 04 TepuTopujaTa Ha PEerMoHOT U BO BKYNHUOT
6poj Ha HaBeaeHu TB KaHanu

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB KaHanort Bo .
rnegana TB KaHanoT Bo 610 Koj nepuog,

3% - BKYNHMOT 6p0oj Ha KaHaNU WITO U
04, NPeTX0AHUNOT AeH
HaBene UCMUTaHUUUTE O =
2,25% TepuTopMjaTa Ha KOja LITO 3paun BKYNHO HaBeAeH TB KaHanw wro rv
(yAen BO rnepaHocTa BO rnegane ncnuTaHnuuTe BO NPETXo4HUOT
2% - 1,77% peruoHor) [OEH o4, TepuTOpMjaTa Ha Koja LWTOo 3payu

TB KaHnoT

nonynaLmja WTo ce U3jacHWNa AeKa ro

Ypen Ha TB KaHanort Bo .
rnegana TB kaHanoT Bo 6M10 Koj Nnepuos

0, -
1% 0,66% 0,73% BKYMHUOT 6p0j Ha KaHanu WTo
052% 04, NPEeTXOAHWNOT AeH
’ 0 0.18% 0,30% IV Hagene UCNUTaHULUTE 0, =
p21/] ’ ‘E) 05% 0109% 0,06%0 02% TepuTopwmjaTta Ha P. BKYMHO HaBeAeHu TB KaHanu WwTo rm

0% - | eed ° -_'__'_\ MakepgoHuja rnefane UCNUTaHULUTE BO NPETXOAHUOT

Epo Epa MTM TB Ckonje LWyten AMa30H (Yaen Bo BkynHaTa rneaaHocr) AeH of, TepuTopmjaTa Ha P. MakegoHuja
® Yaen BO rnefaHocTa BO perMoHoT Yaen Bo BKynHaTa rnegaHoct

**pejTUHTOT U YAeN0T BO BKYMNHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE ceKaBakba 33 NPETXOAHUOT AeH , Of TUE MPUUYUHU HE Ce COOABETHM 33 MEAUYMCKM 3aKyn
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Dann BYEPA rnepaBTe HeKOj 10KaneH AU perMoHaneH KaHan?
-Bo pernoH A1 CKonje-
basa: NCNMNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHMOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payun TB

non BO3PACT
94,5% o
100% 91,1% 86,5% 89,0%
88,5% 9
eHckun 80%
60%
m He m [a
m [a 40% = He
88,6%
M e —
aLKK 1% 20%
0%
0% 20% 40% 60% 80% 100% 10-19 20-29 30-39 40-49 50-59 60-70
HAUNOHATHOCT OBPA3OBAHUE
ozbvBea ga oarosopu
MakegpoHey,
noseke o BUCOKO (M-n, A-
p)
AnBaHel, © He BULLO U BUCOKO i He
L WIE m [la

cpegHo

[Lpyro
A0 OCHOBHO 1 OCHOBHO

0% 20% 40% 60% 80%  100% 0% 20% 40% 60% 80%100%L20%
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Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-pernoHanHu TB Bo pervoH 11 Benec-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 13: Mpernea Ha NPOCEYHMOT PejTUHT No TB KaHan u yac — pernoHanHun TB kaHanu Bo [1 Benec

. Yac
Tenesuuja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
KTB 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%| 0.04%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.13%| 0.08%| 0.08%| 0.13%| 0.04%| 0.04%| 0.00%
Kanan eaeH 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.04%| 0.04%| 0.17%| 0.08%| 0.13%| 0.08%| 0.08%| 0.04%| 0.00%| 0.00%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonynauuja Ha Lena TepuTopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNoT BO 04peseH BPEMEHCKM Nepuos,

Yaen Ha peruoHanHute TB KaHanute og paauoaudysHuot permoH i1 Benec Bo 6pojot
Ha KaHa/u WTO 'Y HaBe/ie UCMIUTaHULUTE OA TEPUTOPUjaTa HA PEFMOHOT U BO BKYNHUOT

6poj Ha HaBeaeHu TB KaHanu . .
nonynaumja LWTO ce U3jacHMNa AeKa ro
Ypen Ha TB kaHanor Bo .
3% - T G GR e (a0 rnegana TB KaHanoT Bo 610 Koj nepuog,
° 04, NPETXOAHMNOT AeH
HaBese UCMUTAHUUUTE O =
2,2% TeputopmjaTa Ha Koja WTo 3paum BKYNHO HaBefeHn TB kaHanu WTo rv
(Yaen Bo rnegaHocta Bo rnegane UCNUTaHULUTE BO NPETXOAHUOT
2% 1,7% pervoHor) [OEH oA, TepuTOopMjaTa Ha Koja LTOo 3payu
TB KaHnoT
nonyaauuja WTo ce U3jacHWUNa AeKa ro
Ypen Ha TB KaHanort Bo yAaun) ) p,
1% - . rnegana TB kaHanoT BO 6M/10 KOj Nnepuos,
BKYNHMOT 6poj Ha KaHanu WTo
0/, NPETXOAHMNOT AeH
rM HaBese UCMUTAHUUUTE O, =
0,16% 0,12% TepuTtopmjata Ha P. BKYMHO HaBegeHu TB KaHanu WTo rm
0% MakKegoHuja rnegane UCNUTaHULUTE BO NPETXOAHUOT
0 T 1 . .
(Yaen Bo BKynHata rnepaHocr) OeH oA, TepuTopujaTa Ha P. MakezoHuja
KTB KaHan epgeH
H Ypen BO rneaaHocTa BO permoHoT Ypaen Bo BKynHaTta rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-nokanHu TB so pervox 11 Benec-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 14: MNpernea Ha NPOCEYHMNOT pejTUHT No TB KaHan u Yyac — nokanHu TB kKaHanu Bo 11 Benec

. Yac
Tenesusmia 15 3 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
Kaman 21 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%
TB Caer 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%| 0.00%) 0.00%
30paBKNH 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.08%| 0.08%| 0.08%| 0.04%| 0.08%| 0.04%| 0.04%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonynauuja Ha Lena TepuTopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNoT BO 04peseH BPEMEHCKM Nepuos,

Tabena 6p. 15: MNpernes Ha yaenoT Ha NOKANHWOT TB KaHan BO BKYNHWUOT B6poj Ha KaHanu WTo
I HaBese UCNUTaHMLUTE o4 TepuTopujaTa Ha O. Cs. Hukone n O. J1030BO 1 BO BKYNHMOT 6poj
Ha KaHa/u WTO MM HaBese UCMUTaHMLUTE oA TepuTopujaTa Ha P. MakenoHuja

Ypaen Ha TB KaHanoT BO
BKYMHMOT H6p0Oj Ha KaHau LWTO v
HaBe/se UCMUTaHULUTE Of,
TepuTopujaTa Ha Koja LWTo 3paumn
(Yoen Bo rnegaHocta BO

Ypaen Ha TB KaHanoT BO
BKYMHMOT H6p0Oj Ha KaHanu LWTO v
HaBe/se UCNUTaHULUTE Of,
Teputopwujata Ha P. MaKkegoHwuja

nonynawmja WTo ce usjacHuna aeka ro

Ypen Ha TB kaHanor Bo .
ermoHoT) (Yaen Bo BKynHata rnegaHocT) A . rnepana TB kaHanoT Bo 61no Koj nepuog,
p BKYNHUOT 6pOj Ha KaHanu WTo rm 01 NPETXOAHIOT AeH
TB Cset 2,86% 0,02% HaBene UCNUTaHMUUTE 04 =
TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
Ta6ena 6p. 16: Mpernes Ha yaenoT Ha nokanHuTe TB KaHaM BO BKYNHWMOT 6poj Ha KaHaiu (Yaen o rnepanocra so TNEAANE NCMUTAHNLITE BO NPETXOAHNOT
LUTO v HaBesie McnNuTaHuuMTe o4 TepuTopujata Ha O. Benec, O.Yawka u O. Mpaacko v Bo pernoHor) (2207 Q) VEPLEPIAEUE () el (Mo eyl
BKYMHMOT 6POj Ha KaHasIu LWITO M1 HaBese UCUTaHNLIMTE 0, TepuTopUjaTa Ha P. MakeaoHwja e 1BKaWOT
Yaen Ha TB KaHanoT 80 . nonynaumja WTo ce U3jacHMNa AeKa ro
en Ha TB KaHanort BO .
Ypen Ha TB kaHanot BO A rnepana TB KaHanoT Bo 6U0 Koj nepuog,

BKYMHWOT 6POj Ha KaHa/M LUTO U BKYMHUOT 6p0j Ha KaHanu WTo

BKYMHWOT 6POj Ha KaHa/M LITO U 0f1 NPeTXOAHMOT AeH

HaBesle UCMUTAHULLUTE Of, EEOE KT rM HaBene UCNUTAHUUUTE 0 =
TepuTopMjaTa Ha Koja LITO 3payn ) . Teputopujarta Ha P. BKYMHO HaBeAeHN TB KaHanu WwTo run
(Yoen Bo rnepgaHocTta BO TepuTopyjarta Ha P. MakenoHuja MakepgoHuja rnefane UCnUTaHULUUTE BO NPETXOAHUOT
pervoHor) (YAen o BKynHaTa riiepaHocT) (Yaen Bo BkynHaTa rnepaHoct)  A€H Of TepuTopujata Ha P. MakeAoHuja
TB 34paBKUH 1,56% 0,05%
Kanan 21 1,04% 0,04%

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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Dann BYEPA rnepaBTe HeKOj 10KaneH AU perMoHaneH KaHan?
-Bo pernoH [11 Benec-
noseke oAarosopwu, ba3a: NCMUTaHUUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHMOT AeH o4 COOABEeTHATa TepMTOpVIjaTa Ha KOja LLUTO 3payn TB

non BO3PACT
o, 100,0%
100% 85,3% 87,9% 85,2%
, , 83,3%
89,0% 80% 77,1%
eHckm P
60%
m He m [a
m [a 40% = He
84,4%
M _—
aLKK 15.6% 20%
0%
0% 20% 40% 60% 80% 100% 10-19 20-29 30-39 40-49 50-59 60-70
HAUNOHATHOCT OBPA3OBAHUE
y I 55,2 onGUsa £ 0Aros0PH
aKkenoHey, ’
- 14,8% noseke o, BUCOKO (M-n, A-
p)
] 9
AnbaHeu, 100,0% © He BWLLIO M BUCOKO
m [la
cpeaHo
Ooyro L 938%
N 62% [10 OCHOBHO M OCHOBHO

0% 20% 40% 60% 80% 100% 120% 0% 20% 40% 60% 80%100%120%
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Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-permoHanHu TB Bo pernoH 12 CtpauumH-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 04, cooABeTHaTa TepUTOopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 17: Mpernea Ha NPOCEYHMOT PejTUHT No TB KaHan 1 Yac — permoHanHu TB kaHanu Bo [,2 CTpauuH

. Yac
Tenesuswja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
K Tou 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.04%| 0.00%| 0.13%| 0.17%| 0.17%| 0.13%| 0.13%| 0.08%| 0.13%| 0.04%
Curen 2 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%| 0.13%| 0.13%| 0.13%| 0.13%| 0.04%| 0.04%| 0.04%| 0.00%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonynauuja Ha Lena TepuTopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNoT BO 04peseH BPEMEHCKM Nepuos,

Yaen Ha pernoHanHute TB KaHanuTte og paguoandysHuot pernoH 2 CTpaumH 8o
6pOjOT Ha KaHa/M LITO MM HaBene UCNUTaHULUTE 04 TepuTopMjaTa Ha PEerMoHOT U BO

BKYNHMOT 6poj Ha HaBeaeHU TB KaHanu . .
nonysavuja WTo ce U3jacHuNa AeKa ro
Ypen Ha TB kaHanor Bo .
. rnegana TB KaHanoT Bo 610 Koj nepuog,
BKYNHMOT 6p0oj Ha KaHaNU WITO U
4% - 3,69% 04, NPETXOAHMNOT AeH
HaBese UCMUTaHUUUTEe 04, =
TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
3% (Yaen Bo rnegaHocta Bo rnefane UCNUTAHUUUTE BO MPETXOAHUOT
0 a .
pernoHor) O€eH o, TepuTOpUjaTa Ha Koja LWITO 3payn
TB KaHnoT
2% 1.47% nonyaauuja WTo ce U3jacHWUNa AeKa ro
’ Ypen Ha TB KaHanort Bo .
. rnepana TB KaHanoT Bo 6U0 Koj nepuog,
BKYNHMOT 6poj Ha KaHanu WTo
o 0/, NPEeTXOAHNOT AeH
1% - rM HaBesle UCNUTaHUUUTEe 04, =
0,27% TepuTopwmjaTta Ha P. BKYMHO HaBeAeHM TB KaHaiu WTo rm
’
0,11% MakKegoHuja rnegane UCnUTaHULUUTE BO MPETXOAHUOT
0% - T 1 (yAen BO BKyMHaTa rne.qauocr) LEeH of, TepuTopujata Ha P. MakezoHuja
K Tpu Cuten 2
B Ypen Bo rnefaHocta BO perMoHoT Yaen Bo BKynHaTa rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-noKanHu TB Bo pervon A2 CrpauuH-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 04, cooABeTHaTa TepUTOopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 18: Mpernea Ha NPOCEYHMOT PEjTUHT No TB KaHan 1 Yac — NoKanHu TB KaHanum Bo A2 CTpaumH

