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Gender on Television and Radio:
Who makes and who implements the decisions?
WITH COMPARABLE INDICATORS
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Introduction, sources and specifics of the data used in the analysis 
The Agency for Audio and Audiovisual Media Services (AAAVMS) conducts annual analyses for the prevalence of gender issues in the media and the manner of representation and display of men and women in programme concepts and contents of the broadcasters under its competence.  These analyses derive from the Agency’s obligation stipulated in the Law on Equal Opportunities for Women and Men of 2012. The Agency posts the conducted analyses on its website (www.avmu.mk) and submits thereof to the Assembly and the Ministry of Labour and Social Policy as relevant information sources in the policy-making process.
 

These analyses produce data on the gender situation in the media i.e. programmes. However, in order to see the importance of these data, the more comprehensive context must be understood for development of media contents which every year are subject to analysis from the aspect of gender. In the particular case, this refers to the information about the gender structure of owners and employees. In the course of such analysis, we become aware of the situation of women and men in all levels of decision making and implementation process, from the owners to the technical staff.
This is not the first time AAAVMS to publish data on the gender of owners and employees or to make comparisons by conducting such type of analysis. Starting as of 2010, every year and upon its own initiative the Agency provides data on the gender structure of the employees in TV and radio stations
, regularly publishes data on owner structure of broadcasters including information on the prevalence of ownership by women and men. 

The data on gender structure of broadcasters’ owners and employees were compared for the first time in the meta-analysis published by the Agency at the beginning of 2018 - "Gender and TV: Trends and Context 2012-2016“
. The analysis includes data on gender structure of broadcasters’ owners from 2017, as well as data on the gender structure of employees 2012-2016. 
The data on the gender structure of ownership in 2018, as well as gender structure of employees in 2017 are part of the publication “Gender on TV in 2018: On and off the stage”
, published at the beginning of 2019. 

In June 2019, AAAVMS published “Media Ownership Report”
 with data on the ownership of TV stations, radio stations and printed media referring to May, 2019. The processed data were obtained from the official documents - current statuses of broadcasters issued by the Central Registry and from the Central Securities Depository website. It is important to mention that these data refer to persons who own over 5% of shares of joint stock companies - owners of broadcasters, since the data on natural persons and legal entities owning over 5% of any class of securities are publicly available on the website of the Central Securities Depository. 
This analysis which elaborates the gender structure of ownership of TV and radio stations in 2019 (with comparable data on ownership of TV stations in 2017 and 2018) is based on “Media Ownership Report”; however it also uses information on ownership for December 2019. In every case, the data refer to persons owning over 5% of the shares of joint stock companies - owners of broadcasters.
The former analyses of such issues refer to TV stations (national TV stations and the entire TV sector). What is new in this particular publication is that the data refer not only to the entire TV industry, but also to the radio industry in the country. Also, the analyses of gender structure of TV stations’ ownership in 2017 and 2018 focused on the media owned by natural persons, while media owned by legal entities were listed without any detailed analysis about who owns the legal entities. This time, data on male/female owners of legal entities – media owners were elaborated, thus providing an insight in the gender structure of the end owners of all media, in order to see the impact of each gender on the editing policies.
The entire analysis is available in Macedonian language in hardcopy and to the following link:https://avmu.mk/wp-content/uploads/2020/09/Rodot-vo-TV-i-RA-Koj-gi-nosi-a-koj-gi-sproveduva-odlukite-FINALNA-za-veb-1.pdf, and this excerpt is made for the purpose the key findings and conclusions to be presented in Albanian and in English language.
Gender structure of the ownership of TV stations in 2019
 In December 2019, the TV industry was dominantly owned by men. Out of 48 TV stations total, 35 were owned by men. To be more precise, men were direct owners in 28 TV stations, while in 7 TV stations they were the end owners of legal entities which owned the media.
3 TV stations were entirely owned by women. In each of them, women appeared as direct media owners (Figure 1).
In 4 TV stations (out of 48 TV stations total) the ownership was distributed between men and women – as natural persons, while in one TV station the ownership was distributed between a man and a legal entity; in one TV station - between a woman and a legal entity and in one TV station - between a man, women and a legal entity.
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Figure 1: Gender structure of ownership in the entire TV industry

