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Reaction to SDSM’s Attacks on Journalists and Media

On 22 January, the Agency expressed serious concern over the continued labeling and public attacks by the political party of  SDSM directed at individual journalists and media outlets. The Agency recalled that freedom of expression, media pluralism and editorial independence were fundamental democratic values. Public communication, particularly when it comes from political actors, must be responsible and must respect the role and autonomy of the media. Public discrediting or labeling of journalists and media outlets creates an atmosphere of pressure, undermines public dialogue and may directly affect the safety and professional integrity of journalists.
The Agency called on all political actors to refrain from rhetoric that contributes to polarization, pressure or discrediting of the media and journalists, and to respect their constitutional and professional role in a democratic society.



AVMU Reacts to the Court Ruling against Journalist Liridona Vejseli

On 31 January, the Agency for Audio and Audiovisual Media Services expressed serious concern over the first-instance court ruling issued on 12 January this year against journalist Liridona Vejseli, due to “misuse of personal data,” in connection with the publication of the name and surname of a judge on the social media platforms Instagram and TikTok.
In its statement, the Agency noted that such a decision sent out a negative message regarding freedom of expression and media freedoms. The criminal prosecution of journalists for publishing information about public office holders in the context of performing their professional duties creates pressure on the media and restricts the public’s right to be informed. All relevant stakeholders, the Agency stressed, should actively contribute to ensuring conditions for the unhindered exercise of freedom of expression and the right to information, as well as for the protection of journalists and media freedoms.
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Re-run Local Elections 2026
Report on the PPA Aired during the Election Campaign for the Rerun Local Elections 2026
On 29 January, the Agency for Audio and Audiovisual Media Services informed the public that, in accordance with its obligation under Article 76-e, Paragraph 8, of the Electoral Code, it had submitted to the State Election Commission the Report on Paid Political Advertising Aired during the Election Campaign for the Rerun Mayoral Elections in the municipalities of Gostivar, Vrapchishte, Mavrovo and Rostusha, and Centar Zhupa, covering the period from 22 December 2025 to 9 January 2026.
The data contained in the Report were obtained through monitoring paid political advertising aired by the broadcasters and were additionally corroborated through the procedure of verifying broadcasters’ reports on the services delivered. Of the 18 broadcasters (13 television stations and 5 radio stations) registered in the State Election Commission’s Register for broadcasting paid political advertising for the 2026 Rerun Local Elections, a total of nine broadcasters — seven television stations and two radio stations — concluded contracts with campaign participants for the broadcasting of paid political advertising.
Across all seven television stations combined, a total of 20 hours, 1 minute and 45 seconds of paid political advertising were aired, while the two radio stations together broadcast a total of 4 hours, 18 minutes and 29 seconds. In total, 24 hours, 20 minutes and 14 seconds of paid political advertising were aired across all radio and television stations. The largest volume of advertising time was broadcast by the local television stations TV G-TV (6 hours, 49 minutes and 21 seconds) and TV Due (5 hours, 57 minutes and 42 seconds). Of the two local radio stations that had concluded contracts for broadcasting paid political advertising, Radio Kometa 2000 (Radio GI) aired 2 hours, 24 minutes and 24 seconds, while Radio 7 aired 1 hour, 54 minutes and 5 seconds.
Across all broadcasters combined, the Coalition “National Alliance for Integration – NAI” purchased the largest amount of airtime (16 hours, 44 minutes and 18 seconds), followed by the VLEN Coalition (7 hours, 9 minutes and 36 seconds). The coalition led by SDSM purchased airtime only on Kanal 5 TV (26 minutes and 20 seconds). The coalition led by VMRO-DPMNE, the Democratic Party of Turks in Macedonia, and the independent candidate Zulhajrat Demiri decided not to purchase any airtime for paid political advertising on broadcasters’ programmes during this election campaign.
The Report on Paid Political Advertising Aired by Broadcasters for the 2026 Rerun Local Elections is available at the following link.
Monitoring Reports on Electoral Media Coverage on MRT 1, MRT 2, TV 24 Vesti and TV Alfa
While monitoring the electoral media coverage on MRT 1, MRT 2, TV 24 Vesti and TV Alfa, the Agency established a violation of Article 76-b, Paragraph 3, in conjunction with Article 69-a, Paragraph 2, of the Electoral Code. All media outlets committed the violation on 10 January 2026, during the election silence for the 2026 Rerun Local Elections.




Call for Influencers, Vloggers, Content Creators and YouTubers to Register with the Agency

On 16 January, the Agency announced in a press release that, with the amendments to the media legislation adopted in July 2023, the existence and impact of influencers, vloggers, content creators and YouTubers — that is, individuals providing on-demand audiovisual media services — had been officially acknowledged for the first time.