. Yac
Tenesusuja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
XaHa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%| 0.04%| 0.08%| 0.08%| 0.13%| 0.13%| 0.13%| 0.08%| 0.04%| 0.04%| 0.00%
decra 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%)| 0.08%| 0.13%| 0.13%| 0.08%| 0.00%
B Mayc 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.08%| 0.08%| 0.17%| 0.13%| 0.08%

*pejTUHI NpeTcTaByBa NPOLEHT OZ BKyMHaTa nonynauuja Ha Lena Teputopuja Ha P.MaKefoHuja wTo ro rnesana TB KaHaNoT BO o4peseH BPEMEHCKM Nepuos,

Tabena 6p. 19: Npernen Ha yaenoT Ha NokanHuTe TB KaHaiu BO BKYNHUOT 6poj Ha KaHaAu WTo rm
Hasene ncnuTaHuuuTe og Tepmutopnjata Ha O. KymaHoso, O./lunkoso un O. Crapo HaropuyaHe v 8o
BKYMHMOT 6POj Ha KaHa/M LTO MM HaBene UCMUTAHULUTE oA TepuTopujaTa Ha P. MakegoHuja

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB KaHanort Bo .
rnegana TB KaHanoT Bo 610 Koj nepuog,

Yaen Ha TB KaHanot BO BKYNHUOT

. Ypaen Ha TB KaHaNoT BO BKYMHMOT i
6poj Ha KaHa/Nu LWITO r'M HaBese - . i BKYNHUOT 6poj Ha KaHaW WTo rh O/, NPETXOAHWNOT AeH
6 4,np A 4
WUCNUTAHULMTE 04 TepuTopMjaTa POJ Ha KaHa/i LUTO T HaBene HaBene ucnurahuuyure o =
Ha KOia LT 3034M WUCNUTAaHULMTE 04 TepuTopmjaTta TepuTopMjaTa Ha Koja LITO 3pauun BKYMHO HaBeAeHu TB KaHanu WwTo rm
(yAen Bci rneAaHF;CTa 50 Ha P. MaKe,ﬂ,OHMja (yAen BO rnepaHocTa BO rnepane VICI'IVITaHf/ILI,VITe BO IjlpeTXOp,HVIOT
(Yaen 8o BKynHaTa rneaaHocT) pernoHor) LEeH o, TepuTopujaTa Ha Koja LWTo 3payun
per1oHorT) TB KaHnoT
decTa 1,57% 0,09% . .
nonynaymja WTO Ce U3jacHMNA AEKa ro
9 9 Yaen Ha TB kaHanot Bo .
XaHa 1,89% 0,11% A 600i rnegana TB kaHanoT BO 6M/10 KOj Nnepuos,
TB MNayc 1,89% 0,11% BKYNMHUWOT 6poj Ha KaHanu WTo R T T
rv HaBese UCNUTaHULUUTe 084 =
Teputopujata Ha P. BKYMNHO HaBegeHu TB KaHanu wro rn
MakegoHuja rnefane UCNUTaHNLUUTE BO MPETXOAHUOT

(Yaen Bo BKynHaTa rnegaHocT) OeH o TeputopujaTa Ha P. MakegoHuja

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?
-80 pernoH A2 CrpauymH-
basa: NCNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHNOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payn TB
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-pernoHanHu TB Bo pervoH i3 Typten-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 20: Mpernes Ha NPOCEYHMOT PEjTUHT No TB KaHan 1 Yac — pervoHanHu TB kaHanu Bo [3 TypTten

. Yac
Tenesusuja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
Vpnc 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.08%| 0.08%| 0.04%| 0.04%| 0.00%| 0.04%| 0.08%| 0.29%| 0.38%| 0.17%| 0.17%| 0.13%| 0.04%| 0.00%| 0.00%
Crap 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.08%| 0.17%| 0.42%| 0.46%| 0.33%) 0.17%| 0.17%| 0.04%| 0.04%| 0.00%
Kaman Mayc 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.17%| 0.17%| 0.21%) 0.13%| 0.04%| 0.00%| 0.00%| 0.00%

*pejTUHT NpeTcTaByBa NPOLEHT 04, BKYMHaTa nonynauuja Ha Lena Teputopuja Ha P.MaKegoHwuja wto ro rneaana TB KaHanoT Bo oapeseH BPEMEHCKU Nepuog,

Yaen Ha pernoHanHute TB KaHanute oA paguoamndysHuoT permoH i3 Typren Bo 6pojoT
Ha KaHa/ LUTO r'M HaBesle UCMUTAHULMTE Of TEPUTOPUjaTa HA PETMOHOT U BO BKYNHUOT

6poj Ha HaBeaeHu TB KaHanu . .
nonynaLmja WTo ce U3jacHWNa AeKa ro
Ypen Ha TB kaHanor Bo .
. rnefana TB KaHanoT Bo 6110 KOj nepuos,
BKYNHUOT 6pOj Ha KaHanM WTO rm 8 T LT B
0,
4% - 3,60% 3.44% HaBese UCMUTAHULUTE 0 =
' TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
o (yAen BO rnepaHocTa Bo rnegane ncnuTaHnuuTe BO NPETXo4HUOT
3% 1 pervoHor) [OEH o4, TepuTOpMjaTa Ha Koja LWTOo 3payu
TB KaHnoT
2% - 1,64% nonynaumja LWTO ce U3jacHMa AeKa ro
! Ypen Ha TB KaHanort Bo yAaun) ) p,
X rnesana TB KaHanoT BO 6110 KOj nepuos,
BKYNHUOT 6p0j Ha KaHaNu WTo
04, NPeTX0AHUOT AeH
1% - rv HaBene UCNUTAHULUUTE 084 =
0,39% 0,37% 0 TeputopmjaTta Ha P. BKYMHO HaBegeHu TB KaHanu WTo rm
0,18% MakegoHuja rneaane UCMUTaHULMTE BO MPETXOAHMOT
0% - . . ) (Yaen Bo BKynHata rnegaHocr) £eH of, TepuTopujaTa Ha P. MakeaoHuja
Crap Npuc KaHan nayc (A1)
B Ypen BO rnegaHocTa BO permoHoT Ypaen Bo BKynHaTta rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-noKanHu TB Bo pervoH A3 Typrten-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 21: Mpernes Ha NPOCEYHUOT PejTUHT No TB KaHan u Yac — nokanHu TB kaHanu Bo A3 TypTen

. Yac
Tenesusnia 15 5,3 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
Kanan 8 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%| 0.13%| 0.08%| 0.00%| 0.00%| 0.00%| 0.00%
Kodann-N1, 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.08%| 0.17%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%
Mpoten 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.13%| 0.04%) 0.04%| 0.04%| 0.00%| 0.00%| 0.00%

*pejTMHr NpeTcTaByBa NPOLEHT 04, BKyMHaTa nomnynaluja Ha Lena Teputopuja Ha P.MaKkegoHwuja wto ro rneaana TB KaHanoT Bo oapeseH BPEMEHCKU Nepuog,

Tabena 6p. 22: MNperneg, Ha yAenoT Ha oKanHuTe TB KaHanu BO BKYNHMOT Bpoj Ha KaHaiuM WTO rM HaBese
ncnuTaHuumTe og Teputopujata Ha O. Koyanu, O. BuHuua, O. YewmnHoBo-O6neweso n O. 3pHOBUM U BO
BKYMHWOT 6p0j Ha KaHAAW LITO M HaBesie UCMMTaHULUTE 04 TepuTopujaTa Ha P. MakegoHuja

Yaen Ha TB KaHanoT BO
BKYMHWOT 6p0j Ha KaHa/M LUTO U
HaBesle UCMUTAHULUTE Of,

Ypaen Ha TB KaHanoT BO
BKYMHWOT 6POj Ha KaHaAu LITO U

Tenesusunja TeDUTODMIATA Ha KOIa LITO 30a4M HaBene NCNUTAHUUUTE 04,
puTopw) ) p TepuTopwjata Ha P. MakesoHuja Vaen Ha TB KaHanor 8o nonynaLmja WTo ce U3jacHWNa AeKa ro
(Yaen Bo repaHocta Bo y . rnepana TB kaHanoT Bo 6U/10 Koj nepuos,
(Yzen Bo BKynHaTa riepaHocT) BKYNHUOT 6POj Ha KaHanM WTO rm
pernoHorT) HaBene HCUTaHALMTe 04 04, NPeTX0AHUNOT AeH
- 0, 0, =
Kouyanun-N14 2,97% 0,12% TepUTOpMjaTa Ha Koja LITO 3payn BKYMNHO HaBeAeHu TB KaHaiu wTo rv
KaHnan 8 2,55% 0,11% (Yaen Bo rnegaHocTa BO rnegane UCNUTaHULUTE BO NPETXOAHUOT
pernoHor) [OEH o4, TepuTOpMjaTa Ha Koja LWTOo 3payu
Tabena 6p. 23: Mpernea Ha yaenoT Ha NOKaAHMOT TB KaHan BO BKYMHMOT 6p0j Ha KaHa/u WTo e e JBKaAHMOT
HaBene UCNUTaHWULUTe o Teputopujata Ha O. KpaT?BO " Ol;n'\F;IO6MLIJTMI1.M BO BKYMHMOT 6poj Ha Vaen wa T8 Kananor s T LT 7 665 PO P B
KaHanu WTo rv HaBene UCNUTaHULWTE of TeputopujaTa Ha P. MakegoHuja A : e T e 55 Sre el e e
BKYMHMOT 6poj Ha KaHanu WTo
Yaen Ha TB KaHanoT BO 0/, NPETXOAHMNOT AeH
600 Ypaen Ha TB KaHanot BO r'M HaBene ucnutaHmuyutTe og =
BKYMHMOT 6p0j Ha KaHaAW WTO r1 . :
VHaBene EchaHmu'wre on BKYMHMOT 6pOj Ha KaHaAW LWTO M Teputopujarta Ha P. BKYMHO HaBeAeHn TB KaHanw WTo rv
8 i rnesane UCNUTaHULMTE BO MPETXOAHUOT
Tenesusuja TepuTopujaTa Ha Koja LWTO 3paymn HABENEMEMHTAHHMUHIE 08 \7 Makenouvla e Ao epuTo 'aua aP I\Ea e Ao ja
- q €1 BO BKynHara rnefaHoct H o/ TepuTopujaTa Ha P. MakenoHu
puTopH) J P TepuTopwujata Ha P. MakegoHuja va Y A ) S G il
(Yaen Bo rnegaHocTa Bo

(Yoen Bo BKynHaTa rneaaHocT)

pernoHoT)
Mpoten 5,06% 0,07%

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?
-80o peruoH A3 Typten-
basa: NCNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHNOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payn TB

non

80,6%
HeHckun
= He
m la
77,9% A
Mawkn
22,1%
0% 20% 40% 60% 80% 100%
HAUNOHATHOCT
Makesonel, b 800%
I 20,0%
AnBaHe, © He
m [la

- 688%
—
I 31,2%

0% 20% 40% 60% 80%  100%

[Opyro

39

BO3PACT
0,
100% 1 87,80 85.4% 87,9%
80%
60%
m la
40% 1 He
20%
0%
10-19 20-29 30-39 40-49 50-59 60-70
OBPA3OBAHUE
noseKe o4, BUCOKO (Mm-n, A-
p)
BULLO W BUCOKO
= He
cpeaHo m [a

A0 OCHOBHO U OCHOBHO

0% 20% 40% 60% 80%100%120%




MVISIQN

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?