(December, 2019)
The total of 10 TV stations were fully owned by legal entities and the steps taken for determining the natural persons standing behind the companies showed that 5% of the media were 100% owned by men, while another four men and four women appeared with different share in the gender mixed ownership.
The ownership of 10 out of 48 TV stations total was distributed between women and men as follows:
In two of them, women and men as direct and/or end owners of the legal entities owned equal share of the media (per 50%).
In three TV stations women and men were direct owners with different shares of the media. In one TV station 10% of the media was owned by a woman, while the remaining part belonged to a man. One third of the second TV station was owned by a woman. In the third TV station, the dominant ownership of the media with 66.7% of the total ownership belonged to a woman.
In one TV station the direct owner of 48% of the media was a woman, while the remaining 52% belonged to a legal entity whose end owner was a man (100%). Thus the man, as an end owner of the legal entity, owned the larger share of the media compared to the woman. In other TV station, 0.07% of the media was directly owned by a woman and a man, while the remaining part belonged to a legal entity fully owned by two women. In this medium 99.93% of the total ownership belonged to women as direct and end owners.
In the remaining three TV stations, women and men appeared as end owners of the legal entities. In one TV station, women, via legal entity, had 70% share of the medium ownership. In other TV station, 40% of the legal entity was owned by a woman as an end owner. The third TV station was owned by four legal entities, whereby 8.68% of one of these legal entities was owned by a woman as an end owner. 

In fact, out of 10 TV stations total whose ownership was distributed between women and men, in 5 of them men were the dominant direct or end owners of the media. In three TV stations the larger share of the total ownership of the medium belonged to women as direct and/or end owners. In the remaining two TV stations, men and women as direct and/or end owners owned equal shares of the total media ownership.
Gender structure of the ownership of radio stations in 2019
[image: image7.png]2018

2017

2016

2015

2014

B women

H men




[image: image8.png]254

149 168 148

2012 2013 2014 2015 2016 2017 2018

@ women === men



Out of 72 radio stations total in December 2019, 62 were owned by natural persons, while two of them were a combination of ownership between men and women. The remaining 10 radio stations were owned by legal entities (Figure 2).
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There are twice as much radio stations owned by men compared to radio stations owned by women – 40/20.  


Out of the two radio stations whose ownership was distributed between men and women (natural persons), one was regional and the other was local radio station.

The total of 10 radio stations were owned by legal entities, of which four were non-profitable radio stations and six were commercial radio stations whose ownership was to be determined through analysis of the ownership of legal entities. From these radio stations, 2 were fully owned (100%) by the legal entity - medium owner. Two radio stations were 100% owned by women as end owners of the media, while the ownership of the remaining two radio stations was distributed between multiple legal entities and natural persons. In one of these radio stations one man and state administration body appeared as end media owner, while the other radio station was dominantly owned by men as end owners and a woman who owned 10% of one of the legal entities - media owners. 
This information transformed into percentage indicates to the following: 
- 59.72% of the total number of radio stations in the country was fully owned by men (as direct and/or end owners of the legal entities);
- 30.56% of the radio stations were owned by women, independently as direct owners and/or as end owners of the legal entities;
- 1.39% of the radio stations were equally owned by men and women as direct owners;
- in other 1.39% of the radio stations part of the ownership belonged to a woman;
- in third 1.39% of the total number of radio stations the medium was dominantly owned by men;
- the remaining 5.55% of the radio stations were owned by non-profitable legal entities.
Such situation shows that men are dominant owners in this segment of the broadcasting industry, even though, compared to TV stations, women are far more present in the radio stations.
Men and women in broadcasting – who owns more?
The data from this analysis are indicators for the existence of “glass ceiling” in the entire broadcasting, i.e. for the lower prevalence of women in TV and radio station ownership. This means that they are less prevalent in the top decision-making level, not only when it comes to the editing policy, but also for the existence and the method of functioning of entities in audio and audiovisual sector.
If the data on TV and radio station ownership are accumulatively displayed, they show that in December 2019:
· The total of 68 TV and radio stations were fully owned by men as natural persons (28 TV and 40 radio stations);
· Twenty three (23) TV and radio stations were fully owned by women as natural persons (3 TV and 20 radio stations);
· Six (6) TV and radio stations were fully owned by women and men (4 TV and 2 radio stations);
· One TV station was owned by a man and a legal entity; one TV station was owned by a woman and a legal entity and one TV station was owned by a man, women and a legal entity;
· The total of 20 TV and radio stations were owned by legal entities (10 TV and 10 radio stations) of which:
· Seven TV and radio stations were owned by men - end owners of the medium and the legal entities (5 TV and 2 radio stations);
· Two radio stations were owned by women – end owners of the medium and the legal entities;
· In five TV and radio stations the ownership was shared between men and women - media owners (4 TV and 1 radio station);
· In two TV and radio stations men owned part of the legal entities - media owners (1 TV and 1 radio station);
· Four (4) radio stations were owned by non-profitable organisations (three universities and one association).
Seen from a different aspect, the total of 78 TV and radio stations in the country were fully owned by men:
· as direct owners in 68 TV and radio stations;
· As end owners of legal entities in 10 TV and radio stations.
Twenty five TV and radio stations were fully owned by women: 

