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A workshop was held on 21 March 2024, as part of the Twinning Project on Enhancing the Capacities of the Agency for Audio and Audiovisual Media Services and the Public Service Broadcaster,” on the following topic: “How to Tackle Hate Speech in Audio and Audiovisual Media Services and on the Online Platforms.” The workshop was intended for the members of the Network against Hate Speech in the Media and the employees of the Agency for Audio and Audiovisual Media Services.

Workshop Held on Tackling Hate Speech in the Media and on the Online Platforms
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In his opening address, Agency Director Zoran Trajchevski pointed out that, in the past six years, the Agency had not detected any hate speech on the part of a television or radio station, but that this did not mean that hate speech was not present in other media. Executive Director of the Council of Media Ethics of Macedonia and Coordinator of the Network Against Hate Speech in the Media Biljana Georgievska emphasized that there was a significant increase in the number of complaints and decisions adopted by the Council’s Complaints Commission, which refer to hate speech in the Internet sphere, especially in the comments sections on the social networks. 
Dr. Alexander Schӓfer from the Federal Ministry of Justice of the Federal Republic of Germany dwelled on the initiatives and recommendations of the Council of Europe and the United Nations for tackling hate speech in the media and on the online platforms. Ms Claire Moselage of this same institution shared the new rules that apply to the Internet sphere and the impact of the EU’s regulations concerning digital services (the Digital Services Act) in combating hate speech.

Dr. Niels Schulte from the Federal Office of Justice of the Federal Republic of Germany shared their experiences from the regulatory approach and dwelled on the process of harmonizing the activities of the social networks and video-sharing platforms with the European regulations concerning hate speech and the challenges they face in the process of implementing these regulations on the Internet platforms.

Gender-Based Violence on the National Television Channels as the Focus of AVMU’s First Public Meeting
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Presented at the meeting were the findings of the Survey into the Manner of Reporting on Gender-Based Violence in the News Programmes of the National Television Channels in 2023, which the Institute for Sociological, Political and Legal Research at the “Ss. Cyril and Methodius” University in Skopje had prepared for the Agency’s needs. The Survey covers the first ten days of the months of January, February and March 2023, respectively, and contains two parts, one of which refers to items rendering specific incidents/events involving gender-based violence, while the second covers items that present certain conditions related to this phenomenon, such as research data, statistical data, the relevant institutions’ conduct and the measures they take.
Out of the items analyzed, 22 were identified to be dealing with specific events related to gender-based violence. The analysis showed that these were mostly in the form of news items or reports, the actors and sources of information were stated precisely, and they were usually aired at the end of the news broadcasts. As regards the items that tackled gender-based violence as a phenomenon, 11 items were identified, in which the most common types of violence were the types of economic violence, femicide, family and psychological violence.






Целото Истражување е достапно на линкот.

On 28 March, the Agency for Audio and Audiovisual Media Services held its First Public Meeting for 2023, at which Director Zoran Trajchevski presented an overview of the activities carried out in accordance with the Annual Work Programme in the past three months. Those present had the opportunity to hear about the activities related to the supervisions conducted over the radio broadcasters, operators of public electronic communication networks, print media publishers, imposed public warning measures and activities in the field of international cooperation.
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    Public Presentation of the Draft-Rulebook on Media Services Accessibility Held
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Ms Deirdre Kevin, Council of Europe Consultant with whose help the AAAVMS had prepared the text for the Draft Rulebook, spoke at the event about implementing the obligations arising from the EU regulations, highlighting the experiences and practices of the EU countries in terms of providing content adapted to persons with hearing and vision impairments on the part of the providers of audio and audiovisual media services.
At the presentation of the Draft-Rulebook, Sasho Bogdanovski, MA, Head of the Human Rights and Media Literacy Unit at the AAAVMS, pointed out, among other things, the obligations that the radio and television stations and the on-demand media services should meet, and explained how the Agency could be contacted electronically regarding issues related to the media services accessibility. A public hearing has been opened concerning the text of this draft-document, in which all interested parties may take part by submitting their viewpoints and proposals in writing to the following e-mail address: contact@avmu.mk. The public hearing shall last until 10 June 2024 inclusive.



On 14 March 2024, a public presentation was held of the Draft-Rulebook on Media Services Accessibility, prepared under the project for “Protecting Freedom of Expression and of the Media in North Macedonia (PRO- FREX)” in the premises of Europe House, in Skopje. In his opening address, Director of the Agency for Audio and Audiovisual Media Services Zoran Trajchevski underlined that the drafting of the act had resulted from the amendments and supplements to the Law on Audio and Audiovisual Media Services of July 2023, which ensure mandatory accessibility to media services for persons with disabilities. 










AVMU Adopts Guidelines for Broadcasters for the 2024 Presidential and Parliamentary Elections

With the aim of clarifying how the rules of the Electoral Code shall be implemented, on 29 March 2024, the Agency for Audio and Audiovisual Media Services adopted Guidelines for Broadcasters for the 2024 Presidential and Parliamentary Elections.