-pernoHanHu TB Bo pernoH A4 bockuja-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 24: Mpernea Ha NPOCEYHMUOT PejTUHT No TB KaHan 1 Yac — perMoHanHu TB KaHanu Bo 4 Bockuja

. Yac
Tenesusnia 15,3 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
Buc 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%] 0.04%| 0.00%| 0.00%| 0.04%] 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.08%| 0.13%| 0.25%) 0.29%| 0.29%| 0.13%| 0.17%) 0.13%| 0.00%
Tenexanan AL | 0.00%| 0.00%| 0.00%| 0.00%] 0.00%) 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%| 0.08%| 0.08%| 0.13%| 0.08%| 0.04%| 0.00%
Kobpa 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%) 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.08%) 0.00%| 0.17%| 0.13%| 0.08%| 0.00%| 0.04%| 0.04%) 0.00%

*pejTUHT NpeTcTaByBa NPOLEHT 04, BKYMHaTa nonynauuja Ha Lena Teputopuja Ha P.MaKkegoHwuja wto ro rneaana TB KaHanoT Bo oapeseH BPEMEHCKMU Nepuos,

Yaen Ha pernoHanHute TB KaHanute oa paguoamndysHUoT permoH fi4 bockuja Bo
6p0ojoT Ha KaHaNU LUTO rM HaBese UCNUTAHULUTE O TEPUTOPUjaTa Ha PErMOHOT U BO

BKYNHMOT 6poj Ha HaBeaeHU TB KaHanu . .
nonysavuja WTo ce U3jacHuNa AeKa ro
Yaen Ha TB kaHanot Bo .
X rnegana TB KaHanoT Bo 610 Koj nepuog,
4% - BKYNHMOT 6p0oj Ha KaHaNU WITO U
0/, NPETXOAHNOT AeH
3,35% HaBene UCNUTaHUUuTe 0, =
TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
3% - (yAen BO rnepaHocTa BO rnegane ncnuTaHnuuTe BO NPETXo4HUOT
211% pernoHor) O€eH o, TepuTOpUjaTa Ha Koja LWITO 3payn
1570 TB KaHAoT
2% T . .
nony/saymja WTo Ce n3jacHWNA AeKa ro
o Ypen Ha TB KaHanort Bo yAaun] ! p,
1,06% X rnepana TB KaHanoT Bo 6U0 Koj nepuog,
o BKYNHMOT 6poj Ha KaHanu WTo
1% - 04, NPETXOA4HUOT AeH
0 34% rv HaBese UCNUTaHULUUTe 084 =
) (] 011% 0,21% TepuTtopmjata Ha P. BKYMNHO HaBegeHu TB KaHanu wro rn
0% ’ MakepgoHuja rnefane UCNUTaHULUTE BO NPETXOAHUOT
0 T T a .
Ypaen Bo BKynHaTta ri1eaaHocT [eH of TepuTtopujaTa Ha P. MakegoHuja
Buc TenekaHan Al Kobpa ( e )
H Yaen Bo rnefaHocta BO PerMoHoT Ypaen Bo BKynHaTta rnegaHoct

**pejTUHTOT U yAeN0T BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OZArOBOPUTE Ha UCTIMTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AeH, Of TUE NPUYMHU He Ce COOABETHM 3a MeAWYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-nokanHu TB Bo pernoH A4 bockuja-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 25: MNpernea Ha NPOCEYHMNOT pejTUHT No TB KaHan 1 Yyac — nokasnHu TB kaHanu Bo A4 bockuja

Yac

Tenesunsuja

1-2 23 34 45 56 67 7-8 89 9-10 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
NHTen 0.00%]| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%)| 0.00%| 0.00%| 0.00%)| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%)| 0.08%| 0.08%| 0.00%| 0.04%)| 0.00%| 0.04%| 0.04%| 0.00%
[TB Hosa - l'eBreninjal 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%]| 0.00%| 0.04%| 0.00%]| 0.04%| 0.08%| 0.04%| 0.04%]| 0.00%| 0.00%| 0.00%

*pejTUHT NpeTcTaByBa NPOLEHT 04, BKYMHaTa nonynauuja Ha Lena Teputopuja Ha P.MaKkegoHwuja wto ro rneaana TB KaHanoT Bo oapeseH BPEMEHCKMU Nepuos,

Tabena 6p. 26: MNpernes Ha yaenoT Ha IOKANHMOT TB KaHan BO BKYNHUOT 6pOj Ha KaHanW WTO M
HaBene ucnuTaHuuuTe og Tepmutopujata Ha O. Ctpymuua, O. Bacuneso, O. bocunoso u O. Hoso Ceno
W BO BKYNHWOT 6pOj Ha KaHanu WTO M HaBesle UCNUTaHWULMTE O TepuTopujaTta Ha P. MakegoHwuja

Ypen Ha TB KaHanot BO
BKYMHMOT 6p0j Ha KaHanu LWITO U
HaBene UCNUTaHMUUTE Of,
TepUTOpMjaTa Ha Koja LITO 3payn
(Ypen Bo rnepaHocta BO
pervoHoT)

Ypaen Ha TB KaHanot BO
BKYMHWOT 6POj Ha KaHau LUTO U
HaBene UCMUTAHULUTE Of,
TepuTopujata Ha P. MakepoHuja
(Ymen Bo BKynHaTa rnegaHocT)

Tenesusuja
nonysavuja WTo ce U3jacHuNa AeKa ro
rnegana TB KaHanoT Bo 610 Koj nepuog,
0/, NPETXOAHNOT AeH

Yaen Ha TB KaHanort Bo
BKYNHMOT 6p0oj Ha KaHaNU WITO U
HaBese UCMUTaHUUUTEe 04, =

NHTen 2,75% 0,14% - .
: . TepuTopujata Ha Koja LITO 3payun BKYMHO HaBegeHM TB KaHanu WTo rm
. (Yaen Bo rnegaHocra BO rnegane UCnUTaHULUUTE BO MPETXOAHUOT
Tabena 6p. 27: Mpernea, Ha yaenot .Ha NoKanHnot TB |faHan BO BKYMHWOT 6p0oj Ha KaHanu LLITO.FM peruoHor) [eH OZ, TepUTOpPMjaTa Ha KOja LTO 3paun
HaBesle ucnuTaHuumTe o TepuTtopujata Ha O. lesrenuja, O. Banangoso, O. boraaHuu n O. [lojpaH u TB KaHAoOT

BO BKYMHMOT 6pOj Ha KaHa/iu LWITO rM HaBene UCNUTaHULMTE 04 TepuTopujaTa Ha P. MakegoHuja - T m e e e e e e e e e e e e e ===
nonysaLmja WTo ce U3jacHWNa AeKa ro
rnesana TB KaHanoT BO 6110 KOj nepuos,
04, NPeTX0AHUOT AeH

Yaen Ha TB KaHanoT Bo e 8 T e (s Yaen Ha TB_' KaHanoT BO
BKYMHMOT B6POj Ha KaHa/iun WTO v A BKYMHMOT 6poj Ha KaHaAu WTo

BKYNHMOT 6pOj Ha KaHau LWTO rn IV HaBene UCNUTaHUUUTE O, =
HaBe/e ncnuraHnuuTe on HaBesle MCUTaHULMTE Of TepuTopujaTa Ha P. BKYMHO HaBegeHw TB KaHa/u LWTO v
TEPUTOPHUjaTa Ha Koja LWITO 3payn TeputopujaTa Ha P. MakeaoHuja MakegoHuja rnegane UCNUTaHULUTE BO NPETXOAHUOT
(Yaen so rnepaHocta Bo (Yaen Bo BKyNHaTa rneaaHocT) (Yaen Bo BKynHata rnegaHocr) £eH of, TepuTopujaTa Ha P. MakeaoHuja
pernoHor)

TB Hosa - leBrennja 2,80% 0,07%

Tenesusuja

**pejTUHTOT W YAeNOT BO BKYMNHATa rNeAaHOCT ce NPecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE ceKaBakba 33 NPETXOAHWOT AeH , Of TWE NMPUUYUHU HE Ce COOABETHM 33 MEAUYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?

-Bo pernoH A4 bockuja-

6asa: MCNUTAaHMLUM WTO rnesane TB BO TEKOT Ha NPeTXO4HUOT AeH 04 cooaBeTHaTa TepMTOpMjaTa Ha KOja WwTO 3paun TB
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MVISIQN

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?

-pervoHanHu TB Bo pervoH A5 NMenucrep-
noseke oarosopu, 6asa: MCNUTaHUUM WTO rnegane TB BO TEKOT Ha NPETXOAHUOT AEH 04 COOABETHATA TEPUTOPMjaTa Ha Koja WTo 3paum TB

Tabena 6p. 28: Mpernes Ha NPOCEYHMOT PEjTUHT No TB KaHan 1 Yac — pervoHanHu TB KaHanu Bo [15 Menncrtep

. Yac
Tenesuwja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
Tepa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.13%| 0.29%| 0.21%| 0.33%| 0.29%| 0.17%| 0.13%| 0.04%| 0.13%| 0.08%
Kanan Buanja | 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.08%| 0.21%| 0.25%| 0.21%| 0.17%| 0.17%| 0.08%| 0.00%
XITB Mera 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.04%| 0.04%| 0.00%| 0.04%| 0.08%| 0.25%| 0.08%| 0.08%| 0.04%| 0.00%| 0.00%| 0.00%
YckaHa 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonyaauuja Ha Lena Teputopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNOT BO 04peAeH BPEMEHCKM Nepuos,

Ypen Ha permoHanHute TB KaHanute oa paguoandysHuor pernoH A5 Menucrep so
6p0ojoT Ha KaHaNM LITO I'M HaBese UCMUTAHULMUTE 04 TePpUTOpUjaTa Ha PErMOHOT U BO
BKYNHMOT 6poj Ha HaBeaeHU TB KaHanu

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB KaHanort Bo .
rnegana TB KaHanoT Bo 610 Koj nepuog,

BKYNHUOT 6pOj Ha KaHanM WTO rm

% - 04, NPeTX0AHWNOT AeH
3% 2,63% HaBese UCMUTAHULUTE 0 = = = -
TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
(Yaen Bo rnegaHocta Bo rnefane UCNUTaHULMTE BO MPETXOAHUOT
2% - 1,82% pernoHor) [AeH oJ, TepuTOopmjaTa Ha Koja LTOo 3payu
R ) - .|, 1
nonyaauuja WTo ce U3jacHWUNa AeKa ro
1,11% Ypen Ha TB KaHanort Bo LA ! p,
X rnepana TB kaHanoT Bo 6u10 Koj nepuos,
1% - BKYNHUOT 6p0j Ha KaHaNM WTO
051% _ 04, NPEeTX0AHNOT AeH
0,46% ’ rM HaBese UCMUTAHUUUTE O, =
0.20% 0,32% TeputopmjaTta Ha P. BKYMHO HaBeAeHu TB KaHanu wro rm
’ . 0,09% MakegoHuja rnesane UCNUTaHULMTE BO MPETXOAHUOT
0% T T T 1 (yAen BO BKyMHaTa I'I'IEABHOCT) LEeH of, TepuTopujata Ha P. MakezoHuja
Tepa X4, Mera KaHan Busuja YcKaHa
® Yaen BO rnefaHocTa BO perMoHoT Yaen Bo BKynHaTa rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-nokanHu TB Bo pernoH A5 MNenucrep-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 29: NMpernes Ha NPOCEYHMOT PEJTUHT Mo TB KaHan 1 Yac — IoKanHu TB KaHanu Bo 5 Menuctep

. Yac
Tenesusia 15 53 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
Op6uc 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%| 0.04%) 0.17%| 0.17%| 0.08%| 0.08%| 0.08%| 0.00%| 0.00%
Fyppa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%
Annca 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%
Nawann 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%

*pejTUHT NpeTcTaByBa NPOLLEHT 04, BKyMHaTa nonyiauuja Ha Luena Teputopuja Ha P.MaKkefoHuja wTo ro rnegana TB KaHanoT BO oapeseH BPEMEHCKM Nepros,

Tabena 6p. 30: Mpernea Ha yAeNoT Ha N0KaAHMOT TB KaHan BO BKYNHWOT 6poj Ha KaHaAW WTO rv Hasene

McnUTaHuUMTe o4 Teputopujata Ha O. butona, O. Moruna, O. Hosaum v O. PeceH 1 BO BKYNHUOT 6p0oj Ha KaHanu WTo

' HaBesie UICMUTAHMLUTE o TepuTopmjaTa Ha P. MakegoHuja
Yaen Ha TB KaHanoT BO BKYNHWOT 6poj Yaen Ha TB KaHaNoT BO BKYMHUOT 6poj

Ha KaHa/u WTO MM HaBene Ha KaHanu WTO r1 HaBese
UCMUTaHULUTE O TEPUTOPUjaTa HA  MCNUTAHULMTE o4 Teputopumjata Ha P.
KOja LITO 3payn MakepgoHuja
(Yoen Bo rnesaHocTa BO pErMoHoT) (Yoen Bo BKynHaTa rnegaHocT)
Opbuc 3,07% 0,25%
Tabena 6p. 31: Npernea Ha yAeNoT Ha NoKanHUTe TB KaHanu Bo BKYNHWOT 6poj Ha KaHanW LWITO rv HaBene nonynaumja LWTO ce U3jacHMNa AeKa ro

Yaen Ha TB KaHanort Bo

ncnuTaHuMumTe oa TepuTtopujata Ha O. Kuueso, O. MnacHuua n O. MakefoHcKu bpoga v Bo BKYNHUOT 6poj Ha KaHanu
BKYNHMOT 6p0oj Ha KaHaNU WITO U

LWTO 'Y HaBeae UCNUTaHUUMTE o4 TepuTopujaTa Ha P. MakegoHuja
Ypnen Ha TB KaHaoT BO BKYNHMOT 6poj Yaen Ha TB KaHanoT Bo BKYMNHWOT 6poj Hasene ucnutaHuuute oq =

rnepana TB kaHanot Bo 610 Koj nepros,
0 NPeTXo4HUOT AeH

Ha KaHaAW LITO M HaBese Ha KaHa/W LWITO M1 HaBese TepuTopMjaTa Ha Koja LTOo 3paun BKYNHO HageaeHW TB kaHanu Wwro ru
UCMUTaHMLMTE Of, TepUTOpUjaTa Ha  UCMMTaHMLIMTE Of, TepuTopujaTta Ha P. (Yaen Bo rnepgaHocra Bo GAEEAIE CIEAVERALEINE B WZEuey o
Koja WTO 3paum MakeaoHuja pernoHor) [leH 0/, TepUTOpMjaTa Ha Koja LITO 3paym
(Yaen Bo rneaaHocTa BO pernoHoT) (Ynen Bo BKynHaTa rnefaHocr) e IBKaHMOT
0, 0, . .
lyppa 1,07% 0,04% nonynaumja WTO ce U3jacHMNa JeKa ro

AHMCa 0,53% 0,02% Ypen Ha TB KaHanot 8o

X rnesana TB KaHanoT BO 6110 KOj nepuos,
BKYNHUOT 6p0j Ha KaHa/u WTO

04, NPeTX0AHUOT AeH

Tabena 6p. 32: Npernea Ha yaenoT Ha NOKanAHMOT TB KaHan BO BKYNHWOT 6poj Ha KaHanW WTO rv Hasene
ncnuTaHuumTe og Teputopujata Ha O. Mpwunen, O. JonHeHn n O. KpuBorawTaHu 1 BO BKYMHKUOT 6POj Ha KaHaNu WTo W HaBe/sie ucnuTaHuuute og =

r' HaBesie UCNUTaHMUMTe o4 TeputopujaTta Ha P. MakegoHuja Teputopmjata Ha P. BKYMHO HaBeJeHW TB KaHan WTo v
Ypen Ha TB KaHanoT BO BKYNHWOT 6poj Yaen Ha TB KaHanoT BO BKYNHWOT 6poj MakepoHuja rnepane ucnuTaHnunTe BO NPpeTXoaHNOoT
Ha KaHa/AW WTO I'M HaBene Ha KaHaNu LWTO M HaBene (Yaen Bo BKynHaTa rnegaHocT) AeH of, TeputopujaTa Ha P. MakefoHuja

WCMUTaHULMTE Of TEPUTOPUjaTa HA  UCMIUTAHULMUTE OZ, TepuTopmjaTa Ha P.