· As direct owners in 23 TV and radio stations;
· As end owners of legal entities in 2 radio stations.
Out of the total number of TV and radio stations in the country, in 13 TV and radio stations the ownership was distributed between men and women as direct and/or end owners of the legal entities.  In six of them, the largest part of the ownership belonged to men. Women were dominant owners in four TV and radio stations. In the remaining three TV and radio stations, men and women owned equal shares of the media ownership
. 


The number of TV and radio stations fully owned by men was three times bigger than the number of TV and radio stations fully owned by women. 

· The number of TV and radio stations fully i.e. directly owned by men was three times bigger than the number of TV and radio stations fully i.e. directly owned by women.
· The number of TV and radio stations fully owned by women as end owners of legal entities was five times lower than the number of TV and radio stations fully owned by men as end owners of legal entities. 


The comparison between TV and radio stations categories, when it comes to natural persons, shows that women are far more often owners of radio than TV stations – the number of radio stations owned by women was seven times higher than the number of TV stations owned by women. 


If the summarized data are expressed in percentage, they show the following:

- 65% of TV and radio stations in the country were fully owned by men (as direct and/or end owners of the legal entities);

- 20.83% of the total number of TV and radio stations were fully owned by women as direct and/or end owners of the legal entities;

- 5% of TV and radio stations were dominantly owned by men (as direct and/or end owners of the legal entities);

- 3.33% of TV and radio stations were dominantly owned by women (as direct and/or end owners of the legal entities);

- In 2.5% of TV and radio stations women and men as direct and/or end owners of the legal entities owned equal share of the media;

- 3.33% of the radio stations were owned by non-profitable legal entities.
Gender structure of employees: comparison in the entire broadcasting in the period 2012-2018
In 2018, the total of 1104 women and 1646 men were registered as media workers in the entire TV and radio sphere.
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From these numbers, 32 were female managers and directors, while the number of male managers and directors was somewhat two times higher - 74. In 2018, there were 11 male managers and directors less and 4 female managers and directors more compared to 2017. The highest number of male managers and directors – 100 was recorded in 2012, while the highest number of female managers and directors - 39 was recorded in 2013 (Figure 3).
Figure 3: Number of male/female TV and radio station manager(s) and director(s) throughout the years
Male and female editors are on the next level of power according to the editing policy making.  The number of male and female editors in 2018 was almost equal, i.e. 105 female editors and 108 male editors were recorded.
For the purpose of comparison, in 2017 there were 9 female editor less (96) and 17 male editors more (125). The number of editors fluctuated throughout the years (Figure 4): in 2012 there were 103 male editors, in 2013 there was a record number of 137 male editors, in 2014 the number reduced to 113, in the following years the number increased - in 2015 there were 122 and in 2016 - 127 male editors. There was an insignificant fall to 125 male editors throughout 2017. The number of female editors somewhat remained the same, in 2012 and 2013 there were 101 female editors, in 2014 there was one more female editor - 102 total, in 2015 this number reduced to 100, and in 2016 the number increased to 103. In 2017 the number of female [image: image12.png]® women H men
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editors was the lowest – 96, and in 2018 was recorded the highest number of female editors compared to all years – 105.  
Figure 4: Number of male/female editor(s) in TV and radio stations throughout the years
Reporters are a category where women are more prevalent than men in all analysed years (Figure 5). In 2018, the number of female reporters was 540 and male reporters 374. To be more precise, the number of female reporters was higher than the number of male reporters. In 2017 there were 4 female reporters less and 3 male reporters more. The results in the period 2012-2018 show than the number of female reporters increased from 2012 by the end of 2016 and rapidly decreased in 2017; in 2018 the number slightly increased by 4. The highest number of female reporters – 608 was recorded in 2016.  
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The number of male reporters increased from 2012 (297) by the end of 2015 (463), and afterwards gradually decreased until 2018 (374). 
Male/female engineers and technicians belong in technical staff category. Throughout all analysed years men are prevalent with regards to women in this category (Figure 6), i.e. the smallest difference between them was in 2012 when the number of men was higher than the number of women for 5.5 times, and the biggest difference was recorded in 2014 when the number of women was 7.7 times lower than the number of men. In 2018, the total of 266 men compared to 39 women were employed in this category i.e. men were more prevalent than women by 227. 