The statement noted that these entities were now subject to regulation and were required to register with the Agency for Audio and Audiovisual Media Services. The obligation applies to those influencers, vloggers, content creators, YouTubers and other providers of on-demand audiovisual media services who meet the following criteria: they provide audiovisual media services through video-sharing platforms (for example YouTube, Instagram, TikTok and similar platforms); they have more than 10,000 followers or subscribers; they generate economic benefit from the media service; they have published at least 24 audiovisual contents in the past 12 months; and their purpose is to inform, educate or entertain, while exercising editorial responsibility over the content. The criteria are explained in more detail in the Agency’s Rulebook regulating the format and content of the application for for entry in the Register of On-Demand Audiovisual Media Service Providers.

Given that this is a legal obligation, the Agency called on all influencers, vloggers, content creators and YouTubers who meet the stated criteria to submit an application to be included in the Register as soon as possible. All relevant documents related to the operations and obligations of these entities are available on the Agency’s website, www.avmu.mk, under the dedicated banner “Influencers/Vloggers.” For additional information and clarifications, all interested parties may contact the Agency at influenseri@avmu.mk.








Overview of Radio Stations that Voluntarily Declared They Would Air Domestic Music in 2026
On 15 January, the Agency announced that 17 radio stations had made use of the legal option to voluntarily declare the percentage of domestic music they would broadcast in 2026. Of these, two are national radio stations, five are regional stations, while ten broadcast at the local level.

The radio stations that voluntarily declared the daily percentage of music in Macedonian and in the languages of ethnic communities that they would air were granted a reduction in their license fee, proportionate to the percentage declared.
The overview of radio stations that voluntarily declared they would broadcast domestic music in 2026 is available at the provided link.







Supervisions over Broadcasters and Operators of Public Electronic Communication Networks 
Broadcasters
The Agency conducted regular administrative supervision regarding the compliance of Televizija Plus from Kumanovo with the minimum staffing requirements set out in the Rulebook on Minimum Technical, Spatial, Financial and Staffing Requirements for Obtaining a Radio or Television Broadcasting License. The supervision showed that the broadcaster meets the minimum staffing requirements established in the Rulebook. Two ad hoc administrative supervisions were carried out over Sonce TV. One aimed to determine whether the license holder had ceased broadcasting its programme service for more than 30 days due to technical, financial or other reasons. The second assessed whether the broadcaster complied with the minimum staffing requirements laid down in the Rulebook on Minimum Technical, Spatial, Financial and Staffing Requirements for Obtaining a Radio or Television Broadcasting License. The supervisions found that Sonce TV was not operating in accordance with the Law on Audio and Audiovisual Media Services. Specifically, it was established that the broadcaster had ceased broadcasting its programming service for more than 30 days due to technical, financial or other reasons and did not meet the minimum staffing requirements prescribed by the Rulebook. A follow-up administrative inspection was also conducted at Sonce TV regarding its obligation to meet the minimum staffing requirements set out in the Rulebook. This inspection confirmed that the broadcaster had continued not to meet the prescribed minimum staffing requirements.

Operators of Public Electronic Communication Networks

With regard to the obligation of operators to mandatorily and free of charge include in their retransmission packages the programme services of the public service broadcaster, as well as their obligations concerning the registration of programme services with the Agency and the provision of subtitles for the programmes they retransmit, the Agency carried out regular programme supervisions over the operators Kabel–L-Net, Vinsat Kabel, Altra Sat 2000, Skrembl, Kabel, Kabel-Net and KDS-Kabel NET. The supervisions detected no violations.

Public Warning Measures Imposed
At its 1st Session, held on 14 January, the Agency Council imposed two public warning measures due to non-compliance with legal provisions. One public warning measure was issued against Radio Jehona for failing to provide information that must be made available to its users, while the second one was imposed on Radio Modea due to non-compliance with obligations related to the broadcasting of audio commercial communications. 



















		
[image: ]
image1.jpg
AGENCY FOR AUDIO AND AUDIOVISUAL MEDIA SERVICES
OF THE REPUBLIC OF NORTH MACEDONIA
ul. Makedonija br. 38, 1000 Skopje
tel (02) 3103400, fax: (02) 3103401
e-mail: contact@avmu.mk , website: www.avmu.mk

INTERCERT|

ystem certfication

Q02812018





image2.jpeg




image3.jpg
AGENCY FOR AUDIO AND
AUDIOVISUAL MEDIA SERVICES

>





image4.png




image5.jpeg