KOja WTO 3paumn MakeaoHuja
(Ynen Bo rnegaHocTa BO perMoHoT) (Ymen Bo BKynHaTa rnefaHocT)
NEXEL 0,34% 0,02%

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?

-BO peruoH A15 Menucrep-
basa: NCNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHNOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payn TB
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-permoHanHu TB Bo pervoH 16 Manu Bnaj-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 33: Mpernes Ha NPOCEYHMOT PEjTUHT No TB KaHan 1 Yac — peroHanHu TB kaHanu Bo [6 Manu Bnaj

. Yac
Tenesusnja 15 93 34 45 56 67 78 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
02 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.08%| 0.08%| 0.08%| 0.04%| 0.04%| 0.04%| 0.08%| 0.21%]| 0.29%| 0.38%| 0.21%| 0.13%| 0.04%| 0.00%| 0.00%
TB M 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.04%| 0.04%| 0.08%) 0.21%| 0.21%| 0.17%| 0.08%| 0.00%| 0.00%| 0.00%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonyaauuja Ha Lena Teputopuja Ha P.MaKeaoHuja wTo ro rnegana TB KaHaNOT BO 04peaeH BPEMEHCKM Nepuos

Ypen Ha pernoHanHuTe TB KaHanute oa pagnoandysHuoT pernoH A6 Manu Bnaj Bo
6p0ojoT Ha KaHaNM LITO I'M HaBese UCMUTAHULMUTE 04 TepUTOpUjaTa Ha PErMOHOT U BO
BKYNHMOT 6poj Ha HaBeaeHu TB KaHanu

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB KaHanort Bo .
rnegana TB KaHanoT Bo 610 Koj nepuog,

4% - 3,7% BKYNHUOT 6p0j Ha KaHa/u WITO M
04, NPeTX0AHUNOT AeH
HaBese UCMUTAHULUTE 0 =
TepuTOpMjaTa Ha KOoja LITO 3paum BKYMNHO HaBeAeHu TB KaHaiu wTo rm
3% - (Yaen Bo rnegaHocra Bo rnegane UCNUTaHULMTE BO MPETXOAHMOT
21% pervoHor) [OEH o4, TepuTOpMjaTa Ha Koja LWTOo 3payu
’ TB KaH/i0T
2% -
nony/saymja WTo Ce n3jacHWNA AeKa ro
Yaen Ha TB kaHanot Bo yAaun) ! p,
X rnegana TB KaHanoT Bo 6110 KOj neprog,
0 BKYNHMOT 6poj Ha KaHanu WTo
1% - 04, NPETXOAHMNOT AeH
. rM HaBesne UCNUTAHUUUTE 0 =
0,25% 0,14% TepuTopujata Ha P. BKYMHO HaBegeHw TB KaHa/u LWTO v
0% - . . MakepgoHuja rnefane UCNUTaHULUTE BO NPETXOAHUOT
02 TB M (Yaen Bo BKynHaTa rneaaHocr) [ieH of, TepuTopwjaTa Ha P. MakeaoHuja
B Yaen Bo rnefaHocta BO PerMoHoT Ypaen Bo BKynHaTta rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-nokanHu TB Bo pervoH 16 Manu Bnaj-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 34: MNpernea Ha NPOCEYHMNOT PejTUHT No TB KaHan u Yac — nokKanHu TB KaHanu Bo [16 Manu Bnaj

. Yac
Tenesusuja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1
Mopnc 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.08%| 0.04%| 0.13%| 0.08%| 0.08%| 0.08%| 0.00%| 0.04%| 0.04%| 0.00%
Kantpuha 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.08%| 0.08%| 0.08%| 0.08%| 0.08%| 0.08%| 0.08%| 0.08%| 0.08%| 0.13%| 0.04%| 0.08%| 0.04%| 0.00%| 0.00%
Cnexrpa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.17%| 0.08%| 0.13%| 0.13%| 0.08%| 0.04%| 0.00%| 0.00%| 0.00%

*pejTUHT NpeTcTaByBa NPOLLEHT 04, BKyMHaTa nonyiauuja Ha Luena Teputopuja Ha P.MakefoHuja wTo ro rnegana TB KaHanoT BO oApeseH BPEMEHCKM Nepros,

Tabena 6p. 35: Mpernes Ha yaenoT Ha NoKanHUTe TB KaHan BO BKYNHWOT 6p0oj Ha KaHau WTo rm
HaBesie UCMUTaHULKTE o4 TepuTopujaTa Ha O. Ctpyra u O. BeBYaHWM 1 BO BKYNHMOT 6poOj Ha KaHau
LITO MM HaBese UcnuUTaHuumTe oa Teputopujata Ha P. MakegoHuja

Ynen Ha TB KaHanoT BO
BKYMHWOT O6pOj Ha KaHanu WTo
rM HaBese UCMUTAHULUTE Of,
TepuTopujaTa Ha Koja WTo
3pauu

Ypaen Ha TB KaHanot Bo
BKYMHMOT 6p0j Ha KaHanu WTo
r'M HaBene UCNUTAHULMTE OZ,
TeputopmjaTa Ha P.

MakeaoHuja

(Ynen Bo rnepaHocTa BO
(Yaen Bo BKynHaTa rnenaHocT)

pernoHor)
3,24%
2,70%

0,11%
0,09%

KanTpuHa
CnekTpa

Tabena 6p. 36: MNpernes Ha yaAenoT Ha N0KanHUMOT TB KaHan BO BKYMHMOT 6p0oj Ha KaHa/M WTo v
HaBene UCNUTaHUuuTe og TeputopnjaTa Ha O. Oxpua n O. [lebapua 1 BO BKYNHMOT 6poj Ha KaHaiu
LWTO MM HaBesie UCNuTaHMUKUTe o TeputTopmjaTta Ha P. MakegoHuja
Ynen Ha TB KaHanoT BO
BKYMHWOT 6p0j Ha KaHanu WTo
r'M HaBese UCMUTAHULUTE Of,

Ypen Ha TB KaHanot Bo
BKYMHMOT 6p0j Ha KaHanu WTo
r'M HaBene UCNUTAHULMTE 0Z,
TeputopujaTa Ha P.
MakegoHuja
(Yaen Bo BKynHaTa rnenaHocT)

TepuTopmjaTa Ha Koja WTo
3paun
(Ynen Bo rnegaHocTa BO
pernoHorT)

nonynawmja WTo ce usjacHuna aeka ro
rnepana TB kaHanot Bo 610 Koj nepros,
0 NPeTXo4HUOT AeH

Yaen Ha TB kaHanot Bo
BKYNHUOT 6POj Ha KaHanM WTO rm
HaBese UCNUTaHULUTE op,
TepUTOpMjaTa Ha Koja LITO 3payn
(Yaen Bo rnepaHocra Bo
pervoHor)

BKYMHO HaBegeHM TB KaHanu WTo rm
rnefane UCNUTAHUUUTE BO MPETXOAHUOT
O€eH o, TepuTOpUjaTa Ha Koja LWITO 3payn

TB KaHnoT

nonysaLmja WTo ce U3jacHWNa AeKa ro
rnesana TB KaHanoT BO 6110 KOj nepuos,
04, NPeTX0AHUOT AeH

Yaen Ha TB kaHanot Bo
BKYMHMOT 6p0oj Ha KaHanu WTo
' HaBesle UCNUTaHULMTE 0f,
TeputopmjaTta Ha P.
MakepgoHuja
(Yaen Bo BKynHaTa rnegaHocT)

BKYMNHO HaBegeHu TB KaHanu wro rn
rnefgane UCNUTAHULUTE BO MPETXOAHUOT
LEeH of, TepuTopujata Ha P. MakezoHuja

2,56%

0,09%

**pejTUHTOT U yAeN0T BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OZArOBOPUTE Ha UCTIMTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AeH, Of TUE NPUYMHU He Ce COOABETHM 3a MeAWYMCKM 3aKyn
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MVISIQN

Integrated Marketing Solutions

Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?
-BO pernoH A6 Manu Bnaj-

6asa: MCNUTAaHMLUM WTO rnesane TB BO TEKOT Ha NPeTXO4HUOT AeH 04 cooaBeTHaTa TepMTOpMjaTa Ha KOja WwTO 3paun TB
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Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-pernoHaneH TB Bo pervoH 17 Croroso-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 37: Mpernes Ha NPOCEYHMOT PEjTUHT No TB KaHan 1 Yac — permoHaneH TB kKaHan Bo 17 Ctoroso

Yac

Tenesusyja 1-2 23 34 45 56 67 7-8 89 9-10 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonynauuja Ha Lena TepuTopuja Ha P.MaKeaoHuja wTo ro rnegana TB KaHaNOT BO 04peAeH BPEMEHCKM Nepuos

Yaen Ha pernoHanHuot TB KaHan oa paguoamndysHuoT pernmoH [17 Ctoroso Bo 6pojoT
Ha KaHa/iu LITO r'M HaBesle UCMUTAHULMUTE Of TEPUTOPUjaTa HA PETMOHOT U BO BKYNHUOT

6poj Ha HaBeaeHu TB KaHanu . .
Vaen Ha TB KaHANOT BO nonynaumja LWTO ce U3jacHMNa AeKa ro
A . rnegana TB KaHanoT Bo 610 Koj nepuog,
59 - 4,7% BKYNHMOT 6p0oj Ha KaHaNU WITO U 0/ NPETXOAHMOT fieH
HaBese UCNUTaHUUUTE 04 =
o TepuTopMjaTa Ha Koja LITO 3paun BKYMHO HaBegeHn TB KaHanu wTo ru
4% 1 (Yaen Bo rnegaHocta Bo rnegane UCNUTaHULUTE BO NPETXOAHUOT
pernoHor) LEeH o, TepuTopujaTa Ha Koja LWTo 3payun
3% - TB KaHa0T
nonyaauuja WTo ce U3jacHWUNa AeKa ro
2% - Yaen Ha TB KaHanor 8o yAaun) ! &
e GEIC B LR M0 rnepana TB KaHanoT Bo 6U0 Koj nepuog,
0/, NPETXOAHMNOT AeH
1% - rM HaBesie UCNUTAHULUTE O, = ol & o
0 TeputopmjaTta Ha P. BKYMHO HaBeAeHu TB KaHanu wro rm
. 0,05% MakegoHuja rnefane UCIUTAHWULUTE BO MPETXOAHUOT
? ' (Yaen Bo BKynHaTa rnegaHocT) OeH o TeputopujaTa Ha P. MakegoHuja
KaHan 3
H Yaen BO rneaaHocTa BO permoHoT Ypaen Bo BKynHaTta rnegaHoct

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
49
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Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-nokaneH TB Bo pernoH [17 Croroso-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 38: MNpernes Ha NPOCEYHUNOT pejTUHT No TB KaHan 1 Yac — noKaneH TB KaHan Bo A7 Ctoroso

Yac

Tenesusuja 15 23 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 2324 24-1

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonyaauuja Ha Lena Teputopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNOT BO 04peAeH BPEMEHCKM Nepuos

Tabena 6p. 39: MNpernea Ha yAeNoT Ha NOKANHUOT TB KaHan BO BKYNHMOT 6p0j Ha KaHaaW WTO M
HaBese UCNUTaHUUUTe of TepuTopujaTa Ha O. ebap, O. LeHTap HKyna n O. MaBpoBo 1 PocTywa u
BO BKYMHMOT 6p0j Ha KaHa/iuM WTO MM HaBesie MCNUTaHULUTE 04 TepuTopujaTa Ha P. MakegoHuja