In addition, the highest number of men and women in the technical staff was recorded in 2018. In 2017, there were 12 women and 30 men less in this category compared to [image: image15.png]Male/Female Reporters in MRT
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2018. The lowest number of female engineers and technicians was in 2013 - 26 and the lowest number of male technicians and engineers was in 2012 - 200.
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Figure 6: Number of technical staff in TV and radio stations throughout the years
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The production staff is a category referring to male/female directors, camera operators, video editors and other production staff. In this category men were usually more prevalent than women for approximately 4 times (Figure 7). Exception is 2015, when men were more prevalent than women for 5 times and 2012 when this difference was smaller i.e. 3.4 times. In 2018, the lowest number of women was recorded in this category – 125 which is 33 women less than the previous year. The number of male producers in 2018 was 594 or 95 less compared to 2017 and their prevalence was lower only in 2012 – 562 producers. The highest number of male/female producers was in 2016 – 167 female and 755 male producers. 
Figure 7: Number of production staff in TV and radio stations throughout the years
The collection of data referring to the gender structure of employees in marketing sectors in the broadcasting domain started in 2014. 
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Apart from journalism, marketing is another category where women were more prevalent than men in all comparable years. The highest number of women employed in the marketing sector in TV and radio stations was in 2018 - 56 total compared to men - 40 (Figure 8). The highest number of men in marketing – 51 was recorded in 2017, while the number of women throughout the same year was 52. Also, in 2017 the number of men in marketing drastically increased - 10 employees more than in 2016 - 41 and this number once again decreased in 2018.
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“Other staff” category includes male/female drivers, cleaners, secretaries and other employees. In all TV and radio stations in the country, the number of women in this category was higher than the number of men in all of the years (Figure 9). In 2018, there were 207 women and 107 men which is significant decrease compared to 2017 when there were 242 women and 216 men, which means that the number of women decreased by 35 and number of men by 26. The highest number of women and men in this category was in 2016 - 254 women and 244 men. The lowest number of employees was recorded in 2014 - 196 women and 148 men. 
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Figure 9: Number of other staff in TV and radio stations throughout the years
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The total number of employed women and men in all TV and radio stations according to their education degree shows that the number of women with university degree is higher than the number of men with the same degree (Figure 10). In 2018, there were 707 women with university degree and 634 men with university degree i.e. both sexes marked fall compared to the previous year - by 16 for women and by 37 for men. The differences fluctuated throughout the years: in 2012 there were 34 women with university degree more than men, in 2013 this difference was 23 in favour of women, in 2014 there was the smallest difference – by 8 women more than men, and in 2015 the number of men was 21 less than women. In 2016, the difference drastically increased in favour of women, i.e. there were 73 more women than men. Throughout 2017, the difference reduced to 52 more women than men and in 2018 the difference returned once again to 73.
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Unlike the employees with university degree, men with vocational degree are prevalent as employees in all TV and radio stations (Figure 11). In 2018, there were 969 men and 380 women – employees with vocational degree i.e. the number of men was 2.6 times higher than the number of women. In 2012 and 2013 there were 2.3 times more men than women in this category. In 2014, the difference increased i.e. the number of women was 2.5 times lower than the number of men. In 2015, the number of men was 2.8 times and in 2016 the number was 2.6 times higher than the number of women. In 2017, the difference increased once again, whereby the number of men with vocational degree was 2.7 times higher than the number of women, and in 2018 the difference returned to the same level as in the first two years since the number of employed men with vocational degree decreased by 86 compared to the previous year and the number of women by 8
.
The category where “glass ceiling” is clearly visible with regards to women is the regular employment, which shows a certain safety and rights deriving from the employment. In this category, men are prevalent compared to women in all of the analysed years (Figure 12). In 2018, the total of 1333 men and 822 women were regularly employed - 511 more men than women. In addition, there was a decrease compared to the previous year, i.e. the number of regularly employed men reduced by 99 and the number of regularly employed women reduced by 70.
The difference between men and women fluctuated throughout the years i.e. the difference increased in the period from 2012 to 2016: 437 more men in 2012, 442 in 2013, 484 in 2014, a significant leap to 602 in 2015 up to 609 more men in 2016. In 2017 and 2018 the difference started to reduce – in 2017 there were 540 less regularly employed women and in 2018 there were 511 less regularly employed women. 
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Antoher category where men are prevalent compared to women is part-time employees in TV and radio stations (Figure 13). In 2018, 313 men and 282 women were hired as part-time employees. Compared to 2017, there were 347 men and 247 women in this category i.e. from 2017 to 2018 the number of men reduced by 34 and the number of women increased by 35 – which is a significant fluctuation. The highest number of part-time employees – women was in 2016 i.e. the total of 287 (close to 2018). The highest number of part-time employees – men was in 2014 – total of 418 employees.

