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Pursuant to Article 20 paragraph 1 indents 1 and 15
,  and in relation to Article 18, paragraph 1, indent 22 of the Law on Audio and Audiovisual Media Services ("Official Gazette of the Republic of Macedonia" Nº. 184/13, 13/14, 44/14, 101/14, 132/14, 142/16, 132/17, 168/18, 248/18 and 27/19), Article 39, paragraph 1, indents 1 and 15 and Article 15, paragraph 1, indent 19 of the Rules of Procedure of the Agency for Audio and Audiovisual Media Services Nº. 01-4351/1 dated August 29th 2014, and in relation to Article 75-f, paragraphs 1 and 2, Article 76-a paragraphs 2, 3 and 8 and Article 76-e paragraph 4 of the Electoral Code (“Official Gazette of the Republic of Macedonia” Nº. 40/06, 136/08, 148/08, 155/08, 163/08, 44/11, 51/11, 54/11, 142 / 12, 31/13, 34/13, 14/14, 30/14, 32/14, 196/15, 35/16, 97/16, 99/16, 136/16, 142/16, 67/17, 125/17, 35/18, 99/18, 140/18, 208/18 and 27/19), in accordance with Conclusion Nº. 02-1699/2 of 29.03.2019, the Council of the Agency at its 15th session held on March 29th 2019, adopted the following
GUIDELINES
ON THE MANNER OF IMPLEMENTING THE ELECTORAL CODE’S PROVISIONS                                               DURING THE PRESIDENTIAL ELECTION CAMPAIGN AND THE MAYORAL ELECTION CAMPAIGN IN DEBAR, NOVO SELO AND OHRID IN 2019 
I. GENERAL PROVISIONS
1. These Guidelines shall determine the manner in which the provisions of Article 75-f paragraphs 1 and 2, Article 76-a paragraphs 2,3 and 8 and Article 76-e paragraph 4 of the Electoral Code shall apply in order to provide broadcasters with clear rules and legal certainty when airing various forms of election media presentation during the election campaigns on the elections for President of the Republic and mayors in the municipalities of Debar, Novo Selo and Ohrid in 2019. 
II. EQUITABLE ACCESS TO THE MRT NEWS  
2. The manner of time allocation in the news programmes of the Public broadcasting service, specified in Article 76-a paragraphs 2 and 3, during the election campaigns in 2019 shall be applied in accordance with the provisions of Articles 75 and 75-a of the Electoral Code, that is, in a fair, balanced and impartial manner, thus ensuring a balanced reporting in the news in accordance with the principle of equality both for the election of a President of the Republic and the election of mayors of the municipalities, both in the first and the second round. 
III. FREE REPRESENTATION ON THE PARLIAMENTARY CHANNEL 
3. The allocation of time for free political representation on the Parliamentary channel stipulated in Article 76 and paragraph 8, during the election campaigns in 2019 shall apply as follows:
· 3 (three) hours of free political representation for the presidential candidates during each round of the presidential elections (six hours in total for the two rounds), allocated equally among the candidates;
· 1 (one) hour of free political representation for the mayoral candidates during each round of the mayoral elections (two hours in total for the two rounds), allocated equally among the candidates.

IV. PAID POLITICAL ADVERTISING 
4. Airtime allocation for paid political advertising provided for in Article 75-f paragraph 1, during the election campaigns in 2019 shall be implemented as follows:
· The broadcasters may allocate a total of 9 (nine) minutes of a real-hour programme for paid political advertising for the two electoral processes in 2019, in both the first and the second rounds of the voting process.
· During the 4 minutes allocated for paid political advertising to the ruling political parties, advertising of the presidential candidate and the mayoral candidates supported by the ruling parties shall be broadcasted. 
· During the 4 minutes allocated for paid political advertising to the opposition political parties, advertising of the presidential candidates and the mayoral candidates supported by the opposition parties shall be broadcasted.
· During the remaining one minute allocated for paid political advertising, advertising of the mayoral candidates supported by political parties that do not have a parliamentary group in the Assembly and of those who are not represented in the Assembly shall be broadcasted.

· This method of airtime allocation applies to the broadcasters that are broadcasting programme at the national level and to broadcasters that are broadcasting programme at the regional and local levels in the municipalities in which mayors are being elected (Debar, Novo Selo and Ohrid).
· This method of airtime allocation shall also apply to broadcasters that will be airing paid political advertising of mayoral candidates only.   
· The broadcasters that be will broadcasting paid political advertising of the presidential candidates only, both in the first and second rounds of the voting process, may allocate a total of eight (8) minutes of real-hour programme intended only for paid political advertising. Thus, the candidate supported by the ruling parties may receive a maximum of 4 minutes, while the candidates supported by the opposition parties may receive a maximum of 4 minutes only in those real-hours in which only one of these candidates has requested paid political advertising.
5. The merging of paid political advertising in two consecutive real hours, provided for in Article 75-f, paragraph 2, during the election campaigns in 2019, shall be applied as follows:

· The merging of paid political advertising in two consecutive real hours may not be for one and the same presidential candidate two times in a row, or for the same submitter of lists of mayoral candidates.

V. REPORTS ON PAID POLITICAL ADVERTISING
6. Pursuant to Article 76-e, paragraph 4, the Agency for Audio and Audiovisual Media Services shall be obligated to submit reports to the State Election Commission (SEC) prior to the payment of the expenses for the published paid political advertising. In order to prepare these reports, broadcasters shall be obligated to notify the Agency of the broadcasted paid political advertising by filing in a form that the Agency shall prepare and publish on its web site.
7. The broadcasters shall submit reports on their broadcasted paid political advertising within the following deadlines:

· The first report shall be submitted on the 8th day following the start of the election campaign, that is, on the 8th of April, 2019, and shall contain data on the paid political advertising broadcasted in the period from the 1st of April until the 7th of April, this date included, 2019;

· The second report shall be submitted either on the 22nd of April, 2019 (if the elections end in the first round of the voting process) or on the 6th of May, 2019 (if the elections end in the second round of the voting process), and shall contain data on the paid political advertising broadcasted in the period from the 8th of April, 2019 until the end of the campaign.  
8. The Agency shall submit its reports on paid political advertising to the SEC within the following deadlines:

· The first report shall be submitted on the 10th day following the day of the election campaign, that is, on the 10th of April, 2019 and shall contain data on the paid political advertising broadcasted in the period from the 1st of April until the 7th of April, this date included, 2019;
· The second report shall be submitted on the 7th day following the end of the election campaign, that is, on the 26th of April or on the 10th of May, 2019, and shall contain data on the paid political advertising, broadcasted in the period from the 8th of April, 2019 until the end of the campaign.
VI. FINAL PROVISIONS 
9. These Guidelines shall enter into force on the date of their adoption and shall be published on the website of the Agency for Audio and Audiovisual Media Services. 
	No. 01-1802/1
29.03.2019                                  Skopje
	Agency for Audio and Audiovisual Media Services
Chairman of the Council,

________________________

Lazo PETRUSHEVSKI


� Indents 8 and 9 are deleted;, see: Article 8 of the Law on Amending and Supplementing the Law on Audio and Audiovisual Media Services ("Official Gazette of the Republic of Macedonia" Nº 248/18).
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