Ypen Ha TB KaHanoT BO
BKYMHWOT 6pOj Ha KaHa/u WTO

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB kaHanort Bo Yaen Ha TB KaHanot 8o i
rnepana TB KaHanoT BO 6U/I0 KOj NEPUOL

BKYNHWOT BpOj Ha KaHa/u WTo BKYNHMOT 6p0j Ha KaHanw WTo rm
M HaBene UCNUTaHULUTE of, 0A, NPETXOAHNOT feH
EETRIETEE (YR [(6fE [117E) SEarTY ' HaBene UCnNUTaHuLunTe o4 HaBene ncnutaHuuute oa =
P 9 Z n’ e aJH e B(f TepuTopujaTa Ha P. MakeaoHMja TepuTopujaTa Ha Koja WTO 3paum  BKYMHO HaBeeHy TB KaHau wTo i
pul il (YAien Bo BKyNHaTa rieaaHocT) (Ypen Bo rnepaHocta Bo r1eAane UCMUTAHNUMTE BO NPETXOAHMOT
PernoHoT) peruoHor) [leH 0/, TepUTOpMjaTa Ha Koja LITO 3paym
Anbpa 6,25% 0,07% e 1BKaWOT

nonysaLmja WTo ce U3jacHWNa AeKa ro
rnesana TB KaHanoT BO 6110 KOj nepuos,
04, NPeTX0AHUOT AeH

Ypen Ha TB KaHanort Bo
BKYMHMOT 6p0oj Ha KaHanu WTo

T Hasene ucnuTaHMuuTe o =
TeputopmjaTta Ha P. BKYMHO HaBeAeHu TB KaHanu wro rm

MakegoHuja rnefane UCNUTaHNLUUTE BO MPETXOAHUOT
(Yaen Bo BKynHaTa rnegaHocT) LEeH of, TepuTopujata Ha P. MakezoHuja

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?
-BO pervoH 17 Croroso-
basa: NCNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHNOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payn TB
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MVISIQN

Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-permoHanHu KaHanu so pernoH 18 Nonosa LWanka-
noseke oarosopu, 6asa: MCNUTaHUUM WTO rnegane TB BO TEKOT Ha NPETXOAHUOT AEH 04 COOABETHATA TEPUTOPMjaTa Ha Koja WTo 3paum TB

Tabena 6p. 40: Mpernea Ha NPOCEYHMOT PejTUHT No TB KaHan 1 Yyac — pernoHanHn TB KaHanu Bo [18 Monos.a LLanka

. Yac
Tenesusnia 15 5,3 34 45 56 67 7-8 89 910 1011 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
Koxa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.08%| 0.04%| 0.08%| 0.13%| 0.13%| 0.17%| 0.08%| 0.04%| 0.17%| 0.29%| 0.50%| 0.75%| 0.67%| 0.58%| 0.42%| 0.17%| 0.08%
Kuce 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.13%| 0.13%| 0.17%| 0.17%)| 0.25%| 0.21%| 0.25%| 0.13%| 0.08%
Yerpanu Meana | 0.00%) 0.00%)| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%) 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%) 0.04%| 0.04%| 0.08%| 0.08%| 0.08%| 0.13%| 0.13%) 0.08%| 0.04%| 0.00%
Vrpa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%) 0.04%| 0.04%| 0.00%| 0.00%| 0.00%| 0.04%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%

*pejTUHI NpeTcTaByBa NPOLEHT O BKyMHaTa nonyaauuja Ha Lena Teputopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNOT BO 04peAeH BPEMEHCKM Nepuos,

Yaen Ha pernoHanHute TB KaHanute og paguoamndysHuot pernoH 18 Monosa Llanka
B0 6P0jOT HAa KAaHANM LUTO MM HaBeNe UCUTAHULUTE OA TepUTOpUjaTa Ha PErMOHOT U BO
BKYNHUOT 6poj Ha HaBeaeHU TB KaHanu

nonynawmja WTo ce usjacHuna aeka ro

Yaen Ha TB KaHanort Bo .
rnegana TB KaHanoT Bo 610 Koj nepuog,

BKYNHUOT 6pOj Ha KaHanM WTO rm

% - 0/, NPETXOAHNOT AeH
8% 7,13% HaBese UCMMTaHUUMTE 0, = SERCR S &
7% TepuTOopMjaTa Ha Koja LITO 3payumn BKYMHO HaBegeHW TB KaHanu wTo rm
6% - (Yaen Bo rnegaHocTa BO rnegane UCMUTaHULMTE BO NPETXOAHNOT
pervoHor) [eH 0/, TepUTOpUjaTa Ha Koja LUTO 3paun
% 1 e JBRAWIOT
4% - . .
nonynaLmja WTo ce u3jacHuna AeKa ro
o o Yaen Ha TB kaHanot Bo .
3% - 2,38% X rnepana TB KaHanoT BO 6U/10 KOj nepuos,
BKYNHMOT 6poj Ha KaHanu WTo I ————————
2% - 1,10% 0.91% rM HaBesle UCNUTaHUUUTEe 04, =
1% - 0,70% ’ TepuTtopmjata Ha P. BKYNHO HaBeAeHM TB kaHanw wTo rv
° 0,23% - 0,11% - 0,09% MakegaoHuja rnefiane UCNUTaHMLMTE BO NPETXOAHMOT
0% T T T 1 (Yaen Bo BKynHata rnegaHocr) £eH of, TepuTopujaTa Ha P. MakeaoHuja
Koxa Kuncc YerpaHu meana Yntpa
B Ypen Bo rnegaHocTa BO permoHoT Yaen Bo BKynHaTa rnegaHocT

**pejTVIHI'OT 1 yaenoT BO BKynHaTa rnefaHoCT ce npecMeTaHn BP3 OCHOBA Ha 04roBopuUTe Ha UCNUTAHULUTE N HUBHUTE cekaBama 3a NPEeTXo4HUOT AeH, 04 TUe NPUYNHN He Ce COOABETHU 3a MeANUYMCKU 3aKyn
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Integrated Marketing Solutions

Danu BYEPA rnepaBTe HEKOj N0KaNEH UM permoHaneH KaHan?
-NI0KanHW KaHanu so pervoH [18 NMonosa LWanka-
noseKke oarosopwu, 6asa: UCNUTaHMLUM WTO rneaane TB BO TEKOT Ha NPETXOAHMOT AeH 0, cooABeTHaTa TepuUTopMjaTa Ha Koja WTo 3payn TB

Tabena 6p. 41: MNpernea Ha NPOCEYHMNOT pejTUHT No TB KaHan u Yyac — nokanHu TB kaHanu Bo 8 MNonoea LWanka

. Yac
Tenesusmia 15 5,3 34 45 56 67 7-8 89 910 10-11 11-12 12-13 13-14 14-15 15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-1
fye 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.00%| 0.00%| 0.00%
r-T8 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.04%| 0.04%| 0.00%| 0.00%| 0.04%| 0.04%| 0.04%| 0.04%| 0.04%) 0.04%| 0.17%| 0.17%| 0.13%| 0.00%
Tonecrpaaa 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%] 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%| 0.00%

*pejTUHI NpeTcTaByBa NPOLEHT OZ BKyMHaTa Nnonyaauuja Ha Lena Teputopuja Ha P.MaKefoHuja wTo ro rnegana TB KaHaNOT BO 04peAeH BPEMEHCKM Nepuos

Tabena 6p. 42: MNpernes Ha yaenoT Ha NOKaNHUOT TB KaHai BO BKYMHUOT 6poj Ha KaHanu LUTO rv HaBene

UcnuTaHuumTe o4 TepuTtopujaTta Ha O. TetoBo, O. Teapue, O. JeryHoBue, O ennHo u O. bpeBeHuLa 1 BO BKYMHUOT

6p0j Ha KaHaNW LWITO M HaBeNe UCNUTAHWLUTE OZ, TepuTopujaTa Ha P. MakegoHwja

Ypen Ha TB KaHanoT BO BKYMHUOT
6p0oj Ha KaHanW WTO r1 HaBene
UCNUTaHWLUMTE o4 TepuTopujaTta

Ha Koja LWTOo 3pauun

Yaen Ha TB KaHanoT BO BKYNHUOT
6p0oj Ha KaHanW WTO rM HaBene
UCNUTaHWULMTE oA TepuTopmjaTta

Ha P. MaKegoHuja

Tenesusunja

(Yaen o rnegaHocta BO
pernoHoT)

(Ynen Bo BKynHaTa rneaaHocT)

Yaen Ha TB KaHanort Bo

nonynawmja WTo ce usjacHuna aeka ro
rnepana TB kaHanot Bo 610 Koj nepros,

BKYNHUOT 6pOj Ha KaHanM WTO rm

04, NPeTX0AHUNOT AeH

0,00% 0,00%

Tabena 6p. 43: MNpernes Ha yAenoT Ha IOKanHMOT TB KaHan BO BKYNMHMOT 6p0j Ha KaHa/IM WTO I'M HaBene
MUCNUTaHULUMTE o4 TepuTopujaTa Ha O. Noctusap, O. BpanumwTe u O. Borosutbe 1 BO BKYMHMOT 6poj Ha
KaHaNu WTO ' HaBesie UCMUTaHULNUTE 04 TeputopmjaTa Ha P. MakenoHuja

Ypen Ha TB KaHanoT BO BKYMHUOT
6p0oj Ha KaHanW WTO r1 HaBene
UCNUTAHWULNUTE OA TepUTOpUjaTa

Ha Koja LITO 3payun
(Yoen Bo rnegaHocTa BO

Yaen Ha TB KaHanoT BO BKYNHUOT
6poj Ha KaHaW WTO rM Hasene
UCNUTAHULUUTE OA, TepUTOpMjaTa

Ha P. MaKegoHuja
(Yaen Bo BKynHaTa rnegaHocT)

Tenesusunja

HaBese ucnutTaHnuuTte o4

(Yaen Bo rnepaHocra Bo
pervoHor)

Yaen Ha TB kaHanot Bo
BKYMHMOT 6p0oj Ha KaHanu WTo
' HaBesle UCNUTaHULMTE 0f,
TeputopmjaTta Ha P.
MakepgoHuja
(Yaen Bo BKynHaTa rnegaHocT)

TepUTOpMjaTa Ha Koja LITO 3payn

BKYMHO HaBegeHM TB KaHanu WTo rm
rnefane UCNUTAHUUUTE BO MPETXOAHUOT
O€eH o, TepuTOpUjaTa Ha Koja LWITO 3payn

TB KaHnoT

nonysaLmja WTo ce U3jacHWNa AeKa ro
rnesana TB KaHanoT BO 6110 KOj nepuos,
04, NPeTX0AHUOT AeH

BKYMNHO HaBegeHu TB KaHanu wro rn
rnefgane UCNUTAHULUTE BO MPETXOAHUOT
LEeH of, TepuTopujata Ha P. MakezoHuja

pernoHoT)
r-TB 2,03% 0,09%
[lye 0,41% 0,02%

**pejTUHTOT U YAEeNOT BO BKYMHATa rMeAaHOCT ce NpecMeTaHu Bp3 OCHOBA Ha OArOBOPUTE Ha UCMIUTAHULIMTE U HUBHWUTE CeKaBakba 3a NPETXOAHUOT AEeH, Of TUE NPUYUHU He Ce COOABETHM 33 MeAMYMCKM 3aKyn
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Danvn BYEPA rnepaBTe HeKOj 0KaneH AU perMoHaneH KaHan?
-80 pervoH A8 MNMonosa LWankKa-
basa: NCNMTaHNUWM WLUTO rnepane TB BO TEKOT Ha npeTxoaHNOT AeH o4 COOABETHATA TepMTOpMjaTa Ha KOja LITO 3payn TB
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MVISIQN
KaKBM cOApKMHU HajuecTo rmepaTte Ha perMoHaaHUTE U IOKaNHUTE TeneBU3Inmn?
noseke oarosopw, 6asa: MCNUTAHULM Of LienaTa Teputopuja Ha P. MakeaoHuMja WTo raegane permoHaneH uam nokaneH TB KaHan BO TEKOT Ha
NPeTXoAHNOT AeH

Bectun 29,0%

|

MHPopmaTBHa nporpama 17,7%

3abaBHa 1/MAn My3unUKa nporpama 17,4%

UrpaH dmam

12,6%

Cepucku dpunm 9,0%

O6pa3oBHa M AOKYMeHTapHa nporpama 7,3%

CnopTcKka nporpama

w
N
N

YTpMHCKa nporpama

||
=
[e2]
X

Mporpama 3a geua 1,2%

Opyro ,2%
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Tabena 6p. 44: Npernea Ha rnefaHoOCTa Ha COAPMKUHUTE Ha PErMOHANHUTE U NoKanHuTe TB KaHanM BO COOABETHUOT pagnoaudyseH permoH

KaKBM cOApKMHU HajuecTo rmepaTte Ha perMoHaaHUTE U IOKaNHUTE TeneBU3Inmn?
noseke oarosopu, 6asa: UCMUTaHULUM O LenaTa Teputopuja Ha P. MakeaoHMja WTo rnegane permoHaneH unm nokaneH TB KaHan BO TEKOT Ha
NPeTXo4HUOT AeH