Gender structure of employees in Public Broadcasting Service: comparison for the entire PBS for the period 2012-2018
In 2018, there were total 596 employees in five Macedonian Television Services, of whom 262 women and 334 men. Out of the total number of employees 3 were directors and all of them were men. In fact, there was no female director (Figure 14) in any of the analysed years in the Macedonian Television. The highest number of directors – 4 was in 2012 and 2013.

In 2018, there were total 561 employees i.e. 144 men and 117 women in the three Macedonian Radio Services. One man and one woman were recorded as directors in any of the analysed years (Figure 14). 
Figure 14: Number of male/female manager(s) in MRT and MR throughout the years

Female editors in Macedonian Television Services were more prevalent than male editors in any of the analysed years (Figure 15). In 2018, there were 24 female editors and 17 male editors, i.e. there were 7 more female editors. The number of female editors in 2012, 2013, 2015 and 2016 was 26. In 2014 the number increased to 27 and in 2017 the number reduced to 25. The number of male editors – 16 remained unchanged in 2012, 2013, 2014 and 2017. In 2015 this number increased to 18 and the next year reduced to 17. On average, the number of female editors was higher than the number of male editors by 9. 

The ratio of male/female editors in Macedonian Radio Services was lower; however, there was a turning point in the prevalence (Figure 15). In 2012, 2013 and 2014, the number of male editors was higher by 1 than the number of female editors i.e. there were 23 male editors and 22 female editors.   In 2015, the number of female editors increased to 23, while the number of male editors reduced by 4 i.e. their number was 19, thus women in this category became and remained more prevalent. The number of male editors remained the same in 2016 and in 2017 the number reduced to 18, in 2018 it was 17. The number of female editors in 2016 reduced to 22 and remained unchanged by the end of 2018. The number of female editors in 2018 was higher than the number of male editors by 5.
Figure 15: Number of male/female editor(s) in MRT and MR throughout the years
In private TV and radio stations (on most programme broadcasting levels), the number of female reporters in Macedonian Television and Macedonian Radio was higher than the number of male reporters in all analysed years. Differences in prevalence between male and female reporters in Macedonian Television in the analysed period were higher than the differences in the Macedonian Radio (Figure 16). 

The biggest difference between male and female reporters in MRT was recorded in 2016 when the number of female reporters was higher than the number of male reporters by 52. Prior to such difference there was bigger disproportion in the genders prevalence in MRT reporters which occurred in 2015 when 18 more female reporters were employed and the number of male reporters reduced by 13 (compared to 2014). In the following years, the difference between men and women was around 50. The smallest difference was recorded in 2012, when the number of male reporters was lower than the number of female reporters by 18 – 65 men and 83 women were recorded.

On average, the number of female reporters in Macedonian Radio Services was higher than the number of male reporters by 17.  In 2018, 46 female reporters and 27 male reporters were recorded, thus the difference between them reached the highest result compared to other years – 19 in favour of women. The difference between them was lowest in 2012 when the number of male reporters was lower than the number of female reporters by 15 (50 women and 35 men).
Figure 16: Number of male/female reporter(s) in MRT and MR throughout the years
Men were mainly prevalent in all comparable years when it comes to the technical staff in Macedonian Television and Macedonian Radio (Figure 17). 