The Guidelines cover the rules concerning the limits for paid political advertising (PPA), the labelling of the entities that have ordered the advertisements, the distribution of airtime in the newscasts of the Public Broadcaster, the free political presentation on the Parliament’s Channel, the provision of accessibility of the content related to the electoral process for persons with disabilities, and the rules for reporting on the days of the election silence, particularly during the period when the two electoral processes shall overlap.
During the Presidential election campaign, in the first round of voting, broadcasters may air a total of nine minutes and thirty seconds of additional advertising time per clock hour of live broadcasted programme, exclusively intended for PPA. The Guidelines define precisely the distribution of these minutes among the seven list submitters/candidates for President. In the second round of voting, the total PPA airtime will depend on the PPA time used by the list submitters/presidential candidates who will continue their election campaigns into the second round.

During the election campaign for the Parliamentary Elections, broadcasters shall be entitled to additional nine minutes and thirty seconds of advertising per clock hour, exclusively for PPA. After the verification of the submitted MP candidate lists on the part of the State Election Commission, the Agency will supplement the Guidelines for Broadcasters for the 2024 Presidential and Parliamentary Elections accordingly.

During the election silence for the Presidential elections, on 23 and 24 April 2024 (until 19:00 hrs), the election campaign for the Parliamentary elections shall continue, however, the media coverage in the news and in the special-information shows of the participants in the election campaigns for both electoral processes, shall halt.














AVMU Publishes Report on Pre-Electoral Media Coverage from 15 February to 7 March 2024

On 15 March 2024, the Agency for Audio and Audiovisual Media Services published the Monitoring Report on the Media Coverage Related to the Upcoming Presidential and Parliamentary Elections, Covering the Period 15 February – 7 March 2024 . The monitoring covered nine national television programming services: MRT1, MRT2, Alsat-M TV, Alfa TV, Kanal 5 TV, Sitel TV, Telma TV, 21-M TV and 24 Vesti TV. 

The Report analyzed the news items aired in the central editions of their newscasts/TV journals, related to pre-election topics and domestic current affairs socio-political developments, as well as the other types of shows within this thematic scope. The findings of the monitoring found no violations of the provisions of the Electoral Code during this period.









Press Releases

On 22 March 2024, the Agency for Audio and Audiovisual Media Services condemned the physical attack on journalist Furkan Saliu of PortalIks by the bailiff Vesna Jakimovska from Kichevo. It pointed out in its Press Release that, considering the fact that the Criminal Code treated attacks on journalists as attacks against an official, this kind of behavior by persons who execute legal-system tasks was absolutely unacceptable. The Agency pointed out as on a number of occasions before, that it was necessary to ensure conditions for the media representatives’ safe and professional performance of their job tasks.

On 4 March 2024, a press release was issued condemning the vulgar and inappropriate speech in the post of the president of the Levica political party (The Left), Dimitar Apasiev, on Facebook, which referred to Kanal 5 TV. Apart from the public labelling and discrediting of the media outlet and its person in charge, the post had also been calling to boycott against the advertisers on Kanal 5 TV and their products, in this mentioning a systemic and organized anti-campaign. The press release pointed out that such conduct was absolutely unacceptable, especially when it comes to politicians and public figures who should manifest the highest level of respect for the journalistic profession and the media. 









Public Hearing Opened on the Draft Guidelines for Amending and Supplementing the Guidelines for Implementing Product Placement Rules

At its 9th Session held on 12 March 2024, the Agency Council adopted Draft Guidelines for Amending and Supplementing the Guidelines for Implementing Product Placement Rules. This amending and supplementing of the Guidelines resulted from the amendments made to the Law on Audio and Audiovisual Media Services in July 2023, which included changes related to product placement.

The Agency called on all broadcasters, providers of on-demand AVMS and all interested parties to take part in the public hearing by sending their opinions and proposals in writing, electronically, to the following e-mail address contact@avmu.mk. The public hearing shall last 90 days, until 11 June 2024 inclusive.












Supervisions over Operators of Public Electronic Communication Networks 

[bookmark: _GoBack]The Agency conducted regular programme supervision over the operators Biv Piramida, Nafi and Beko, Kablekall, Skupi Kable, Vinsat Kable, Drim Sat IPTV and Kabel-Net concerning their obligation to provide, obligatorily and free of charge, as part of the programme packages that they retransmit, the programme services of the Public Broadcasting Service, as well as the obligations to register their programming services with the Agency and provide subtitling for the programmes they retransmit. The supervisions detected no violations.

The Agency carried out control programme supervision over the operators Telenet Kom, Multimedia Network L and Infel-KTV, in order to establish if these operators had acted upon the public warning measures imposed due retransmission of programming services not registered with the Agency on their part, as required by Article 141 of the LAAVMS. The supervision concluded that the operators had met the relevant legal provisions in full.


Public Warning Measures Imposed

At its 8th Session held on 1 March 2024, the Agency Council adopted a decision to impose a public warning measure against the second TV Programming Service of the Macedonian Radio and Television, MRT 2, due to failure to broadcast at least 40% of programme that is originally created as Macedonian audiovisual works.
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