MVISIQN

Integrated Marketing Solutions

CoaprxkuHa D1 CKonje D1 Benec D2 CrpauuH D3 Typten D4 Bockuja D5 Menucrep DGB“::jn" D7 Croroso Dsujlac:anc;Ba
Bectun 17,8% 38,3% 22,2% 35,6% 35,6% 29,9% 28,0% 37,5% 27,2%
MHbopmaTmBHa nporpama 15,0% 21,3% 19,4% 21,8% 18,9% 17,1% 15,0%! 12,5% 16,8%
3abasHa 1/MAn Mmy3nyKa nporpama 19,4% 19,1% 19,4% 8,9% 7,8% 16,6% 19,0% 25,0% 21,6%
WrpaH puam 30,4% 6,4% 13,0% 14,9% 12,2% 10,7% 12,0% 0,0% 6,4%
Cepucku dpuam 6,3% 8,5% 12,0% 5,0% 11,1% 9,6% 9,0% 0,0% 12,0%
O6pa3oBHa M AOKYMeHTapHa nporpama 6,7% 2,1% 3,7% 7,9% 8,9% 5,9% 11,0% 25,0% 8,8%
CnopTcKa nporpama 3,6% 4,3% 7,4% 3,0% 2,2% 4,8% 2,0% 0,0% 3,2%
YTpUHCKa nporpama 0,0% 0,0% 1,9% 1,0% 2,2%) 2,7% 2,0% 0,0% 3,2%
Mporpama 3a geua ,8% 0,0% ,9% 1,0% 1,1% 2,1% 2,0% 0,0% ,8%
Opyro 0,0% 0,0% 0,0% 1,0% 0,0% ,5% 0,0% 0,0% 0,0%
BKynHo 100% 100% 100% 100% 100% 100% 100% 100% 100%
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Integrated Marketing Solutions

Kou aomalunu 1 ctpaHcku TB KaHanu ru rnegaste BYEPA?
noseke oarosopu, 6asa: UCMUTaHULUM WTO rnegane TB BO TEKOT Ha NPETXOAHUOT AEH 04 Lenata Teputopuja Ha P. MakegoHuja

Tabena 6p. 45: NMpoceyHnoT AHeBeH gocer no TB KaHan — HALMOHANHM TeNeBU3un, TeNeBU3UU Ha APKABHO HUBO MPeKy
caTesIMT UM jaBHA eNeKTPOHCKA KOMYHUKALIMCKA MPesKa U CTPAHCKU KaHanu

MpoceyeH MNMpoceyeH MpoceyeH
AHEeBeH - AHEeBEH OHEeBeH
pocer . pocer pocer
1 |Cuten 36,38% 35 |RTL 1,00%, 69 |[Folk+ 0,17%)
2 |[KaHan 5 29,54% 36 [TV Star 0,88%) 70 |Film Hits 0,17%)
3 |Ancat-M 16,25%) 37 [Top Channel 0,79%) 71 |Minimax 0,13%)
4 [Tenma 15,67%) 38 |Kanal D 0,79%) 72 |1os 1 pubonos 0,13%)
5 |Anda 12,29%) 39 |Fox Crime 0,75%) 73 [Kral 0,13%)
6 [MTB1 10,50%) 40 [TB CoHue 0,71%) 74 |HD1 0,13%)
7 |24 Bectn 9,96%) 41 |Arena 0,67%) 75 |Baby First 0,08%)
8 |Discovery 6,83% 42 [TV8 0,67%) 76 |Planeta 0,08%)
9 |Sport Klub 6,50%) 43 |HRT 0,63%, 77 |Bang Bang 0,08%,
10 [Fox 4,38%) 44 |Cartoon Network 0,58%) 78 [Tring Max 0,08%) noMyAaumja WTo ce U3jacHMna AeKa ro
11 [TB21 3,42% 45 [TV 21 - KocoBo 0,58%) 79 |Rai Uno 0,08%) i
12 [Fox Life 3,33%| | 46 |Viasat History 0,50% | 80 [Film Action 0,08% rnepana TB kaHanot 8o 6uno Koj nepuos
13 |Kanan 5 nayc 3,17%| | 47 |Viasat Nature 0,50%| | 81 [Yugoton 0,08% MNpoceyeH aHeBeH pocer @) PSP Ayt
14 |Cuten3 3,17% 48 |PINK 0,50%) 82 |Kanal 7 0,08%) Ha TB KaHanot B BKyMHa nonynauuja
15 [National Geographic 2,75%| 49 [Klan TV 0,46% 83 |Nova TV - XpBaTcku 0,08%,
16 |Wewa 2,46% 50 [TV Show 0,46%) 84 |Disney 0,08%)
17 |Eurosport 2,42%| 51 [ATV (Typcku KaHan) 0,46% 85 [Orlando Kids 0,04%
18 |[VH1 2,38% 52 [Cinestar 0,42%) 86 [24 Science 0,04%)
19 |HawaTB 2,17% 53 |FLN 0,42%) 87 [Tring Comedy 0,04%)
20 |Animal Planet 2,13% 54 |Grand TV 0,42%) 88 [TRT 0,04%)
21 |MTV 2,13% 55 [Tring 0,42%) 89 [BBC 0,04%)
22 [TB HoBa 2,13% 56 [RTK 0,42%) 90 [MaxM 0,04%)
23 |HBO 2,00%) 57 |Happy TV 0,42% 91 [Samanyol 0,04%
24 [24 Kitchen 1,63%, 58 |Al Jazeera 0,42%) 92 unior TV 0,04%)
25 DM 1,54% 59 Hayat 0,33%) 93 |Presheva RTV 0,04%) HauMoHasieH TB KaHan
26 [TV 1000 1,50%, 60 [Nickelodeon 0,33%) 94 [TV Bujanoci 0,04%)
27 |MTB2 1,50%, 61 [TB APT 0,29%) 95 |Viasat Explorer 0,04%)
28 RTS 1,29%| | 62 [Super Sport 0,25% | 96 |[Food Network 0,04% E TB Ha Ap*aBHO HNMBO Npeky caTennt
29 |Cinemania 1,25% 63 |ID 0,25%) 97 |KTV (Kohavision TV) 0,04%)
30 [MPT CobpaHucku 1,17% 64 |CNN 0,25% 98 [Sport plus 0,04%
cepBuc

31 |Boomerang 1,13% 65 |Vision+ 0,21%) 99 |Opyro 1,58%
32 [TLC 1,08% 66 |Da Vinci 0,17%)
33 |Balkanika 1,04% 67 |Fashion TV 0,17%)
34 |AXN 1,00% 68 [Travel 0,17%] **[DOCEUHNOT [IHEBEH /l0CeT e MPecMeTaHu Bp3 OCHOBA Ha 0AFf0BOPUTE Ha

MCMUTAHNULMTE U HUBHWUTE CeKaBarba 33 NPETXOAHWOT feH, 04 TUE NPUUMHM
He e COOABETEH 33 MeAMYMCKM 3aKyn
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Danu Bo TekoT Ha MUHATATA CEAMMULIA ocBeH BuYepa rnepasrte Tenesusuja?
efleH oaroeop, 6asa: UCNUTaHMLUM WTO riefane TB BO TEKOT Ha NpeTxoAHaTa ceaMuua of, Lienata Teputopuja Ha P. MakegoHuja

He; 5,9%

Na; 94,1% nonynaumja WTo ce U3jacHUNA AeKa
rnegana TB Bo 6110 Koj nepuog, og,
npeTxogHaTa cegmuLa

MNMpoceyeH HepeneH aocer =

Ha TenesmsnmuTte BKYMHa nonysiauuja

Tabena 6p. 46: AncTpubyumja Ha HeAeNHWOT Jocer cnopes AemorpadCcku nokasatenu

non BO3PACT ETHUYKA NMPUNALHOCT PAZAVOAM®Y3EH PETIOH
a8
Mawkn ecku 10-19  20-29  30-39  40-49 5059 60-70 VA mrbawey mpyro AL AL A2 A3 A4S e |
Hey Ckonje Benec CrpaumH Typten bockuja Menuctep WanKa
Na 93,5%| 94,7%| 92,4%| 93,5%| 93,8%| 957%| 957%| 93,9%| 93,1%| 97,7%| 91,7%| 94,6%| 87,2%| 93,6% 92,8%| 94,1%| 94,4%| 953%| 97,5% 96,5%| 94,1%
He 6,5%  53%  7,6%  65%  62%  43%|  43%  61%  69% 23%| 83%| 54% 12,8%  64% 7,2% 59% 56% 4,7% 2,5% 3,5% 59%
BrynHo 100% 100% 100% 100% 100% 100%| 100%| 100%| 100%| 100%| 100%] 100%| 100%| 100% 100% 100%] 100%] 100%] 100% 100% 100%

58



MVISIQN

Integrated Marketing Solutions

Be monam HabpojTe ru cuTe 4OMALLHU U CTPAHCKU KaHa/M WITO I'U rnegaBTe BO TeKOoT Ha MUHATATA CEAMULA?
noseKke oarosopu, 6asa: MCNUTaHMUM WTO rnegane TB BO TEKOT Ha NpeTXxoAHaTa ceammua o, uenaTta Teputopuja Ha P. MakeaoHuja

Tabena 6p. 47: Mpernea Ha HeaenHUOT aocer no TB KaHan — HAaUMOHANHU TeNeBM3nKN, TEeNEBM3UM HA APMKABHO HUBO NPEKY caTeNuT Uan
jaBHa eNeKTPOHCKa KOMYHMKaLMCKA MPeXKa U CTPAHCKM KaHam

MpoceueH

HepeneH
pocer

MpoceyeH
HepeneH
pocer

MpoceyeH

HegeneH
pocer

nonyJ/saumja WTo ce usjacHuaa
LeKa ro rnegana TB kaHanot Bo
6110 Koj Nnepuog og,

npeTxogHaTa cegMmnua
MNMpoceueH HepeneH _ P A AMALY

pocer Ha TB KaHanot

BKYMHa nonynauuja

HauuoHaneH TB KaHan

1 [Cuten 50,29% 38 [TV 21- Kocoso 1,83% 75 |Hayat 0,38%|
2 |Kawan5 45,54% 39 [TV Show 1,75% 76 |Fashion TV 0,33%|
3 |Ancat-M 26,04%) 40 |MPT CobpaHucku cepsmc 1,75% 77 |Film Action 0,25%
4 [Tenma 24,88%| 41 |AXN 1,71% 78 |Kanal 7 0,25%
5 |Anda 18,38% 42 |Arena 1,71% 79 |[Baby First 0,21%
6 |MTB1 16,63% 43 |Fox Crime 1,67% 80 [Travel 0,21%|
7 |24 Bectn 13,21% 44 |ATV (Typcku KaHan) 1,58% 81 |Minimax 0,17%
8 |Discovery 12,46% 45 |RTK 1,54% 82 |/loB n pubonos 0,17%|
9 [Sport Klub 10,75% 46 |RTL 1,46% 83 |Planeta 0,17%|
10 [Fox 8,25% 47 [TV 8 1,38% 84 |Max M 0,17%
11 [TB21 6,67% 48 |[Cinestar 1,33% 85 |Film Comedy 0,17%
12 |Fox Life 5,75% 49 |Viasat History 1,13% 86 [Tring Super 0,17%|
13 |Wemna 5,54% 50 |AlJazeera 1,04% 87 |Yugoton 0,17%
14 |[National Geographic 5,46% 51 [Tring 0,96% 88 |Viasat Explorer 0,17%|
15 |Eurosport 5,42% 52 |Cartoon Network 0,92%) 89 |Food Network 0,17%
16 [MTV 4,75% 53 |Super Sport 0,88%) 90 |Univerzal 0,13%
17 [VH1 4,42% 54 |Grand TV 0,88%) 91 |E! Entertainment 0,13%
18 [Klan TV 3,83% 55 |Folk+ 0,79% 92 |B92 0,13%|
19 [HBO 3,63% 56 [PINK 0,75% 93 |Rai Uno 0,13%|
20 |Animal Planet 3,63% 57 |[TB CoHue 0,75%) 94 |ABC News 0,13%
21 (Cuten 3 3,50% 58 |Nova TV - XpBaTcku 0,75% 95 [BBC 0,13%
22 [Top Channel 3,42% 59 |Vision+ 0,71% 96 [TVSH 0,13%|
23 |KaHan 5 nayc 3,21% 60 [Happy TV 0,67%)| 97 |Samanyol 0,13%
24 [TV 1000 3,00% 61 |Kral 0,54% 98 |My Music 0,08%|
25 [24 Kitchen 3,00% 62 |FLN 0,50%) 99 [Top News 0,08%
26 |Cinemania 2,96% 63 |Viasat Nature 0,50%) 100 [Junior TV 0,08%
27 |[MTB2 2,67% 64 |CNN 0,50% 101 |Mini Ultra 0,08%|
28 pm 2,63% | 65 |Bang Bang 0,46%| | 102 |pisney 0,08% E
29 [TV Star 2,63% 66 [TRT 0,46% 103 |Orlando Kids 0,04%|
30 [RTS 2,54% 67 [TBAPT 0,46% 104 |24 Science 0,04%|
31 [Kanal D 2,42% 68 [Tring Max 0,42%) 105 [RTV 21 0,04%
32 [TBHoBa 2,38% 69 |Nickelodeon 0,42%) 106 [Euronews 0,04%
33 |Hawa TB 2,17% 70 |KTV (Kohavision TV) 0,42%) 107 [24 France 0,04%
34 [TLC 2,00% 71 |Da Vinci 0,38% 108 |Presheva RTV 0,04%|
35 |Balkanika 1,88% 72 |ID 0,38% 109 [TV Bujanoci 0,04%|
36 [Boomerang 1,83%| 73 [Tring Comedy 0,38%) 110 |Sport plus 0,04%
37 |HRT 1,83% 74 |Film Hits 0,38% 111 |Opyro 3,67%
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Be monam Habpojte ru cute pernoHanHu TB KaHanu wro ru reaasTe Bo TekoT Ha MUHATATA CEOMULA?
-HepeneH pocer Ha perMoHanHute TB BO COOABETHUOT PErMOH BO KOj LUTO 3payart-
noseKke oAroesopwu, 6asa: UCNUTaHMLM WTO rneaane TB BO TEKOT Ha NpeTxoAHaTa cegMunLa oA, cooABeTHaTa TepMTopMjaTa Ha Koja WwTo 3paym TB