In 2012, 2013 and 2014, there was no recorded woman in the technical staff in the Macedonian Television; only one female technician was recorded in the next three years and the number drastically increased in 2018 when it reached 18. The number of men throughout the years fluctuated without any great difference.  16 male technicians were recorded in 2012 and in 2013 their number reduced to 14 and such insignificant fluctuation lasted by 2018 when the number drastically increased and the number of employed male technicians reached 40. In this year there was a great difference in the gender prevalence in this category - 22.
Female technicians were less prevalent than male technicians in the Macedonian Radio. No female technician was recorded in the Macedonian Radio, same as in the Macedonian Television, in the period from 2012 by the end of 2017. In the period 2012-2017 the number of men fluctuated most to 10 (in 2015) and least 4 (in 2014) and the number drastically increased to 32 in 2018. For the first time this year 3 women were recorded (Figure 17).
Figure 17: Number of technical staff in MRT and MR throughout the years
Men were mainly prevalent in the production staff in Macedonian Television and Macedonian Radio, as well as in the private TV and radio stations (Figure 18). 

On average, the number of men was 2.5 times higher than the number of women in the production staff in Macedonian Television Services.  Most male producers – 214 were recorded in 2016, while most female producers – 84 were recorded in 2017. The number of male and female producers was the lowest in 2018 (compared to other years) - the total of 58 women and 158 men were recorded. 


Gender prevalence in the production staff in Macedonian Radio Services significantly changed throughout the years, especially when it comes to women. In 2012, 2013 and 2014 the number of female producers remained the same - 26. In 2015, the number significantly reduced to 5 female producers total. In 2016, their number reduced once again to 4, and in 2017 increased to 5. In 2018, the lowest number of female producers – 3 was recorded compared to the number of 39 male producers. The number of male producers insignificantly fluctuated. Their number was highest – 64 in 2012 and 2013 and lowest in 2018.
Figure 18: Number of production staff in MRT and MR throughout the years
The marketing sector in most of the media is a sphere where women are more prevalent compared to men. Such is the case with Macedonian Television and Macedonian Radio marketing (Figure 19). 

Data on the number of marketing employees in Public Broadcasting Service date back to 2014. Back then 2 women and 2 men were employed in the Macedonian Television marketing sector. In 2015, the number of women employed in TV marketing increased to 4, while the number of men employed in this sector remained the same - 2. Such condition remained unchanged by the end of 2018. In fact, in each of the five analysed years, the number of men employed in the marketing sector of public TV service remained unchanged, while the number women slightly increased. 

In 2014 only 2 women were employed in Macedonian Radio marketing sector and afterwards there were no recorded employees in any of the analysed years. 
Figure 19: Number of marketing employees in MRT and MR throughout the years
“Other staff” category in MRT and MR services significantly changed with regards to the gender prevalence in the analysed years (Figure 20). 
In Macedonian Television Services, in the period from 2012 by the end of 2014 the number of women employed as other staff was higher than the number of men. In 2012, there was largest difference recorded in men and women prevalence in this sector - 63 women and 38 men were employed i.e. the number of women was higher than the number of men by 25. In 2013 and 2014 this difference was 16 in favour of women. In 2015, the number of men drastically increased – by 20 compared to 2014. Back then, the total of 57 men and 55 women were employed in this category in MRT i.e. the number of men was higher than the number of women by 2. Since then, the number of men remained higher. In 2016, the number of men and women in this category slightly reduced - 54 men and 51 women. The difference between them increased in 2017 when the number of men was higher than the number of women by 5. In 2018, the total of 52 men and 46 women were employed in this sector – the difference between them was 6 in favour of men.

In Macedonian Radio Services women employed as other staff were prevalent than men in all analysed years. Women in this sector were most prevalent in 2015 - 46 and least prevalent in 2012 - 32. The lowest number of men in this category was recorded in 2014 - 11 and in 2015 their number increased by 23 - the total of 34 men were recorded which is the highest number of men among other staff from all analysed years. 


The largest difference between men and women in other staff in Macedonian Radio was recorded in 2013 - 21, while the smallest difference was in 2015 and 2016 - 12. The largest and smallest differences were in favour of women. 
Figure 20: Number of other staff in MRT and MR throughout the years

In 2012, men and women employed in MRT with university degree were equally prevalent (111 women and 111 men). In 2013, their number reduced - 108 women and 105 men. In the next year, the number of women with university degree was 115 and the number of men with university degree was 110. In 2015, the number of women in this category significantly increased – to 156 and the number of men to 122. In 2016, the number of women with university degree was higher than the number of men by 38. The largest difference between men and women with university degree was in 2017 - 39 in favour of women, and in 2018 it reduced to 28 (Figure 21).

