

[image: header_logo][image: ][image: C:\Documents and Settings\a.ademi\Desktop\BROSHURA\kush_jemi_ne_1.jpg]NEWSLETTER



Supervisions over Broadcasters, Operators of PECNs and Print Media Publishers

Broadcasters
The Agency for Audio and Audiovisual Media Services carried out an ad hoc programme supervision over the work of Gurra TV from Kichevo, as part of its duty, in order to establish if the above broadcaster had been implementing at least 80% of the programme concept in the course of one week, as stipulated by the license issued to them. The supervision of the Gurra TV’s programming service aired at the local level in the period from June 3 to 9, 2024, AVMU detected violation of Article 67, Paragraph 6 of the LAAVMS, i.e. failure to implement at least 80% of the programming concept for which it had been issued the broadcasting license.
The Agency carried out control programme supervision over the second programming service of the Macedonian Radio and Television Skopje (MRT 2) to establish whether previous the public warning measure imposed for not broadcasting 40% of programme originally created as Macedonian audio or audiovisual works daily had been acted upon. The supervision  found that MRT 2 had acted in full upon the decision to impose a public warning measure.
.

Media Literacy among First- and Second-Year High-School Students in the Spotlight of AVMU’s Second Public Meeting

[image:  ]
As Director Zoran Trajchevski pointed out, with this Survey, AVMU has provided relevant data that may be used in all subsequent reform efforts, because it was done on a representative sample of all the students who had enrolled in the first and second years of secondary education in the previous school year, both in the grammar high schools and in the vocational schools. Dejan Dokuzovski of the USAID’s “YouThink” media literacy project, implemented by IREX, the Macedonian Media Institute, the Institute for Communication Studies and the Youth Educational Forum, spoke about the significance of the Survey. He underlined that he expected media literacy to become part of the secondary education curriculum in the country. As pointed out by Sofia Ristova of the “Rating Agency”, which had conducted the survey for the AVMU’s needs, the Survey covered over 884 respondents from 40 secondary schools in 19 municipalities, and analyzed in detail, among other things, the use of electronic equipment on the students’ part, their recognition of contents and their critical thinking about information obtained through television and the Internet, as well as through the most frequently used social networks.

In the second part of the meeting, AVMU Director Zoran Trajchevski presented an overview of the activities carried out in accordance with the Annual Work Programme for the past three months.





Analysis of the Market of Audio and Audiovisual Media Services in 2023

With the aim of providing an insight into the state of play in the television and radio industry, the Agency for Audio and Audiovisual Media Services produced an Analysis of the Audio and Audiovisual Media Services Market for 2023. The Analysis contains data on the broadcasters’ economic operations, more precisely, data on their total revenues and the structure of these revenues, the total expenditures their structure, the financial results of the operations and the average number of employees in 2023.

The Analysis of the Market of Audio and Audiovisual Media Services in 2023 is available at this link

AVMU Prepares Report on Media Ownership in 2024
With the aim of increasing the transparency of media ownership, i.e. to provide the public with an easy and direct access to data on the natural and legal persons owning the media outlets, on 20 June 2024, the Agency for Audio and Audiovisual Media Services published a Report on Media Ownership in 2024. Apart from continuously providing these data as part of the respective registers on its website, the Agency has been producing regular annual analyses/reports on the media ownership for several years in a row.
.

On 27 June 2024, the Agency for Audio and Audiovisual Media Services held its second Public Meeting this year, which included the launch of the Media Literacy Survey among First- and Second-Year High-School Students, available in the Macedonian, English и Albanian languages. The purpose of the Survey was to make a targeted assessment of the state of play among youth in this area, more precisely to delve into the students’ opinions, habits and perceptions, focusing on their ability to understand media messages that are transmitted daily through various media and information channels.
.