1 CKOMJE

Eno

Epa

MTM
LyTen

TB Ckonje

Amas3oH

I 7,5%
I 7,4%
W 2,9%

W 0,9%

KTB

I 0,4% KaHan EgeH

| 0,1%

0% 5% 10% 15%

A2 CTPALIMH

K Tpu

Cuten 2

- 514%

0%

5% 10% 15%

N1 BEJEC

nonynaumja WTo ce usjacHuna
LeKa ro rnepana TB kKaHanot BO
6110 KOj nepuos og,

R TR EAEL npeTxoaHaTa cegmumLa

pocer Ha permoHaneH TB =
KaHan BO PermoHoT

nonynaumja BO COOABETHNOT

pervox
10,2%
0% 5% 10% 15% 20%
N3 TYPTEN
0% 5% 10% 15% 20%

**HPOCE"IHVIOT HeaeneH gocer e npeCcMeTaHn BP3 OCHOBA Ha OAroBopuUTe Ha UCMUTAHULUTE N HUBHUTE cekaBatba 3a npeTxogHaTta cegmmua, o4 Tve NPUYNHU He e COOABEeTEH 3a MEANYMCKM 3aKyn
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Be monam Habpojte ru cute pernoHanHu TB KaHanu wrto ru reaasTe Bo TekoT Ha MUHATATA CEOMULA?

-HepeneH pocer Ha perMoHanHute TB BO COOABETHUOT PErMOH BO KOj LUTO 3payart-
noseke oarosopw, 6asa: MCNUTaHULUM WTO riegane TB Bo TEKOT Ha NPeTXoAHaTa ceAmunLa o/, CooBeTHaTa TepUTopKnjaTa Ha Koja WwTo 3payn TB

14 BOCKUIJA

TenekaHan Al - 7,8%

0% 5% 10% 15% 20%

46 MAJTN BN1A)

0% 5% 10% 15%  20%

KaHan tpm

A5 NENNUCTEP

— 15,0%

I 8,6%
I 5,8%

F 3,1%

Tepa

KaHnan Busuja

XAOTB Mera

YcKaHa

A7 CTOroBO
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MpoceueH HeaeneH
pocer Ha peruoHaneH TB
KaHan BO PermoHoT

nonynauuja WTo ce nsjacHuna

LeKa ro rnepana TB kKaHanot BO

6110 KOj nepuos og,
npeTxogHaTta ceammua

nonynaumja BO COOABETHNOT

YerpaHu meana

5% 10%

pernoH
08 MOMNOBA LWATMKA
36,3%
0% 10% 20% 30% 40%

**HPOCE"IHVIOT HeaeneH gocer e npeCcMeTaHn BP3 OCHOBA Ha OAroBopuUTe Ha UCMUTAHULUTE N HUBHUTE cekaBatba 3a npeTxogHaTta cegmmua, o4 Tve NPUYNHU He e COOABEeTEH 3a MEANYMCKM 3aKyn
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Be monam Habpojte ru cute NoKanHu TB KaHanu WTo rm rnegasTte Bo TeKoT HA MUHATATA CEAMMULIA?
-HepeneH pgocer Ha No0KanHute TB BO cooaBeTHaTa TepUTOpMja Ha Koja LITO 3payart-
noseke oarosopu, 6asa: ucNMTaHUUM WTO rnegane TB BO TEKOT Ha NpeTxoAHaTa ceaAmuMLa 04 COoZABETHATa TEPUTOPUjaTa Ha Koja WTo 3paum TB

Tabena 6p. 48: HepgeneH gocer Ha NoKaaHUTe TB KaHanu Ha cooABeTHATa TEPUTOPMja Ha Koja LWITO 3payaT

OOCET HA
TEPUTOPUIA HA KOJA LLUTO 3PAYU TEPUTOPUIATA HA
TB KAHANIOT JIORAJIEH TB KAHAJI KOJA LUTO 3PAYU TB
KAHANOT
34paBKMH 9,88%
0. Benec, O.Yawka un O. Npaacko Kanan 21 741%
0. Cs. Hukone n 0. J/1o308B0 CseT 20,83%)
0. K on o.c TB Nnyc 6,29%)
. Kymanoso, O.J/lunkoso n O. Crapo Xara 15,72%
Haropuuane
decTa 12,58%
0. KouaHnu, O. BuHuua, O. YewnHoBo- [KaHan 8 19,28%
O6neweso u O. 3pHOBUM KouaHu-/14, 14,46%|
0. Kpatoso u O. MNpobuiitun Mpoten 25,00% -
O. l'esrenuja, O. BanaHgoso, O. Hosa - FeBrenvia 7 14% ISR EI UK [ r/?e,a,ana T8
BoraaHum u O. [lojpaH ] , 187 *MpoceueH HeaeneH KaHanoT Bo 610 Koj nepuog,
0. Ctpymuuga, O. Bacuneso, O. . Aocer Ha nokanen TB 04 MPETXOARATA ceamua
WHTen 14,41% KaHan ;
bocrnoso n O. Hoso Ceno nonynawuuja BO cCOoABeTHaTa
0. Knueso, O. MNnacHmuya n O. l'yppa 7,59% (WEEKLY REACH) Teputopuja
MakenoHcku bpoa, AHMCA 3,80%
O. Mpwunen, O. AonHeHn n O. Naskanm 5,26%
KpusorawTaHm
0. butona, O. Moruna, O. Hosauu u O. Op6mc 16,55%
PeceH
CneKkTpa 7,79%
O.C 0.B
TPyran estan KantpuHa 10,39%
0. Oxpua un O. ebapua Mopwuc 15,07%|
0. Oebap, O. UeHTap Kynawn O. n6pa 20,00%
MagspoBo n Poctywia
0. Foctusap, O. BpanumwTe n O. Adye 3,14%
borosure r-T8 13,84%
0. Tetoso, O. Teapue, O. JeryHoBue, O o
KennHo n O. bpeeHunua Tonectpasa 0.00%

**ﬂpOCE"IHVIOT HeaeneH gocer e npecmeTaHM Bp3 OCHOBA Ha 04roBopuUTe Ha UCMUTAHNLUTE U HUBHUTE cekaBatba 3a nperxogHaTta cegmuia, o4 Tue NpuiYnHU He e CooaBeTeH 3a MegnyMCKK 3akyn
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Be monam HabpojTe ru cuTe perMoHaiHM U I0Ka/IHU KaHa/u WITO I'U rneaaBTe Bo TeKoT Ha MUHATATA CEAMULA?
noseke oarosopu, 6asa: ucNUTaHULUM WTO rnegane TB BO TEKOT Ha NpeTxoAHaTa ceaAmMMLa 04 COOABETHATA TEPUTOPUjaTa Ha Koja WTo 3paum TB

Tabena 6p. 49a: lemorpadcKa CTPYKTypa Ha r1egayunTe Ha PErMoHanHN U IoKasaHW TB BO M3MMHaATaTa ceamumua

non BO3PACT ETHMYKA NPUNALHOCT

Mawku  eHcku  10-19 20-29 30-39 40-49 50-59 50 | D e e |
Koxa 38.4%  61.6%  12.8%  18.4%  20.0%  22.4%  16.0%  10.4% 1.6% 96.0% 2.4% 100%
Tepa 44.4%  55.6%  241%  16.7%  11.1%  22.2%  16.7% 9.3% 88.9%  5.6% 5.6% 100%
Ezo 51.9%  48.1%  17.3%|  15.4%  17.3%  154%  19.2%  15.4% 78.8%  7.7%  13.5% 100%
Epa 43.1%  56.9%  13.7%|  13.7%  17.6%  255%  15.7%  13.7% 3.9% 96.1% 0.0% 100%
Kncc 37.8%  62.2%  37.8%|  243%  16.2% 27%  10.8% 8.1% 56.8% 37.8% 5.4% 100%
Buc 412%  58.8%  11.8%  17.6%  11.8%  23.5%  20.6%  14.7% 100.0%  0.0% 0.0% 100%
Crap 48.5%  51.5% 9.1% 9.1%  12.1%  36.4%  152%  18.2% 93.9%  0.0% 6.1% 100%
Wpnc 59.4%  40.6%  12.5%  12.5% 6.3%  375%  156%  15.6% 84.4%  0.0%  15.6% 100%
Kanan Buauja 48.4%  51.6%  12.9% 9.7%  25.8%  226%  16.1%  12.9% 93.5%  3.2% 3.2% 100%
KTB 60.7%  39.3% 0.0% 3.6%  21.4%  17.9%  28.6%  28.6% 92.9%  3.6% 3.6% 100%
K Tpu 53.8%  46.2%  192%  26.9%  15.4%  19.2%  11.5% 7.7% 69.2% 19.2%  11.5% 100%
Xana 36.0%  64.0% 8.0%  12.0%  20.0%  24.0%  200%  16.0% 4.0%  92.0% 4.0% 100%
Op6uc 45.8%  54.2%  20.8%  16.7%  12.5%  20.8%  16.7%  12.5% 79.2%  83%  12.5% 100%
02 56.5%  43.5%  13.0%  17.4%  21.7%|  13.0%  17.4%  17.4% 82.6% 13.0% 4.3% 100%
r-T8 545%  455%  22.7%  22.7%  22.7%  13.6%  13.6% 4.5% 0.0% 95.5% 4.5% 100%
XATB Mera 52.4%  47.6%  23.8%  333%  23.8% 9.5% 0.0% 9.5% 952%  0.0% 4.8% 100%
decra 40.0%  60.0% 5.0%  250%  10.0%  20.0%  20.0%  20.0% 0.0% 100.0% 0.0% 100%
MTM 45.0%  55.0% 5.0%  150%  25.0%  20.0%  250%  10.0% 85.0%  5.0%  10.0% 100%
Ko6pa 421%  57.9% 53%  105%  36.8%  21.1%  158%  10.5% 100.0%  0.0% 0.0% 100%
Kaman EgeH 526%  47.4%  21.1%  15.8%  21.1%  26.3%  10.5% 5.3% 84.2%  0.0%  15.8% 100%
XITB Karan Nayc 57.9%  42.1%  10.5% 53%  21.1%  42.1%  105%  10.5% 89.5%  0.0%  10.5% 100%
WnTen 313%  68.8% 6.3%  250%  31.3%  125%  125%  12.5% 100.0%  0.0% 0.0% 100%
Tenexanan Al 37.5%  62.5%  12.5%  12.5%  25.0%  18.8%  12.5%  18.8% 100.0%  0.0% 0.0% 100%
Kanan 8 56.3%  43.8% 6.3%  18.8%  18.8%  25.0%  31.3% 0.0% 75.0%  0.0%  25.0% 100%
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Be monam HabpojTe ru cuTe perMoHaiHM U I0Ka/IHU KaHa/u WITO I'U rneaaBTe Bo TeKoT Ha MUHATATA CEAMULA?
noseke oarosopu, 6asa: ucNUTaHULUM WTO rnegane TB BO TEKOT Ha NpeTxoAHaTa ceaAmMMLa 04 COOABETHATA TEPUTOPUjaTa Ha Koja WTo 3paum TB