In Macedonian Radio Services, the number of women with university degree was higher than the number of men in all analysed years (Figure 22), with insignificant changes in their prevalence. The smallest difference between them – 17 (72 women and 55 men) was in 2012. The largest difference between men and women with university degree in MR – 29 in favour of women (71 women and 42 men) was in 2018.
Figure 21: Number of employees with university degree in MRT and MR throughout the years

With regards to the vocational degree, the number of men employed in Public Broadcasting Service was higher than the number of women in each of the analysed years (Figure 22). 
In 2018, 193 men and 106 women with vocational degree were recorded in Macedonian Television. In the same year, the number of men in this category was lowest and the number of women was highest, with the smallest difference between men and women with vocational degree compared to the other analysed years - 87. Men with vocational degree in MRT were most prevalent in 2015 – 211 totals. In 2013, 100 women with vocational degree were recorded in MRT services, which is their lowest prevalence compared to the other years.

In Macedonian Radio Services, men with vocational degree were most prevalent in 2018 – 86. In the same year, the largest difference was recorded between men and women employed with vocational degree – 48 in favour of men. Men with vocational degree were least prevalent in 2014 – 70. Women in this category were least prevalent in 2016 and 2017 – 37, and most prevalent in 2012 – 53.
Figure 22: Number of employees with vocational degree in MRT and MR throughout the years

Regular employment in Public Broadcasting Service is another category where men are prevalent compared to women (Figure 23). 

The highest number of men and women employed in this category in MRT was in 2015 - 363 men and 269 women. The lowest number of regularly employed men - 320 was recorded in 2018. In the same year, the difference between men and women in this category was also lowest - 73 in favour of men. The lowest number of regularly employed women - 235 in MRT was recorded in 2013.

In 2018 in Macedonian Radio Services was reported the lowest number of regularly employed women – 113. In the same year, there were 138 regularly employed men total, which makes the largest difference between men and women compared to other years – the number of men was higher than the number of women by 25. In this category, the highest number of women - 131 was recorded in two consecutive years – 2012 and 2013. In 2015 was recorded the highest number of regularly employed men - 146, while the lowest number of men – 135 was recorded in 2017. 
Figure 23: Number of men/women in regular employment with MRT and MR throughout the years

The first data in the analysis for part-time employees hired in the Public Broadcasting Service derive from 2016 (Figure 24). In 2016 and 2017, in MRT services the total of 16 women and 17 men were recorded in this category, while in 2018 the number reduced to 15 women and 14 men.
In the period from 2016 by the end of 2018 the total of 6 part-time employed men were recorded in Macedonian Radio. In the first two years, the number of women was 2, while in 2018 their number increased to 4. 
Figure 24: Number of part-time employees hired in MRT and MR throughout the years

General conclusions on the gender structure of employees in TV and Radio industry in the period 2012-2018

In order to see the whole picture on gender prevalence on all decision making and implementing level, on audio and audiovisual industry in Republic of North Macedonia, it is necessary the comprehensive quantitative data, processed in advance, to be summarized into general conclusions.

The former data on gender structure of owners and employees authorized to make decisions (manager/director and editor positions) in all TV and radio stations indicate lower prevalence of women in such positions.  They are a proof for the existence of “glass ceiling” in this sphere i.e. indicator on the existence of informal barriers in the professional development of women, an invisible limit which is difficult or impossible for women to exceed and reach higher level. 

Journalism and marketing departments in TV and radio stations are spheres where women are usually more prevalent. This is confirmed in almost all media categories and in almost all of the years. With regards to reporters in TV and radio stations, the difference in numbers between men and women was usually high (in favour of women). In the marketing sector the total numbers of employees were not as high as in other sectors; however, there women were more prevalent than men. 

With regards to the technical staff (male/female engineers and technicians), as well as production staff (male/female directors, camera operators, video editors etc.) the analyses conducted so far, and this one as well, show that men were mainly prevalent. Men in these categories were multiple times more prevalent than women. Such disproportions are most visible in national radio stations where no woman was recorded in the production and technical staff throughout the entire analysed period. 