June 2024                                                                                                                                                                                             No.6

    The Agency for Audio and Audiovisual Media Services carried out regular administrative supervision over all broadcasters that had been broadcasting television or radio programme in 2023. The subject of supervision was their obligation to submit reports to the Agency by March 31, 2024 at the latest, regarding the implementation of the obligations specified in their respective radio or television broadcasting licenses, the implementation of the programming concept in particular. The supervision showed that this legal obligation had not been fulfilled only on the part of RA PRO-FM from Gostivar.
An ad hoc administrative supervision was carried out over all radio broadcasters that air radio programme, to establish if any of them had changed their ownership structure without first notifying the Agency. The supervision showed that no broadcaster had made changes to their ownership structure without first notifying the Agency and obtaining the latter’s approval.
The Agency for Audio and Audiovisual Media Services carried out control administrative and programme supervisions over Gurra TV from Kichevo to determine whether this broadcaster acted upon the imposed public warning measures issued due to non-compliance with several obligations under the LAAVMS and the Law on Media, respectively. The supervisions established that this broadcaster had persisted in not providing the information that should be made available to the users and had failed to broadcast at least 30% of programme originally created as Macedonian audiovisual works, or at least half of the legal minimum of programme originally created as Macedonian audiovisual works, in the period from 7:00 hrs to 19:00 hrs. Part of the control supervisions related to the rules for the protecting juvenile audience, the obligations to publish an Impressum and to observe the requirements for advertising and teleshopping, in fact could not be carried out as, on the day of supervision, the broadcaster did not broadcast any other type of programme involving journalistic or editorial engagement, except for music spots. Therefore, the Agency shall carry out a week-long ad hoc supervision over the broadcaster in the line of its duty.

OPECNs

An ad hoc programme supervision was carried out over Kablekall and Infel-Ktv operators to determine whether these operators of public electronic communication networks had been retransmitting the programming services of the “Pink” package, for which they had not regulated the author’s rights as required by the Law on Author’s and Related Rights. The supervision found that the operators did not retransmit the programme services covered by the Pink package.

Print Media Publishers

The Agency conducted regular administrative supervision over the following print media publishers: KAPITAL MEDIA GROUP publisher of "Kapital"; JENI BALKAN publisher of "Bahce"; EURO-MAK KOMPANI publisher of "Economy and Business"; KOLOR MEDIA PLUS publisher of "Beauty and Health"; BIRO PRESS publisher of " Porta 3"; VIZIONI M publisher of "Shenja"; PABLIK publisher of "Lice v Lice"; the CLICKER MARKETING publisher of "InStore"; REPRO PRINT publisher of "Nova Makedonija"; SLOBODEN PECHAT publisher of "Sloboden Pechat"; VECHER PRESS publisher of "Vecher"; KOHA PRODUCTION publisher of "Koha"; MEDIA PLUS FOCUS publisher of "Focus"; MEDIA PRESS VM, publisher of "Bitolski Vesnik"; ATV MEDIA KOMPANI publisher of "Lajm"; MEDIUM BOJA 43 publisher of "Shtipski glas"; EHO MEDIA GROUP publisher of "Skopsko Echo" and "Macedonian Echo"; ZENIT PRESS PLUS publisher of "Zenith" and NARODEN LEKAR publisher of "Naroden lekar", regarding their obligations to publish an Impressum and data on the headquarters, the printing plant, the date of print or reprint and the circulation – as obligations arising from the Media Law. The supervision showed that the print media publishers had met the legal obligations.

Measures Imposed

[bookmark: _GoBack]At its 25th Session held on May 31, 2024, based on the findings of regular administrative supervisions, the Agency Council adopted two Decisions to impose public warning measures against Radio Galaxy - 2002 from Kavadarci and Radio Pro-FM from Gostivar, respectively, due to violation of Article 15, Paragraph 1, of the Law on Media, i.e. failure to provide data on the ownership structure, the responsible editor/editors, the sources of funding in 2023, the total revenues and expenditures from providing their business activity in 2023 and on the average listenership in 2023.
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