Tabena 6p. 496: lemorpadcKa CTPYKTYpa Ha Fnegadunte Ha perMoHasHn 1 nokanHu TB BO M3smmHaTaTa ceamuua

non

Malwukn

KeHcKku

10-19

20-29

BO3PACT
30-39

40-49

50-59

60-70

ETHMYKA NPUNAOHOCT
MakenoHel, AnbaHel,

Lpyro
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BKkynHo

YerpaHu megmna 40.0%, 60.0% 20.0% 13.3% 6.7% 26.7% 13.3% 20.0% 0.0%| 100.0% 0.0% 100%
Kouanun-1/ 75.0% 25.0% 8.3% 33.3% 16.7% 33.3% 0.0% 8.3% 91.7% 0.0% 8.3% 100%
Mopwuc 45.5% 54.5% 27.3% 9.1% 9.1% 27.3% 18.2% 9.1% 63.6%| 36.4% 0.0% 100%
Cuten 2 45.5% 54.5% 9.1% 18.2% 27.3% 18.2% 9.1% 18.2% 81.8% 9.1% 9.1% 100%
YcKkaHa 45.5% 54.5% 9.1% 18.2% 9.1% 27.3% 36.4% 0.0% 0.0%| 81.8% 18.2% 100%
B M 45.5% 54.5% 9.1% 18.2% 18.2% 18.2% 18.2% 18.2% 90.9% 9.1% 0.0% 100%
TB Mnyc 50.0% 50.0% 30.0% 0.0% 50.0% 10.0%| 0.0% 10.0% 80.0%| 10.0% 10.0% 100%
YnTpa 12.5% 87.5% 0.0% 25.0% 12.5% 0.0% 12.5% 50.0% 87.5% 0.0% 12.5% 100%
KantpuHa 37.5% 62.5% 25.0% 12.5% 25.0% 12.5% 12.5% 12.5% 12.5%| 62.5% 25.0% 100%
[nbpa 37.5% 62.5% 0.0% 50.0% 25.0% 12.5% 0.0% 12.5% 12.5%| 62.5% 25.0% 100%
KaHan Tpu 50.0% 50.0% 25.0% 12.5% 25.0% 12.5% 12.5% 12.5% 37.5% 0.0% 62.5% 100%
Mpoten 50.0% 50.0% 25.0% 0.0% 12.5% 12.5% 50.0% 0.0% 100.0%| 0.0% 0.0% 100%
34paBKuUH 50.0% 50.0% 12.5% 0.0% 25.0% 25.0% 25.0% 12.5% 100.0% 0.0% 0.0% 100%
LyTen 16.7% 83.3% 16.7% 16.7% 0.0% 0.0% 50.0% 16.7% 50.0% 0.0% 50.0% 100%
KaHan 21 - Benec 50.0% 50.0% 0.0% 0.0% 16.7% 50.0% 16.7% 16.7% 100.0% 0.0% 0.0% 100%
Cnektpa 16.7% 83.3% 33.3% 50.0% 0.0% 16.7% 0.0% 0.0% 16.7%| 50.0% 33.3% 100%
l'yppa 33.3% 66.7% 0.0% 16.7% 16.7% 50.0% 16.7% 0.0% 0.0%| 83.3% 16.7% 100%
JTaxkaHu 16.7% 83.3% 33.3% 16.7% 0.0% 33.3% 16.7% 0.0% 50.0%| 50.0% 0.0% 100%
Adye 60.0% 40.0% 0.0% 0.0% 20.0% 20.0% 20.0% 40.0% 0.0%| 100.0% 0.0% 100%
Cset 60.0% 40.0% 0.0% 0.0% 0.0% 40.0%, 40.0%, 20.0% 100.0%| 0.0% 0.0% 100%
Hosa - l'eBreauja 50.0% 50.0% 25.0% 0.0% 25.0% 50.0% 0.0% 0.0% 100.0% 0.0% 0.0% 100%
TB Ckonje 33.3% 66.7% 0.0% 33.3% 33.3% 0.0% 33.3% 0.0% 100.0% 0.0% 0.0% 100%
AHKca 66.7% 33.3% 0.0% 66.7% 0.0% 0.0% 33.3% 0.0% 0.0%| 66.7% 33.3% 100%
AMasoH 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 100.0% 0.0% 0.0% 100%
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Ha Kakos BuA Ha TeIeBU3UCKM NPUKIYUOK € NPUKAYUYEH MaBHUOT TeeBU30op BO BaLLMOT A0Mm?
eneH oarosop, 6asa: UcnUTaHMLM 04 Lienata Teputopuja Ha P. MakeaoHuja

H 3.5% Hemame
e 3Ham; 3,5%
ToTan TB; 0,4% Tenesnsop 8o

\ ‘ nomoT; 0,5%
CaTenutcku; 5,3% /_

0O6u1YHa aHTeHa;
5,8%

Boom TV; 9,0%
Kabencku; 48,2%

IPTV (MaxTVoaT- /
xoym/ Tenekom); \_

27,3%

Tabena 6p. 50: AncTpubyLmja Ha ogroBopuTe 3a BUAOT Ha TB NpUKAYYOK cnoped, aemorpadckm nokasatenm

ETHUYKA
non BO3PACT MPUNABHOCT PAMOANDY3EH PETVOH
16 08 BKynHoO
Mavkm Kewckn  10-19 | 20-29 30-39 40-49 50-5 60-70 Makemo Anba- no o AL L AL A2 | A3 mA o b5 Lo, A7
-Hew, Hey, Ckonje Benec CrtpauuH TypTen bockuja Menucrep D Croroso

Kabencku 50.5%| 45.8%| 40.1%| 51.9%| 53.7%| 51.2%| 42.2%| 49.5%| 51.0%| 44.6%| 39.4%| 50.2%| 49.2%| 44.3%| 55.2%| 50.0%| 53.3%| 49.3%| 52.5%| 33.7%| 48.2%
'TZTH\;(('Z';;‘TVOAT'XOVM/ 27.9%| 26.7%| 32.1%| 28.6%| 24.5%| 25.6%| 31.2%| 19.4%| 29.5%| 23.1%| 24.0%| 31.7%| 26.2%| 25.6%| 24.9%| 25.5%| 20.8%| 28.7%| 15.0%| 30.2%| 27.3%
Boom TV 9.1%| 9.0% 9.1%| 10.8% 83% 9.2% 8.6% 7.5% 10.1% 6.1%| 9.4% 85% 9.1% 10.8%| 10.0% 6.9% 12.5% 6.0% 12.5% 7.0% 9.0%
CarenmTckn 43%| 6.4% 6.8% 3.7% 55% 6.2% 4.9% 47% 18% 102%| 15.4% 4.9% 27% 4.9% 9% 6.4% 2.8% 6.0% 7.5% 122% 5.3%
06u4Ha aHTeHa 52% 6.4% 3.2% 3.2% 6.0% 6.9% 7.6% 104% 3.8% 93% 9.8% 2.7% 5.9% 6.4% 3.6% 9.3% 6.4% 6.0% 10.0% 9.6% 5.8%
Toran TB 02% 05% 04% 04% 09% 00% 03% 00% 6% 00% 00% 03% 00% 00% 05% 00% 1.7% 00% 00% o00% .4%
He 3Ham 22%| 4.9% 7.8% 1.1% 1.1%| 9% 4.0% 7.5% 2.9% 6.1%| 1.6%| 1.4% 59% 5.9% 4.1%| 2.0% 2.5%| 3.3%| 2.5%| 7.0%| 3.5%
:zmi"”e“es“3°p3° 0.6% 0.3% 0.6% 02% 0.0% 0.0% 1.2% 1.1% 05% 05% 0.4% 0.1% 1.1% 2.0% 09% 00% 0.0% 07% 00% 03% .5%
BrynHo 100,0% 100,0% 100% 100% 100%| 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%| 100%| 100% 100% 100%
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3AK/TY4HOLUMU

. Bo BTOopmoT KBapTan oa, 2016 roanHa, pagmo gHeBHO caywane Bo npocek 23,8% oa nonynaunjata, 4oAeKa Ha HeaeNHO HMBO pagmo caywane 41,5% opa,
nonysaunjata WTo NpeTcTaByBa 3rosieMmyBakbe BO O4HOC HA NPETXOAHMOT KBapTaa. Paano HajmHOry caywaart ncnutaHmumTe Ha Bospact o4 20 o 29
roavHu, A0feKa co 3roieMyBatbe Ha BO3pacTa, MHTePecoT 3a 0BOj Meauym onara.

J Of HauMoHaNHUTE Pagmo CTaHMLUM, HajcywaHa e AHTeHa paauo co 8,1% aHeseH gocer, no wWto cnegysaaT Kanan 77 co 4,2% v Makef0HCKO pagmo co
3,0% aHeBeH aocer. Bo CKONCKMOT perMoH, HajcaylaHa paamo ctaHuua e Cutu co aHeBeH aocer o4 6,7%, no wrto cneaysaaT bybamapa co 4,8% u Ckaj
co 4,5% pHeBeH gocer.

. AHTEHa paZno e UCTO TaKa M PaAno CTaHULLA CO HAjBUCOK HeaeneH gocer oa 17,9%, no wto cnegysa KaHan 77 co 10,2% n MaKkegoHcKo paano co 6,6%
HepeneH gocer. Og perMoHanHUTe Ppagmo CTaHMUM Ha TepuTopujaTta Ha rpag Ckonje Hajroniem HegeneH gocer umaat Cutm paauno — 13,6% o
nonynauujata, bybamapa paauo co 10,4% HeaeneH gocer n Ckaj paguo co 9,8%.

. Bo oaHOC Ha nepuoa, o4, AEHOT BO KOj HajMHOrY ce C/lylwa pagmo, A0CeroT Ha paauvjaTta 3anoyHyBa Aa pacte oZ 7 4acoT, 4OCTUTHYBAjKM To MaKCUMYyMOT
oA 8,5% Bo nepuoagot nomery 11 go 13 yacoT No WTo A0CEroT 3ano4YyHyBa NocTeneHo Aa onara.

. Bo BTOpMOT KBapTan Ha 2016 roanHa, AHEBHUOT A0CET Ha CUTe TeNEeBM3UCKM KaHaM 3ae4HO n3HecyBa 72,4% WTO npeTcTaByBa Nag BO 0O4HOC Ha
NPeTXoAHNOT KBapTas Kora A0ceroT Ha 0Boj meguym bewe 79,1%.

J HajrnepaHu TB KaHanu Ha Teputopuja Ha P. MakegoHuja ce HaumMoHanHuTe TB KaHaau Cuten co npoceyeH gHeseH gocer o 36,38% u KaHan 5 co
npoceyeH aHeBeH aocer og,29,54%. Mo Hue cnepysaat TB Ancat-M co 16,25% u TB Teama co 15,67% npocevyeH fHeBEH A0Cer.

. MNomery TeneBM3nMnUTE LWITO 3payaT Ha APKABHO HUBO MPEKY CaTENNUT UK MPEKY jaBHA e/IEKTPOHCKA KOMYHMUKALUMCKA MPEeXKa HajrnegaHa e TenesmsmnjaTta
24 Bectun, no wto cneaysaat TB 21, KaHan 5 nayc n Cuten 3. HajrneaaHu cOAp>KUHM Ha OBMeE TeleBU3UKM ce ,Bectu” 1 ,,uHbopmaTMBHa nporpama”.

. CuTe permoHanHu 1 noKaaHM TB KaHanu 3ae4HO OCTBapyBaaT BKyNneH AHeBeH aocer o4, 15,3% og, BKynHaTta nonynaumja. Osme TB KaHanM HajMHory ce
rnepaar Bo paanoaudysHute pernonun 3 Typten — 20,8%, A6 Manu Bnaj — 20,7% v [,8 Monosa LWWanka — 18,3% og nonynauunjaTa, 40AEKA HAajMaJIKy
rnepanu ce 8o A1 Ckonje 11,4% v 11 Benec — 13,4%.

J Momery pervnoHanHuTe TB KaHanW, Hajronem HeZeneH JOCer BO CBOjOT paamMoandyseH perMoH Bo NPBMOT KBapTan og, 2016 roanHa ocTBapysa KTB
(15,0% oa nonynauujata Bo pernoHoT [11 Benec), K Tpu (13,3% oa nonynaumjata Bo pernoHoT 2 CtpaumH), Crap TB (14,9% oa nonynauumjaTta Bo
pervion A3 Typten), TB Buc (16,7% oa nonynaumjata Bo pernoH A4 bockuja), TB Tepa (15,0% oa nonynauymjata Bo pervoH A5 MNenncrep), TB 02 (15,3%
oA, nonynaumjaTta so pernoHot 16 Manu Bnaj), TB KaHan Tpu (20,0% og nonynaumjata Bo pervoH [17 Ctoroso), TB Koxa (36,3% oz nonynauujaTta 8o
pervioH A8 Nonosa LWankKa), AoaeKa AoceroT Ha HajrneaaHaTta Tenesusunja TB Ego Bo pervioHd A1 Ckonje e 7,5%.

. HajrnefaHu coapnHU Ha perMoHasHUTe U NOKaAHWN Tenesusnmn ce ,,Bectn”, ,uHdopmaTtneHa nporpama‘ v ,,3abasHata u/mUam mysmndka nporpama‘, npu
WTO BO pagmoandysHmoT pernoH 1 CKonje 4OMUHAHTHA COAPKMHA € ,urpaH GuUnm“ goaeKa Bo cUTe OCTaHATU PErmoHN AOMUHUPA CoApPKMHATA
,Bectn”.

. Peuncun nonosuHa o HaceneHneTo uau 48,2% TeneBU3NCKMOT CUTHaAN ro AobuBa Npeky Kabenckn onepaTop, notoa cneaysa IPTV co 27,3%, Boom TV co

9,0%, obuyHa aHTeHa 6e3 meceyHa npeTnaaTa 5,8% 1 caTeIMTCKM NPUKAYYOK — 5,3% oa HaceneHneTo. MUHMManeH aen og HaceneHneto — 0,5% He
noceaysa TeNeBU30p BO 4OMOT.
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