The relations between genders and their prevalence in the other staff in TV and radio stations (male/female drivers, secretaries, cleaners, etc.) significantly changed throughout the entire analysed period. The general conclusion is that women were more prevalent than men in this category in the entire TV and radio industry. With regards to the TV industry, exceptions from this conclusion are the national TV stations where men were more prevalent than women in two years, while women were more prevalent than men in 4 years, and in one of the analysed years the number of men and women was equal. Such exceptions appear in national, regional and local radio stations. In Macedonian Television Services men were prevalent in this category most of the time – 4 years, while women were more prevalent in the remaining 3 years.

The existence of “glass ceiling” in TV and radio industry is confirmed in the university degree category as a qualification degree for each of the professions. In this category, women were more prevalent than men, with small exceptions. However, the university degree of women in TV and radio stations did not contribute for them to hold top managerial positions. Men with university degree were more prevalent than women in local TV and regional radio stations. In national radio stations men were prevalent in this category throughout 4, while women in 3 of the analysed years. 


Men were more prevalent in the next qualification level for the job positions, i.e. vocational degree. The differences between men and women with vocational degree (in favour of men) were large in all media categories throughout the entire analysed period.

The regular employment contributes to the social and financial security of the employees. Even though the number of women with university degree is high, only few of them established regular employment. The number of men in this category was several times higher than the number of women in media on all programme broadcasting levels and in all analysed years, without any exception. In that regard, men employed in TV and radio industry were more secure than women in terms of social protection and finances. 

Women were less prevalent in terms of part-time employment in TV and radio stations as well. However, there are particular exceptions in this category as well. The number of part-time employed women in local radio stations was higher than the number of men in 5 of the analysed years, and in the remaining 2 years men became more prevalent.  Only in 2018, in Macedonian Television Services the number of women was higher than the number of men by 1 in this category.

It is obvious that the audio and audiovisual industry should work on eliminating the “glass ceiling” and put more women on managerial positions. With regards to technical and production staff, the employment in any of these positions depends on educational and personal preferences; however, there are few women who would potentially possess knowledge of such professions as the numbers show for job positions which are generally considered as more masculine.  Also, it would be interesting to see the datum which would be a result of combining the datum on bigger prevalence of women in journalism with the datum on the salaries they receive.  This should be also compared to the level of salaries of female producers and technicians. From the aspect of gender, especially important is the fact that although women with university degree are more prevalent, the number of regularly employed women is low. Undoubtedly, the industry which should be one of the leaders when it comes to protection of human rights and equality is facing significant gender challenges in the future.
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with comparable indicators





28 TV stations owned by men


10 TV stations owned by legal entities


4 TV stations owned by men & women


3 TV stations owned by women


1 TV station owned by men & legal entities


1 TV station owned by women & legal entities


1 TV station owned by men, women & legal entities





Figure 2: Gender structure of ownership in the entire radio industry
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10 RS owned by legal entities





40 RS owned by men


20 RS owned by women


2 RS owned by men and women























Figure 5: Number of male/female reporter(s) in TV and radio stations throughout the years











Figure 8: Number of marketing employees in TV and radio stations throughout the years





Figure 10: Number of employees with university degree in TV and radio stations throughout the years





Figure 11: Number of employees with vocational degree in TV and radio stations throughout the years





Figure 12: Number of employees in regular employment with TV and radio stations throughout the years





Figure 13: Number of part-time employees in TV and radio stations throughout the years








� Gender analyses in TV programmes 2012 - 2018, available at: � HYPERLINK "http://bit.ly/2QrH6lZ" �http://bit.ly/2QrH6lZ� 


� Analyses available at: � HYPERLINK "http://bit.ly/2FHHibz" �http://bit.ly/2FHHibz� 


� ”Gender on TV: Collection of annual researches for the treatment of gender issues and manner of man and woman representation on national TV stations” (2012-2016), available at: � HYPERLINK "http://bit.ly/2utuMtZ" �http://bit.ly/2utuMtZ� 


� “Gender on TV in 2018: On and off the stage”, available at: � HYPERLINK "http://bit.ly/2Tc4dUG" �http://bit.ly/2Tc4dUG� 


� Media Ownership Report available at: � HYPERLINK "http://bit.ly/2NmPCSq" �http://bit.ly/2NmPCSq� 


� As it was already indicated, this number refers to another four broadcasters whose ownership gender structure could not be determined due to the fact that they are non-profitable radio stations.


� The data at the Agency disposal also include the category “Other degree of vocational education”; however, they do not offer information from which particular conclusions can be made, and therefore they will not be considered in this analysis.
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